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AND IT’S SO NICE TO DO BUSINESS WITH 





THE FRIENDLY COMPANY 


Help Ax the Tax! Trailér! Protest-Cards li Lobby! Let’s Fight! 
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BETTY GRABLE 
(Your #1 Boxoffice Gal 
ALL WRAPPED 
UP WITH VICTOR 
MATURE, PHIL 
HARRIS, TECHNI- 
COLOR, IN THE 
YEAR’S LUSTIEST, 
BRIGHTEST, FAST: 
EST MUSICAL, 
“WABASH 
AVENUE"! 











| 
TABLE 
fice Gal 
PPED 
ICTOR 
PHIL 
:CHNI- 
N THE 
sTIEST, 
FAST: 
ICAL, 
SH 
E"! 


OX 














MARTIN QUIGLEY, Editor-in-Chief and Publisher 





Vol. 178, No. 9 





THE FIRE RECORD 


HERE is an unwritten story of eternal vigilance—and 
T maybe a lot of luck, too—behind the announcement of the 

Motion Picture Association that "for the fourth successive 
year, there was no pete fire loss in any of the more than 
400 regional film exchanges of the association's membership." 
It seems that 1949 was the tenth of the twenty-four years since 
a conservation department was established in which the mem- 
bers enjoyed fireless records. 

With the introduction of slow burning and fire resistant film 
stocks, now in progress, there will be diminishing risk, but as- 
suredly not rapidly diminishing. For perhaps a generation yet 
there will be some of the old inflammable film traveling about, 
and most of it where it would be the least suspected and most 
capable of doing damage. ae 

Meanwhile we do have a neat statistic: The average annual 
fire !oss for the organized American motion picture industry 
from 1926 to 1949 has been $202.00, a probably unmatched 
record for operations of similar scope, regardless of the prod- 
uct handled. And film has all these years been a rather close 
relation of gun-cotton. 

| B gz 


“CINDERELLA” YEAR 


NCE in a while something happens just about right at 
about the right time. With all factors considered that 
much may be said for Walt Disney's "Cinderella" now 

just budding into circulation from RKO. Both that concern and 
the motion picture industry to which it so emphatically belongs 
can do with a lot of something like that about now. 

"Cinderella" is a pleasantly pure piece of pretty and sinless 
fairyland to contemplate, beyond cavil of criticism or con- 
troversy and the while seemingly laden with a fair share of the 
order of top grade box office appeal which made “Snow 
White and the Seven Dwarfs" out of that same studio some 
years agone, a landmark of cinema achievement. 

The initial box office returns from New York, Boston and 
Chicago appear to indicate that "Cinderella," while not yet 
sensational seems to be slightly above colossal—and growing. 
It has started off to a good initial press, and as the encourage- 
ment comes from the public the press gets better. 

It comes at just the right time to change the subject. 

Just incidentally, let's observe too that this is a picture which 
will not be having to go out in pursuit of that ‘maturity" au- 
dience the pundits have been writing about. The audience is 
coming after it. That is the only way that the 'mature" au- 
dience is ever taken. 

Everybody will be glad that "Cinderella" is a hit. She's been 
making friends for years. 


AMONG the ARTS 


HERE'S action on our journalistic front. Come a week ago 
T Mende of last week Mr. Billy Rose's column did not ap- 
pear in The Herald Tribune, "because it was regarded 
as libelous" by the paper's attorneys. This Monday the spot in 
The Herald Tribune was filled by Mr. John Crosby's column 
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Up and at ’em 


TAXES 


E are not to be lulled by the increasing flow of 

kind words and wishes in the drive for the re- 

peal of the excise on motion picture admissions 
—or other excises. No victory has been won or promised. 
The encouragements that have come are all of the genial 
interview variety, in which the spokesman is being pleas- 
ant to the press, 

The other day Motion Picture Herald’s Washington 
Bureau polled the House Ways and Means Committee 
and came off with the encouraging total of 12 for repeal, 
13 against—close enough to be encouraging, but not 
even a promise of a winning vote. 

Certainly notable progress has been made in the in- 
dustrious campaigns of the motion picture industry so 
far—and there's so much farther to go. 

Never mind what is said, or promised. Now is the time 
to pour it on without limit. There are too many ways to 
lose, too many pressures against tax reduction. There is 
no end to the amount of money that Government can 
spend, if it can get it. The people who pay taxes can 
make it harder to get. If they are to keep any, they shall 
have to make it a lot harder to get. 

The more the people know about taxes the more un- 
popular they get. That just now is the big publicity job. 








on radio and television, which at times is as fragrant with 
candour as Mr. Rose. Now there's a grapevine that Mr. Rose 
is shortly to appear as a contributor on another paper, prob- 
ably the tabloid Daily News of New York. Mr. Rose's copy 
could really make a spot if it were presented on the editorial 
page of our favourite journal The New York Times. 

Mr. Crosby's Monday piece was about the durable Mr. John 
B. Gambling and his first twenty-five years with WOR. He 
considers that Mr. Gambling is here to stay, and that his pro- 
gram sounds like it was coming from a potted palm in an old- 
style German restaurant. Quite so—and hence the appeal. 
This auditor wishes they were all that way. Meanwhile Crosby 
is the most entertaining product of television. 

But now as to the animated Billy Rose. Without being 
unduly suspicious, it is possible to consider that that able show- 
man might just have happened upon a device to. put attention, 
accent and gossip velocity behind the coming announcement 
of a new deal. When he draws cards, watch him. 


@ Under the title of "The Prize Baby's Ten Commandments" 
Mr. Herman Robbins took his pen in hand the other day and 
wrote an advertising pronunciamento anent the reasons why 
the Exhibitor is the important and essential fellow in this busi- 
ness. Mr. Robbins’ reasons are all good, but the best one is his 
tenth: "The Exhibitor is our customer, the person most essential 
to our business." That one is plenty. —Terry Ramsaye 
























Gray Answered 
To THE EDITOR: 

I have been reading your HerRAtp for the 
past 16 years, 10 as a salesman for U.A. and 
six as an exhibitor. I have never written 
to your publication before, although I ad- 
mit I have had several instances where I 
wanted to write to you. But after reading 
Joseph Gray’s “explosion” (Letters, Jan- 
uary 7, 1950) I certainly cannot refrain 
from being one of many who will write in 
answer to his opinion of what the producer 
should leave out. 

I never have seen Mr. Gray in person, but 
I can picture him riding up the main street 
of Spangler, Pa., in a Model T Ford, wear- 
ing a duster and cap over his celluloid collar, 
and button shoes. Doesn’t he know this age 
has changed very rapidly, or has Spangler 
still got wooden sidewalks and cobblestone 
pavement ? 

If the producers had the same frame of 
mind that Mr. Gray has, we would not have 
the tremendous box office hits that have been 
produced, past or present. We would not 
have “Gone With the Wind,” “Birth of a 
Nation” or too many more that I cannot take 
up room to mention. I sincerely hope we 
do not get any Grays out in Hollywood to 
do our producing or we are sunk—ED 
WEINGARDEN, Columbia Theatre, Flint, 
Mich. 


All Out on Taxes 
To THE EDIToR: 


We have gone all out for tax repeal here. 
Winlock is a town of 860, having a 340-seat 
theatre. I tell you this because some people 
think a small town is too small to bring any 
pressure to bear on our law makers. 

First, we got our trailer and 2,000 peti- 
tions from National Screen and_ started 
working them both. I then contacted our 
newspaper and got an immediate response in 
the form of an editorial, also a letter to each 
Congressman. and Senator. I then went to 
the school and got the superintendent and 
coach to write letters and send wires. Then 
I got the English teachers in the high school 
together and offered a first and second prize 
to each grade (there are four grades) for 
the best letters to our Congressman and 
Senators requesting the repeal of the admis- 
sion tax. 

Each pupil wrote three letters, all alike. 
These are being judged and the prizes will 
be awarded. I will then place each letter in 
a separate envelope and mail to our Con- 
gressman and Senators. The first prize is 








“EXTENSIVELY READ” 


“I was pleasantly surprised at the 
number of people all over the country 
who had read the letter on television 
printed in ‘Letters to the Herald’ Feb- 
ruary 18. 

“Exhibitors in various parts of the 
country had seen it, which points out 
the fact very clearly that the Herald is 
certainly being extensively read.”— 
JACK ELLIS, President, Ellis Films, 
Inc., New York, N. Y. 








a month’s pass to the theatre and the second. 


a two week’s pass. The schooi was tickled 
pink to co-operate because it gave the stu- 
dents good training and helps a cause that 
the school is in sympathy with. We have 
over 200 letters for each Congressman and 
Senator. 

If the contents of this letter are printed in 
your pages, I hope it will stir some brother 
exhibitor to work harder for the cause.— 
K. A. SPEARS, Roxy Theatre, Winlock, 
Wash. 


Public Service 
To THE EDITOR: 

“Home of the Brave” is one of the finest 
contributions ever made by the industry to 
common sense social thinking in this coun- 
try. The picture is daring, impelling and 
very intelligent. It demonstrates the vast 
possibilities for education that rest with the 
medium of the movies. 

We only regret that the motion picture 
industry does not do more of this sort of 
thing, performing an incalculable public 
service when it is so badly needed.—A. E. 
TRIBBETT, Midstate Amusement Corp., 
Sunnyside, Wash. 


Eliminate Fantasies 
To THE EpiTorR: 

Let’s eliminate fantasies, costume pictures 
and heavy murder dramas. 

Give Robert Taylor a break and cast him 
in a good story. 

Too many reissues are ruining top stars 
(Abbott and Costello and John Wayne).— 
Council Grove, Kans., Exhibitor. 


Excess Westerns 
To THE EDITOR: 

Our present worry—too many Westerns. 
—Jamaica, N. Y., Exhibitor. 





Rank Put One Over 
To THE EDITOR: 

This is inspired by your article on the 
signing of a $100,000 check for the continua- 
tion of the run of “The Red Shoes” after 
being shown for 63 weeks at the Bijou in 
New York. 

I believe that J. Arthur Rank, that British 
producer who has been receiving such a 
verbal shellacking from us American exhibi- 
tors, certainly put one over on the American 
producers. 

Rank chose a subject that is poison to the 
box office. He made it too long. He used 
“highbrow” music and I’m sure he will nev- 
er sell the picture to half of the theatres 
normally sold. But he made it a top grosser 
for special situations, appealing to those 
people that “just don’t go to the movies 
any more,” thereby encouraging the movie 
habit. 

With more pictures like this, movie thea- 
tres would be appealing to a larger audience, 
satisfying both the average patron and the 
“educated” patron (those over 30 years of 
age). I’m sure this would build up the 
prestige of Hollywood movies in time— 
RALPH RASPA, Manager, State Theatre, 
Fairmount, W. Va. 


Separate Posters 
To THE EDIToR: 

Have separate posters made for small 
town theatres and action houses eliminating 
the romance angle—Columbus, O. Exhibi- 
tor. 


Family Pictures 
To THE EpiTor: 

Producers should make more pictures suit- 
able for general audience or family movie 
patrons.—Osgood, Ind., Exhibitor. 


Need Steady Flow 


To THE EDITOR: 

We need a continuous flow of good pic- 
tures. This only will bring back and hold 
our patrons. A good picture now and then 
just don’t keep them show-minded. 

Public relations will amount to nothing 
unless backed up with box office pictures 
and, if we have the pictures, public relations 
are not so necessary. 

With five good pictures in one month we 
broke all house records for the month and 
all other months including the peak years.— 
H. E. MILLER, Manager, Miller Theatre, 
Festus, Mo. 
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People in me ews 






DarryL F. ZANuCK, Twentieth Century- 
Fox vice-president in charge of produc- 
tion, has been named by the Association of 
American Jewish Authors as the non-Jew 
in the film industry who did the most for 
inter-racial unity last year. 


A. D. Simpson, vice-chairman of the Na- 
tional Bank of Houston, Tex., and 
Tuomas A. SLACK, vice-president and 
general counsel of the Hughes Tool Com- 
pany, were elected to the RKO board of 
directors at a meeting in Hollywood 
Wednesday it was announced by NEp E. 
DEPINET, president. They succeed GEORGE 
H. SHAw and J. MILLER WALKER, re- 
signed. 


Ben Goetz, managing director for MGM’s 
British Studios at Boreham Woods, Herts, 
Engiand, arrived in New York last Sat- 
urday by plane from London. He will 
also visit the studios at Culver City, Cal. 


Louis LiviNncston, former promotion man- 
ager of the Chicago Herald-American, 
Philadelphia Evening Bulletin and the 
New York Journal-American, has been 
appointed head of the television depart- 
ment for Filmack Trailers, Chicago. 


Cart J. Gog, retiring branch manager of 
the Warner exchange in New Haven, 
Conn., will be guest of honor at a Variety 
Club dinner there March 6 at the Hotel 
Taft. A. R. Daytz, who is succeeding 
Mr. Goe, will be welcomed. 


Harotp HELLER, manager of the RKO 
Dyker theatre in Brooklyn, N. Y., has 
been promoted to city manager for the 
RKO Regent and Keith theatres at Grand 
Rapids, Mich. 

Hat A. SALzMAN has bought the interest 
of WILL YOLEN, president, in Yolen, Ross 
and Salzman, Inc., New York public re- 
lations firm. Mr. Yolen will continue as 
general consultant. 


Oxin H. Crark has taken over active op- 
eration as head of MGM’s eastern story 
department. His new duties will supple- 
ment those he has been performing in the 
company for the past eight years. 


ARTHUR Pincus, Loew’s International as- 
sistant advertising-publicity director, left 
New York by plane Wednesday for a 
business trip to London. 


Ceci, B. DEMILLE, film producer-director, 
was the principal speaker Tuesday night 
at a Red Cross fund raising dinner at the 
Stevens Hotel in Chicago. 


CarL York, the Motion Picture Associa- 
tion of America’s first international divi- 
sion representative for Scandinavia and 
Finland, left New York Monday to take 
up his new duties at Stockholm. He will 
stop in Paris en route. 


MAURICE SILVERSTEIN, Loew’s International 
Latin American director, returned to New 
York last weekend from an eight-week 
tour of his territory. 


Victor Hoare, managing director of Euro- 
pean distribution for the Selznick Releas- 
ing Organization, returned to his London 
headquarters by plane Saturday. 


At Levy has been named branch managef 
of Twentieth Century-Fox’s Pittsburgh 
exchange, it was announced Wednesday 
by .A. W. SMITH, JR. vice-president and 
general sales manager. Mr. Levy replaces 
Gorpon CONTEE, resigned. 


MAxWELL HAMILTON, editor of Motion Pic- 
ture Magazine, has resigned as chairman 
of the motion picture committee of the 
Disabled American Veterans Service 
Foundation. 


Otto KorcEL, Twentieth Century-Fox gen- 
eral counsel, was the principal speaker 
last week at the Founder’s Day cere- 
monies held by the American University 
in Washington. 


RosBert J. FLAHERTY, documentary film pro- 
ducer, left New York by plane last week 
for a tour of Germany, France and Italy. 


Marc M. SprEceL, RKO foreign department 
aide for the past four years, will succeed 
Marian F, JorpAN as MPAA represen- 
tative in Germany, it was announced 
Tuesday. 


Peter F. McCarty, a member of Loew’s 
Theatres advertising and publicity depart- 
ment for the past 23 years, has resigned 
to become board chairman of the Hamil- 
ton Federal Savings and Loan Associa- 
tion of Brooklyn, N. Y. James SHANA- 
HAN, former publicist for Loew’s Boston 
Theatres, will take over part of Mr. Mc- 
Carty’s duties. 


a 
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IN WASHINGTON, as the 
personalities attending the 
White House Photographers’ 
annual dinner were given a 
reception by Eric A. Johnston, 
Motion Picture Association 
president. Above, Dorothy 
Lamour, Mrs. Johnston, and 
Mr. and Mrs. Paul Hoffman. 


IN NEW YORK, right, Mr. 
Johnston attended the 
International Alliance of 
Theatrical Stage Employees 
50th birthday testimonial to 
president Richard Walsh. 

In order, Mr. Johnston, 

Mr. Walsh, and William 
Green, president of the 
American Federation of Labor. 


A WELCOME to 
Bette Davis, from 
RKO's studio 
executives. The 
former Warner 
star is shown with 
co-star Barry Sul- 
livan, director 
Curtis Bernhardt, 
producer Jack 
Skirball, and 
general manager 
Bicknell Lockhart. 


LT. COLONEL 
JOSEPH F. 
GOETZ, Air Force 
motion picture 
and entertainment 
chief, has been 
released from ac- 
tive duty and will 
return to Cincinnati 
to manage the 
Capitol and 
Shubert theatres. 
He was with RKO 
in that city until 
entering service in 
1942; and he was 
a manager, short 
subject booker 

and lastly assistant 
division manager. 
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By the Herald 
STANLEY KRAMER, producer of 
"The Men"; George Schaefer, his 
New York representative and sales 
manager, and George Glass, vice- 
president of Stanley Kramer 
Productions, at a New York trade 
luncheon Tuesday. 





UNANIMITY, at the Mid-Central Allied meeting in Springfield, Ill. 
Above, some of those who attended: left to right, William Russell, 
Indianapolis; Hugh Graham, secretary and operator of the Webster, 
St. Louis; Charles Beninatti, director and owner of the Carlyle, 
Carlyle, IIl.; M. Weecks, director, of Staunton, Ill; ‘Jeff Jefferis, 
president, and owner of the Jefferis, Piedmont, Mo.; William Hoffman, 
board chairman and owner of the Lamar, Arthur, Ill.; Trueman 
Rembusch, National Allied president; and Paul Stehman, director and 
owner of the Winchester, Winchester, Ill. 





ON THE SET of Paramount's "Union Station" are visitors Mr. and 
Mrs. Barry Cohen, of Detroit Theatre Enterprises, operating the 
Hollywood, Roxy, and Mayfair theatres. On a visit to the studio, 
they met Nancy Olson, center, the co-star of the picture. 








TWENTY-FIVE YEARS in show 
business was marked February 20 
by Al Dunn, manager of the 
Orpheum Theatre, San Fran- 
cisco, with an unusual tribute. 
Above, with his wife and boy, 
Al, Jr., he received a citation 
from Mayor Elmer E. 

Robinson, right, who. remarked: 
"You have made yourself. an 
essential part of San Francisco... 
it is a wonderful thing that 
over the years you have won so 
many friends for the theatre 
and yourself." 





ON THE SET of MGM's "The Toast of New Orleans.” 
Mr. and Mrs. Louis Schine, of Gloversville, New York, 
chat with producer Joseph Pasternak. The Schines 
have been visiting in Hollywood. Mr. Schine is the 
co-owner of the Schine circuit’and the large chain of 
Schine hotels. 
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THE RUBBLE OF BERLIN, above, provides 
an unusual background for this scene 
between Montgomery Clift and Cornell 
Borchers in "The Big Lift,” filmed in 
Germany. Paul Douglas has a starring 
role in the film, which deals with the 
exciting airlift operation. 


ROPED IN by his colleagues is Dan Dailey 
as he gets set for a riotous scene in 

"A Ticket to Tomahawk." Dan is 

an unwilling passenger on a railroad 

train as the Technicolor comedy unfolds. 
Anne Baxters co-stars. 
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"STRONG DRAMA" was the verdict of 
home office previewers who saw "Under 
My Skin" this week. The powerful story, 
based on Ernest Hemingway's "My 

Old Man," gets top treatment from its 
two stars, above, John Garfield and 
Micheline Prelle. The picture is released 
by 20th Century-Fox this month. 


THE SHOW GOES ON as Betty Grable 
and her gals, above, keep things moving 
during an hilarious roughhouse in 
"Wabash Avenue." The Technicolor 
musical, also starring Victor Mature 

and Phil Harris, is set for Easter release. 


CLIFTON WEBB takes a day off from the 
set of "Cheaper By the Dozen’ to visit 
Dana Andrews and director Otto 
Preminger, at left, as they work on ‘Where 
the Sidewalk Ends’ at 20th Century-Fox. 
Gene Tierney shares starring honors 
with Andrews in the picture. 
(Advertisement) 
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TV AD ATTACKS FILMS, 





MAJORS 


Register Sharp Protest at 
Commercial on WINS as 
Unfair Advertising 


by FRED HIFT 


Television and the motion picture industry 
this week were tangling over a television set 
advertisement carried by a New York radio 
station. The bone of contention—and the 
subject of much bitter comment—was the 
little word “movie.” 

The subject of the fight, which sees the 
film industry swinging a vigorous public 
relations fist, is a commercial on jazz-loving 
station WINS. Sponsored by the Frost 
Television Stores, the ad employs a sales 
message to the effect that it is possible to 
buy a television set on a credit plan for just 
$1.25 a week—“less than the cost of two 
movie tickets per week.” 


“More Entertainment” Than 
At Theatre, Ad Says 


The commercial then goes on to say that 
not only is the price low, but it also buys 
“much more entertainment” than can be had 
for the same cost at a motion picture theatre. 

Essentially, this is the same copy that was 
run by a number of newspapers and offered 
to other metropolitan radio stations includ- 
ing WMGM and WNEW. The papers and 
WINS accepted it, but WMGM and 
WNEW refused to run the commercial as 
requested and deleted what they considered 
an offensive passage. 

When Burt Champion, radio director for 
Paramount Pictures, heard the announcer 
give it over the air he got angry. The next 
day he sat down and wrote a letter to the 
station, deploring its policy in running the 
ad. That’s what started the fight, with both 
the advertising agency involved—Getschal 
& Richard—and the Committee of the Mo- 
tion Picture Advertising and Publicity Di- 
rectors getting into the act. 

This week, the station, which has main- 
tained that it’s nothing but an innocent by- 
stander, admitted that it was on the verge 
of giving way.’ K. T. Murphy, station man- 
ager of WINS, said James D. Shouse, board 
chairman of the Crosley Broadcasting Cor- 
poration in Cincinnati, had asked to see the 
offensive copy for “reconsideration.” 


Letter to Balaban 
Charged Coercion 


The whole matter came to light when the 
Getschal & Richard agency addressed a let- 
ter to Barney Balaban, president of Para- 
mount Pictures, charging “coercion” and 
claiming that “a Paramount official wrote a 
threat to radio stations that it (Paramount) 
would stop all motion picture advertising 
on the air unless the copy were altered to 
exclude the phrase.” 
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"LUCKY" HAD TO DROP 
ANTI-CANDY SLOGAN 


The film industry's objections 
against the television set advertise- 
ment carried over New York radio 
station WINS had a parallel in the 
early '30s and it involved Lucky Strike 
cigarettes and the candy industry. 
Lucky Strike came out with a slam- 
bang campaign based on the slogan: 
"Reach for a Lucky instead of a 
Sweet." The candy companies im- 
mediately objected and the whole 
matter finally went to the Federal 
Trade Commission, which ordered 
Lucky Strike to change the contested 


copy. 








A check by Motion Picture HERALD this 
week established that the agency was in 
error, but not altogether. The Paramount 
official (Mr. Champion) had dispatched 
such a letter, but it was addressed only to 
WINS and it did not contain any threats. 

In fact, Mr. Champion made a point with 
which most advertising men in and outside 
of the industry would essentially agree. Said 
he: “We do not understand how, on the one 
hand, Station WINS can and does accept 
copy from Paramount Pictures as well as 
other motion picture companies inviting your 
station’s listeners to attend the movies and 
yet, on the other hand, accepts copy such as 
I have indicated above, advising those same 
listeners of the foolishness of spending their 
money on the movies.” 


Donohue & Coe Also 
Filed Objections 


Mr. Champion wasn’t the only one to ob- 
ject. Mr. Murphy said he also received a let- 
ter in similar vein from Donohue and Coe, 
the advertising agency which represents 
MGM. In both these communications ob- 
jection is voiced not against the ad as such, 
but the phrasing of its copy. “I just don’t 
think it’s fair,” Mr. Champion said, “for one 
advertiser to boost his product at the expense 
of another by actually labeling the competi- 
tion as inferior. I don’t think it’s fair and I 
don’t think we should stand for it.” 

Mr. Champion’s opinion received strong 
support last week from the advertising and 
publicity directors of the companies. At a 
meeting in New York they decided to take 
the matter up with the advertising agency 
concerned and to ask withdrawal of the copy. 
The commercial is still running over WINS 
and will continue to be broadcast for another 
10 weeks. 

A spokesman for the advertising men said 
that while no actual counter-measures had 
been discussed, suggestions were now being 





made on what could and should be done in 
case the advertiser continues his policy. “You 
can take it as certain that if no adjustment 
is made we'll not sit by idly.” It had been 
understood that the group might go as far 
as to bar film star appearances and pull mo- 
tion picture advertising copy from stations 
who agree to carry the commercial un- 
changed. 


Agency Threatens to 
Take Case to Court 


Taking strong issue with this stand— 
which it incidentally attributed to Mr. 
Champion—the Getschal agency in its letter 
to Mr. Balaban went into a lengthy discus- 
sion of advertising ethics, threatening to 
take the whole issue to court unless the film 
company-inspired pressure was stopped. 

“This agency has been authorized,” read 
the letter, “to stand up for the right of free- 
dom of advertising to state the truth. It 
was not worthy of the motion picture indus- 
try to have brought pressure to bear on in- 
dependent radio stations which have so far 
refused to knuckle under.” (The letter, dat- 
ed February 27, ignored the fact that both 
WMGM and WNEW already had refused 
to run the ad). 

“It is absolutely true that a television set 
may be bought at the rate of less than the 
price of two movie tickets per week,” it 
went on. “As a matter of fact, a set can 
be bought at the rate of less than one Broad- 
way movie ticket per week! This advertis- 
ing is truthful and factual. Whether tele- 
vision or the movies are greater entertain- 
ment is a question—if there is a question— 
that should be left to the people to decide. 
But intimidation can only bring the motion 
picture industry into disrespect.” 


Chief Fault Is Found 
With Wording of Ad 


Film industry spokesmen reiterated this 
week that their objection was leveled pri- 
marily against the specific wording of 
the ad. 

Television lately has become more ag- 
gressive. On a recent television network 
program, the announcer motioned toward 
the audience and said: “Hold it folks. If 
you’re now getting up to see a movie, stay 
where you are. We’ve got some better 
entertainment coming up.” 

As for WINS, Mr. Murphy, obviously 
shaken by all the attention he was receiving, 
told the HErALp that “we are straight in the 
middle.” He explained that the Frost ads 
had been accepted unchanged since Frost 
threatened to cancel the whole thing unless 
it ran as ordered and also that it paid $1,000 
a week, which represents no small change 
for an independent station. “We like to do 
business with everyone,” he said. “I wish 
we'd never gotten ourselves into this whole 
mess.” 














TOA VOTES TO 


JOIN COMPO 


Executive Group Ratifies 
Plan; Specifies Lower 
Budget and Autonomy 


The executive committee of the Theatre 
Owners of America Wednesday ratified the 
Council of Motion Picture Organizations 
with certain stipulations. 

Following a meeting in New York at the 
Astor Hotel, Gael Sullivan, executive di- 
rector, and Herman Levy, general counsel, 
told a trade press conference that the stipu- 
lations were: 

The membership is to be for one 
year only. 

Activities of the all-industry organ- 
ization should be carried on with “no 
big budget.” 

Local autonomy of exhibitor organ- 
izations “must be preserved with 
COMPO acting in an advisory capac- 
ity only.” 

The organization should attempt to 
get as much executive talent as pos- 
sible to work without financial re- 
muneration. 

The provisions of the COMPO char- 
ter requiring a unanimous vote on all 
actions should be preserved. 


Mr. Sullivan said that action by unani- 
mous vote only was an excellent thing, and 
perhaps in itself might help to bring back 
unanimity to the industry. On the point 
of big budgets, he said, “We must crawl 
before we can walk.” The TOA felt, he 
said, that the proposal for an initial budget 
of $600,000 was excessive, and although 
TOA was not prepared to suggest any such 
figure until a program was laid down, a 
great deal could be accomplished without 
excessive expenditure. 


Cites Tax Campaign 


To back up his point, he cited the cam- 
paign now being conducted against the 20 
per cent Federal admission tax by 
COMPO’s taxation committee. “Not a cent 
has been spent on this,” said Mr. Sullivan, 
“and this is perhaps the most concerted ef- 
fort in the history of the industry.” 

The executive committee Wednesday also 
authorized Samuel Pinanski, president, to 
reopen the question of arbitration with dis- 
tributors. Mr. Pinanski within the next few 
days will send a letter to all distributors 
inviting them to call meetings with exhibi- 
tors to ascertain if the industry at large 
favors setting up some kind of arbitration 
system and whether an acceptable arbitra- 
tion formula can be evolved. 

“The move, however, must come from the 
distributors,” Mr. Levy said, adding that the 
companies also were being urged that if 
they cannot at the moment make any de- 
cision regarding arbitration, at least “to be- 
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come parties to any case which an exhibitor 
would suggest for arbitration.” 

This interim situation could but would 
not necessarily use the facilities of the 
American Arbitration Association, which 
has offered branch office personnel for use 
by the film industry until a new formula is 
established within the framework of the anti- 
trust decree handed down recently by the 
New York Statutory Court. 

Mr. Sullivan, commenting on the tax 
fight, said he would suggest to Abram My- 
ers’ committee on taxation that the Wash- 
ington legislators who have committed 
themselves as favoring abolition of the levy 
be advised that the campaign would be car- 
ried on if and when the tax is lifted against 
possible re-levying of the tax by states and 
municipalities. Mr. Myers also would be 
asked to advise the Ways and Means Com- 
mittee of this fact. He said the TOA office 
in New York had received 200 assurances 
from Washington legislators that they would 
vote for the lifting of the Federal admission 
excise tax. ; 

Mr. Sullivan announced the next TOA 
convention would be held at the Shamrock 
Hotel in Houston, Tex., October 30-31 and 
November 1 and 2, with R. J. O’Donnell as 
general convention chairman. 


Status of Independents 
In COMPO Is Uncertain 


The status of the smaller independent dis- 
tributors in the Council of Motion Picture 
Organizations is matter of conjecture. Eagle 
Lion, for example, has “never been ap- 
proached to join COMPO,” according to 
William MacMillan, president. Mr. Mac- 
Millan said, however, that an invitation 
would be “studied,” if received. According 
to Joseph Bernhard, Film Classics president, 
his company “doesn’t contemplate joining 
COMPO.” He asked what the company’s 
status really is, since Film Classics is a 
member of the Independent Motion Picture 
Producers Association, which is associated 
with the Motion Picture Industry Council, 
a charter member of COMPO. The Soci- 
ety of Independent Motion Picture Produc- 
ers was to vote this week on COMPO at a 
meeting in Hollywood which Ellis Arnall, 
president, was scheduled to attend. 


Four State Legislatures 


Leave Films Unscathed 
Washington Bureau 

Special sessions of four state legislatures 
have met and adjourned without passing any 
measures contrary to the interests of the 
film industry. This was reported this week 
by Jack Bryson, legislative representative of 
the Motion Picture Association of America. 
The states involved are Georgia, Idaho, 
Texas and Wyoming. 


"Bicycle Thief" Refused 
Seal, Cuts Not Made 


“The Bicycle Thief,” Italian picture, be- 
ing distributed by Mayer-Burstyn, this week 
began receiving publicity outside of its mere 


release. The Motion Picture Association, 
the distributor said, refused its seal because 
two scenes, one in a brothel, the other of a 
boy relieving himself against a wall, had not 
been cut. 

Wednesday, Joseph Burstyn, announcing 
that Vittorio de Sica, producer-director, 
had refused to allow the deletions, said he 
would appeal to the MPAA board, and that 
he feared lack of a seal would deprive his 
firm of 75 per cent of its potential bookings, 
He charged that lack of a seal would pre- 
vent the picture from playing in circuit 
houses, and that most independents followed 
circuit runs and also did not “shop” for films 
independently. 

He added he had a contract for bookings 
in 75 Warner houses, and on that morning 
had been told by his representative in Phila- 
delphia, where the picture was to open 
March 12 at the Princess theatre, that cir- 
cuit officials claimed they could not play 
without a seal. 


"Samson" Pre-release Run 
Taken Under Advisement 


Paramount’s petition seeking an extended 
pre-release run for “Samson and Delilah” 
to be offered to all of Chicago’s Loop the- 
atres under bidding was taken under ad- 
visement Wednesday by Federal Judge 
Michael Igoe. Cecil B. DeMille, the film’s 
producer and ‘director; Henry Wilcoxon, 
film actor, and James Donahue, Paramount’s 
central division manager, appeared as wit- 
nesses. Mr. DeMille said the break-even 
figure for the film was about $7,000,000 and 
that it needed the widest possible “word of 
mouth,” thus the request for the pre-release 
run. It was disclosed Paramount will ask 
for a 70-30 per cent rental deal with a 
clause guaranteeing an exhibitor 10 per cent 
profit if house expenses are disclosed. Mr. 
Wilcoxon spoke of promotion activities in 
behalf of the film. 


Postpone Phonevision 


Test for ''Preparation'’ 

E.-F. McDonald, president of the Zenith 
Radio Corporation, said in New York 
Wednesday his company’s experiments with 
Phonevision, or paid television, would be 
postponed for two or three months to allow 
for preparation by the telephone company 
and by Zenith’s television station in Chicago. 
The Federal Communications Commission 
recently authorized a 90-day test for the sys- 
tems, to begin this month. 





Are you informing your cus- 
tomers that 20 per cent of the 
total admission price goes back 
to the Government in the form 
of an amusement tax? Start 
emphasizing that point today. 
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ANOTHER HIGH 
HONOR FOR 
| M-G-M! 


FOLLOWING directly after its winning 
*FIRST place in Photoplay Magazine Awards, 
M-G-M now acknowledges with pride 
LOOK Magazine Medals for 
TOP producer of the year, Dore Schary, and 
TOP director of the year, William Wellman. 

IT is fitting that while their production of 
M-G-M’s “BATTLEGROUND?” is thus again 
HONORED by the press, the public has made it 


M-G-M’s Biggest grosser in seven years! 
“| “BATTLEGROUND” has that extra virtue of 


th 


» | HUMOR and lusty fellowship that 

»| SETS it apart from all so-called war pictures. 
THE warmth and laughter of packed theatres 
IS the signal to those who have it booked 
TO hold extra time for all to see it. 
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*In Photoplay Magazine’s Popularity Poll 
M-G-M won 2 out of 3 Top Awards! 









Sun Shines in Washington 











Reported Sympathetic to 
Industry’s Pleas for 
Ticket Tax Relief 


The Treasury Department is sympathetic 
toward a cut in the Federal admission tax. 
This was indicated Monday in Washington 
by Carter T. Barron, eastern division man- 
ager of Loew’s Theatres, following a con- 
ference with John W. Snyder, Secretary of 
the Treasury. 

Mr. Barron, a member of the Council of 
Motion Picture Organization’s taxation and 
legislation committee, said that Mr. Snyder 
authorized him to say that “the attitude of 
the Treasury toward relief from this tax 
was not ‘frozen’ and that he testified to this 
effect before the House Ways and Means 
Committee.” 


Bill to Be Ready Soon 


Mr. Snyder would not comment on Mr. 
Barron’s post-conference observations, but 
a Treasury spokesman pointed out that the 
remarks were “an interpretation by Mr. Bar- 
ron of Mr. Snyder’s attitude.” 

Mr. Barron emphasized the hardships 
imposed on the industry by the tax. 

Meanwhile, the Ways and Means Com- 
mittee was expected to wind up its tax hear- 
ings this week and to start executive ses- 
sions early next week on the 1950 tax bill. 
It hopes to have a bill ready for House floor 
action just before or after the Easter recess. 
The odds are that it will include a cut in 
the admission tax, but that full repeal is out 
of the question. 

At the executive session Republican mem- 
bers of the committee have announced that 
they will act to rush through Congress a 
separate excise bill. Democratic members 
may stymie this move since they feel they 
should follow the President’s demands for 
additional new revenue to offset any excise 
cuts. 


Plan “Hardship” Follow-Up 


During the committee’s executive session 
the industry will attempt to present informa- 
tion on the 8,000 exhibitor “hardship cases” 
which figured in last week’s testimony by 
COMPO representatives. Abram F. Myers, 
chairman of COMPO’s tax group, said the 
committee showed enough interest during 
the hearings for the industry to do a follow- 
up job and fill in the details of these hard- 
ship cases. 

Mr. Myers also said that exhibitors con- 
tacting their Congressmen on admission tax 
relief should play up the attitude of the 
Treasury Department as indicated by Mr. 
Barron. He said COMPO would send bul- 
letins to theatre owners to emphasize this 
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SNYDER THAWS 
ON TAX VIEWS 








THIS IS HOW THEY fold their customers 
about the tax fight in Bridgeport. Three 
pretty usherettes of the Loew's Poli theatres 
show how, in three of the town's theatres, 
the customer buying his ticket is made aware 
of Uncle Samuel's “cut.” 


willingness of the Administration to consider 
industries that can prove need. 

Last week Representative Helen Gahagan 
Douglas, (D., Cal.) put into the Congres- 
sional Record petitions from film-goers in 
her district urging admission tax repeal. 
She said she supported this action. 

With the entire New York City Congres- 
sional delegation committed to support the 
fight for repeal of the Federal tax, the 
Metropolitan Motion Picture Theatres Asso- 
ciation is distributing one-sheets to all thea- 
tres in the city notifying the public of the 
Congressmen’s intentions. The posters will 
be displayed in theatre lobbies. 

The National Board of Review announced 








“REPEAL” IS THE WORD 


The taxation and legislation com- 
mittee of the Council of Motion Pic- 
ture Organizations, which is currently 
spearheading the fight against the 
20 per cent Federal admission tax, 
has asked that exhibitors be sure to 
point out when writing to Congress- 
men that they want “full repeal" of 
the levy. The committee said that 
when action on the "war-time" ad- 
mission tax is asked, exhibitors are 
only requesting that the tax be cut 
back to the pre-war 10 per cent. The 
industry's campaign aims at the 
elimination of the full 20 per cent tax. 
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SHOWS TICKET TAX | 
COST TO GOVERNMENT 


E. R. Holtz, president and treas- 
urer of the Riviera Annex Theatre 
Company, Detroit, in his annual re- 
port to stockholders, emphasizes the 
harmful effects of the Federal ad- 
mission tax. Because the Government 
insists on levying the tax, Mr. Holtz 
says, it is losing $2,000 a year income 
taxes from the corporation; it must 
take a reduction of income taxes 
from the theatre itself which is oper- 
ating at a loss, and it is losing the 
income taxes from salaries because 
fewer projectionists are employed. 
Also, the theatre, because of its 
losses, is paying less for film rentals 
and as a result the Government is 
getting less taxes from the industry. 








Monday that it and its motion picture 
councils throughout the country also favored 
repeal. The resolution was passed at a 
board of directors meeting. 

In San Francisco, the California Theatre 
Association has arranged to carry its part 
of the campaign directly to Washington. 
Theatres are participating in a fund to send 
Hulda McGinn there to present the theatre’s 
case. However, there are indications that 
San Francisco may be faced with new local 
tax problems if the Federal levy is reduced 
or repealed. Mayor Elmer E. Robinson, re- 
viewing the city’s budget, said: “The city 
could benefit from a tax on theatre tickets, 
if the theatre industry is successful in ob- 
taining repeal of the Federal tax.” 

In the New York state legislature Senator 
Chauncey Hammond of Elmira and Assem- 
blyman Leg Noonan of Cattaragus County 
have introduced a bill which would repeal 
the five per cent admission tax, gross re- 
ceipts tax and other special permissive levies 
authorized for all counties and for cities with 
population of 25,000 or more. The measure 
has the support of the Empire State Asso- 
ciation of Commerce, Inc. 


Film Executives to Attend 


Saul Ullman Testimonial 


Important film executives were scheduled 
to attend the testimonial dinner on Friday in 
Albany, N. Y., for Saul J. Ullman, general 
manager of Fabian Upstate Theatres who is 
retiring as chief barker of the Variety Club 
Tent No. 9 in Albany. S. H. Fabian, presi- 
dent of the Fabian circuit was to be present 
and the following also accepted the invita- 
tions: Ted O’Shea, Al Schwalberg, Charles 
Reagan, John O’Connor, Norman Ayres, 
Irving Wormser, Al Lichtman, Charles 
Boesberg, Leon Bamberger, Joseph Bern- 
hard, Gradwell L. Sears, William Heine- 
man, Morey Muller, George Skouras, Abe 
Dickstein, Nate Nathanson, Sidney Deneau, 
Mayor John J. Ahern of Troy, N. Y., Mayor 
Owen M. Begley of Schenectady, N. Y., Ted 
Gamble, Congressman Dean Taylor, Eric 
Johnston and Gael Sullivan. 
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TECHNICOLOR DECREE TO 





OPEN PATENTS TO ALL 


Consent Judgment Ends 
U.S. Trust Case; Kalmus 
Admits of No Guilt 


The Government won a sweeping victory 
this week when a Federal Judge in Los 
Angeles ordered Technicolor, Inc., to make 
many of its patents and much of its know- 
how available to all comers. 


In an anti-trust consent judgment 
against Technicolor, Inc., and’ Techni- 
color Motion Picture Corporation of 
Los Angeles, Judge William C. Mathes 
at Los Angeles ordered the color com- 
pany to license 152 present and future 
patents partly free and partly on a rea- 
sonable royalty basis and further re- 
quired Technicolor to furnish “know- 
how” to “all licensees who pay a rea- 
sonable royalty under any of the pat- 
ents licensed.” 

The judgment further rules that 
Technicolor must furnish, at a nominal 
charge, a copy of the detailed specifi- 
cations, prints and plans of the Techni- 
color three-strip camera to all appli- 
cants desiring to manufacture the cam- 
era and that it must have available, at 
reasonable rental, two Technicolor 
three-strip cameras along with the 
necessary equipment and accessories. 


The court ordered that Technicolor ex- 
tend to all customers the right to cancel 
existing contracts covering future produc- 
tions where the company had conditioned 
production on the use of Technicolor cam- 
eras, services and facilities. And the ruling 
directs Technicolor to process “for any per- 
son, through all of the stages necessary to 
obtain and deliver answer prints, reels of 
not less than 800 screen feet of undeveloped 
negative film, including monopack type 
film.” 

As for the latter provisions, the Court 
stipulated, however, that the film had to be 
“suitable for processing by the methods em- 
ployed by Technicolor at the time in its 
commercial operations” and that it had to 
fit in with Technicolor’s time schedule 
“without interrupting or postponing any 
work which may then have been scheduled 
by Technicolor.” 


Decree Does Not Mean 
Guilt, Kalmus Says 


The original complaint in the case, which 
was filed on August 18, 1947, charged Tech- 
nicolor with having conspired with Eastman 
Kodak Company to monopolize the business 
of processing and producing motion pictures 
in color. Eastman Kodak yielded first with 
a separate consent judgment against that 
company being entered by Judge Mathes on 
November 24, 1948. 

Technicolor’s comment on the decree was 
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DECREE TERMS 


Following are the major provisions of the 
contest decree judgment entered this week 
by Federal Judge William C. Mathes in Los 
Angeles between the Department of Justice 
and Technicolor, Inc., and Technicolor Mo- 
tion Picture Corporation: 

1. The company is required to license 92 
patents on a royalty-free basis and make 
available on a reasonable royalty basis 12 
others, 48 patent applications and all pat- 
ents applied for until November 28, 1953. 

2. It must furnish, until January |, 1957, 
the "know-how" to all licensees who pay 
a reasonable royalty under any patents 
licensed. 

3. It must furnish specifications and de- 
tails of its three-strip camera to all appli- 
cants desirous of manufacturing it and 
make available two cameras for rent to 
everyone. 

4. All contracts conditioned on the sole 
use of Technicolor equipment can be 
terminated. 








contained in a statement from Dr. Herbert 
T. Kalmus, president, and it echoed in part 
what the Technicolor head said when it be- 
came known that the Government and his 
company had agreed on a consent decree. 
Its main contention: Technicolor, neither by 
implication nor by fact, is guilty of any 
violation of the anti-trust laws. 

Dr. Kalmus again explained that “Techni- 
color has agreed to the entry of this decree 
because it believes it affords a practical basis 
for a settlement of its difficulties with the 
Government and-to avoid the time and ex- 
pense of a long protracted trial. 


Decree Provides For 
Cancellation Option 


“The decree does not terminate any con- 
tracts between Technicolor and its cus- 
tomers, nor does it otherwise affect any 
existing contracts between Technicolor and 
its customers as to photoplays on which 
photography has been completed or on 
which photography has started. It does give 
customers the option to cancel existing con- 
tracts as to future photoplays but Techni- 
color believes that few, if any, of its cus- 
tomers will desire to do so. 

“The decree purports to terminate certain 
contracts between Technicolor and the East- 
man Kodak company. Actually, we have not 
operated under any of these contracts for 
several years.” Dr. Kalmus then explained 
the procedure under which Technicolor will 
grant licenses under its patents, declaring 
that, in the event a royalty-paying license 
has been entered into, “Technicolor will 
give know-how to the licensee in the form 
of a manual or equivalent statement stating 


the methods and technical information 
known to and used by Technicolor.” 

Comments Dr. Kalmus: “Technicolor has 
long been willing to license its patents.” 

Regarding the patents, the Court enjoined 
Technicolor from making “any assignment, 
sale or other disposition” of any of the 
patents referred to in the judgment if this 
deprives it of the power or authority to 
grant the licenses for it as stipulated. The 
decree also bars Technicolor from “acquir- 
ing within five years from the date of this 
judgment any license under any patent or 
patent application which relates to the 
manufacture of motion picture prints in 
color, unless such license gives Technicolor 
the right to grant sublicenses” under the 
patents in question. 


Patents to Be Available 
For Reasonable Royalty 


Under the court’s ruling, which becomes 
effective in 90 days, Technicolor must li- 
cense 92 patents on a royalty-free basis; 12 
additional patents and 48 patent applications 
along with all patents which Technicolor 
acquires or applies for in the color field 
until November 28, 1953, are to be made 
available on a reasonable royalty basis. 
Technicolor also is required, until January 
1, 1957, to furnish “know-how” to all li- 
censees who pay a “reasonable” royalty un- 
der any of the patents licensed. 

The decree specifies that Technicolor is 
enjoined “from instituting or threatening to 
institute . . . suit or proceeding for acts of 
infringement of any patent referred to in 
this judgment occuring prior to the date of 
this judgment.” 

The Court was careful, however, to estab- 
lish the company’s unchallenged right to use 
the title “Technicolor.” Says the decree: 
“Nothing contained in this judgment shall 
be construed to authorize any use of the 
word ‘Technicolor’ by persons other than 
Technicolor, or to create in any user any 
rights or claims against Technicolor other 
than the right to apply to this Court on 
notice to Technicolor for such equitable re- 
lief as this Court may deem proper to ef- 
fectuate the purposes of this judgment.” 


Court Will Retain 
Jurisdiction in Case 


Judge Mathes also said he was retaining 
jurisdiction over the case “for the purpose 
of enabling either of the parties to this judg- 
ment to apply to the Court at any time for 
such further orders or directions as may be 
necessary or appropriate for the construc- 
tion or carrying out of this judgment.” 

The entry of the decree was announced 
from Washington by Attorney General J. 
Howard McGrath. “Many factors con- 


tribute to the production of a color motion 
picture photoplay—the film, the cameras, the 
(Continued on following page, column 3) 










ON THE MARCH Expect 150 at 


GOOD many eyes are about to turn 
A toward Chicago, impending scene of 

a two-day showmanship meeting spon- 
sored by 20th Century-Fox, which will pick 
up all the checks. Spyros Skouras believes 
this get-together is the first of its kind to 
be held in the industry. Long memories 
sustain his contention. 

The Drake Hotel, March 8 and 9, actually 
will be the focal point of a new kind of na- 
tional exhibitor convention, different from 
all others in that attendance will include 
leaders of Allied and TOA, competitors in 
the field of exhibitor associations yet in 
many respects non-competitive in their 
thinking on behalf of what is effusively de- 
scribed as the emancipated theatreman. 

This is quite an undertaking. Aside from 
rival exhibitor leaders, independent circuits 
which never had been affiliated with pro- 
ducers and circuits now torn away from 
their affiliates will attend. Not all of the 
theatre men scheduled for an appearance are 
Fox accounts, however. The objective has 


been to assemble a group representative of , 


exhibition at its various levels for the pur- 
pose of finding a means and a method of 
retaining the audience we now have and of 
increasing it through applied showmanship. 

Skouras and his associates are supposed 
to have pretty definite approaches to this 
problem. It makes sense that they should. 
The actual story out of Chicago, of course, 
will prove the tale but, meanwhile, the plan 
deserves a hand from all hands. 

It is the first time a major company has 
called a coast-to-coast conference to discuss 
the industry and its problems. Since 20th- 
Fox is very much part of the industry, its 
problems with—and its ambitions for—its 
own product will be in the picture. But the 
major significance is elsewhere. It is in 
the keynote touching alike all companies on 
the conviction—correct—that whatever helps 
one will help the rest. 

Several of 20th-Fox’s competitors are 
slightly envious with a sportsman-like shade 
of green. They wish they’d thought of it. 
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The annual exercise in futility is at hand. 
Every March, this column casts a strictly 
personal vote on who and what will win the 
Academy Awards. Every year, the final 
tally finds this column out on the same pre- 
carious limb, oscillating dangerously between 
forecast and result. This year the selections 
are difficult for the contenders are the 
strongest in years. 

Fifty per cent accuracy has been the best 
that has ever come out. But accurate or 
otherwise as events will demonstrate soon 
enough, the leap into uncharted space will 
now begin: 


Best Motion PIcTurRE OF THE YEAR: 
The Nominations: “All the King’s Men,’ 


by RED KANN 


“Battleground,” “The Heiress,” “A Letter to 
Three Wives,” “Twelve O’Clock High.” 
The Winner: “All the King’s Men.” 


Best PERFORMANCE BY AN ACTOR: 

The Nominations: Broderick Crawford in 
“All the King’s Men”; Kirk Douglas in 
“Champion” ; Gregory Peck in “Twelve O’Clock 
High”; Richard Todd in “The Hasty Heart” ; 
John Wayne in “Sands of Iwo Jima.” 

The Winner: Broderick Crawford. 


Best PERFORMANCE BY AN ACTRESS: 

The Nominations: Jeanne Crain in “Pinky” ; 
Olivia de Havilland in “The Heiress”; Susan 
Hayward in “My Foolish Heart”; Deborah 
Kerr in “Edward My Son”; Loretta Young in 
“Come to the Stable.” 

The Winner: Olivia de Havilland. 


Best ACHIEVEMENT IN DtRECTION: 

The Nominations: Robert Rossen for “All 
the King’s Men”; William A. Wellman for 
“Battleground”; Carol Reed for “The Fallen 
Idol”; William Wyler for “The Heiress” ; 
Joseph L. Mankiewicz for “A Letter to Three 
Wives.” 

The Winner: Carol Reed. 


Best PERFORMANCE BY A SUPPORTING ACTOR: © 
The Nominations: John Ireland in “All the 
King’s Men”; Dean Jagger in “Twelve O’Clock 
High”; Arthur Kennedy in “Champion”; Sir 
Ralph Richardson in “The Heiress”; James 
Whitmore in “Battleground.” 
The Winner: James Whitmore. 


Brest PERFORMANCE BY A SUPPORTING ACTRESS: 
The Nominations: Ethel - Barrymore in 
“Pinky”; Celeste Holm in “Come to the 
Stable”; Elsa Lanchester in “Come to the 
Stable”; Mercedes McCambridge in “All the 
King’s Men”; Ethel Waters in “Pinky.” 
The Winner: Mercedes McCambridge. 


=_>- _ 


Stanley Kramer was saying the other day 
he wasn’t sure his current backers (reputed- 
ly Salinas, Calif., lettuce money) knew how 
to pronounce his next, “Cyrano de Ber- 
gerac” They’re for it, however. 


_>- >_> 


The Motion Picture Association may 
have gone to the Greeks and Romans for the 
name of its new Washington theatre, the 
Academia, but it’s made the pronunciation 
strictly American. A good classics’ scholar 
would put the stress on the dem as in 
Democrat. MPAA officials stress the mi. 

As in? 


_—>_- —-}> 


Maurice Bergman, research scholar now 
encased deeply in the lore of public rela- 
tions, refutes Metro’s claim that Gene Kelly 
essays his first serious role in “Black 
Hand.” His proof, offered without tempera- 
ture: 

“See review of ‘Christmas Holiday’ in 
Motion Picture HERALD of June 10, 1944. 
Kelly played Robert Manette and about him 
the reviewer wrote: . . . ‘Gene Kelly ... 
plays the charming ne’er-do-well, dominated 
by his mother’s fierce family pride.’” 


Fox Meeting 


Some 150 theatre men have accepted the 
Twentieth Century-Fox invitation to attend 
the Showmanship Meeting to be held March 
8 and 9 at the Drake Hotel in Chicago. <Ac- 
cording to a company statement this week, 
more acceptances are arriving every day 
and it is anticipated the final attendance 
figure will be well above the 150 who have 
already said they will be there 

Eric Johnston, president of the Motion 
Picture Association; Trueman Rembusch 
and Abram F. Myers, president and board 
chairman, respectively, of Allied States As- 
sociation, and Sam Pinanski, president of 
the Theatre Owners of America, by mid- 
week had accepted invitations to address the 
meeting. 

The two-day meeting has as its objective 
the bringing together of heads of major af- 
filiated and independent circuits of the 
United States and Canada to discuss meth- 
ods of increasing theatre attendance. Also 
scheduled to attend are division and branch 
sales managers of 20th-Fox besides distri- 
bution and exploitation officials from the 
Tweritieth Century-Fox home office. 

Additional exhibitor acceptances received 
this week include: Emil Bernstecker, James 
Gregory, John Doerr, Harry Arthur, Van 
Nomikos, Eddie Arthur, Joe Blumenfeld, 
Myron Blank, Mare Wolf, G. Ralph Bran- 
ton, A. C. Myrick, Dale Danielson, C. Elmer 
Nolte, Harry Brandt, Fred Schwartz, Max 
Cohen, Dan Murphy, James Booth, Wilbur 
Snaper, Morris Finkel, T. M. McDougald, 
Elmer Rhoden, Ralph Adams, Ed Haas, 
James Long, Leon Robertson, Fred Souttar, 
John Meinhardi, W. J. Souttar, L. A. 
Breuninger,’ C. C. Murray, George I. 
Hunter, Vic Jones, Don Douglas, Martin 
Mullin, Larry Bearg, Robert J. Libson, 
Louis J. Finske and M. M. Mesher. 


TECHNICOLOR 


(Continued from preceding page) 





photography, the processing of negatives 
and film prints,” he said. “This judgment 
confirms the general position of the Govern- 
ment that each of these products and serv- 
ices should be made available on the basis 
of free and open competition and not on the 
basis of restrictive agreements or illegal tie- 
ins.” 

Herbert A. Bergson, assistant attorney 
general in charge of the anti-trust division, 
said: “The Government has sought in this 
case to prevent restrictive commercial and 
technical arrangement from blocking tech- 
nological advances in the color motion pic- 
ture industry. By making Technicolor’s 
patents and know-how available, by opening 
up the Technicolor three-strip camera to 
independent manufacture and use, and by re- 
moving tie-in provisions from Technicolor’s 
arrangements with motion picture pro- 
ducers, we have solved this problem and put 
an end to the technological restraints that 
were attacked in the case.” 
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Fr&mCés ponavo oconnor 


PATRICIA MEDINA + ZASU PITTS » RAY COLLINS « JOHN McINTIRE 
and FRANCIS the old Army Mule who TALKS 


Screenplay by DAVID STERN « Adapted from the Novel by DAVID STERN « Produced by ROBERT ARTHUR 
Directed by ARTHUR LUBIN ¢ A UNIVERSAL-INTERNATIONAL PICTURE 





There has been not 
“Tike it in years... © 
record-breaking opeai 
_,..second days beatin 
“top opening days... 
weekends that really 
turned the boxoffices 
on their ears! 


SAN FRANCISCO 


12% better than “EGG AND I” rec- 


~ erd-breaking business at the Or 


_ pheum Theatre! And from all around — 


San Francisco came comparisons 
like: Oakland 144%; Stockton 


115%; Sacramento (three theatres) 


fopped “EGG AND !”’ in a Safur 
‘Opening; Berkeley, 40% better for 
an all-time high. 


LOS ANGELES 


Plea five theatre combination 
S (UA., Ritz, Vogue, Studio and Cul- 
ver) @uigrossed “EGG AND I” and 
: “TAP ROOTS” right down the line. 


BUFFALO 


ded “EGG AND I” busin 
fayette Theatre despit 
ice and sleet storm. 


JAMESTOWN, N. Y.. 


@ better than “EGG AND I é 
Warner Winter Garden des 
iw storm. 


DENVER 


“Playing the Denver, Alladin and 

_ Webber, equalled “EGG AND 1” 

_ nd beat “TAP ROOTS” by good 
"margin. Oh 


- SALT LAKE CITY © 
Bpped “EGG AND I” by 3% at 
GREAT FALLS, MONTANA 

Set new house record at Rainbow 

Theatre. 


PHILADELPHIA 
Paralyzing ice and sleet storm 


Slowed down afternoon fecord — 
breaking business at Boyd Theatre, a 


but still came in with top house: 
ure for total day. E 


NORFOLK, V A. 


168% of “EGG AND tiene 


the Newport and Colley se aig of 


all day hard rain. a. 


OMAHA 


the Orpheum Theatre, me: 
Her than a good week’s 
i: first three days — a 
Swstorm, too! 


MIAMI 


; Maying the Miami, Mirac 


In, picture is hitting for 


“high. It's the talk of the to 


OKLAHOMA CITY 


_ Ovt-grossing the previously 


tional grosser, ‘TAP ROOTS’ 
Midwest. 


That’s the story wherever t 
ture is playing. And, mea 
the whole group of some 30 
situations which played de 
date with the New Orleans i 
opening, picture held over i 
tically every spot fo record b 
many recording a full week 


fun gross on opening day! 


7 The Film Daily editorial spot 


one when it said: ‘‘There ne 
been a comedy quite like 


the chances are there never 


be again.” 


and have you heard--- 


are “| FF wa 
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Box Office 


Champions 


For February. 1930 


The Box Office Champions are selected on the basis of their gross revenue at key city 


theatres throughout the country. 


ALL THE KING'S MEN 
(Columbia) 

Produced, directed and written for the 
screen by Robert Rossen from the novel 
by Robert Penn Warren. Cast: Broderick 
Crawford, Joanne Dru, John Ireland, John 
Derek, Mercedes McCambridge, Shepperd 
Strudwick, Ralph Dumke. 


BATTLEGROUND 
(Metro-Goldwyn-Mayer ) 

Produced by Dore Schary. Directed by 
William A. Wellman. Story and screenplay 
by Robert Pirosh, associate producer. 
Cast: Van Johnson, John Hodiak, Ricardo 
Montalban, George Murphy, Marshall 
Thorapson, James Whitmore, Denise 
Darcel. [Champion for the second 
month.] 


MY FOOLISH HEART 
(Goldwyn-RKO) 

Produced by Samuel Goldwyn. Directed 
by Mark Robson. Screenplay by Julius and 
Philip Epstein from a magazine story by 
J. D. Salinger. Cast: Dana Andrews, Susan 
Hayward, Kent Smith, Lois Wheeler, Jessie 
Royce Landis, Robert Keith, Gigi Perreau. 


SAMSON AND DELILAH 
(DeMille-Paramount) 

Produced and directed by Cecil B. 
DeMille. Screenplay by Jesse L. Lasky, Jr., 
and Frederic M. Frank. In Technicolor. 
Cast: Hedy Lamarr, Victor Mature, George 
Sanders, Angela Lansbury, Henry Wilcoxon, 
Olive Dearing, Fay Holden, Julia Faye. 


SANDS OF IWO JIMA 
(Republic) 

Associate producer, Edmund Grainger. 
Directed by Allan Dwan. Screenplay by 
Harry Brown and James Edward Grant, 
Story by Harry Brown. Cast: John Wayne, 
John Agar, Adele Mara, Forrest Tucker, 
Wally Cassell, James Brown, Richard Webb. 
[Champion for the second month.] 


WHEN WILLIE COMES 


MARCHING HOME 
(Twentieth Century-Fox) 

Produced by Fred Kohlmar. Directed by 
John Ford. Screenplay by Mary Loos and 
Richard Sale from a story by Sy Gomberg. 
Cast: Dan Dailey, Corinne Calvet, Colleen 
Townsend, William Demarest, James Lydon, 
Lloyd Corrigan, Evelyn Varden, Kenny 
Williams. 








Hospital Shows to Continue 
Despite Demise of USO 


Personal appearances of Hollywood per- 
sonalities to veteran hospitals will continue 
despite the deactivation of the United Serv- 
ice Organization, a war-born group which 
catered to the entertainment needs of the 
troops. Abe Lastfogel, president of the 
Veterans Hospital Camp Shows said this 
week that organization would immediately 
study ways and means to finance the tours 
now that the USO supply of funds has been 
cut off. 


Davis To Distribute 


Foreign Pictures 

Arthur Davis Associates has established 
an office in New York to distribute foreign 
films. Negotiations for French and Italian 
product are reported in progress. Early re- 
leases include “Caged Men,” with Michel 
Simon, a French film, and two Swedish pro- 
ductions—“Caged Women” and “Girls in 
Every Port.” 


Commonwealth Acquires 18 


For Television Showing 

Acquisition of 18 feature films for imme- 
diate release to television stations has been 
announced by Jerry Hyams, general sales 
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manager of Commonwealth Film & Televi- 
sion, Inc. Several strong marquee names 
are included. Among them are Jimmy 
Durante, Barbara Stanwyck, Virginia 
Bruce, Robert Young, Jack Benny and Ray- 
mond Massey. Most of the pictures date 
back to the early thirties. 


Social Security Revision 


Is Opposed by MPAA 


The Motion Picture Association of Amer- 
ica next week will voice its opposition to a 


proposed change in the Social Security 
regulations, making it obligatory for thea- 
tre owners to pay the Social Security tax 
of musicians. An MPAA representative 
will appear before the Senate Finance Com- 
mittee. The MPAA contends that the pres- 
ent law, under which the bandsmen are 
categorized as “independent contractors” 
rather than employees, be maintained. 


Columbia Gets 2 in Hall 

Columbia Pictures will have two pictures 
at the Radio City Music Hall, New York, 
in the early spring. “A Woman of Dis- 
tinction” will follow Warners’ “Stage 
Fright,” currently playing, while “No Sad 
Songs for Me” will follow Warners’ “The 
Daughter of Rosie O’Grady,” which will 
play the Easter show. 


Loew Moves 
For Appeal 


Loew’s last week took the first step toward 
an appeal from the recent anti-trust de- 
cree by the New York Statutory Court, and 
obtained from the court what amounts to a 
90-day postponement in implementing the 
divorcement and divestiture provisions of 
the decree. 

Last Friday, the court granted a company 
application in the form of an affidavit, for 
a 60-day stay of operation, and an additional 
30 days if the appeal is taken to the Supreme 
Court. The postponement, thus far, applies 
only to putting into effect the divorcement 
and divestiture orders, since no mention of 
injunctions against distribution practices 
was made in the plea submitted by J. Rob- 
ert Rubin, vice-president. 

Loew’s has until April 8 to file its appeal 
with the Supreme Court. The decree hand- 
ed down by the Statutory Court February 
8 pertained mainly to trade practices and 
ordered divorcement within three years, 
with plans for reorganization to be submit- 
ted within six months, and divestiture plans 
within a year. This decree was against 
Loew’s, Twentieth Century-Fox and War- 
ner Bros., the latter two companies having 
indicated they were trying to arrive at some 
settlement with the Government within the 
framework of the decree. 

Mr. Rubin told the court that Loew’s had 
a funded debt of $46,000,000 held by eight 
insurance companies, and that arrangements 
with these companies, in addition to reor- 
ganizing siock ownership and personnel, 
would take time and be costly. He also said 
the preparation for the appeal was time- 
consuming, 


Ball Uses Court Decrees 


To Pursue Trust Action 

The Supreme Court decrees in the Para- 
mount, Schine and Griffith cases supported 
his anti-trust case against major distribu- 
tors, Harry Norman Ball, operator of the 
Penn theatre in Ambridge, Penn., last week 
told the high court. Mr. Ball made this 
claim in a brief which asked the Supreme 
Court not to review a third circuit cout de- 
cision against the distributors. Named in 
the suit are Paramount Pictures, Inc.; Pen- 
ware Theatre Corp.; A. N. Notopoulos, 
RKO, Loew’s, Twentieth Century-Fox, and 
Paramount Distributing Corp. The first de- 
cision in the case, by the District Court, was 
criticised.in the brief, because it called the 
action of the companies in allegedly keeping 
product from Mr. Ball’s theatre “an amaz- 
ing coincidence.” The Supreme Court de- 
cision is expected March 13. 


Honor Julius Schepps 

Julius Schepps, chief barker in 1948 and 
1949 for the Variety Club in Dallas, Texas, 
will be honored at a testimonial dinner 
March 6, for his civic and philanthropic ac- 
tivities. Prominent Variety Club and indus- 
try officials are expected to attend. 








Blizzards, sub-zero 
weather, icy roads— 
NOTHING STOPS “CINDERELLA‘! 
Tremendous NIGHT business 
topping smash morning and 
afternoon takes. OPEN EARLY 
every day for record-break- 
ing round-the-clock crowds: 





Now look at these press-time reports: 


PROVIDENCE, Albee—First two days 
highest on record, including all pictures of 
all companies. 

BOSTON, Keith’s Memorial—First week 
biggest in last two years. Second week 
all-time high. Held indefinitely. 
MANCHESTER, Strand—Highest-grossing 
RKO picture since ‘Bells of St. Mary’s’’. 
Holding over. 

LOWELL, Keith’s—First week all-time high 
except one picture. Held over. 


PORTLAND, Strand—Tops every RKO 
release except ‘Bells of St. Mary‘s’’ 
Moving over to the Empire. 
WASHINGTON, Keith’s—First two days 
biggest on record, including all companies. 
CHAMPAIGN, Virginia—All-time high 
gross for the week. Beat “Bells of 

St. Mary’s.’’ Moving to Orpheum. 


MIAMI, Embassy and Variety—All-time 
record at the Embassy. By far tops all 
other RKO pictures at the Variety. 


CHICAGO, Palace—Broke all-time 
opening-day record and continues 
at same pace. 


NEW YORK, Mayfair—Almost 


doubles gross of every RKO Distributed by RKO RADIO PICTURES, INC. 
picture at this house. 























1949 GROSSES Mop Plasto 


OFF SLIGHTLY 


Estimate Based on Ticket 
Tax Revenue Indicates 
Only 1% Drop in Year 


Washington Bureau 


If general admission tax collections are 
a reliable gauge, the total box office receipts 
in 1949 were only a little more than one 
per cent below 1948, which in turn, was 
about the same amount below 1947. 

This was revealed this week when the 
Bureau of Internal Revenue released its 
tax collection figures for January, 1950, re- 
flecting box office collections for December, 
1949. Since the Bureau’s collections lag one 
month behind box office business, it was 
not possible to gauge total 1949 business 
until the January collections figure was 
known. 


Year’s Totals Close 


General admission tax collections for 
February, 1949, through January of this 
year, reflecting business for the 1949 calen- 
dar year, totaled $377,911,424, compared 
with $382,203,797 collected for the previous 
calendar year, and $386,789,733 in the 1947 
box office year. 

Theatre owner. groups have frequently 
cautioned against using the general admis- 
sion tax collection figures as an indication 
of the theatre prosperity. The figures do 
indicate some rough trends on total box 
office grosses, however. 

The theatre owner groups make three 
objections to using the figures as a gauge 
of exhibitor prosperity; the figures include 
collections from other general admissions 
events, such as concerts and sports, as well 
as motion picture theatres, and a gain in the 
receipts of the other industries may offset a 
drop in film attendance; the figures do not 
reflect the increase in the number of thea- 
tres, and steady or declining collections plus 
increased costs mean an even greater drop in 
theatre profits. 


$423,403,347 in 1949 


The total admission tax collections, in- 
cluding general admissions, roof garden and 
cabaret taxes, and taxes on various leases 
and overcharges, amounted to $423,403,347 
during calendar 1949, compared with $434,- 
602,263 the previous year, and $444,860,966 
in 1947. 

In 1946, the industry’s top year of box 
office prosperity, the total admission tax col- 
lections hit $458,239,719. 

The January, 1950, general admission tax 
collections, reflecting box office business in 
December, amounted to $27,909,723, com- 
pared with $25,766,798 in January, 1949. 
This was the first time in four months that 
collections ran ahead of the corresponding 
month of the previous year. 

Total admission tax collections, including 
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GROSS DROP SLIGHT, 
FIGURES SHOW 


According to Department of Commerce 
figures, gross receipts at motion picture 
theatres have been showing a slight year- 
by-year decline from the peak established 
in 1946, paralleling the gradual decline of 
the Internal Revenue Bureau's amusement 
tax collections. The annual gross for the 
past five years follows: 


Se $1,359,000,000 
. Se SB 1,493,000,000 
aa eae 1,417,000,000 
on Ee ee 1,386,000,000 
Meee. sa. Uerdaees 1 ,368,000,000* 


Although 1949's estimated box office 
gross is the lowest of the post-war period, 
it is still $9,000,000 more than that estab- 
lished in 1945 which, to that time, was 
the highest in the history of the industry. 


*Estimated. 











general admissions, roof gardens, cabarets, 
etc., amounted to $31,209,312 in January of 
this year, compared with $29,174,674 a year 
earlier. 

In the past the Treasury Department has 
estimated that from 80 to 85 per cent of 
the admission tax collections come from mo- 
tion picture theatres. 


William Goldman Featured 
In Magazine Article 


William Goldman, the Pennsylvania thea- 
tre owner, is the subject of an article in the 
March issue of Hormay MAaAGAzIne. Mr. 
Goldman, who operates 17 houses in the 
state, is described as the exhibitor “who set 
out in 1942 to break the monopoly of pro- 
ducer-distributors who made movies and 
controlled their showing.” Mr. Goldman is 
quoted as saying that such pictures as 
“Champion” and “Home of the Brave” 
would have been “frozen out” in earlier 
days by the producers who controlled the 
important theatres. Mr. Goldman is also 
said to blame the “trouble with the movies” 
on “the big boys out on the Coast” who 
“force turkeys down the throat of the 
smaller independent exhibitor because he has 
to take them if he wants to get the good 
ones which he has to have to keep alive. ...” 


Cinema Pilgrimage Planned 

The International Catholic Cinema Office 
has announced plans for a World-Congress 
Pilgrimage to be held in Rome, May 26, 27 
and 28. One of the purposes of the pil- 
grimage is to “unite in common act of 
prayer as a gesture of devotion to the high- 
est spiritual values in the art of film.” 


‘been discussed. 


Renegotiate 
British Deal 


Top industry executives met in Miami 
this week to discuss strategy and set the 
date for the coming negotiations in London 
on the Anglo-American film remittance 
agreement. 

Present were Eric Johnston, president of 
the Motion Picture Association of America, 
and his assistant Joyce O’Hara; Nicholas 
M. Schenck, president of Loew’s; Barney 
Balaban, president of Paramount Pictures; 
Spyros P. Skouras, president of Twentieth 
Century-Fox, and Joseph H. Hazen, presi- 
dent of Hal Wallis Productions. 

Mr. Johnston, prior to the British elec- 
tions, had said that, should they be deter- 
mined in favor of a Labor Government, he 
would go to Britain soon.- In the case of a 
Conservative victory Mr. Johnston was 
quoted as saying that it would have taken 
a while longer to permit the establishment 
of a government by the new party. 

Ned E. Depinet, RKO president, also a 
member of the MPAA committee for review 
of the British agreement, was unable to 
attend, having been called to Hollywood last 
weekend. 

Early this week it was understood that 
the Society of Independent Motion Picture 
Producers was setting a coast meeting 
Thursday to discuss the British situation and 
negotiation strategy. Ellis Arnall, SIMPP 
president, left Atlanta Monday for the coast. 
James Mulvey, president of Goldwyn Pro- 
ductions, a certain SIMPP delegate to the 
London talks, also was in Miami this week 
but there was no indication he had been in 
contact with the MPAA members. 

There was no statement from the Miami 
conference beyond the confirmation that the 
British and other film export matters had 
An MPAA spokesman in 
New York said it was considered unlikely 
that a date for the London meeting would 
be set immediately since a number of the 
company presidents were unable to make 
the Miami conclave. 

In London, a spokesman for the Board of 
Trade said Harold Wilson, its president, 
had not yet reached a decision as to when 
to ask the American delegation to come 
over. He is required by law to make an 
announcement on the quota by March 31. 
His Films Council has recommended a cut 
to 30 per cent. The Anglo-American agree- 
ment runs out in June. 


Cleveland Anti-Trust Suit 


Involves Clearance Dispute 

An anti-trust suit has been filed in the 
Cleveland District Court by the Maumee 
theatre of Maumee, O. Named in the suit 
were the major distributors. The Maumee 
is seeking a 28-day clearance over the first 
run theatres in Toledo, O., to play concur- 
rently with the first run neighborhood thea- 
tres in the latter city. 
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See Election 
Giving Trade 
A Breather 


London Bureau 


As much bewildered as the ordinary citi- 
zenry at the outcome of the stalemate Gen- 
eral Election, showmen here believe that at 
least they will now be vouchsafed a little 
breathing space from the ministrations of the 
Socialist planners. 

Concern had been mounting at what might 
have been in store for them in the plans of 
the Stafford Cripps-Harold Wilson faction. 
An indication thereof became apparent on 
the very eve of the election when a largely 
forgotten provision in the 1948 Quota Act 
had been invoked in behalf of a picture called 
“Change of a Lifetime.” 

The film was the last fling here of Filippo 
del Giudice. It had been written, produced 
and directed by actor Bernard Miles, who 
also starred. It tells the story of a factory 
which the workers took over to show they 
could boost production. It ends with the re- 
turn of the boss. It has so far not been 
trade-shown, but it is understood to be an 
amiable exercise in slightly leftish propa- 
ganda. 

After five months’ negotiation it had not 
obtained a distribution deal or a circuit book- 
ing. Alvan Jarvis, acting now in behalf of 
Mr. del Giudice, then put pressure on the 
Government. In the Quota Act, the Board 
of Trade is empowered to set up a selection 
committee to examine the “entertainment 
value” of a film which has been denied a 
circuit booking. On the recommendation of 
the committee, the Board may compel one of 
the three major circuits to give the film a 
first feature booking whether they like it 
or not. 

Mr. Jarvis submitted “Change of a Life- 
time” to the committee, which approved it. 
Associated British Cinemas and the Rank 
Organization now will have to decide which 
of them will take the unwanted child. Show- 
men, up to the time of the General Election, 
foresaw a spate of similar approaches to the 
selection committee. They believe now that 
the extraordinary outcome of the election 
will curb, for the time at least, those 
activities. 

It is clear that the next budget, due in 
April, will be a “continuing” instrument 
only. Exhibitors are satisfied with the 
pledges given them by Tory candidates in 
regard to the entertainment tax. But it is 
considered that an implementation of those 
pledges must await developments. 


Film Industry Discussed 

An entire chapter in the new volume “In- 
ternal Auditing in Industry” is devoted to 
the various phases of film production, dis- 
tribution and exhibition. The book was pub- 
lished in New York by The Institute of In- 
ternal Auditors. Victor Z. Brink and Brad- 
ford Cadmus, were the editors. 
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JOHNSTON TO LONDON; 
ARNALL MAY GO TOO 


Washington Bureau 

Eric Johnston, Motion Picture As- 
sociation of America president, will 
probably make a trip to Britain 
“within the next 10 days, two or three 
weeks” to hold "preliminary" discus- 
sions on the currency and quota 
situation. Ellis Arnall, president of 
the Society of Independent Motion 
Picture Producers, has been invited 
to accompany Mr. Johnston but up 
to Wednesday had not accepted. If 
Mr. Arnall does not accept, Mr. 
Johnston will go alone. An MPAA 
spokesman said this week that the 
trip was not yet definite; no company 
officials would go in any case, and 
the decision was a result of the Brit- 
ish election. 








Patterson to Arbitrate 


Selznick-Korda Dispute 

The David O. Selznick-Sir Alexander 
Korda dispute over the distribution of the 
latter’s “The Third Man” and “Gone to 
Earth” entered another round this week 
when Judge Irving Kaufman in the New 
York District Court appointed Robert P. 
Patterson as arbitrator. 

This week, the Selznick attorneys, in an- 
other legal action, asked for a temporary in- 
junction to prevent Sir Alexander from 
licensing the Eastern Hemisphere version of 
“Gone to Earth.” The Selznick application 
holds it departs from the original and 
detracts from Jennifer Jones’ standing. 

The dispute revolves around an agreement 
which gave Sir Alexander Eastern Hemi- 
sphere rights to Mr. Selznick’s “Portrait of 
Jennie” and “The Paradine Case,” in re- 
turn for Western Hemisphere rights to Mr. 
Selznick for “The Third Man” and “Gone 
to Earth.” 


Allied Plans "Flat Rental" 
Meeting with Distributors 


The Allied States committee to study the 
flat rental situation will resume meetings in 
New York with the distribution chiefs of the 
major companies in the near future, it was 
learned this week. The committee is headed 
by Col. H. A. Cole. This action is in line 
with a decision made at the recent Allied 
meeting in Washington. The committee is 
expected to tell the companies that the flat 
rental agreements made in talks last year 
had been violated in several exchanges. The 
Mid-Central Allied unit meeting last week 
in Springfield, Ill., also discussed rentals. 








Have you ordered your taxa- 
tion trailer and petition cards 
from National Screen Service 
to help bring about repeal of 
the 20 per cent excise tax on 
admissions? Do it today. 








See No Cut in 


Remittable 
Doliar Total 


by PETER BURNUP 


in. London 

A top British Government official this 
week told the HERALD’s London Bureau that, 
Sir Stafford Cripps notwithstanding, no re- 
duction in the remittable dollar total is 
planned despite the devaluation of the pound. 

The Government, he said, was anxious to 
have films and other outstanding ancillary 
matters disposed of before the inevitable 
stalemate arises in the House of Commons. 
The problem of balance payments, which 
both parties fully acknowledge, must await 
a coalition Government or a House of Com- 
mons arréngement for a solution. 

The HERALD’s informant said the Govern- 
ment regarded film dues as “just another 
part of Britain’s indebtedness to New York.” 
The Cabinet considers this a necessary nui- 
sance, he said, although an adjustable one. 
He stressed, however, that, as a last ditch 
measure, the Government was prepared to 
completely wipe out this indebtedness. 

The implication here is that Eric Johns- 
ton, president of the Motion Picture Asso- 
ciation of America, must wait his turn in the 
procession of national creditors. The way 
it looks now, it’s likely that Mr. Johnston, 
Barney Balaban and the other company heads 
will come here, meet with a Governmental 
ministerial assistant, and then turn to dis- 
cuss real matters with Rupert Somervell 
of the Board of Trade film division. 

The official said that the Government, in- 
cluding Prime Minister Attlee, were anxious 
for an early resumption of the MPAA talks 
with British negotiators, but that other, and 
more pressing matters of national impor- 
tance had to be given precedence. 

A Board of Trade spokesman said that he 
had no knowledge of any approach by Mr. 
Johnston to Harold Wilson, BOT president, 
regarding a date for the meeting. 

On Tuesday, Prime Minister Attlee, in 
announcing his new Cabinet, disclosed that 
both Harold Wilson, as head of the Board 
of Trade, and Sir Stafford Cripps had re- 
tained their posts. 


Rank to Confer March 15 
With Canadian Associates 


J. Arthur Rank, British film executive, 
and his chief associate, John Davis, have 
now arranged to be in Toronto, March 15, 
to start business conferences with officials 
of Odeon Theatres of Canada, Eagle Lion 
Film of Canada, Gaumont-Kalee, and asso- 
ciated companies. J. Earl Lawson, president 
of Mr. Rank’s Canadian enterprises, has al- 
most entirely recovered from his long illness 
and will be able to discuss developments with 
the British film leaders. A meeting of the 
Canadian Odeon board is also expected, 
since Mr. Davis is an executive of the cir- 
cuit. 





DRIVE-INS IN EUROPE 
PLANNED BY FLEXER 


Memphis Bureau 

The recent British elections, in which the 
Labor Party was returned to power by a 
narrow margin over the Conservatives, will 
not delay the plan 
for building a group 
of drive-in theatres 
in England and on 
the Continent, David 
Flexer of Memphis 
said last week. 

Mr. Flexer, head 
of Flexer Theatres, 
Inc., circuit operat- 
ing out of Memphis, 
and Flexer Drive- 
Ins, Inc., is associ- 
ated with a group 
which is planning to 
take drive-ins to the 
people of England and Europe this summer. 

He said his associates had looked for a 
Conservative victory and pointed out that 
the Conservatives had pledged to remove 
gasoline rationing, which would have made 
drive-ins' more profitable. Mr. Flexer said 
at! his Memphis office, “In addition to En- 
gland,'we plan one or two in France and one 
or two in Italy. We also expect to build 
at Teast'one in Israel.” 

Mr: Flexer indicated that the Labor vic- 
tory: would not delay the plans to go into 
England but might delay the expansion of 
the drive-in business once it got under way. 
“Tn case rationing of gasoline was lifted, we 
had expected to build quite a few drive-ins 
in ‘England,” he said. 


David Flexer 


To Make Equipment 


Arrangements have been made with Amer- 
ican manufacturers of specialized drive-in 
equipment to license his group to produce 
equipment in England, Mr. Flexer said. 
“The drive-in business requires such spe- 
cialized equipment as in-car speakers and 
heaters and pre-fabricated screen towers of 
steel,” he said. “We had to do one of two 
things — either import all such equipment 
from America or manufacture it there with 
licenses from American manufacturers. We 
decided on the latter.” 

Mr. Flexer said of his organization it was 
an international company and he was not at 
liberty to name his associates. 

“Free enterprise, as we know it, is dead 
in England,” he said in response to a ques- 
tion about his impressions after a three-week 
visit there. “But I have a feeling that En- 
gland will come to her senses and elect a 
government that will bring back a free ex- 
change of trade and currency. England, I 
feel, has gone as far as she is going from a 
socialistic standpoint. She is on the way 
back. The big Conservative vote showed 
that England will come up with a middle of 
the road policy or a swing to the right. 
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“The election was so close it will stop 
many of the restrictions that the Labor 
Party would have imposed if it had been 
returned to power by a landside. England 
is still a great country. Her people dearly 
love freedom. England is at the bottom and 
will rise again. I feel this is the best time 
to get into business there—especially the 
drive-in movie business since there is no 
such thing in England or on the Continent.” 

Mr. Flexer told a story of what he meant 
by England hitting the bottom. 

“Some friends took me to an inn which 
was very popular with the people because it 
was operated by a lady and her husband who 
had the nerve to serve cream with tea. It 
was against the rules of the Government to 
serve cream with tea. Cream had to be left 
in the milk. They had been arrested and 
fined.” 

A study of weather charts and records 
showed England’s climate would permit 
drive-in movies to operate 20 td 24 weeks a 
year, Mr. Flexer said. He said, in a sim- 
ilar study in Israel, it was found that year- 
around operation would bé possible. Also 
that Israel had enough cars already to just- 
ify a drive-in and more cars were being sold 
there all the time. 


May Produce Cartoons 


He said he also planned to produce car- 
toons in England for showing there and in 
this country. Production will be handled 
by Impossible Pictures, Inc., in which he is 
associated with Leonard Levinson. “This 
production plan is still in the talking stage,” 
he said, “but it looks like a definite possi- 
bility.” He will leave in April or May for 
an extended business trip abroad, during 
which time he expects his drive-in program 
to get under way. 

Flexer Drive-Ins, Inc., which built and 
then sold drive-ins in St. Louis, Minneapolis 
and Milwaukee last summer, has plans for 
two or three large drive-ins this summer, he 
said, but the locations have not been an- 
nounced, 


Paramount Offers Top 


Product for Easter 

Frank Capra’s “Riding High’ and the 
Alan Ladd film, “Captain Carey, U.S.A.,” 
will be released during April as Paramount’s 
bid for the Easter holiday business, it was 
announced this week by E. K. O’Shea, vice- 
president of the Paramount Film Distribut- 
ing Corporation. Mr. O’Shea predicted that 
the pictures, considered two of the com- 
pany’s most important productions, would be 
among the top grossers of the spring sea- 
son. “Riding High” stars Bing Crosby. 
Wanda Hendrix co-stars with Allan Ladd 
in “Captain Carey, U.S.A.” National release 
will be accompanied by large-scale, satura- 
tion campaign. 


Warner "Closed'' Town 
To Reopen in October 


A “closed” town—Frederick, Md.—in 
which Warners has for the past 15 years 
owned two of the three theatres and leased 
the third, the City Opera House, will be re- 
opened in October largely through the ef- 
forts of Robert L. Wright, former Govern- 
ment attorney in the anti-trust division. 

In 1948, Dan Weinberg, Virginia ex- 
hibitor, asked the Frederick City Council to 
accept bids for the house but the reply at the 
time was that the Council was interested in 
renewing the Warner lease. Last summer, 
Mr. Weinberg renewed his request but re- 
ceived no reply. 

Mr. Wright wrote the council in January, 
advising the body of the anti-trust laws, 
Mr. Wright stated that under the Sherman 
Act, the Council could be held guilty as well 
as Warner. The Council then asked for 
bids, and found that Mr. Weinberg’s was 
the highest—$15,625 in rent for the year. 
Two other bids were received, besides that 
of Warners, which offered $15,000 per year 
plus 15 per cent of the gross in excess of 
$100,000. (It was indicated that the house 
had never grossed more than $100,000. ) 


TOA of Southern California 
Sets Meeting for March 28 


The Southern California Theatre Owners’ 
Association will hold a one-day meeting 
March 28, at the Forum Starlite Roof in Los 
Angeles where topics relating to publicity, 
taxation and legislation, operation, mer- 
chandising and television will be discussed. 
Various panels to handle these discussions 
will be set up at the meeting. Sherrill Cor- 
win, first vice-president of Theatre Owners 
of America will report on the March 1 and 
2 meeting of the organization. Non-mem- 
bers also have been invited. 


New Jersey Allied Sets 
June 15 Meeting Date 


At a general membership meeting in New 
York Monday, New Jersey Allied set June 
15-17 for the organization’s annual conven- 
tion at the Traymore Hotel at Atlantic City. 
At Monday’s meeting Wilbur Snaper, presi- 
dent, said that the consensus of opinion 
among the membership was that theatre 
business dropped 18 per cent in the state 
from the previous year, at which time it was 
estimated a drop of 10 per cent was recorded 
as compared with the previous year. 


Metropolitan Action by RKO 
Postponed Until March 6 


The move by RKO to divest itself of one- 
sixth of the stock in the Metropolitan Play- 
houses circuit in New York this week had 
its deadline again postponed—this time to 
March 6. The previous deadline was Feb- 
ruary 24. It was previously thought that 
RKO might ask the court to appoint a 
trustee, but the postponement is taken to 


mean that the company has another plan in s 


mind. Meanwhile, an out-of-court  settle- 
ment was reported in, the, offing in connec- 
tion with the RKO-Skouras split. 
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OF DRIVE-INS 


KMTA Sponsors Meeting, 
Deciding Cooperation 
Is the Best Policy 


The first conference of present and pros- 
pective drive-in operators, sponsored by the 
Kansas-Missouri Theatre Association, was 
held last week at Kansas City, Mo., and one 
of the main conclusions that emerged from 
the discussions was that close relations and 
full cooperation was essential between oper- 
ators of outdoor and indoor theatres for the 
mutual benefit of both groups. 

The 120 in attendance included exhibitors 
in both categories, with approximately 40 
from the drive-in group present. Also pres- 
ent were representatives from drive-in 
equipment firms, some of whom displayed 
their merchandise. 


Covered Many Subjects 


Presided over by Dale Danielson, presi- 
dent of the KMTA, the discussions covered 
a wide range of subjects including: show- 
manship, insurance, state and local regula- 
tions; traffic; lighting; surfacing; refresh- 
ments and the operation of year-round drive- 
ins. The question of “cooperation” was re- 
ceived favorably by the meeting and several 
non-members of KMTA, operating indoor 
and/or outdoor theatres, indicated they 
would join the organization for this pur- 
pose. 

Showmanship, it was stated, was “almost 
forced” on the drive-in theatres, a condition 
which was to be welcomed, several speakers 
stated. It was also pointed out that drive- 
ins offer more opportunity for this type of 
“ballyhoo” and some outdoor exhibitors are 
jointly buying or leasing “stunt” equipment 
which is used by several spots during a sea- 
son, being subsequently made available to 
indoor theatres for use during the long win- 
ter season. 

The value of proper product to retain the 
family trade was also pointed up. Prospec- 
tive outdoor operators were advised that a 
thorough knowledge of insurance (to get the 
cheapest rates), was essential; proper light- 
ing was highly desirable, especially insofar 
as color lights are concerned and the sur- 
facing of grounds required careful planning 
for economy reasons. 


Refreshment Suggestions 


Many suggestions were heard in connec- 
tion with the operation of the refreshment 
stand. It was pointed out by Beverly Miller, 
who led the discussion on this topic, that 
the names “snack bar” or “snack shack” 
were to be preferred to “concession” since 
these are now mostly operated by the drive- 
in owner himself. Several outdoor ex- 


hibitors claimed they did not sell foodstuffs 
during the performance to patrons in their 
cars, because they found lack of concentra- 
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tion often made the customer leave with a 
“jaundiced” view of the picture. 

The matter of proper supervision of per- 
sonnel and the operation of year-round 
drive-ins was also discussed. There are sev- 
eral of the latter operations in Texas, 
Tennessee and Oklahoma. Carl Burton, 
operating a all-year drive-in at Fort Smith, 
Ark., said that the cost of closing and re- 
opening was greater than keeping the thea- 
tre going all through the year. Also, he 
pointed out, all-year operation assured con- 
stant attention to landscaping and general 
appearance. 

Following are some of the speakers and 
their topics: William Flynn, operating two 
drive-ins in Kansas, “Lighting Problems I 
Have Experienced”; Glenn A. Cooper, who 
with associates runs three drive-ins in 
Kansas, “What We Do to Preserve Surfac- 
ing’; Paul Ottenstein, Socony Vaccum Oil 
Company, “Dust Control and Rockless Sur- 
facing”; Finton Jones, theatre insurance 
official, “Insurance Problems”; Claude Par- 
rish, of Topeka, Kan., “Traffic Control 
Hints”; Jay Wooten of Hutchinson, Kan., 
“Indoor Theatre Advertising Stunts to be 
Used Outdoors,” and Jack Braunagle, gen- 
eral manager of the Commonwealth Thea- 
tres drive-in operations, “Drive-in Staff Or- 
ganization and Drive-in Operating Prob- 
lems.” 

C. E. Cook, chairman of the special com- 
mittee on drive-ins for KMTA, introduced 
the speakers. 


Allied Theatres of Michigan 


To Admit Drive-in Operators 

The Allied Theatres of Michigan have 
decided to invite the drive-in theatre opera- 
tors to join its membership. This move, 
which has been announced by Charles 
Snyder, executive secretary, follows a series 
of differences between the outdoor and in- 
door exhibitors. One of the reasons for the 
decision to cooperate, it was indicated, was 
that the drive-in theatres, rather then taking 
away business from the other houses, made 
patrons fall into the habit of film-going 
which continued even when the drive-ins 
closed for the season. It was decided, also, 
to invite all drive-in operators in Michigan 
to the forthcoming spring meeting of the 
ATM. 


Polio Fund Gets $14,435 

The Jackson County chapter of the Na- 
tional Foundation for Infantile Paralysis 
has received $14,435 from collections in 30 
Kansas City, Mo., theatres. The drive was 
sponsored by.the Motion Picture Association 
of Kansas City. An additional donation of 
$560 was made from contributions by film 
exchange personnel. Arthur Cole, chairman 
of the charities and public welfare commit- 
tee, made the presentation. 












TALK PROBLEM %. ¥. Houses | 


Stay Open 


Theatre operations were continuing to be ~ 
affected this week as striking miners in the © 
coal fields refused to return to work. 4 

Theatre, apartment house and hotel own- ~ 
ers in Massachusetts were asked to lower © 
their thermostats to 65 degrees by Emerg- | 
ency Fuel Administrator Boarden Covel. He 7 
termed the soft coal situation “critical” in 7 
the New England territory. 4 

A 25 per cent reduction in the use of 
electricity went into effect in Chicago Mon- © 
day on order of the Illinois Commerce Com- 7 
mission. Although the order dimmed mar- 
quee lighting it is felt that theatres will not 
close since the majority are heated by fuel 
oil. 

In Albany, N. Y., a committee represent- 
ing 1,250 theatres in the state received prac- 
tical assurance this week from Emergency 
Coal Administrator Bertram D. Tallamy 
that they would be permitted to remain open. 
The theatre representatives submitted fig- 
ures showing that 87 per cent of the houses 
burn oil and only 13 per cent are dependent 
upon coal. 


Columbia Wins Five Awards 
For "All the Kings Men" 


Columbia’s “All the King’s Men” was the 
winner of five Golden Globe awards pre- 
sented last week at the Hollywood Foreign 
Correspondents Association’s eighth annual 
award dinner. Robert Rossen, who wrote 
the screenplay, directed and produced the 
picture, received the award for the best pic- 
ture of 1949, and another for the best direc- 
tor of the year. Other awards were: Brod- 
erick Crawford, best actor (“All the King’s 
Men’); Mercedes McCambridge, best sup- 
porting actress and best female newcomer 
(“All the King’s Men’); Olivia de Havil- 
land, best actress (“The Heiress’) ; James 
Whitmore, best supporting actor (“Battle- 
ground”); Richard Todd, best male new- 
comer (“The Hasty Heart’); Vittorio de 
Sica, best foreign film (“The Bicycle 
Thief”); Frank Planer, best photography, 
(“Champion”); Robert Pirosh, best origi- 
nal screenplay (“Battleground”); Johnny 
Green, best musical score (“Inspector Gen- 
eral”) ; Jack L. Warner for Warner Bros., 
best picture promoting international under- 
standing (“The Hasty Heart”). 


Four Municipalities Protest 
Sale of Land for Drive-in 


Four municipalities in the Boston area— 
Cambridge, Somerville, Arlington and Bel- 
mont—this week protested the sale of a 
piece of state-owned land in North Cam- 
bridge on which it is planned to erect a 
drive-in theatre. The land, which was sold 
by the Metropolitan District Commission, 
was acquired by these townships some 40 
years ago, the title, however, being vested 
in the commission. The area was to be used | 
for drainage purposes only, it was stated. 
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David O. Selznick and Alexander Korda present 
THE 3rd MAN by Graham Greene starring JOSEPH 
COTTEN + VALLI + ORSON WELLES - TREVOR 
HOWARD: Produced and Directed by CAROL REED 
Released by The Selznick Releasing Organization 

















Legal Moves 


Beset Path of 
*“Stromboli”*’ 


Legal developments on the local level this 
week highlighted RKO Radio’s release of 
“Stromboli,” produced by Roberto Rossel- 
lini in Italy and starring Ingrid Bergman. 

In Seattle, Superior Court Judge James 
Hodson held that neither the acting mayor 
nor the City Council had legal right to ban 
the picture and issued a temporary injunc- 
tion permitting the showing of the film. 
Counsel for the city said the injunction 
would not be protested and RKO announced 
the picture would open at the Blue Mouse 
theatre. 


Reverse Spokane Stand 


Also in Washington, the Spokane censor 
board, in an eleventh hour decision, re- 
versed its original stand and decided to al- 
low the picture to play at Evergreen’s Or- 
pheum theatre. In Hoquiam, Wash., the 
City Council voted nine to three to bar any 
showing at local theatres. The Hoquiam 
City Attorney enforced the ban with a spe- 
cial ordinance. 

In Columbus, Ohio, Governor Frank J. 
Lausche has appointed a three-member com- 
mittée as advisors to the state censor board. 
The appointment grew out of a request by 
Clyde Hissong, head of the Ohio Board of 
Censors, for a legal opinion as to whether 
he could recall “Stromboli,” previously 
passed, on the basis of the notoriety of the 
star and the producer. Attorney General 
Herbert S. Duffy ruled that as the picture 
was unchanged since it was passed; it could 
not be reclassified. 

The Atlanta censor board this week passed 
the picture for exhibition, since there was 
nothing offensive in it. 


Protest by Church 

The Rresbytery of Philadelphia, of the 
Presbyterian Church of the United States, 
adopted a resolution and called upon its 
members and Christian people “everywhere” 
to refrain from patronizing “Stromboli.” 
The resolution said: “When seekers after 
profit would capitalize on such betrayal of 
the sanctity of marriage, it needs to be 
branded for what it is—adultry of the most 
flamboyant kind.” 

In Chicago the picture is getting only mild 
bidding action from exhibitors. As of mid- 
week only. five theatres had booked the film 
for its outlaying runs, which were to begin 
this Friday. 


MPAA Host to Stars 

Some 400 persons including important 
Government, diplomatic, press and industry 
officials attended a cocktail party last Friday 
at the Motion Picture Association of Amer- 
ica headquarters in Washington. The affair 
was in honor of Jack Benny, Dorothy La- 
mour and other screen personalities in town 
to entertain at the White House Photog- 
raphers annual dinner the following night. 
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NO EXCHANGE FIRES 
IN FOUR YEARS 


Member companies of the Motion Picture 
Association reported for the fourth succes- 
sive year this week that there was no re- 
portable fire loss in any of their more than 
400 regional film exchanges. 

According to John B. McCullough, direc- 
tor of the Association’s conservation de part- 
ment, 1949 was the tenth perfect year in the 
24 since the conservation department was 
established. 

“This record,’ Mr. McCullough said, “is 
a testimonial to the regional directors of 
conservation and the operating personnel of 
the exchanges who, by their rigid conform- 
ity to the Association’s voluntary conserva- 
tion regulations, made this result possible.” 


IATSE Urges SOPEG 


Members to Join 

The Motion Picture Home Office Em- 
ployees Local No. H-63 of IATSE last week 
in a circular urged members of the Screen 
Office and Professional Employees Guild to 
join. The move was made as an aftermath 
of the expulsion of the United Office and 
Professional Workers of America, to which 
SOPEG belongs, from the CIO. 

The circular called for the office workers 
to end their SOPEG ties, join Local No. 
H-63 “in bringing together all office em- 
ployees of motion picture and theatre com- 
panies in one union so that that union may 
stand before the employer and demand de- 
cent wages and working conditions for all 
its members.” Within the past two years, 
Local No. H-63 has taken over the units 
at United Artists, Republic and Paramount 
International. Still in the SOPEG fold are 
units at Paramount, Loew’s and RKO. 
Warner Bros., Universal-International and 
Pathe Laboratories workers are with the 
IATSE group. 

Meanwhile, a resolution calling for the 
merging of SOPEG with the Screen Pub- 
licists Guild was tabled at a meeting of the 
latter last week. The publicists’ group is also 
a member of the United Office and Profes- 
sional Workers of America. 








Paramount Cuts Studio 
Staff in Economy Move 


As part of an economy move, Paramount 
studios laid off 14 production executives and 
workers last weekend. Additional layoffs 
were predicted by a studio spokesman, who 
said that these would be due to normal pro- 
duction fluctuation. The order for reduction 
in personnel was said to have come from 
New York and was motivated by declining 
box office receipts. 








Have you written your Con- 
gressmen and Senators to work 
for the repeal of the unfair and 
discriminatory 20 per cent Fed- 
eral amusement tax? Do it now. 











MGM Plans 


Campaigns 


For Spring 


With the release dates of MGM produc. 
tions scheduled through August by William 
F. Rodgers, vice-president and general sales 
manager, plans for national exploitation 
campaigns on more than two dozen pictures 
are being completed by Howard Dietz, vice- 
president and director of advertising, pub- 
licity and exploitation. 

Mr. Dietz, following conferences on the 
campaigns in New York this week, was to 
leave Friday to join Mr. Rodgers on the 
west coast and discuss the selling plans with 
Louis B. Mayer, Dore Schary and other 
studio executives. 

The exploitation plans for “Annie’ Get 
Your Gun” include a tie-up of feminine 
Western apparel, accessories and novelties 
and personal appearance tours. “Yellow Cab 
Man,” starring Red Skelton, will have a 
campaign featuring a cross-country tour of 
a taxicab, with awards presented to the 
safest drivers in each city. 

“Nancy Goes to Rio” will be exploitea 
through a mother-daughter contest, with the 
prize a trip to Brazil. National contests will 
also feature the exploitation on “The 
Duchess of Idaho.” 

Other films for which national exploita- 
tion campaigns are being completed are: 
“The Father of the Bride,” “The Reformer 
and the Redhead,” “Outriders,” “Stars in 
My Crown,” “Quo Vadis,” “Please Believe 
Me,” “Big Hangover,” “Dink Stover,” 
“Skipper Surprised His Wife,” “Asphalt 
Jungle,” “Summer Stock,” ‘Mystery Street,” 
“Devil’s Doorway,” “The Miniver Story,” 
“Three Little Words,” “King Solomon’s 
Mines,” “Kim,” “Toast of New Orleans,” 
“Visa,” “Crisis,” “Right Cross” and “A Life 
of Her Own.” 


Legion Approves Five 
Of Six New Pictures 


The National Legion of Decency this 
week reviewed six new films, placing three— 
“The Fighting Redhead,” “The Fighting 
Stallion” and ‘Hoedown’—in Class A-l, 
morally unobjectionable for general patron- 
age; two—‘Boy from Indiana” and “The 
Glass Mountain’”—in Class A-2, morally un- 
objectionable for adults, and one—‘Stage 
Fright”—in Class B, morally objectionable 
in part for all, because of a “suggestive 
sequence.” 


"Outlaw" Set for Atlanta 

The Fox theatre at Atlanta, Ga., has re- 
solved its differences with RKO and will 
play “The Outlaw,” it has been announced 


by William K. Jenkins, president of the — 
The disagreement - 


Georgia Theatres, Inc. 


arose over the advertising which the theatre — 


claimed was “misleading.” RKO agreed to 
delete certain words-from the copy. 
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ALBANY 


The Palace led with comedy in “Keys to 
the City,” while the Strand depended upon 
drama in “Chain Lightning.” “Tarnished” 
was the second feature at the former, “Joe 
Palooka Meets Humphrey” at the latter. 
The Ritz presented “Dakota Lil” and an Is- 
raeli film, “The arth Cries Out.” The 
Grand played “Sands of Iwo Jima” on a 
move-over from the Palace. The 13 
Schenectady theatres ran large newspaper 
advertisements characterizing the 20 per 
cent Federal admission tax as “unfair” and 
suggesting that readers sign a coupon (in 
the copy) petitioning U. S. Senators Ives 
and Lehman and Congressman Kearney to 
“work actively for repeal.” The coupon 
was to be mailed or brought to the houses 
listed. “Movies are the best and cheapest 
form of entertainment for the masses,” de- 
clared the advertisement: ‘‘Picture entertain- 
ment is not a luxury, and movie goers are 
being discriminated against because of the 
unfair tax.”” Guy Graves, Fabian city man- 
ager, acted as spokesman for the group, or- 
ganized as the Schenectady County Theatres 
Association. 


ATLANTA 


J. G. Snellgrove, owner of the Moultrie, 
Ga., drive-in, has announced the sale of 
same to the Moody Theatre circuit of Ome- 
ga, Ga... . Ed Stevens, president, Stevens 
Pictures, checked in at his office after a sales 
meeting with his other exchanges at Biloxi. 
... John Golder, special representative for 
Jim Handy Detroit, was in Atlanta on busi- 
ness... . Dan W. Davis, president of the 
Norwood Theatre Co. of Florence, Ala., has 
announced his company will start at once on 
their modern 700-care drive-in there at a 
cost of $125,000. The theatre will feature 
a playground for the kiddies, also a stage 
for summer shows. .. . Fred G. Weis has 
announced that his new Savannah theatre, 
Savannah, Ga., will be ready for opening 
early in May. . . . Jim Partlow, former 
branch manager for U-I here, is now drive- 
in owner, Orlando, Fla. 


BALTIMORE 


First runs had five new features to offer 
including “Key to the City,” at the Century ; 
“The Threat,” at the Hippodrome, with 
vaudeville including the Jack Carson show, 
with Janis Paige and Robert Alda in per- 
son; “Francis,” at Keith’s; ‘“‘Montana,” at 
the Stanley; “Flame of Youth,” with “Wild 
Harvest,” at the Times and Roslyn concur- 
rently... . Showroom for the DeLuxe The- 
atre Premium Co. opened in Cameo Theatre 
Building, Baltimore, with Henry Sauber, 
Cameo and Pennington, as representative 
for Baltimore, Maryland, Virginia and Dis- 
trict of Columbia. . . . J. I. Schanberger, 
Keith’s, arranged for a classified advertise- 
ment in the News-Post offering $100 a week 
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for a man to wear the mule mask to adver- 
tise ‘‘Francis” at that playhouse. Many an- 
swered. Charles Carson, amateur singer and 
actor, got the job. 


BOSTON 


Strong products and_ state-wide public 
school midwinter vacations have meant ex- 
cellent business in the Hub this week. The 
best reports come from the Keith Memorial, 
with “Cinderella”; the Paramount and Fen- 
way with “Samson and Delilah,’ and the 
RKO Boston with “Stromboli.” .. . Newell 
Stepp, former general manager for the 
B&Q circuit, has resigned to join Donald 
Jacocks in the Alden Theatre Circuit in 
New Jersey. B & Q have as yet announced 
no replacement for Mr. Stepp... . / Artists 
and potential artists vied this week for a 
$25 Savings Bond first prize, offered by 
the Pilgrim theatre, to draw the profile of 
John Barrymore, Jr., now appearing in “The 
Sundowner” at that theatre. The contest 
takes place in the Pilgrim lobby. 


BUFFALO 


James LaFarr has been named manager 
of the Plaza in Malone, a Schine house, 
succeeding John Killeen, who goes to the 
Avon in Watertown as house manager... . 
Ray Corcoran and Irving Cantor, Schine 








WHEN AND WHERE 

March 8-9: Twentieth Century-Fox Show- 
manship Meeting at the Drake Hotel, 
Chicago. 

March 23: Academy Awards presentations 
at the Pantages theatre in Hollywood. 

March 23-24: National Board of Review of 
Motion Pictures annual conference at 
the Hotel McAlpin, New York. 

March 27-28: Theatre Owners of Oklahoma 
annual convention at the Skirvin Hotel 
in Oklahoma City. 

March 28:. Southern California Theatre 
Owners of America meeting at the 
Forum Starlight Roof, Los Angeles. 

April 26-29: Variety Clubs International 
annual convention at the Roosevelt 
Hotel in New Orleans. 

May 9-10: Allied Independent Theatre 
Owners of Kansas and Missouri annual 
convention at the Phillips Hotel in Kan- 
sas City. 

May 15-16: Motion Picture Theatre Owners 
and Operators of Georgia annual con- 
vention in Atlanta. 

May 16-17: Allied Independent Theatre 
Owners of lowa and Nebraska annual 
convention in Omaha. 











representatives in Auburn, are back from a 
Syracuse meeting of circuit heads packed 
with optimism for the new spring season. 

. E. J. Wall is in from Albany and work- 
ing with James H. Eshelman, Paramount 
district manager, on “Paid in Full” cam- 


paign. William P. Rosenow, Screen 
Guild head, reports bookings on the upgrade 
in the Buffalo territory... . / Al Herman, 
Eagle-Lion chief here, held a screening in 
the Operators’ Screening Room the other 
evening of “The Great Rupert” and “Bey 
from Indiana,” and invited exhibitors, news- 
paper and radio folk. . . . The Paramount 
Pep Club held a welcoming party for the 
new local manager, Eddie Fitzgerald, last 
Saturday night in the exchange building. 
Mike Simon, who is leaving to assume the 
Detroit management, also attended. 


CHICAGO 


Majority of theatre marquees were 
dimmed preparatory to the Illinois Com- 
merce Commission’s order effective on Mon- 
day curtailing electricity 25 per cent to con- 
serve coal. Business was off all over chief- 
ly due to the winter’s heaviest blizzard plus 
lasting zero weather. Disney’s “Cinderella,” 
however, shattered all existing gross and 
attendance records when it opened at the 
Palace. . . . The B&K Garrick theatre re- 
duced admissions to 35, 50 and 75 cents and 
will continue with a first run double feature 
policy. . . . The LaSalle theatre, operated 
by Jones, Linick and Schaeffer Circuit, 
closes March 15 and will be razed to make 
way for a cathedral. . . . New product is 
“Guilty of Treason,” “Quicksand,” plus disc 
jockey Eddie Hubbard on stage; “Intruder 
in the Dust,” and “Mule Train.” .. . A 500- 
car drive-in, to be called the ‘Circle A,” is 
under construction by the Anderson Circuit 
to be located at Morris, Illinois. It opens 
Decoration Day. . Harry Walders as- 
sumed duties on Monday as the new Chicago 
branch manager for United Artists... . He 
has been with Paramount as special sales 
representative for four months, and was 
formerly with RKO for 16 years as a Cleve- 
land exchange manager and a salesman and 
booker in the Chicago exchange. 


CINCINNATI 


“Stromboli” grossed approximately 25 per 
cent over the established house average on 
its first week at the RKO Palace, and moved 
to the RKO Lyric for another seven days. 
At Keith’s, “Malaya” did practically double 
the house average and held for a second 
week. “When Willie Comes Marching 
Home” is holding at the Capitol following 
a nice first week. New arrivals: “Chain 
Lightning,” RKO Albee; “Key to the City,” 
RKO Grand; “Ambush,” RKO Palace and 
“Outside the Wall,’ Shubert. . . . Herman 
H. and Pearl Hunt, operating a chain of 
theatres here and nearby areas, have taken 

(Continued on following page) 
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over the McCook theatre, in Dayton, Ohio, 
and the Uptown, in Columbus. . . . Pete 
Niland, former Columbia salesman, has 
joined Eagle-Lion and will cover the West 
Virginia territory. He succeeds Richard 
Breslin, resigned. Ralph Morley, who for- 
merly sold for Columbia, has teamed up with 
the local branch of Lippert Productions. 


CLEVELAND 


Horace Abrams, president of Castle Na- 
tional Theatres Corp., owners and operators 
of a drive-in theatre circuit, is also president 
of the South Marion Corp., which is con- 
structing a new outdoor theatre on Route 
23, to be known as the South drive-in. . 
Chris Velas’ Super 40 drive-in near Bellaire, 
first outdoor theatre to announce an open- 
ing date, opens March 26 with “Prince of 
Peace.” . . . Ernest Schwartz, president of 
the Cleveland Motion Picture Exhibitors 
Association, presented a check in the amount 
of $13,873 to the National Foundation for 
Infantile Paralysis, representing the audi- 
ence contributions in 120 independent thea- 
tres of Greater Cleveland. ... Warner Bros. 
held special Washington Birthday cartoon 
kiddie morning shows in 13 theatres. 


COLUMBUS 


“Key to the City” at the Ohio, and 
“Twelve O’Clock High” at the Broad were 
the box office toppers for the week which 
began with Washington’s Birthday. 
William A. Castellini, 50, vice-president of 
the E. V. Diverman Co., Cincinnati public 
relations firm, died here after being strick- 
en with cerebral hemorrhage in a down- 
town restaurant. At one time he was ex- 
ploiteer for United Artists pictures. . . . 
Gov. Frank J. Lausche has appointed three 
Columbus residents to the advisory board of 
the Ohio film censors to act only on con- 
troversial pictures. They are: Lee H. B. 
Malone, director of the Columbus Gallery of 
Fine Arts; Mrs. Mildred Bickel, president 
of the Ohio Congress of Parents and Teach- 
ers, and Fred C. Slager, principal of Central 
High School. Gov. Lausche said the ap- 
pointments were not connected with the re- 
cent “Stromboli” controversy. 


DENVER 


Courtesy plaques, given semi-annually by 
Frank H. Ricketson, Jr., president, Fox 
Intermountain Theatres, went this time to 
the staffs of the Fox, Aurora, Colo.; Para- 
mount, Idaho Falls, Idaho; Rialto and 
Grand, Rock Springs, Wyo., and the Fox, 
Montrose, Colo. One award is made in 
each district... . . Lippert assigning all 170 
prints in Denver and Salt Lake City areas 
for day-date bookings on “Baron of Ari- 
zona” and “Operation Haylift.” Entire cast 
is to attend world premiere of latter at Ely, 
Nev., April 11, and will fly to Salt Lake 
and Denver for openings. . . . David Thom- 
ason is reopening the Cope to films with new 
150-seater, the Rainbow, replacing the 
Homestead, which burned. 


DES MOINES 


Vaudeville opened March 1 at the RKO- 
Orpheum for a five-day run. It was the 
first regular performance of its kind at the 
theatre since 1931. For the occasion, ad- 











mission charges were held to a minimum. 
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Afternoon fees advanced just five cents; 
evening portions of the four-a-day cost but 
20 cents more than the regular levy... . 
While manager Jerry Bloedow was getting 
ready for the advent of vaudeville, “Strom- 
boli” completed its week’s run at the Orphe- 


um and moved on. Just average business 
was reported, with more patrons buying 
tickets the first day than on any subsequent 
one... . John William Hughes, the lecturer, 
came to town and had a few comments to 
make on the quality of films America shows 
abroad. The Englishman’s view is that they 
do little to improve the prestige of the 
feo. 


DETROIT 


A “live” show on the Fox stage features 
Lionel Hampton and his band. “Guilty By- 
stander” is the screen attraction. Shown 
for the first time at popular prices, “Red 
Shoes” opened Friday at the Adams... . 
Dave Korman, independent circuit operator, 
is taking over the Greenwood from William 
Schulte, who is in Arizona recuperating 
from a car accident Christmas day. .. . The 
Ryan theatre, located on the outskirts of De- 
troit, was opened recently by the William 
Schulte circuit. . . . The Ramona theatre 
and the Aloma have secured permits to re- 
model the fronts of the theatres. . . . First- 
run managers and managers of subsequent 
run theatres reported that box office receipts 
have been dropping considerably in the last 
two weeks due to the Chrysler strike and 
other layoffs due to the strike. 


HARTFORD 


Drive-in plans made the big news in this 
area last week. Construction of a 900-car 
theatre has been started at Braintree, Mass., 
by the Rifkin Theatres Circuit, which op- 
erates a number of film theatres in the west- 
ern Massachusetts territory. . . . Louis C. 
Consolini of North Canaan, Conn., has dis- 
closed plans for construction of a drive-in 
in that town, with his application for author- 
ity to build pending before State Police 
Commissioner Edward J. Hickey here... . 
Another application for drive-in theatre 
construction authority was filed by Vincent 
Youmatz, formerly associated with Peo- 
ples’ Forest drive-in theatre in Route 44 
between Hartford and Winsted, Conn. Mr. 
Youmatz requested authority to build a 
drive-in theatre at Torringford, in the town 
of Torrington, Conn. ... John L. Sullivan, 
Chicopee, Mass., filed an application with 
the Zoning Committee of the Chicopee 












Board of Aldermen for a change in zoning 
in a section of that town to permit con- 
struction of a drive-in project. 


INDIANAPOLIS 


“Stromboli” failed to maintain its first day 
interest and closed a week at the Indiana 
with a gross about 70 per cent of average, 
Meanwhile, ‘Mrs. Mike’ was good at 
Loew’s, and “Samson and Delilah” did well 
at Keith’s. . The Associated Theatre 
Owners of Indiana held a regional meeting 
at Fort Wayne Tuesday. . . . Frank Paul, 
manager of the Lyric, arranged an art ex- 
hibit in his lobby to observe Brotherhood 
Week. Many well known artists sent pic- 
tures... . Martin Weinberg has taken over 
the Liberty at Muncie, formerly operated 
by his late brother, Sam. . . . The week’s 
visitors on film row included Rex Carr, gen- 
eral manager of the Theatre Owners Ass’n., 
Cincinnati; Max Cohen, Film Classics divi- 
sion manager; J. B. Sconce, Edinburg; R, 
L. Norton, Redkey; Mrs. Hilda Long, 
Sheridan; C. H. Marshall, Darlington. 


KANSAS CITY 


The Motion Picture Association of Kan- 
sas City has turned over a check for $14,535 
to the Jackson County Infantile Paralysis 
Foundation, collected for the March of 
Dimes at local theatres. Another check for 
$560 was also given by the people along film 
row. . . . The Chamber of Commerce of 
Jackson County has asked the County Com- 
missioners to set a policy on drive-ins par- 
ticularly concerned with avoiding congestion 
of through highways. This new policy 
would aid prospective builders of outdoor 
theatres. .. . There is a marked trend among 
neighborhood theatres to resume Saturday 
matinees, and also to provide stage shows. 


LOS ANGELES 


“Stromboli” loomed as the attraction of 
the week in its opening at the Pantages and 
Hillstreet. “Dear Wife” went into the two 
Paramounts. “Mother Didn’t Tell Me” ar- 
rived at the Los Angeles and Chinese. . 
Ned Calvi returned from his European visit 
to take over operation of his Plaza and Cal 
theatres in Hawthorne. ... A new 650-car 
drive-in was scheduled for construction near 
Lancaster by W. L. Scott and Jule Andrea- 
son, with design by J. Arthur Drielsma, who 
is also engaged on plans for a 440-car the- 
atre in Lamont for Edwin Kendrig and Or- 
land Karr. . . . Fred Levi returned to thea- 
tre operation after years of absence by tak- 
ing over the Allena on Santa Barbara 
Street from Mrs. Lena Shatz. 


LOUISVILLE 


In with new programs were the Strand 
with “Dakota Lil” and “Treasure of Monte 
Cristo,” and the Rialto, which featured 
“When Willie Comes Marching Home” and 
“Joe Palooka Meets Humphrey.” “The 
Scoop featured “Hangover Square” and 
“The Lodger.” Scheduled to be brought in 
at Loew’s was “All the King’s Men” and 
“The Secret of St. Ives.” . .. The State 
Revenue Department of Kentucky has com- 
pleted a one and one-half minute film in col- 
or on the Kentucky income tax, telling the 


taxpayers what their income tax money is 
(Continued on opposite page) 
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(Continued from opposite page) 
spent for, which is scheduled to be run in 
the Kentucky theatres priod to the April 15 
deadline for filing state income tax. The 
flm was produced for the Department of 
Revenue and is to be shown in cooperation 
with the Kentucky Association of Theatre 
Owners. . . . Out-of-town exhibitors seen on 
the row recently included: R. L. Gaines, 
Riverview drive-in theatre, Carrollton, Ky.; 
A. O. Perkins, Jr., Lynn theatre, Woodbine, 
Ky.; A. N. Miles, Eminence theatre, Emi- 
nence, Ky.; Mr. and Mrs. Harry Walsh, 
Pic theatre, Scottsburg, Ind. 


MEMPHIS 


“Samson and Delilah” has gone into a 
third week at Paramount’s Strand—some- 
thing that seldoms happens in Memphis. 
Warner held over a second week ‘‘Montana,”’ 
which is unusual for Memphis. Loew’s Pal- 
ace played ‘““My Foolish Heart” and Loew’s 
State showed “Key to the City.” Malco 
featured Henry Busse’s stage show. All 7e- 
ported first class first run business. . 
Truman Pratt, who has just purchased, the 
Royal theatre at Light, Ark., from S. D. 
Thorn, was in Memphis on business. . . . 
Winfield Snelson, former branch manager 
of Republic at Memphis, who now operates 
a theatre in Toccoa, Ga., was in town. ... 
H. C. Alvarez has purchased Palace thea- 
tre, Grenewood, Ark., from Charles Nelson. 
Mr. Alvarez, in turn, has closed the New 
theatre at Greenwood. ... A. Burch, Rives, 
Mo., who closed his Burch theatre there re- 
cently because of the Arkansas floods, an- 
nounces that he is open for business again 
and high water conditions are much im- 
proved. 


MIAMI 


Alfred Grimaldi, promotion manager and 
assistant at the Normandy, leaves here to 
become managing director of the new Star 
drive-in theatre in White Plains, N. Y. 
Ted Gotry will replace him as Jack He- 
garty’s assistant... . Mrs. Edward R. Sae- 
ther, 54, wife of the general manager of the 
defunct Fitzpatrick McElroy Company of 
Chicago, and former division manager of 
the Publix Fitzpatrick McElroy Company 
of Indiana, died last week in Hollywood, 
Fla. Mr. Saether was secretary and treas- 
urer of the Soo Amusement Company of 
Sault Ste Marie, Mich., but retired in 1939 
to live in Hollywood, Fla... . Al Weiss,. Jr., 
Olympia’s manager, had a top entertainment 
bill planned for the theatre’s 24th anniver- 
sary, with the feature “The Heiress” and 
Lanning Ross headlining the stage show. 
... “Cinderella” had a southern premiere 
at the Embassy and Variety. 


MILWAUKEE 


The Allied Independent Theatre Owners 
of Wisconsin have been cautioned by their 
executive office here in playing “Stromboli.” 
. . . Ben Marcus, president of the AITO 
of Wisconsin, has been appointed to the 
Allied National Drive-in Committee. Mr. 
Marcus is now vacationing in Arizona... . 
At Variety Club’s weekly luncheon, King 
for a Day was Lew Parker, currently ap- 
pearing in “Inside U. S. A.” at the David- 
son. ... Now featured at the Fox-Wisconsin 
is “Thelma Jordan,” with the co-feature 
“Sarumba.” Also on the Wisconsin stage 
every Wednesday night for six consecutive 
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At a luncheon meeting in Albany, N. Y., last week exhibitor and distributor representatives 
discussed the exchange area's participation in the fight to repeal the Federal admission tax. 
Seated, left to right: Saul J. Ullman, general manager of Fabian upstate theatres; Leonard 
L. Rosenthal, general counsel for the Albany Theatre Owners of America; Dan R. Houlihan, 
Twentieth Century-Fox manager and area district chairman. Standing: John Bylancik, 
manager of National Screen Service; Charles F. Wilson of the Bijou theatre, Troy; Robert 
Lamont, Lamont Theatres, and Sydney Dwore of the Camio in Schenectady. 


weeks is Dr. I. Q. At the Warner theatre, 
“Chain Lightning” is showing, plus “Joe 
Palooka Meets Humphery.” At the Palace, 
“All the King’s Men” is in its second week 
with ‘Mule Train.” 


NEW YORK 


Broadway box offices dipped slightly this 
past week as the city’s first touch of winter 
arrived. Cold winds, sleet, snow and ice 
kept people at home. . . . Only four pictures, 
one of them from Italy, arrived at first run 
theatres. They were: Paramount’s “Cap- 
tain China,” at the Paramount; ‘Dakota 
Lil,” a Twentieth Century-Fox film, at the 
Palace; “Mother Didn’t Tell Me,” another 
20th-Fox presentation, at the Roxy, and Lux 
Films’ “Mafia” at the Rialto... . H. Mc- 
Gowan and I. Shenker, Berlo Vending Com- 
pany executives from Cincinnati and Cleve- 
land, respectively, toured RKO’s New York 
theatres this week as guests of Lee Koken, 
head of RKO’s vending department. .. . 
Emanuel Frisch, Randforce Amusement 
treasurer, is chairman of the amusement in- 
dustry division in Brooklyn for the 1950 
Red Cross campaign. 


CKLAHOMA CITY 








Children of Capitol Hill are being offered 
a special treat Saturday morning when “Lit- 
tle Red Riding Hood” comes to Capitol the- 
atre through the medium of the Piper Play- 
ers. . . . Screen cowboy Roy Rogers will 
stump the state with Rev. William H. Alex- 
ander for a few days prior to the July 4 
primary, when Mr. Alexander will be on the 
ballot as a Democratic candidate for U. S. 
Senate. The minister officiated at Mr. Rog- 
ers’ wedding in 1947. . . . At Galveston, 


Texas, the Queen theatre, one of the oldest 
in the city, has been purchased by Galveston 
Theatres, Inc., subsidiary of the Interstate 
Theatre System, for $65,000, John Brown- 
ing, Interstate manager here, announced. 
The theatre, at 2107 Market, will be im- 


proved, Raymond Willie, Dallas, assistant 
general manager of Interstate, said. He 
said the building will be overhauled in the 
near future. 


OMAHA 


Remodeling of the Benson and Corby has 
just about been completed by the Epstein 
circuit... . Joe Scott, 20th-Fox branch man- 
ager, and Edward Shafton, lawyer, were 
elected Omaha tent delegates to the New 
Orleans convention of the Variety Clubs 
International. Jack Renfro, RKO manager, 
and Waiter Creale, Ames, were chosen alter- 
nates. ... Harold Beecroft, Eagle-Lion dis- 
trict manager of Dallas, visited... . William 
Atkins, Sheldon, S. D., sold his State at 
Hudson, S. D., to R. E. Iverson who has 
been in the grocery business there. 
Sammy Kaye’s band and stage show teamed 
with “Free for All” nearly hit a house rec- 
ord, grossing a healthy total of $29,000, for 
a week at the Orpheum. ... Murray Green- 
baum joins Film Classics as a salesman 
March 1. 


PHILADELPHIA 


Managerial changes at the Warner thea- 
tres were announced. William Yurasko, 
Colonial, has been transferred to the circuit's 
booking office, with Joe Nevison moving 
from the Bromley to take over the man- 
agerial post. Joe Forte transfers from the 
Waverly to the Bromley; Frank Costello, 
Lansdowne, goes to the Waverly; Chet 
Woerner, Allegheny, to the Lansdowne; 
Bob Anderson, Lane, to the Allegheny, and 
Al Shulski, assistant manager of the Boyd, 
moves into the Lane as manager... . 
Charles Rubinsky, manager of Mark Rubin- 
sky’s theatre in New Philadelphia, Pa., re- 
cently destroyed by fire, has been made man- 
ager of the Hollywood, St. Clair, Pa., re- 
placing Phillip Frantz, who was appointed 
principal of the Pootsville Business School 

(Continued on following page) 
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in Pottsville, Pa. . . . Sablosky theatre in- 
terests here are building a drive-in near 
Lancaster, Pa., on the Manheim Road. 


PITTSBURGH 


It has been announced that the Senator 

theatre will become Pittsburgh’s legitimate 
theatre when the Nixon theatre is demol- 
ished in May. Gabe Rubin, manager of the 
Art Cinema and the Silver Lake drive-in, 
said that his newly formed Astor Theatre 
Corporation has completed arrangements for 
taking it over. It will continue under its 
present film policy until about July, when it 
will be closed for alterations. The Senator 
has a seating capacity of 1,800 and a modern 
air-conditioning plant. . . . Leonard Mintz, 
the United Artists chief here, is returning 
to Philadelphia in March to become sales 
manager there. . . . The Borough of Wil- 
kinsburg, nearby Pittsburgh suburb, has 
banned the showing of “Stromboli.” 
The Harris Newsreel theatre has inaugurat- 
ed a new policy of showing a feature picture 
in addition to its regular program of latest 
world news and timely short subjects. 


SAN ANTONIO 


“East Side, West Side” opened at the Az- 
tec; “Battleground” played the Texas, and 
“Stromboli” was held for a six day run at 
both the Palace and Uptown theatres. 
“The Heiress” was the attraction at the Ma- 
jestic. Leon Glasscock, of Glasscock 
Theatres in South Texas, has started work 
on a new 600-car drive-in theatre in Mathis, 
with 600 seats for walk-in patrons. ... Pro- 
ceeds from the first day’s showing of “Chris- 
topher Columbus” at the Josephine here 
were donated to the local council of the 
Knights of Columbus. . . . In town to visit 
the film exchanges were Dave Parker, Sas- 
panco, Tex.: Robert Odom, Floresville; F. 
B. Priddy, Batesville; Noah Barrera, Los 
Garzas, Fronton and Rio Grande City 16mm 
film operator; Jose Garcia, Asherton, and 
Raul Gonzales, Natalia. 


SAN FRANCISCO 


The St. Francis opened with “Young Man 
With a Horn”; Loew’s Warfield, “Key to 
the City,” and the Golden Gate, ‘Intruder in 
the Dust.” . . . Last week Al Dunn, Orphe- 
um theatre manager, celebrated his 20th an- 
niversary in show business on Market 
street. His staff at the theatre presented 
him with a traveling bag and other gifts, in 
addition to a surprise “‘after-the-show”’ par- 
ty, which climaxed a week-long period of 
well-wishing by fellow-showmen and city of- 
ficials. . . . Ted Galanter, MGM exploiteer, 
will be away approximately six weeks on a 
coast-to-coast ballyhoo tour (in a Yellow 
Cab with starlet Bridget Carr) preceding 
“The Yellow Cab Man,” scheduled for early 
showings. 


SEATTLE 


“Twelve O’Clock High,” in its third week 
at the Paramount, led the downtown hold- 
overs. ... Two drive-ins, the Aurora Motor- 
In and the Midway Motor-In, reopened af- 
ter being closed for the winter. . . . Seattle 
film row and northwest exhibitors were 
shocked by news of the death of Oliver 
Hartman, who succumbed to a heart attack 
at Coulee Dam, where he operated a theatre. 
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. Scotty Holloway has come from Dallas, 
Tex., to join the sales staff of Oscar Chini- 


quy at National Theatre Supply... . Jim 
Frangooles was appointed booker for Sterl- 
ing Theatres. He is from Albany, N. Y., 
where he was office manager for RKO. 


ST. LOUIS 


The Fox theatre will be the scene of the 
next St. Louis world premiere—‘Singing 
Guns” starring Vaughn Monroe. Monroe 
will be in St. Louis for a one-day personal 
appearance on Saturday, March 11.... The 
premiere of a new series of motion pictures 
produced by the Protestant Film Commis- 
sion was held Tuesday evening at the Sec- 
ond Baptist Church here. . . . Programs for 
the week at the first-run houses: “Port of 
New York” and eight acts of vaudeville 
headed by Jerry Colonna at the Fox; “The 
Heiress” at the Ambassador; “Mother 
Didn’t Tell Me” and “Blue Grass of Ken- 
tucky” at the Missouri; “All the King’s 
Men” and “Pirates of Capri” at the St. 
Louis; “Key to the City” at Loew’s State; 
and “Fast Side, West Side” and ‘Arson, 
Inc.” at Loew’s Orpheum. 


TORONTO 


“The Heiress” finally reached the screen 
of the Famous Players’ Victoria theatre for 
its first Toronto run, after eight big weeks 
of “Samson and Delilah.” . . . Olsen and 
Johnson will not be the featured attraction at 
the 1950 Canadian National exhibition, it is 
announced, although they had been a big 
drawing card in the last two years for the 
grandstand show. The star is expected to be 
Danny Kaye, who made a big hit at the 
Variety Club benefit night in the Imperial 
last October. . . . The big news is that J. 
Arthur Rank and John Davis will come from 
London for a crucial Toronto conference with 
Canadian representatives around March 15. 
Important developments are rumored... . 
As a preliminary genera! manager Dave 
Griesdorf is off on an inspection of Odeon 
theatres in Western Canada, but will hurry 
back to meet Mr. Rank. . . . The revamped 
Astor theatre on Yonge Street, Toronto, has 
been designated as first-run outlet for the 
product of Associated British-Pathe Lim- 
ited. 


VANCOUVER 











The British Columbia censors have classi- 
fied as adult entertainment RKO’s “The 
Outlaw”; Warners’ “The Beast With Five 


Fingers”; Eagle Lion’s “The Hidden 
Room,” and Columbia’s “Anna _ Lucasta.” 
. . . New theatres under construction are: 
Landis theatre, Landis, Saskatchewan, being 
built by Malet Veale; Walter Taylor’s 300 
seater at Mather, Manitoba; Skyway drive- 
in near Kamloops, B. C., by Inland Indus- 
tries, Ltd., and a drive-in near Salmon Arm 
in the British Columbia interior by Walter 
Foster of Vernon, B. C. Other outdoor the- 
atres are in the planning stages at Chilli- 
wack, New Westminster, and at Nanaimo, 
British Columbia. . . . Cecil Black, western 
supervisor for SARO, is no longer with the 
company—the position being abolished. . , , 
A local visitor on his first visit since his ap- 
pointment six months ago was David Gries- 
dorf, general manager of Odeon Theatres, 


WASHINGTON 


New openings included: “Chain Light- 
ning” at the Warner; “Backfire” at the 
Metropolitan ; “When Willie Comes March- 
ing Home” at the Capitol; “Cinderella” at 
RKO Keith’s; “Wonderful Lie” at the Na- 
tional; “Beachcomber” and “Storm in a 
Teacup” at the Little. . . . Engineers in six 
Washington theatres went on. strike this 
week. Theatres affected are the Warner, 
the Metropolitan, and the Tivoli, of the 
Warner chain; the Capitol and Palace, of 
the Loew chain, and the Trans-Lux. Strike 
was due to a wage dispute. . . . Jack Benny 
was master of ceremonies for the White 
House Photographers’ party for President 
Truman on February 25. Dorothy Lamour 
also was present for the occasion. Eric 
Johnston, MPA, had a cocktail party on 
Friday for them. ; 





Little Rock House Ordered 


To Remove Electric Sign 

The Center theatre at Little Rock, Ark., 
has been ordered by Judge Thomas C. 
Trimble to remove its 41-foot electric sign 
which the neighboring Worthen Bank & 
Trust Company charged was obscuring its 
entance. The Arkansas Amusement Corp. 
operates the Center. The court said that the 
sign “obstructs the view of the building 
(which) cannot be seen by . . . pedestrians.” 
It was also ruled that the sign “has caused 
and will cause (the bank) substantial dam- 
ages. The size, position, shape and char- 
acter of the sign has a tendency to cheapen 
the look of the bank building.” 


Bing Crosby Appears 
In Red Cross Picture 


Bing Crosby is appearing in a Paramount 
short which was produced in connection with 
the 1950 American Red Cross campaign. 
The two-minute film highlights Red Cross 
activities and Crosby sings “Angels of 
Mercy,” written for the Red Cross by Irving 
Berlin. The film is already in release to all 
theatres. 


Plan Jacksonville Drive-in 

A de luxe drive-in theatre, with a 700- 
car capacity, will be in operation in the 
Main street area of Jacksonville, Fla., about 
June 1. B. B. Garner, who operates 25 the- 
atres in the state as, Talgar Theatres, Inc., 
will operate. 
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Please the Women and 


You Please All: Schenck 


by WILLIAM R. WEAVER 
Hollywood Editor 


Producer Aubrey Schenck says it’s high 
time for Hollywood to get back to the old, 
profitable practice of pointing its pictures at 
the distaff side of the population. He says 
producers and writers, particularly the latter, 
got out of the habit in the lush years when 
all pictures were making money and _ it 
seemed O.K. to experiment with odd or spe- 
cialized subjects and treatments, which is 
fun when you can afford it but folly when 
you cannot. 

So, with studio heads amenable for the 
same general reasons, writers flexed the 
muscles of their book-fed imaginations and 
came up with stories about psychos, be- 
havioristic deviates and other citizens un- 
familiar in most people’s lives, and with 
trick scripts written chiefly for the purpose 
of pleasing the New York critics. It was 
not by conscious design, but rather by over- 
looked coincidence, he says, that most of 
these art-inspired excursions away from 
norm turned out to offer very little or noth- 
ing at all of interest to the girl friend, wife 
and mother whose yes-or-no controls so de- 
cisively the box office fortunes of a motion 
picture. 

The producer of ““T-Men,” “Mickey” and 
many another money picture did not go 
along with the crowd when the venturing 
into what has been ineptly categorized as 
“off beat” material began. His years of ex- 
perience as chief film buyer for the National 


Theatres circuit told him the trend was 
headed away from common sense and first 
principles. That same experience had taught 
him more than most producers ever find 
themselves in position to learn about the re- 
lationship between the pleasing of the New 
York critics and the pleasing of the people 
who buy tickets of admission to motion pic- 
ture theatres. 

The New York critics, according to the 
Schenck observations from the viewpoint of 
the circuit booker, are equipped by eminence 
of publication to serve their readers and 
this industry valuably, but are estopped by 
geographical location from doing so. Living 
in the most cosmopolitan American city, sub- 
jected to assorted cultural influences and 
pressures, they largely lack first hand or 
fresh knowledge of people, conditions, stand- 
ards, customs and tastes west of the Hudson. 


New York Critics Have No 
Influence Nationally 


Their critical findings influence in some 
measure the box office performance of pic- 
tures in New York theatres, but neither in- 
fluence nor reflect the national requirement, 
which is the one Hollywood must satisfy to 
prosper. Granting that New York is the 
largest single source of grosses, Mr. Schenck 
observes that producers aiming over-zeal- 
ously for critical acclaim in that city have a 
reasonably good chance of hitting the 
bull’s-eye and missing the whole target. 

Producer Schenck is well on toward start 
of production of his first picture for U-I. It 


is “Wyoming Mail,” and it will deal with 
the period when train-robberies became so 
commonplace and so uniformly successful 
that the railroads set up their own secret 
service corps to cope with the situation. 
The producer who says that Hollywood has 
got to get the women re-interested in mo- 
tion pictures says it will also contain what it 
takes to please the ladies. He says he'll 
never make a picture that doesn’t. 


Six Companies Start 
Seven New Pictures 


Seven pictures started during the week, 
compared to nine started during the previous 
week, 

Dore Schary started “The Next Voice 
You Hear” for MGM, with William Well- 
man directing James Whitmore, Nancy 
Davis and others. 

Collier Young is producer and Ida Lupino 
director of ‘“Nobody’s Safe,” presenting Tod 
Andrews and Mala Powers, for RKO Radio 
release. 

Republic rolled ‘State Police Patrol,” 
produced by Stephen Auer and directed by 
Phil Ford, with Kent Taylor and Audrey 


Long. 
Hunt Stromberg went to work on “Prowl 
Car,” Columbia, with Gordon Douglas 


directing Gail Storm, Mark Stevens and 
Edmond O’Brien. 

Jack Schwartz launched “Timber Fury,” 
for Eagle Lion release, with David Bruce 
and Laura Lynne, directed by Bernard B. 
Ray. 

Lippert Productions started “Highway 
Patrol,” produced by Barney Sarecky and 
directed by Sam Newfield, with Don Castle 
and Jane Nigh. 

“None Came Back,” Lippert, has Osa 
Massen and Hugh O’Brien, with Kurt Neu- 
mann as producer-director. 











THIS WEEK_IN PRODUCTION: 








STARTED REPUBLIC 

—— State Police Patrol 

COLUMBIA 

Priel Car RKO-RADIO 
Nobody’s Safe 

EAGLE LION 

Timber Fury COMPLETED 

UPPERT COLUMBIA 


Firefighters 
Texas Dynamo 


Highway Patrol 
None Came Back 


Vise 
MGM ee 
The Next Voice You MOM ; 
Hear Father of the Bride 
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MONOGRAM INDEPENDENT 
Henry Does It Again Phantom of the Sea 
REPUBLIC MGM 
Dark Violence Summer Stock 
RKO-RADIO The Toast of New 
White Rose for Julie ___ Orleans 
Crisis : 

SHOOTING Right Cross ’ 
Ee A Life of Her Own 
COLUMBIA 
Fuller Brush Girl MONOGRAM 
EAGLE LION High Stakes 
The Jackie Robinson PARAMOUNT 

Story Union Station 
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My Friend Irma Goes UNIVERSAL- 
West INTERNATIONAL 
RKO-RADIO Louisa 


Ma and Pa Kettle 
3ack Home 

Winchester 73 

Panther’s Moon 


Jet Pilot 
Alias Mike Fury 
Bunco Squad 


20TH CENTURY-FOX 
WARNER BROS. 


Rawhide 
Where the Sidewalk Lightning Strikes 
Ends Twice 


The Two Million Dol- 
lar Bank Robbery 
Sugarfoot 


UNITED ARTISTS 
Three Husbands 
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U. A. Closes 
Coast Office 


United Artists has closed its Hollywood 
offices, dismissed the entire staff there, and 
made arrangements to conduct all its busi- 
ness from New York. 

This surprise move, announced in a state- 
ment last week by Paul N. Lazarus, Jr., ex- 
ecutive assistant to Gradwell Sears, presi- 
dent, came as a direct result of the resigna- 
tion a few days earlier of George L. Bag- 
nall, vice-president in charge of production. 
Mr. Bagnall reportedly resigned over a pol- 
icy disagreement involving producer deals. 

Mr. Lazarus’s statement came after he 
had interrupted a Phoenix vacation to hold 
a two-day meeting in Hollywood with Mr. 
Sears, Arthur W. Kelly, executive vice- 
president, and Vitalis Chalif, a board mem- 
ber. The statement said in part: “For the 
present at least, the duties of producers’ con- 
tact and the responsibilities of obtaining and 
selecting product will be assumed by man- 
agement.” It is planned that Mr. Lazarus, 
Mr. Sears and Mr. Kelly will spend more 
time on the coast for this purpose, and an 
effort will be made to have one of these of- 
ficials in Hollywood at all times. 

Selmer Chalif, serving as special liaison 
with the New York office, will continue his 
present activities, maintaining offices in Hol- 
lywood. Meanwhile, a UA statement in 
New York announced the acceptance of Mr. 


Bagnall’s resignation with “sincere regret.” 
Others who resigned with him were Cecil 
Coan, publicity chief, and Hugh Ratliff, 
comptroller. 


Joseph Aller, 67, Pioneer 


Laboratory Executive 

Joseph L. Aller, 67, pioneer film labor- 
atory executive, died February 21, at the 
Cedars of Lebanon Hospital in Hollywood 
following a heart attack. He headed the 
D. W. Griffith laboratory in 1909, later set- 
ting up the Standard Laboratory at the Tri- 
angle Studios. Subsequently, he became a 
partner in the Rothacker-Aller Company 
and took over an executive post with Con- 
solidated Film Industries when it acquired 
the Rothacker-Aller interests. Mr. Aller had 
been retired since 1945. His widow, two 
daughters and three brothers survive. 


Charles Bierbauer 

Charles Bierbauer, 62, city manager of 
the Fabian-Wilmer & Vincent Theatres in 
Allentown. Pa., died February 18 after a 
long illness. He was in the film industry 40 
years, coming to Allentown in 1910 for Wil- 
mer & Vincent as manager of the Orpheum 
theatre. His widow and a son survive. 


Joseph S. Hebrew 


Joseph S. Hebrew, former Warner Bros., 
division manager and one-time owner of 
the Boulevard theatre in Brookline, Pa., near 
Philadelphia, died February 27 at his home 
in Brookline. 


Paul Moss Dies in New York; 
Was License Commissioner 

Paul Moss, 70, best known for his actiy- 
ities as New York Commissioner of Licenses 
during the LaGuardia administration, and 
later managing director of the City Center 
in New York, died February 25 at the Medi- 
cal Center Arts Hospital in Manhattan. A 
crusader against what he considered jm- 
proper productions, Mr. Moss ended the era 
in New York of the more blatant burlesque 
and interested himself generally in clean 
entertainment. Reared in New York, Mr, 
Moss started his career in the entertainment 
industry as half of the vaudeville team of 
Clark and Williams. Many years later, with 
his brother B. S. Moss, he produced early 
five-reel films and operated some houses in 
New York. During Mr. Moss’ regime it 
became possible for children to enter film 
theatres unaccompanied by adults providing 
they sat in a special section of the house 
supervised by a matron. Three brothers and 
His widow, mother and a son are Mr. 
Cole’s survivors. 


Marion Coles 


Marion Coles, 58, director and treasurer 
in Boston since 1933 of the New England 
Theatres Corp., and its subsidiaries, died 
February 21 at his home in that city. He 
joined the Paramount organization soon 
after returning from World War I in 1918, 
He worked in Atlanta, Ga., and New York. 
His widow, mother and a son survive. 








COLUMBIA PICTURES 


ANNOUNCES THAT PRINTS OF THE FOLLOWING PICTURES 
ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 











BLONDIE'S 
HERO 


Based upon the comic strip 
“Blondie” created by CHIC YOUNG 


with 


Penny SINGLETON 
Arthur LAKE 
Larry SIMMS 


Marjorie Kent- William Frawley 
and Daisy 
Story and Screen Play by Jack Henley 
Directed by EDWARD BERNDS 
Produced by TED RICHMOND 








THE PALOMINO 


coln, by TECHMICOLOR, 
Jerome COURTLAND 
Beverly TYLER 
Joseph CALLEIA 
Roy ROBERTS 


Written by Tom Kilpatrick 


Directed by RAY NAZARRO 
Produced by ROBERT COHN 


BODYHOLD 


with 
Willard PARKER 
Lola ALBRIGHT 

Hillary BROOKE 

Allen JENKINS 


Written by George Bricker 


Directed by 
SEYMOUR FRIEDMAN 


Produced by 
RUDOLPH C. FLOTHOW 
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Columbia 


BIG SOMBRERO, THE: Gene Autry—Viva Autry! 
Need I say more. He is my box office hero, Played 
Friday, Saturday, February 3, 4.—J. E. Willson, Ma- 
jestic Theatre, Clear Lake, S. Dakota. . 


COWBOY AND INDIANS: Gene Autry—A good 
Autry. Here is a “different” Western story that 
pleased the action fans. Production values good. 
Doubled with “Sons of Adventure’? (Republic) for a 
well-balanced Saturday program. Played Saturday, 
February 4.—William Hayden, Vacaville Theatre, 
Vacaville, Cal. 


JUNGLE JIM: Johnny Weissmuller—This is a very 
good jungle type picture. It has what my bread and 
butter customers want. Give us more. Doubled with 
Hopalong Cassidy in ‘‘Sinister Journey.” Hopalong 
means much more to me than Gene Autry now. He 
is pretty hot and worth a trial in your situation— 
Hopalong, I mean. Business ten per cent better than 
average. Played Friday, Saturday, February 17, 18. 
Melvin M. Edel, State Theatre, Centralia, Ill. 


SWORDSMAN, THE: Larry E. Parks, Ellen Drew 
Beautiful color and plenty of action in a_ Western 
feature that takes place in the Scottish Highlands. 
All the ingredients of a standard Western were pres- 
ent with the added attractions of costume and back- 
ground music. Our patrons enjoyed this. Comments 

Played Wednesday, February 8—Fred J. 
Hutchings, Community Theatre, Leader, Saskatche- 
wan, Can. 


Eagle Lion 


SUNDOWNERS, THE: Robert Preston, Chill Wills 
—A big production, beautiful scenery and color. Plen- 
ty of action. Robert Preston was never better. John 
Barrymore, Jr., played his part O.K. For those who 
like action, this has it. Business just a bit above 
average. Favorable comment. Played Saturday, Sun- 
day, Monday, February 18-20.—O. Fomby, Paula The- 
atre, Homer, La. 


Metro-Goldwyn-Mayer 


ANY NUMBER CAN PLAY: Clark Gable, Alexis 
Smith—Good picture. Gable still has it on the ball. 
Adult classification hurt business. Played Thursday, 
Friday, February 16, 17.—Harland Rankin, Plaza The- 
atre, Tilbury, Ontario, Can. 


DOCTOR AND THE GIRL, THE: Glenn Ford, 
Janet Leigh—A very good picture, enjoyed by all. Busi- 
ness just about average. Favorable comment. Good 
acting and well performed. Played Wednesday, 
Thursday, February 15, 16.—O. Fomby, Paula The- 
atre, Homer, La. 


GREAT SINNER, THE: Gregory Peck, Ava Gard- 
ner—A very well acted, well directed picture that 
failed miserably at my box office. If MGM had giv- 
en me the picture for nothing, I still would have lost 
money on it. This is not the type of picture for my 
Situation. When will I learn not to play them? 
Played Wednesday, Thursday, February 1, 2.—Wil- 
liam Hayden, Vacaville Theatre, Vacaville, Cal. 


IN THE GOOD OLD SUMMERTIME: Van John- 
son, Judy Garland—This is one of the most charming 
pictures we have played. It has a wonderful story, 
good music, excellent comedy and beautiful Techni- 
color. Business was good. e had a lot stop to tell 
us how much they enjoyed the picture. Judy sang 
the way we like to hear her sing. For me I have 
never heard “Meet Me Tonight in Dreamland” sung 
the way Judy did it. Played Sunday, Monday, Tues- 
day, February 5-7.—J. E. Willson, Majestic Theatre, 
Clear Lake, §. Dakota. 
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. . . the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS: 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


WORDS AND MUSIC: Mickey Rooney, Tom Drake 
-Here is another so called superior picture which 
the exhibitor just can’t please the patrons with. Not a 
small town picture. The picture was overlong with 
too many long musical numbers. Gene Kelly’s danc- 
ing was terrible. Surely the studio could have im- 
proved on this for Kelly is one of the finest dancers. 
Business terrible! Played Friday, Saturday, February 
10, 11.—H. A. Corr, Community Theatre, Marwayne, 
Alberta, Can. 


Monogram 


HENRY, THE RAINMAKER: Raymond Walburn, 
Walter Catlett—Very good little picture to play on a 
double bill, a comedy. Played Tuesday, Wednesday, 
February 7, 8—Mrs. Denzil Hildebrand, Algerian 
Theatre, Risco, Mo. 


MASSACRE RIVER: Guy Madison—Good action 
picture. Stood alone on a midweek program. Played 
Tuesday, Wednesday, February 7, 8—Mrs. Denzil 
Hildebrand, Algerian Theatre, Risco, Mo. 


™ 
TUNA CLIPPER: Roddy McDowall—Doubled this 
one with “Rhythm of the Saddle” (Republic re-re- 
lease), and I’m glad I did. It is strictly program 
material in my situation—and at special film rental. 
My gross was slightly below average with perfect 
weather for the movies. If it hadn’t been for the Gene 
Autry reissue, I would have flopped on the show. 
Played Saturday, February 4.—-Fred G. Weppler, Co- 
lonial Theatre, Colfax, Ill. 


Paramount 


HEIRESS, THE: Olivia de Havilland, Montgomery 
Clift—Here is a picture difficult for an exhibitor to 
classify, Maybe it’s poison for the small town. 
the other hand, it will bring out people you’ve never 
seen in your theatre before. Everyone who saw it 
agreed the de Havilland performance was excellent. 
It’s strictly a ‘‘class’’ picture, though, and a hard one 
to sell. Played Sunday, Monday, February 5, 6.—Wil- 
liam Hayden, Vacaville Theatre, Vacaville, Cal. 


SPECIAL AGENT: William Eythe, Laura Elliott 

Nothing to rave about but our patrons like this 
type of a picture, so why should I be choosey. Played 
Wednesday, Thursday, February 1, 2.—J. E. Willson, 
Majestic Theatre, Clear Lake, S. Dakota. 


TRAIL OF THE LONESOME PINE: Fred Mac- 
Murray, Sylvia Sydney—One of the outstanding reis- 
sues in color. Spanky McFarland brought many a 
tear drop. I remembered him from “Our Gang 
Comedies.’”? Don’t miss running this if you have the 
opportunity. Played Thursday, Friday, February 9. 
10.—Mrs. Denzil Hildebrand, Algerian Theatre, Risco, 
Mo. 


WHISPERING SMITH: Alan Ladd, Brenda Mar- 
shall—Not as good as one would expect. It seemed 
to please the good crowd who were present, but many 
thought it should have been better than it was. Ladd’s 
deadpan expression is annoying to this exhibitor. He 
is good in action scenes, but pretty poor in the dra- 
matic ones. However, this feature is Been if your pa- 
trons do not require acting. Played Friday, February 
10.—Fred J. Hutchings, Community Theatre, Leader, 
Saskatchewan, Can. 


Republic 


DOWN DAKOTA WAY: Roy Rogers—This we 
played a weekend with lots of mud. Didn’t do too 
badly. Played Saturday, February 18.—Harland Ran- 
kin, Plaza Theatre, Tilbury, Ontario, Can. 


INSIDE STORY: Marsha Hunt, William Lundigan 
—This turned out to be better than expected. Lack of 
star names is a definite drawback. However, the 
small crowd who did come seemed to enjoy it a great 
deal. Some of the humor was a little old, but still 
drew laughs. Could be double-billed to advantage. 
Played Friday, February 17.—Fred J. Hutchings, Com- 
munity Theatre, Leader, Saskatchewan, Can. 


LAST FRONTIER UPRISING: Monte Hale, Adrian 
Booth—Typical Hale feature. Rather poor Trucolor. 
Poor print as well. Some of these features seem 
overpriced for the cast and story they have to tell. 
If you have seen one you have seen them all. Played 
Monday, February 6.—Fred J. Hutchings, Community 
Theatre, Leader, Saskatchewan, Can. 


PLUNDERERS, THE: Rod Cameron, Ilona Massey 
—Personally, I did not see this feature, but comments 
were pretty divided. Some thought it excellent, while 
others were bored by it. A few expressed disappoint- 
ment in the color. However, it drew a fair crowd 
and that pleases any exhibitor. Played Monday, Feb- 
ruary 13.—Fred J. Hutchings, Community Theatre, 
Leader, Saskatchewan, Can. 


RHYTHM OF THE SADDLE: Gene Autry—The 
usual Gene Autry reissue. Gene looks so young in 
the film that many people commented on it. I’m 
afraid to play any more like it. This was doubled 
with “Tuna Clipper’ (Monogram), which was strictly 
a program picture sold at special prices. My gross 
was slightly below average on this change with 
perfect weather. Played Saturday, February 4.—Fred 
G. Weppler, Colonial Theatre, Colfax, IIl. 


ROSE OF THE YUKON: Steve Brodie, Myrna 
Dell—Will fit in nicely on Saturday or in an “action” 
situation. An implausible story and indifferent direc- 
tion keep it in a very low entertainment bracket. 
Played with “The Window” to mediocre midweek 
business. Played Tuesday, Wednesday, January 31, 
February 1.—William Hayden, Vacaville Theatre, 
Vacaville, Calif. 


RKO Radio 


_BEST YEARS OF OUR LIVES: Myrna Loy, Fred- 

ric March—A swell picture as you ali know. One of 
the best made. It has been in Centralia at least three 
times before. I played it last year for six days. 
Business was only 70 per cent normal. I suppose it 
is played out here. I enjoyed it again, anyway. 
Played Wednesday, Thursday, February 15, 16.—Mel- 
vin M. Edel, State Theatre, Centralia, Ill. 


PRIDE OF THE YANKEES: Gary Cooper, Teresa 
Wright—Good reissue. Worthy of your screen. Played 
Thursday, Friday, February 9, 10.—Harland Rankin, 
Plaza Theatre, Tilbury, Ontario, Can. 


ROSEANNA McCOY: Farley Granger, Joan Evans 

Even extra advertising on this one did not bring 
the desired results. It was my best Sunday-Monday 
gross in three weeks, but even that would make the 
mare. of — smal town exhibitors shudder. The 
picture is quite g and was enjoyed by all those ] 
talked te, This Joan Evans is really somtething--the 
freshest looking entry in pictures in a long time. 
Played Sunday, Monday, February 5, 6.—Fred G. 
Weppler, Colonial Theatre, Colfax, in. 

(Continued on following page) 
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WINDOW, THE: Bobby Driscoll, Barbara Hale— 
In spite of what you may have heard, it’s just a pro- 
grammer. Heavy on the suspense, it will more than 
satisfy in the number two spot, but be careful about 
giving it top billing. Lack of stars and a ‘“‘too real- 
istic’ production approach won’t help to bring in your 
regular customers. Played Tuesday, Wednesday, Janu- 
ary 31, February 1—William Hayden, Vacaville Thea- 
tre, Vacaville, Calif. 


Twentieth Century-Fox 


CANADIAN PACIFIC: Randolph Scott, Jane Wyatt 

Good picture. Well received by all. Played Monday, 
Tuesday, February 13-15.— Harland Rankin, Plaza 
Theatre, Tilbury, Ontario, Can. 


EVERYBODY DOES IT: Paul Douglas, Linda Dar 
nell—Maybe everybody does, but not our customers! 
Personally thought it a very funny show, but that 
doesn’t balance the budget! A corny trailer didn’t do 
anything to sell the picture. If you can get anybody 
in to see it, everybody will like it. Played Thursday, 
Friday, February 2, 3.—William Hayden, Vacaville 
Theatre, Vacaville, Calif. 


ROAD HOUSE: Cornel Wilde, Ida Lupino—Here is 
a fair picture from Fox. Surely they could have found 
a better singer than Miss Lupino for this picture. My 
patrons thought this singing ruined the picture. Played 
Friday, Saturday, February 3, 4.—H. A. Corr, Com- 
munity Theatre, Alberta, Can. 


WALLS OF JERICHO: Linda Darnell, Cornel Wilde 
This was a fair picture, but it is not suitable for small 
town patronage. The title fooled a great many of my 
patrons. Business poor. Played Friday, Saturday, 
January 27, 28.—H. A. Corr, Community Theatre, Mar- 
wayne, Alberta, Can. 


United Artists 


AFRICA SCREAMS: Abbott & Costello—Play this 
by all means. Give it extended playing time. Played 
Monday, Tuesday, Wednesday, February 6-8.—Harland 
Rankin, Plaza Theatre, Tilbury, Ontario, Can, 


Universal 


FAMILY HONEYMOON: Fred MacMurray, Clau- 
dette Colbert—Here is swell entertainment that you 
do not have to be ashamed to show in any situation 
and should do business. Well liked and above the 
average Hollywood product. Doubled with “Station 
West” (RKO), a very nice better grade Western. Not 
super duper but O. K. Business barely average with 
this double bill but we had opposition playing “She 
Wore a Yellow Ribbon” and “The Gal Who Took the 


West.” Pretty stiff competition. Buy and book both 
of them if you can at a reasonable figure. Played 
Sunday, Monday, Tuesday, February 19-21.—Melvin 
M. Edel, State Theatre, Centralia, Ill. 


HELLFIRE: William Elliott—We played this one 
day. Only did fair. Played Saturday, February 11.— 
Harland Rankin, Plaza Theatre, Tilbury, Ontario, Can. 


YOU GOTTA STAY HAPPY: James Stewart, Joan 
Fontaine—I’m sorry this did not click for me. The 
gross was low but the picture was a good comedy that 
should have done big business for me. It certainly 
was not the picture’s fault. A big rain and electrical 
storm started an hour before we opened, and the rain 
really came down. Even country people won’t come 
out in that. It’s a good picture, Universal. Played 
Wednesday, Thursday, February 8, 9.—Fred G. Wep- 
pler, Colonial Theatre, Colfax, III. 


Shorts 
Metro-Goldwyn-Mayer 


FINE FEATHERED FRIEND: 
toon — Another very good Tom 
Don’t miss this one.—H. A. Corr, 
Marwayne, Alberta, Can. 


SOME OF THE BEST: 


& Jerry car 
cartoon. 
Theatre, 


Tom 
and Jerry 
Community 


This was an excellent short. 
The audience enjoyed this very much. How about put- 
ting out a subject like this every year? It is wonder- 
ful advertising and does the exhibitor a lot of good. 
MGM should be proud of this subject.—H. A. Corr, 
Community Theatre, Marwayne, Alberta, Can. 


Paramount 


BIG DRIP, THE: Screen Song Cartoon-—One of the 
better Screen Song Cartoons. Phe song is “It Ain’t 
Gonna Rain No More” and the theme is the animals 
building an ark to weather out the rain. Pretty good! 
—Fred G. Weppler, Colonial Theatre, Colfax, Ill 


LEPRECHAUN’S GOLD: 


cartoon from Paramount.—Fred G. 
Theatre, Colfax, Ill 


RKO Radio 


I LIKE SOAP BECAUSE: Screenliner—The story 


Noveltoon— 
Weppler, 


A very good 
Colonial 
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Short Product in First Run Ho 
NEW YORK—Week of Feb. 27 STRAND: Mutiny Bunny ....... Warner Bros, 
Hunting the Hard Way........ Warner Bros, 
ASTOR: Merry Chase..... 20th Century-Fox tands Tell the Story......... Warner Bros, 
Feature: Three Came Home..... 20th Century-Fox Feature: Chain Lightning...... .Warner Bros, 
CAPITOL: Land of Tradition.......... MGM 
a er Columbia CHICAGO—Week of Feb. 27 
Feature: Malaya re ae Par oe eR ee he MGM CHICAGO: Frolics and Sports 
CRITERION: Jolly Little Elves..... Universal 20th Century-Fox 
World's Champion Hell Drivers....Columbia His Bathing Beauty............... Columbia 
Feature: Woman in Hiding............ Universal Feature: Chain Lightning........... Warner Bros, 
GLOBE: Sportsbest ............ RKO Radio GRAND: In the Devil Doghouse. .RKO Radio 
Fostures The Oullaw.... RKO Radio Feature: Stromboli ......... .. .RKO Radio 
MAYFAIR: Audition with August..RKO Radio acta Pd and Groan...... RKO Radio 
Pal, Dog Detective ............. RKO Radio Feate weg oa Aidala dit: 5 = we 
Feature: Cinderella ...RKO Radio ‘ ‘ ‘ adlo 
ROOSEVELT: Young Doctor Sam. .Paramount 
PARAMOUNT: Quacka-Doodie-Doo Home Tweet Home........... Warner Bros, 
— ae cena Feature: Guilty of Treason.......... Eagle Lion 
: Naptfain VUnina............6.4. n 
ee were ‘ae pb STATE LAKE: Saturday Evening Puss. ..MGM 
RIVOLI: Aquatic Health Party...Paramount feature: Battleground ................... MGM 


Feature: Samson and Delilah . .Paramount 


ROXY: The Fox Hunt...... 20th Century-Fox 
Mid-Century (March of Time) 

20th Century-Fox 
Winning Form ...20th Century-Fox 


Feature: When Willie Comes Marching Home 
20th Century-Fox 


UNITED ARTISTS: So You Want to Get 


eS eer er Warner Bros. 

How Green Was My Spinach... .Paramount 

Feature: Intruder in the Dust.............. MGM 
WOODS: Lionel Hampton and Orchestra 

Universal 

Feature: My Foolish Heart........... RKO Radio 





of the write-in contest for big prizes. How they are 
run, the pitfalls, and final judging. Also has humor 
in it. Very good.—Fred G. Weppler, Colonial Theatre, 
Colfax, Ill. 


Twentieth Century-Fox 


MYSTERY IN MOONLIGHT: If I play any more 
of these, the parents are going to be pretty mad. Why 
spoil cartoons with stuff that scares the kids out of 
the theatre?—H. A. Corr, Community Theatre, Mar- 
wayne, Alberta, Can. 


SEEING GHOSTS: Don’t parents 
enough trying to cure the ghost scare 
without Fox making this short.—Poor.—H. A. 
Community Theatre, Marwayne, Alberta, Can. 


Renown Schedule Calls 
For 10 Films This Year 


Renown Pictures of London will make 
six more features this year and, with two 
completed and two others going into release, 
the total will come to 10 for this year, it has 
been announced by George Minter, head of 
Renown in London. The company’s U. S. 
outlet is Renown of America, Inc. The four 
completed films are: “The Glass Mountain,” 
an Fagle Lion release; “No Orchids for 
Miss Blandish,” “Her Favorite Husband” 
and “Three Men and a Girl,” an Anatole 
DeGrunwald production. Four of the six 
still to be made are “Brother Death,” “‘The 
Girl on the Island,” 214 Hartley Street” and 
“Some Call It Murder.” Mr. Minter said 
some Hollywood players would be used. He 
will arrive in New York in the near future. 


B. & K. Buy Building 

Balaban and Katz have acquired the Gar- 
rick theatre building and leasehold estate 
in Chicago from the Northern Trust Com- 
pany. The reported price is $300,000. The 
theatre, which has been under B. and K. 
operation since 1935, will be remodelled and 
its capacity of 1,000 enlarged. 


have trouble 
in children 
Cort . 


Cooper Foundation 
Plans 3 Houses 


A building program, involving construc- 
tion of three new theatres and completion or 
rebuilding of two others, has been an- 
nounced by Pat McGee, general manager of 
Cooper Foundation Theatres which head- 
quarters in Denver. 

The first of the new houses will be started 
in the autumn and will be situated at Gree- 
ley, Colo. It will be a first run house with 
1,200 seats and is to be named the Cooper 
in honor of the late owner of the company. 

The other two theatres will be erected at 
Pueblo, Colo., and in Grand Junction, Colo. 
The company will completely remodel the 
Trail at Colorado Springs from 860 seats 
to 1,200. As soon as present litigation is 
concluded the Old Liberty, Oklahoma City, 
also will be completely remodelled. 


NYU Plans Own Studio 

New York University will have a motion 
picture production studio for the spring 
semester, it was announced this week by 
Professor Robert O. Gessner, chairman of 
the Motion Picture department at Washing- 
ton Square College. The studio will be the 
third operated by an American college and 
the first outside of California, according to 
Professor Gessner. 


Single India Censor 

The Constituent Assembly of the Govern- 
ment of India has passed a law designed to 
replace the existing provincial censorship 
boards by a single authority appointed by 
the Central Government to certify films for 
all of India, the U. S. Commerce Depart- 
ment has reported from Washington. 
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Allied Plans 
To Appear at 
TV Hearing 


Washington Bureau 

Heading an ever-lengthening list of or- 
ganizations—in and outside the industry— 
Allied States Association last week filed for- 
mal notice with the Federal Communications 
Commission of its intention to appear at the 
theatre television hearings. 

Industry attorneys doubt that the FCC 
will hold the hearings before late summer 
or early autumn. The belief is expressed at 
the same time that the intervening months 
can well be used by the industry to prepare 
its case for presentation to the commission. 

The FCC already has announced its in- 
tention of having the hearings, but ha’sn’t 
set the time or place. The main reason for 
the expected delay is the commission’s al- 
ready crowded calendar. Only last week it 
resumed hearings on color television—with 
RCA, CBS and Color Television, Inc., put- 
ting on comparative showings—and_ this 
subject is expected to occupy its attention 
for at least another month. 

After that, the commission must start long 
hearings on the use of ultra-high frequencies 
for television and the re-allocation of tele- 
vision channels in the very-high band. 

Both Western Union and the American 
Telephone and Telegraph Company told the 
FCC this week they are working with the 
Society of Motion Picture and Television 
Engineers on the requirements for the com- 
mon carrier transmission of theatre tele- 
vision programs. 

By Tuesday, which was the deadline for 
filing with the FCC on participation in the 
theatre video hearings, 32 companies had in- 
dicated their intention of attending. 

In Chicago, a new company, Cinephone 
Theatre Television Corporation, last week 
demonstrated at the NBC-operated Stude- 
baker theatre a package plan for “instan- 
taneous theatre television.” The company is 
headed by Perc Havill, manager of the To- 
day theatre, and William Dassow, formerly 
of the National Theatre Supply Company, 
Chicago. The plan calls for lease to theatres 
of the equipment and the shows. 


Variety Clubs Complete 


Plans for Convention 


The Variety Clubs International head- 
quarters in Dallas announced this week that 
plans for the forthcoming international con- 
vention in New Orleans had been finalized 
and indications are that past attendance 
records will be broken. The dates are April 
26 to 29. In New Orleans, a special com- 
mittee is working to coordinate all the busi- 
ness, social and entertainment activities of 
this 14th annual meeting. The committee is 
headed by N. L. Carter. Approximately 
1,000 are expected, with many important 
figures from the entertainment industry 
planning to be present. 
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MOVIETONE NEWS—Vol. 33, No. 17—Masons honor 
Washington. Mercy killer on trial. Korean President 
sees MacArthur. Boston citizens dump theatre ad- 
mission stubs into bay. New Orleans Mardi Gras. 
V-2 rocket films million square miles of earth. Golden 
gloves. Motorcycle thriller. 

MOWETONE NEWS—Vol. 33, No. 18—British elec- 

tions. U. S. pilgrims in Lisbon. U. S.-Canadian Arctic 
mock war. Carnival in Rio. Racing. Baseball um- 
pire school in Florida. Porpoises. 
EWS OF THE —Vol. 23, No. 251—Rocket 
camera films earth. Mardi Gras. Truman dedicates 
Masons’ Washingtor memorial. Boston protests ad- 
mission tax. Jet plane crash fires oil tank. Golden 
gloves. Dog sled derby. 

NEWS OF THE DAY—Vol. 21, No. 252—British elec- 
tion. U. S.-Canadian joint Arctic maneuvers. Carnival 
in Rio. Underwater census in Florida’s Marineland. 
School for umpires. Turf classics. 

PARAMOUNT NEWS—No. 54—Canadian cyclist wins 
beach classic. Boston demonstration protests admis- 
sion tax. Rocket camera films earth from 76 miles. 
Windsors win crowds at Mardi Gras. Golden gloves. 

PARAMOUNT NEWS—No. 55—Florida turf thriller. 
Denver: stack explosion. British Labor government 
faces crisis. Wrestling: Jerry Lewis and chimpanzee. 
U. S.-Canadian Arctic maneuvers. 

TELENEWS DIGEST—Vol. 4, No. 8-B—Town talks 
on mercy killer’s trial. England’s election. New York: 
coal rationed in emergency. Korea: U. S. aid wel- 
comed. Carnival time in New Orleans, Italy and 
France. 

TELENEWS DIGEST—Vol. 4, No. 9-A—Labor wins 
in England. Coal crisis. Poland: Spy trial. Danish 
ship on fire at sea. Ice problems in New York and 
poe United Nation’s scale model of new world 
canit 

UNIVERSAL NEWS—Vol. 23, No. 329—Gandhi hon- 
ored. Boston voices resentment on admission tax 
Rocket films million square miles of America. Icy 
= Motorcycle demons, Skiing. Golden glove 


UNIVERSAL NEWS—Vol. 23, No. 330—Arctic defense. 
British elections. New York: Press photographers 
awards. Carnival in Rio. Umpire school. Florida: 
Marineland. 

WARNER PATHE NEWS—Vol. 21, No. 56—Members 
of Japanese Diet here. Korea’s President meets Mac- 
Arthur. Boston protests admission tax. Rocket cam- 
era. Truman speaks on atomic energy. Motorcycle 
race. Motor stiing. Golden gloves. 

WARNER PATHE NEWS—Vol. 21, No. 57--British 


elections. “Hasty Heart” award. Arctic operations. 
Hawaii: Hula school! Porpoises. Florida Umpire 
school. Horse races. 





Video Film Production 
Studied for New York 


An “industrial clinic for small business” 
to study film production in New York for 
television and general distribution, has been 
established by the citv’s Commerce Depart- 
ment and Columbia University’s Industrial 
Engineering Department, it was announced 
last week by Mayor O’Dwyer. The research 
will concentrate on the. future development 
of the television industry in New York. Dr. 
Robert Teviot Livingston, head of the Co- 
lumbia department, will serve as chief con- 
sultant. He has already informed the city 
that a complete analysis of New York in- 
dustries together with recommendations for 
the attraction of new industries will be ready 
in 1951. 


Associated Screen News 
Now Using Ansco Film 


The Associated Screen News in Canada, 
the only firm in Canada producing theatrical 
shorts, is now using Ansco color film with 
four pictures of the Cameo series already 
made with this stock. The four are: “De- 
sign for Swimming,” “Ski in the Sky,” 
“Rocky Eden” and “Spring Comes to 
Niagara.” The shorts were made at the 
Montreal studios. 


Reopen Story Department 

The eastern talent and story department 
of Samuel Goldwyn Productions has been 
reopened. Mrs. Carolyn Willyoung Stagg 
has returned to her previous post as head 
of the department. 


To Talk With 
Ktalian Agent 


Dr. Renato Gualino, president of Lux 
Films and head of the Italian Motion Pic- 
ture Producers Association, has been chosen 
as the delegate of the Italian film industry to 
the Motion Picture Association of America’s 
new Advisory Unit for Foreign Films. 

Dr. Gualino arrived in this country Mon- 
day to assist in the opening of Lux Films’ 
“Mafia” and “Without Pity.” On the ar- 
rival here of three other Italians—all Gov- 
ernment officials concerned with motion pic- 
tures—Dr. Gualino will be the guest of 
MPAA for two weeks. The group will hold. 
discussions with representatives of the, * 
American industry in New York and Holly- 
wood, concerning problems faced by Italian 
productions in the American market. 


Paid for by MPAA 

Dr. Gualino’s trip is paid for by the 
MPAA and is part of the Advisory Unit’s 
plan to bring over representatives from 17 
countries for similar talks. Industries in 
Italy, France, Spain, Mexico, Sweden and 
Argentina already have been contacted and 
have agreed to send a spokesman to the 
Gas: 

According to B. Bernard Kreisler, execu- 
tive director of the MPAA bureau, two of 
the three Italian government representatives 
are Dr. Annibale Scicluna and Dr. Nicola 
De Pirro. They will make the trip at Gov- 
ernment expense. The French delegation 
should arrive here in April and indications 
are that it will consist of Dr. Robert Gra- 
venne for the industry, and Dr. Forre Cor- 
moray, a director of the government-con- 
trolled Centre National de la Cinemato- 
graphie. 

The MPAA’s Advisory Unit was set up 
some months ago with the specific purpose 
of assisting foreign film producers in pre- 
senting their pictures in the U. S. The heads 
of the international companies of Loew’s, 
Columbia, 20th-Fox, RKO, Universal, War- 
ners, Republic and Allied Artists are on the 
American advisory board. 


List Foreign Houses 

Mr. Kreisler this week disclosed that he 
had, compiled a list of foreign language 
houses in the U. S. and that questionnaires 
had been sent out to colleges across the 
nation to establish their foreign film require- 
ments. He also pointed to the growth of the 
town-hall groups which show pictures on a 
subscription basis. 

The MPAA office will act more or less as 
a business guide for the foreign producers, 


* offering information on the American Pro- 


duction Code, American censorship, U. S. 
customs and laboratory facilities and costs. 
MPAA also will arrange a free screening 
for each foreign film, run a newspaper clip- 
ping service and hold master negatives for 
safekeeping. 
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PICTURE 
GROSSES 


A statistical compilation and 
comparison of Box Office Per- 
formance in first run theatres 





Figures directly below picture title compare estimated dollar gross with average gross 
and show relative percentage of all engagements tabulated. 


Figures opposite theatre names represent percentage of tabulated grosses to average 
weekly business based on the six months’ period ending January 31, 1950. 


SYMBOLS: (DB) Double Bill—associate feature title; (SA) Stage Attraction; (MO) Move- 








Over Run; (AA) Advance Admission. 
MALAYA (MGM) NEW YORK—Paramount, 3rd week 122.8% 
new” at 
. —Paramount, 4th ek 105.4% 
First Report: wid? Vaudeville E 
N —Rivoli, Ist week 248.0% 
Total Gross Tabulated $183,200 NEW YORK-—Rivoli, 2nd week 229.0% 
NEW YORK-Rivoli, 3rd week 171.7% 
Comparative Average Gross 171,500 NEW YORK-Rivoli, 4th week 125.9% 
° NEW YORK~—Rivoli, 5th week 179.4% 
Over-all Performance 106.8% NEW YORK-Rivoli, 6th week 169.8% 
NEW YORK—Rivoli, 7th week 156.4% 
— NEW YORK-—Rivoli, 8th week 106.8% 
BALTIMORE Century ue Gene ieee Sat de 
BALTIMORE—V sienela, MO Ist week 106.8% N FRANCISCO_St. hea sercees 25 2% 
BOSTON—Orpheum, Ist week . . : 98.9% Pre FRANCISCO—St. Promise’ Sad = : ven 
(DB) Prison Warden (Col.) SAN FRANCISCO-St. Francis, 3rd week | | 172.9% 
BORE) erie Wal “ou 92.4% SAN FRANCISCO—St, Francis, 4th week |. 1401% 
BOSTON: State, ye 81.6% SAN FRANCISCO—St. Francis, 5th week 126.1% 
(DB) Prison Warden (Col.) . 
BE Pie We and 7 ; 80.0% 
rison Warde ol.) 
CINCINNATI Keith's es 172.2% STROMBOLI (RKO) 
PDB) Riders in the a (c 4 114.4% 
( iders in the y ol.) ; e 
KANSAS CITY—Midland «i 119.7% First Report: 
(DB ary Ryan, etective 
LOS ANGELES Egyptian 14.1% Total Gross Tabulated $180,500 
(DB) Blonde Dynamite (Mono. ° 
LOS ANGELES— State. 139.4% Comparative Average Gross 135,700 
(DB) Blonde Dynamite (Mono) Over-all Performance 133.0%, 
. — 
BOSTON—Boston ; 144.7% 
aerate ere | Stranger (RKO) | “ee 
O—20th Century . . 12. 
——. ee DELILAH CHICAGO Grand 62% 
be AA —Palace 139.1% 
— DENVER—Orpheum 100.8% 
° " DETROIT— Palm: ; 103.8 
Final Report: INDIAN APOL As Indiana ex6 80.0% 
Tatt t ‘ 
Total Gross Tabulated $1,840,200 NEW YORK—C —Criterion rant ( 5 + 1009% 
° OM A a fw) . oe 
Comparative Average Gross 999,200 San FRANCISCO—Golden’ Gate | "| 451.7% 
Over-all Performance 184.1%, . 
ATLANTA—Paramount, Ist week 271.6% THE HAS HEART (WB) 
ATLANTA—Paramount, 2nd week 214.8% ’ 
enn 3rd —_ ao Final Report: 
BALTIMORE -—Stanley, ist week ‘ 
BALTIMORE-Stanley, 2nd week 161.2% Total Gross Tabulated $430,200 
BALTIMORE-Stanley, 3rd week 134.67 4 
BOSTON—Paramount, Ist week 257.7% Comparative Average Gross 425,000 
BOSTON—Paramount, 2nd week . 170.8% " 
BOSTON—Fenway, Ist week / |... 372.7%  Over-all Performance 99.49, 
BOSTON—Fenway, 2nd week ee, Cl 
BUFFALO—Center, Ist week areas CO — 
BUFPFALO—Center, 2nd week . 188.1% BALTIMORE -Stanley . 104.8% 
BUFFALO—Center, 3rd week 113.8% BOSTOR— Metropolitan ees eis 101.6% 
CINCINNATI—Palace, Ist week 260.1% Jo SM 4 wr) Dance Jubilee (Lippert) 
CINCINNATI—Palace, 2nd week . 156.5% BUFF. —Center . : 125.0% 
CINCINNATI—Palace, 3rd week . 104.3% BUTCAGO Stare Lake, Ist week 117.3% 
CLEVELAND-Stillman, ist week . 363.6% CHICAGO—State Lake, 2nd week 80.0% 
CLEVELAND Stillman, 2nd week . 290.9% CINCINNATI—Albee_ .. . 70.0% 
CLEVELAND-—Stillman, 3rd week 227.2% Ob tga ; 89.8% 
CLEVELAND-—Stillman, 4th week 136.3% DENVER—Denver : . 80.0% 
DENVER—Denham, Ist week 298.1% DENVER—Esquire_. 71.3% 
DENVER—Denham, 2nd week . 256.9% INDIANAPOLIS—Circle 80.0% 
DENVER—Denham, 3rd week . 160.5% (DB) They Live by Night (RKO) | 
DENVER—Denham, 4th week . 99.9% KANSAS CITY—Missouri__. ; 81.3% 
DETROIT—Madison, ist week 184.8% (DB) Masked Raiders (RKO) 
DETROIT—Madison, 2nd week 184.8% LOS ANGELES—WB Downtown, Ist week 100.0% 
DETROIT—Madison, 3rd week 181.5% LOS ANGELES—-WB Downtown, 2nd week 100.0% 
DETROIT—Madison, 4th week 143.8% LOS ANGELES—WB Hollywood, Ist week 95.4% 
DETROIT—Madison, 5th week 98.5% LOS ANGELES—WB Hollywood, 2nd week 109.0% 
INDIANAPOLIS—Keith’s 333.3% LOS ANGELES—WB Wiltern, 1st week 100.0% 
KANSAS CITY—Paramount . . 268.5% LOS ANGELES—WB Wiltern, 2nd week 120.0% 
LOS ANGELES—Para. Downtown, Ist week . 289.4% NEW YORK-—Strand, 1st week 96.0% 
LOS ANGELES—Para. Downtown, 2nd week . 197.3% + (SA) Gordon McRae, others 
LOS ANGELES—Para. Downtown, 3rd week . 131.5% NEW YORK-—Strand, 2nd week 83.3% 
LOS ANGELES—Para. Hollywood, Ist week 266.6% (SA) Gordon McRae, others 
LOS ANGELES—Para. Hollywood, 2nd week . .0% OMAHA—Paramount < a 91.0% 
LOS ANGELES—Para. Hollywood, 3rd are . 142.8% PITTSBURGH-—Stanley ; 109.5% 
MINNEAPOLIS—Century, Ist week . 442.3% PITTSBURGH—Warner, MO Ist week 104.9% 
MINNEAPOLIS—Century, 2nd week . . . . 288.4% PITTSBURGH—Warner, MO 2nd week . . 64.1% 
MINNEAPOLIS—Century, 3rd week . . . . 283.2% SAN FRANCISCO—St. Francis, 1st week . 128.4% 
NEW YORK—Paramount, Ist week . 190.7% SAN FRANCISCO—St. Francis, 2nd week . 100.0% 
new Vaudeville SAN FRANCISCO—St. Francis, 3rd week . 0% 
YORK—Paramount, 2nd week . 180.6% ST. LOUIS—Missouri 132.0% 


NAA) Vaudeville 
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(DR) Chinatown at Midnight (Col. 


Look Magazine Cites 


Pictures and Talent 

Look Magazine, in its issue published 
Tuesday, February 28, cited four actors, 16 
films, three producers and directors, a writer 
and a cameraman, for their work in Holly- 
wood during the past year. In the acting 
department, the recipients of the Look 
Awards were Broderick Crawford for “Aj] 
the King’s Men,” Olivia de Havilland for 
“The Heiress,” and Mercedes McCambridge 
and Dean Jagger receiving Special Awards 


for “All the King’s Men” and “Twelve 
O’Clock High,” respectively. 
Pictures cited as the “year’s best” were 


‘All the King’s Men,” “The Heiress,” “Let- 
ter to Three Wives,” “The Stratton Story,” 
“Battleground,” “Home of the Brave,” 
“Pinky,” “Twelve O’Clock High,” “Cham- 
pion,” “Intruder in the Dust,” “Rope of 
Sand,” ‘‘White Heat,” “The Fallen Idol,” 
“Jolson Sings Again,” “Samson and De- 
lilah” and “The Window.” The all-industry 
Achievement Award went to Cecil B. De- 
Mille, Dore Schary and William Wellman, 
Robert Rossen, for writing “All the King’s 
Men,” and Leon Shamroy, for the camera 
work in “Twelve O’Clock High.” 

Look said: “Motion pictures were better 
in 1949 . . . What is even more important 
to the American movie fan is strong evi- 
dence that the improvement which gained so 
much impetus last year will continue through 
1950.” 


Kansas Editorial Praises 
Industry Short Subjects 


An editorial in the Russell Daily News in 
Russell, Kan., recently praised the film in- 
dustry for the short subjects detailing vari- 
ous phases of production. The editorial said 
it was a good thing for an American in- 
dustry to do, and “perhaps it would be a 
good idea for each of us to spend more time 
blowing our own horn just as the movies 
have done.” Dale Danielson, president of 
the Kansas-Missouri Theatre Association, 
and operator of the Dream theatre at Rus- 
sell, said he had received good comments 
whenever these films were shown. 


Salesmen to Share Profits 
Of "Boy from Indiana" 


One hundred and seventy-six Eagle Lion 
salesmen will share in the profits from “Boy 
from Indiana,” which is being produced by 
Ventura Productions. Frank Melford and 
John Rawlins, partners heading Ventura, 
have worked out a formula under which it is 
believed the salesmen will be given added 
incentive to sell the film. 


Increase of Television Sets 


Shown in San Francisco 

In increase in the use of television receiv- 
ing sets in the San Francisco area was in- 
dicated as of February 1 when the total was 
listed at 38,517. This is an increase of 4,682 
over the January 1 figure. The statistics 
were compiled by the San Francisco Televi- 
sion Stations Committee, composed of video 
station managers. 
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The Growing Importance of Accessories 


the Broadway sector, with the forma- 

tion of Hollywood Enterprises, Inc., 
with offices in the Paramount building. Wil- 
liam R. Ferguson, who recently resigned af- 
ter thirty years as exploitation head for 
Metro-Goldwyn-Mayer, and two of his former 
associates, have created a new organization 
for the purpose of handling licensed acces- 
sories derived from motion picture sources. 

The enterprise will take over, from Metro, 
articles licensed to use the name of Mar- 
garet O’Brien, and materials based on the 
Tom & Jerry cartoons, which are sold in 
stores on a promotional basis, but constitute 
substantial business in themselves. We've 
seen in Bill’s office an Esther Williams col- 
oring book that any theatre manager could 
use to advantage. They are so many things 
in sight and mind that we predict a great 
future for Bill Ferguson. 

Gene Autry was credited in a recent issue 
of QUICK magazine with being “the world’s 
richest cowboy.” And it may be on account 
of his accessory business and his extraneous 
activity in the operation of rodeos, on tour, 
that he acquired this wealth. But he would 
be plain Joe Doakes, cowboy, if it were not 
for his motion picture following. Roy Rog- 
ers is building up a terrific accessory busi- 
ness through his “Roy Rogers Riding Clubs” 
throughout the nation, with close to 2,000 
such clubs formed in the past ninety days. 

We believe that the theatre manager is the 
one man along Main Street who combines 
merchandising with motion pictures; who 
adds salesmanship to showmanship, and who 
can coordinate the use and sale of these ac- 
cessories, for the greatest result. He is the 
one person who calls on all the merchants 
and who can build up the potential profit to 
the maximum benefit of all concerned. Mer- 
chants don’t talk to each other about such 
possibilities; the manager enjoys a neutral 
advantage at the point-of-sale, where he can 
contact all of them, and deliver convincing 
sales arguments. 


G ine Broadwa new has been added to 








THE FIGHT BEGINS 


Hearings held last week before the 
Ways and Means Committee of the House 
of Representatives in Washington indicate 
that the first round in the tax battle ended 
with some sparring, but no substantial 
blows, by either side. The bell rings again 
for round two, and every theatre man- 
ager in the country must add his weight 
if the 20% excise tax on admissions is to 
be reduced in this session of the Congress. 

It is surprising, and disturbing, to note 
that in the first flourish of the industry's 
fight to eliminate this discriminatory tax, 
only a fifty-fifty break has been accom- 
plished in polling the members who will 
vote, one way or the other. That is to say, 
only half are on our side, and that's neither 
too sure nor certain. There's a lot to be 
done, to influence the opinion and the 
vote of representatives who will determine 
the final decision. 

We recommend to the COMPO com- 
mittee in Washington, the necessity of 
pointing, to indicate where our weaknesses 
are—geographically. Right now, we can 
be bearing down in the wrong places. We 
can be going lightly over areas where rep- 
resentatives in Congress are luke-warm and 
our opposition is tepid. 

The time to get hot is now. 








Now we've seen’ everything. In the 

mail comes a communication from 
one Leonard A. Brugnola, who signs himself 
“A Movie Goer,” and singing the praises of 
manager Steve Smolak, of the Fifth Avenue 
theatre, Inglewood, Calif. In Mr. Brugnola’s 
opinion and belief, the trade press could use 
a brief resume of manager Smolak’s quali- 
fications for his job, and don’t think for a 
minute that we depreciate the notion. 


qg Leo A. Lajoie, manager of the Capi- 

tol theatre, Worcester, Mass., tried an 
old stunt to add to his promotion of “Sam- 
son and Delilah.” He placed a personal ad 
on the classified page of the Worcester 
Daily -Telegram asking for a contact with 
a man or woman, over 50 years of age, 
who had never seen a motion picture. We’ve 
all thought of that one, and very rarely 
done anything about it. But Leo had a sur- 
prising response. Several applicants were 
found who qualified, and both Worcester 
newspapers picked up the story—one with a 
four-column art break. It accented the fact 
that this was Cecil B. DeMille’s 68th mo- 
tion picture, and gave several new viewers 
an absolutely clear field to express their 
opinion. One said, she’d never miss an- 
other movie; the other remarked, “Well, I 
may go again.” Proving there are always 
selective buyers. 

Incidentally, “Samson and Delilah’ will 
bring out movie-goers of the very occa- 
sional type; perhaps, some who only go to 
see the new DeMille pictures. The fact re- 
mains, you can use exploitation stunts all 
over again with new effect. 


MN 

qg A nice gesture to a nice guy, the 
other day at Toots Shor’s, when the 

boys of the trade press tendered a testimoni- 
al luncheon to Lynn Farnol, marking the 
end of his twenty-two years with Samuel 
Goldwyn, and the beginning of his own 
office in New York. An unusual luncheon, 
in the memory of those present, because 
each and every one paid his own check. 
This wasn’t on the house; nor at the ex- 
pense of a vested interest. James A. Mulvey, 
president of Samuel Goldwyn Productions. 
Inc., picked up the bar tab, as a toast to the 
departing head of advertising and public- 
ity. And Lynn made a nice speech, in which 
he referred to what you have to have, in 
this business; what you have to give, and 
what you take away. —Walter Brooks 
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Bringing Ideas 


From the Heart 





Smiling Steve Smolak, 


manager of the Fifth 


Avenue theatre, Ingle- 


wood, Calif., serves 
1,000 satisfied movie- 
goers, and one of 


them sent us this pho- 
tograph of his display 


for ''Task Force." 











William Trambukis, 
manager of Loew's 
Strand theatre, 
Syracuse, used the 
attractive display 
above to inaugurate 
@ new series of 
Saturday morning 
shows for children. 
“Hopalong" joins 
the growing list 
of western stars 
with strong support 
from youthful cow- 
boys and cowgirls— 
anxious to wear 
his colors. 


42 





Chris Holmes, manager of 
the Odeon-Humber theatre, 
Toronto, dedicated their birth- 
day cake as a repository for 
donations, in a drive to raise 
$2000 for the aid of a veteran’ 
family, victims of a local 
tragedy in which the whole 
community was interested. 
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Earle M. Holden, manager of 
the Center theatre, Hickory, 
N. C., helped the March of 
Dimes with this practical display 
in his fight against polio. 
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Richard L. Scott, manager of 
the Roxy theatre, Santa Rosa, 
California, dressed his staff 
in WAC uniforms for the run 
of "Battleground." 


MOTION PICTURE HERALD, MARCH 4, 1950 











UMI 








RKO Regent SHOWMEN IN ACTION 


In Harlem= 


Sells ‘Heart’ 


One of the most satisfying exhibits en- 
tered for the Quigley Awards in the first 
quarter comes from Rocque Casamassine, 
manager of the RKO Regent theatre, in 
New York’s Harlem, for the engagement of 
“The Hasty Heart.” The book is an ex- 
cellent example of everything that a cam- 
paign should be, and it is a pleasure to see 
how exceedingly well the picture was pre- 
sented and exploited in this neighborhood 
theatre. The Regent has an almost entirely 
colored patronage. 

Immediately following the manager’s pre- 
view of the picture, huge cut-out letters an- 
nounced the coming attraction on thé thea- 
tre draught curtains. Endorsements of the 
picture were blown up and used for lobby 
and inner foyer display. Cashier and staff 
were costumed with big hearts, and look fine 
in photographs submitted. A | special 
throw-away explained ‘“‘What Is the Hasty 
Heart?” Audience comment was displayed 
under the headline, “What your neighbors 
think of ‘The Hasty Heart’.”” Extensive and 
excellent tieups were made with neighbor- 
hood merchants and with local radio stations. 

Doctors in the neighborhood were ad- 
dressed with the query, “What would you 
tell a patient who had only a short time to 
live?” The Amsterdam News, leading col- 
ored newspaper, cooperated in a “Hasty 
Heart” movie title contest, and 10,000 keys 
were distributed in a cash give-away pro- 
moted with two neighborhood restaurants. 
Young colored boy as a Scotchman in kilts 
attracted attention in Harlem, as a street 
ballyhoo, with favorable results. By-lne 
newspaper writers and radio commentators 
enjoyed participation in the campaign. 


Hugh S. Borland Is 
Always on the Job 


Hugh S. (for Showman) Borland, man- 
ager of the Louis theatre, on the south side 
of Chicago, discovered that Jesse Owens, 
world sprint champion, and Tony Zale, ex- 
middleweight champion, were appearing at a 
local YMCA. And, as is usual with Hugh 
Borland, he immediately contacted the “Y” 
and had the stars at the Louis theatre for a 
personal appearance, at no cost, but with 
much pleasure for the audience at the 
friendly theatre in the heart of Chicago's 
Negro district. Lines stood for autographs 
at every performance. 


Milton Is a Boy Scout 

Marty Rosen had the Borough President 
of the Bronx on stage to present the key to 
the city to Milton Berle, in a personal ap- 
pearance for “Always Leave Them Laugh- 
ing.” Fifty Boy Scouts made Milton an 
honorary member of their troop. 
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Keith Wilson, manager of the Odeon 
Roxy theatre, at Brampton, Ont., encloses 
his monthly program calendar with word 
that “Sands of Iwo Jima” is a first-rate at 
traction in Canada. 


v 


Bill Elder making jewelry store tieups to 
print Arlene Dahl’s picture in cooperative 
advertising for “Ambush,” at Loew’s Penn 
theatre, Pittsburgh. 


v 


Ed Haley, manager of the Fitchburg thea- 
tre, Fitchburg, Mass., used a six-sheet cut- 
out effectively to build lobby display for 
“Sands of Iwo Jima.” 


v 
Bob Carney simulated the flag-raising 
scene from “Sands of Iwo Jima” as a stage 
number, tied in with the trailer for the pic- 
ture, repeating it through several days in 
advance, with his vaudeville bill. 


v 


Russ Bovim showing another of those “at- 
mospheric” cut-outs made from the 24-sheet, 
as spectacular display for “Malaya” in the 
entrance lobby of Loew's State theatre, 
St. Louis. 


v 


Robert T. Murphy, managing director of 
the 20th Century theatre, Buffalo, had top 
brass and high officials on stage to boost th« 
opening of “Sands of Two Jima.” 


v 


Ed Pyne handing out paper hearts, with 
lucky numbers, to potential patrons for “The 
Hasty Heart,” at RKO Keith’s 105th St. 
theatre, Cleveland, Ohio. 


v 


Manager Herb Bonis presented a $25 war 
bond to a lucky winner in his contest to 
identify New York scenes, as advertising for 
the current bill at the Palace theatre, on 
Broadway. 

v 

Lige Brien reports the world premiere of 
“Never Fear” at the. United Artists theatre, 
Chicago, with a ten-day radio contest over 
station WJJD, and responses received from 
four states in the listening area. 


v 
Bud Owen, manager of the Viking thea- 
tre, Appléton, Wis., showing interesting 


window displays and a good throw-away 
card to advertise “Battleground.” 


v 


Ken Davies, manager of the Palace theatre, 
Hamilton, Ont., made a smooth tieup with 
beauty parlors and a wave preparation to 
promote “On the Town.” 


Arthur Groom’s campaign for “The Big 
Wheel” at Loew’s State theatre, Memphis, 
was along sports lines and with a Borg- 
Warner trophy on display in the lobby. 


v 


Boyd Sparrow monopolized the biggest 
window on the busiest corner in town as dis- 
play for “Ambush,” at Loew’s Warfield thea- 
tre, San Francisco. 


v 
Ansel Winston arranging a tieup with a 
bus line for a special street exhibit to adver- 
tise ‘Woman in Hiding,” at the RKO Pal- 
ace theatre in downtown Chicago. 


v 


John Mitckes, projectionist, art student, 
and potential manager, at the Apollo theatre, 
Belvidere, IIl., sends us a photo of his good 
display for “Sands of Iwo Jima.” 


v 


Forrest Thompson, manager of the Melba 
theatre, Dallas, Texas, used a blow-up of 
that friendly French gal, Denise Darcell, as 
inspiration for good lobby display for ‘“‘Bat- 
tleground.” 


v 


Carl Rogers, manager of Loew’s United 
Artists theatre, Columbus, Ohio, catches 
male eyes with a huge cut-out figure of Val- 
entina Cortesa, to advertise “Malaya.” 


v 
Melvin Greenblatt, manager of the Para- 
mount theatre, Monroe, Louisiana, had a 
visiting major general and some authentic 
war souvenirs for “Sands of Iwo Jima.” 


v 
Charles Pincus, manager of the Utah 
theatre, Salt Lake City, had a wonderful 
opening for “Battleground,” with the Amer- 
ican Legion band and majorettes, veterans 
of the “Bulge” on stage and high ranking 
officials to greet them. 


v 
Jerry Sager, publicist for the Criterion 
theatre, employed a 7-foot giant and two 
girls in native costume as street ballyhoo for 
“Bagdad,” on Broadway. 


v 


“The Amarillo Darlings’—a_ teen-age 
square-dance unit that has become famous, 
and much liked, as a result of the world pre- 
miere of “The Sundowners” in Amarillo, 
Texas. 


v 


Everett Callow used two 1,000,000 candle- 
power lights to illuminate his excellent street 
and lobby display for the opening of “Sands 
of Iwo Jima” at the Stanley theatre, Phila- 
delphia, with lots of Marine Corp parade 
and battle equipment. 
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Two Girls & 
‘The Heiress” 


coasts come two cam- 
paigns on Paramount’s “The Heiress”—one 
from Mollie Katz, manager of the Palace 
theatre, Meriden, Conn., and the other from 
Leona Row, manager of the Esquire theatre, 


From opposite 


Klamath Falls, Oregon. Both gals show 
they have showmanship in their blood; Mol- 
lie (Stickles) is an old member of the 


Round Table, while Leona is a newcomer. 
Mollie did her usual best, with a full cam- 
paign including over-printed front pages of 
the Meriden Daily Journal and a substantial 
handling of the “Heiress for a day’ contest. 
Forty contenders battled it out for sponsored 
prizes. 

We looked up Klamath Falls to find that 
it had a population of about 16,000 and so 
the impressive newspaper advertising and 
publicity shown in tear sheets is very much 
to the credit of Miss Leona Row and the 
Esquire theatre. Good use was made of the 
Kaiser-Frazer contest, as suggested in the 
pressbook, and lobby display took advantage 
of large cut-out heads of the stars, 
shellacked to obtain an “oil painting” ef- 
fect. This display copied the pressbook 
cover, even to the gold border. Effective 
radio tieups over station KFJI completed 
the campaign. 


lt Must Be Warm in Memphis 


Arthur Groom had a young couple in eve- 
ning clothes on the street as ballyhoo for 
“Dancing in the Dark” at Loew’s State 
theatre, Memphis, and the nice-appearing, 
youthful couple attracted lots of attention 
in their party dress, but the weather has to 
be warmer before you can repeat the stunt. 


syn N00 Ss 
ST RKO KEITH'S 


Wei ae 
Sia 


Sol Sorkin, city manager for RKO Keith's 
theatre, Syracuse, digs himself out from 
under an avalanche of replies to the contest 
arranged with the Herald-Journal in behalf 
of "The Traveling Saleswoman." Over 5,000 
letters were received. 


Tom Delbridge Has a Busy 
Day in Nashville, Tenn. 


Tommy Delbridge, manager of Loew’s 
Vendome theatre, Nashville, was on the air- 
route of Mme. Denise Darcel in her whirl- 
wind tour of personal appearances, and dur- 
ing her brief stay in Nashville, he arranged 
to have her made an honorary WAC re- 
cruiter; a guest of honor at the Colemere 
Club, attended by the Mayor, the Governor 
and heads of all Nashville’s women’s clubs; 
interviewed on four local radio stations and 
by both Nashville daily papers, and make a 
special transcription which was left over for 
other broadcasts. Busy day in the life of a 
theatre manager, but not unpleasant. 





Big Pictures 
Big Way 


Ernie Emerling and others who have ha< 
trouble getting the titles of pictures in mar- 
quee letters are hereby advised that “Battle- 
ground” as the name of Metro’s biggest 
picture just won't fit in a headline, and can’t 
be abbreviated or divided. So, we are late 
telling you of Lester Pollock’s campaign at 
Loew’s theatre, Rochester, one of the most 
complete thus far in the Round Table mail. 
He started off with some nicely placed pub- 
licity stories and led into a series of teaser 
ads to introduce members of the cast. 

Then came the piéce de résistance, with 
the newspaper headline, ‘French Hot Flash 
Heading This Way.” After several pages 
of tear sheets of Denise Darcel, in person, 
the campaign goes on to show good use of 
the over-sized herald and constantly-building 
newspaper ads, growing in size and strength. 
The by-line writers were highly pleased with 
Denise, and the picture. Lobby displays 
with the slogan, “Fifty Guys and a Gal” 
were used in advance, and many commer- 
cial tieups were cited. But it was the flying 
visit of the French girl that got publicity. 


Harry Wiener Stages 


Valentine Show 

Harry Wiener, manager of Smalley’s the- 
atre, Johnstown, N. Y., had fifteen local 
girls on stage, in authentic “Gay Nineties” 
costumes, loaned by Johnstown families 
from their own archives, which proved a fine 
drawing card. He also used a dance review 
from a local dance school as his first talent 
show for 1950. Herald for “Oh, You Beau- 
tiful Doll” is used to describe both stage at- 
tractions and a baby contest. 





Propeses "The Hasty Heart i for 








So impressed was Earl J. Hudson, president of United Detroit 
theatres, with a sneak showing of "The Hasty Heart," that he set up 
an all-out campaign to capitalize audience comment obtained at the 


preview. 


televised by station WXYZ-TV. The 


Frank Perry, manager of the United Artists theatre, dis- 
played comment cards on a huge board at the theatre, which were 
“epen letter" 
above, was used to acquaint Detroit movie-goers with the thought 





Awards. 


copy, at right 


Academy Award 





An Oven Letter eo 
THE ACADEMY 
MOTION PICTURE Y ARTS AND SCIENCES 
HOLLYWOOD, CALIFORNIA 


Gentlemen: 

We call to your attention in deciding this year’s 
Academy Awards, our preview of Warner Brothers 

duction “THE HASTY HEART,” when hundreds ‘ae fants 
of the audience VOLUNTARILY recommended in their 
_preview comment cards that it receive the Academy 
Award for fine performances, theme and story. 

Preview patrons had no idea of what pe were going 
to see. Yet the capacity audience that saw “The 

Hasty Heart” was so moved, so thrilled, so gfe 
surprised and so entertained that men and women 

alike voted its story, stars and director for your 
Annual Award. 

The hundreds of preview comment cards, all with names 
and addresses, are available for your inspection at 

the United Artists Theatre, where “The Hasty Heart” 
will be shown starting Thursday, February 2. 


Sincerely, 
The Management 
UNITED ARTISTS THEATRE 


Detroit, Michigan 














that this was top-bracket material for nomination for the Academy 
And as further demonstration, Mr. Hudson inaugurated a 
“living trailer" in the person of Mark Richards, local actor, who 
spoke from the theatre stage, two weeks in advance of the opening, 
in praise of the coming attraction. A typical movie fan, representing 
the public, was interviewed on the subject, "Should Movie Patrons 
Have a Voice in Naming the Academy Awards?" 
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Round Table 
In England 


gq James M. ArcHER, manager of the La 
Scala cinema, Glasgow, sends a copy ot 
his attractive house programme, with a personal 
message to patrons in presenting “The Third 
Man.” He made a special trip to London to see 
the film and offers it as one of the most thrilling 
and entertaining ever seen. The opening was 
tied in with the annual Glasgow University 
Students Day. . . . J. E. BROowNE, manager of 
the Odeon theatre, Yoevil, had the ladies de- 
scribing their “dream man” as promotion for 
“The Great Lover.” ... JoHNn E. LAKE, man- 
ager of the Savoy cinema, Luton, winner of 
ABC’s Jack Goodlatte showmanship drive in 
the Eastern counties. ... R. G. HoNEyMaAn, 
manager of the Regent Picture House, Edin- 
burgh, collected authentic models of Spanish 
galleons as lobby display for “Christopher 
Columbus.” ... L. G. WEBSTER, manager of the 
Savoy cinema, Northampton, used the “Little 
Women” inspired dresses as a commercial and 
window tie-up for the picture. . S. V.° Mur- 
pocH, manager of the Corona theatre, Liverpool, 
submits his campaigns on “Ma and Pa Kettle” 
and “City Across the River.” ... Harry PEASE, 
manager of the Odeon theatre, West Hartle- 
pool, sends a clipping from the Northern Daily 
Mail reciting the facts of his recent Quigley 
Award in the fourth quarter of 1949. And 
our thanks for the good photograph enclosed. 
.,. J. Rock-G1pparp, manager of the Picture 
House, Doncaster, built a fine illuminated sign 
for “The Hasty Heart,” at no cost except extra 
work after hours, by himself and his assistant. 
... G. WILLIAMS, manager of the Regent cin- 
ema, Chatham, had a fine newspaper contest for 
“Little Women” using “Kousin Mac’s” by-line 
page for children in the Chatham Observer. 
...G. J. Busu, manager of the Tivoli cinema, 
Cambridge, had women wearing domino masks 
handing out “Letters From an Unknown 
Woman.” 


v v 


J. S. Brooke, manager of the Empire 

theatre, Cardiff, celebrated the 63rd an- 
niversary of the theatre, and the 21st birthday 
of attractive Jean Simmons, with her personal 
appearance at the Empire. Pictures prove that 
she was popular with the Lord Mayor and 
everyone else who greeted her. ... JoHN Scort, 
manager of the Regal cinema, Dumfries, prop- 
erly proud of a by-line newspaper column of 
praise in the Sunday Post, under the caption 
“Good Show, Dumfries.’””’ D. MAcKRELL, man- 
ager of the Playhouse, Dewsbury, literally set- 
ting the town on edge with a mystery campaign 
using the catch-line, “What Is It that Betty 
Can’t Do?” to advertise “You Can’t Sleep 
Here” (known in the U. S. as “I Was a Male 
War Bride.” Folks wrote indignant letters to 
the editor of the District News because they 
wanted to know! . . . JoHN W. WILKINSON, 
manager of the Olympia cinema, Newcastle-On- 
Tyne, received a nice letter from the Com- 
manding officer, U. S. S. Rush, thanking him 
for entertaining American naval personnel in 
port... . H. D. Morice, manager of the Grand 
cinema, Banbury, putting on a good show for 
veterans of the Burma campaign, invited to see 
The Hasty Heart.” ... I. C. P. PENNELL, as- 
‘stant manager of the Astoria cinema, Liver- 
pool, using poster cut-outs on mirror back- 
grounds to advertise “The Snake Pit” with the 
underline “This Will Make You Reflect.” .. . 
Cuartes E, Bicsy, manager of the Union cin- 
ema, Dunstable, sends evidence of showmanship 
in his “solo situation.” . . . S. Tony TENSER 
says his submission from his new location, the 
Savoy cinema, Croydon, is “the first to come off 
a long assembly line.” .. . F. C. HarPER, man- 
ager of the Regal, cinema, Putney, obtained fine 
newspaper cooperation for two unusual contests 
to advertise “Words and Music.” 
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Selling Approach 





DEAR WIFE—Paramount. More of that 
"Dear Ruth" fun, and with that same 
wonderfully hilarious family. Get set for 
a box office honeymoon. For the howl of 
your life, see ''Dear Wife." We've gotta 
tell the truth, it's more fun than "Dear 
Ruth." 24-sheet and other posters have 
the family group of the picture spread out 
so you can make cut-outs for lobby or 
marquee display in any size that pleases 
you. The line-up of players, bowing to your 
audience, will be a pleasant reminder of 
"Dear Ruth" and will act as a good sales 
force in selling the new picture. The herald 
carries this theme and keys your own cam- 
paign. Newspaper ad mats contain some 
of this same display, but with other varia- 
tions, for choice. You can use several 
styles, or concentrate on the one theme, 
for the quality is there, either way. There's 
a set of 2-column teaser ads, all hand- 
lettering, but with good compelling copy. 
Another teaser series sells the picture with 
opinions from other players, i.e., Bing 
Crosby, Bob Hope, etc., who are NOT in 
this picture, but praise it. Sometimes that 
stirs up a false premise as to the actual 
cast. You can skip that possibility by using 
one of two other styles available in the 
pressbook. We like No. 402—but it is too 
big for most situations, and only available 
in the 640-line size. Same with No. 401, 
which carries the right theme to match up 
with your display, but it's over-large for 
many budgets. Newspaper space costs a 
lot more in newspapers than it does in 
pressbooks. Some good publicity mats, 
especially poses of Joan Caufield and 
other members of "the family," will illus- 
trate press copy in free space. Teen-age 
appeal will attract window and merchant 
tieups. A free teaser trailer is available 
if you also use the regular trailer from 
National Screen. Exploitation is tied up in 
the title of "Dear Wife," with plenty of 
suggestions on tap. Consult your press- 
book for all the details. 


THE RED SHOES—Eagle Lion. In color by 
Technicolor. First complete pressbook for 
popular-price showings. There never has 
been a motion picture like “The Red 
Shoes''—and never one that did such tre- 
mendous business in the two-a-day, ad- 
vanced price, road show engagements. 
Winner of three Academy Awards. Has 
been seen by ten million people at $2.40 
top admission scale. Now you can book 
the film. The 24-sheet, 6-sheet, 3-sheet 
and one-sheet carry the theme illustration 
of a pair of dancing legs with red shoes. 
This is repeated in all the accessories and 
newspaper advertising. It is the trade- 
mark of the picture, for all advertising and 
exploitation in the pressbook is the result 
of sound business experience. There are 
plenty of ad mats in a variety of sizes, with 
the top-line, ''the picture acclaimed by all 
the critics''—which is a true statement. 
Surprising fact is that a film of ballet, and 
the dance, has such popular appeal in so 
many small situations. The dance en- 
thusiasts turn out in numbers that will 
astonish you. Pressbook is most compre- 
hensive, and deserves your most careful 
study. It wasn't just dreamed up by a 
galley slave who had to write a pressbook 
to get his pay check. Plenty of good ex- 
ploitation ideas, including six contests, too 
good to summarize here. Read 'em and go 
to work. Lots of newspaper, school, library, 
music and commercial tieups are possible. 
There's no herald, but you can use one of 
the over-sized newspaper ad mats. A gala 
opening in your town will bring out folks 
who seldom see a motion picture, and you 
will find exploitation possibilities in danc- 
ing girls, ballet students and others that 
you've never enjoyed before. A free radio 
platter will suggest radio angles and radio 
spots. Newspaper editorial writers will 
break into print with comment such as 
you've seldom read. This is a picture that 
has been pre-sold by the most satisfying 
ore-selling in the history of motion pictures. 








Miniature Weekly Program 

Mrs. Eunice McDaniel sending us sam- 
ples of the tastefully printed “Movie Menu,” 
3x4 inches on good paper, advertising at- 
tractions of four Ralph Talbot theatres in 
Tulsa, Oklahoma. 
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Foreign and Domestic 
Film Distribution 


729 7th Ave., N. Y. 19, N. Y., Circle 5-4574 
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Canada Has Modern Fronts 

John Grant, manager of the Biltmore thea- 
tre, Kingston, Ontario, sends a photograph 
of the attractive front of his modern theatre, 
with plenty of display possibilities. 
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Chicago - 1327 S. Wabash Avenue 
New York - 619 West 54th Street 








CLASSIFIED ADVERTISING 





Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 
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POSITIONS WANTED 


HELP WANTED 


SCHOOLS 





MANAGER NOW EMPLOYED WITH INDE- 
pendent 859 car drive-in theatre contemplates change. 
Formerly 19 years with major circuit. Experienced 
showman, exploitation, publicity, newspaper copy, buy- 
ing and booking. Salary $125 plus percentage of 
profits and half salary closed season contract. Re- 
member, you get what you pay for. Reply only if 
you want the best. BOX 2418, MOTION PICTURE 
HERALD. 


PROJECTIONIST, THIRTEEN YEARS’ EXPERI- 
ence, Sober, reliable. Available after Apri] 15. BOX 
242, MOTION PICTURE HERALD. 


YOUNG MAN, TEN YEARS’ EXPERIENCE AS 
projectionist. 2 years’ manager, desires position. Preter 
East Coast states, but will go anywhere. BOX 2417, 
MOTION PICTURE HERALD. 


HOUSE MANAGER. AGE 32. MARRIED. GOOD 
exploitation man. Twelve years’ experience with Para- 
mount and other chains. Two vears’ in present posi- 
tion. Best references from present employer. Write 
Manager, Box 538, Franklin, Va. 


THEATRE MANAGER, YOUNG, MARRIED. 
thoroughly experienced in all phases. Can furnish best 
of references. Will go anywhere in East. JAMES A. 
MOFFITT, 523 Dorothy Ave., Johnstown. Pa. 


NEW EQUIPMENT 


DRIVE-IN EXHIBITORS ARE FLOCKING TO 
S. O. S. for best values. Complete 35mm dual high- 
intensity projection and sound outfit, from $1,595; 14-2 
underground cable $55.45M (quantity discount); special 
buys on speakers, attraction letters, concession equip- 
ment, etc. Write for details and Time Payment Plan. 
S. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St., New York 19. 


DON’T BE MISLED-PUY FROM AN ESTAB- 
lished source. S. O. S. has served satisfied exhibitors 
since 1926. Rectifier bulbs, 15 amp. $4.95; 6 amp. $2.95; 
carbon savers 77c; Snaplite II coated lenses $75 (liberal 
trade ins); coin changes $149.50; intercommunication 
telephones $9.95 pair; crystal pickups $175; marquee 
letters 35c up; beautiful stage settings $277.50: wall 
and ceiling lighting fixtures 45% off. (Send for bro- 
chure.) S. O. S. CINEMA SUPPLY CORP., 604 
West 52nd St., New York 19. 


60 AMPERE RECTIFIERS $285 PAIR; HEAVY 
pedestals complete $259.50 pair; coin changer $79.50; 
film cabinets $2.95 section; slide projectors complete 
$33.75; splicers $3.95. STAR CINEMA SUPPLY, 441 
West 50th St., New York 19. 


NEW TOO? YESIREE! WITH COOPERATION 
of manufacturers S.O.S. has assembled latest booth 
equipments for theatres, $2,950; drive-ins $3,950 actually 
50% of market price! Time Deals and Trades Too! 
S.0.S. CINEMA SUPPLY CORP., 604 West 52nd St.. 
New York 19. 
































SEATING 


CHAIR-!ITY BEGINS AT S. O. S. WE’RE PRACTI- 
cally giving ‘em away. 800 Heywood veneer back, squab 
seat, good condition, $3.25; 1,000 American panelback 
metal lined spring cushion, excellent, $4.95; 271 sturdy 
veneer folding chairs, $2.95; 293 rebuilt panelback 
spring cushion, only $4.95; 2.000 late American 7 ply 
veneers like new. $5.25. Send for chair bulletin con- 
taining complete list. S. O. S. CINEMA SUPPLY 
CORP., 604 West 52nd St., New York 19. 





WANTED: HOUSE MANAGER OR EXPERI- 
enced assistant that knows theatre operation for 
Southeastern Virginia territory, Air mail, special de- 
livery qualifications and salary expected. BOX 2424, 
MOTION PICTURE HERALD. 


STUDIO EQUIPMENT 








AURICON CT-70 SINGLE AND DOUBLE 
system used outfit, complete $1,750; new Bridgamatic 
automatic processors, $1,595; Cinema Balowstar fl 3 
lenses, $199; synchronous 35mm dubbing projectors, 
$795; twin turret Eyemo, 6 fast lenses, motor, etc., 
$1,095; 35mm _ recorders from $495; new Auricon 33 
minute camera, $1,665. Send for catalog Sturelab. 
Ss. O. S. CINEMA SUPPLY CORP., 604 West 52nd 
St.. New York 19. 





FILMCRAFT STUDIO LIQUIDATION SALE — 
Mole Richardson solar spots—wonderful shape including 
hulb, barn doors, diffusers, rolling stand—5KW Seniors 
£189.50: 2KW Juniors $104.50; Juniors less stands $87.50; 
hundreds other lights, dimmers, cables, plugs, etc. 
Background process projection outfit including 4 
Selsyn motors, sound playback, lenses, screen, etc., 
worth $15,000, rebuilt $4,995; MR microphone boom with 
dolly. $395. Send for Bulletin Filmli. S.O.S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 





AKELEY AUDIO SINGLE SYSTEM CAMERA, 
with Mitchell viewfinder, Akeley soundhead, 5cm 
Tessar {2.7, 7.5em Tessar {3.5, 15cm Tessar f3.5 lenses, 
Maurer recording amplifier, one 1000’ magazine, Akeley 
Gyro tripod, one Western Electric mike, complete with 
all cables, batteries, tubes, accessory cases, in excellent 
condition, exceptional buy $4,850. THE CAMERA 
MART, INC., 70 West 45th St., New York, N. Y. 


USED EQUIPMENT 


FOR THE PREVIEW ROOM, REBUILT NAVY 
DeVry projectors, $550. Pair. Renewed Navy DeVry 
amplifiers, $65. Holms Educators, complete, $600, like 
new. MIDSTATE THEATRE SUPPLY, 1906 Thomas 
Ave., Fresno, Calif. 











LOOKS NEW—OPERATES NEW. BUT IT’S RE- 
built! That’s the S. O. S. way. Holmes Educators 
$550; Simplex Acme $795; Simplex SP or Standard 
$995—all dual equipments with 2,000’ magazines, lenses. 
amplifier, speaker, etc. 2 RCA Brenkert Econarc |. |. 
are lamps with Benwood-Linze 30A rectifiers, like new 
$395. Available on time payments. S. O. S. CINEMA 
SUPPLY CORP., 604 West 52nd St., New York 19. 


LEARN MODERN MANAGEMENT, HUNDREDS 
have successfully advanced to better theatre positions 
through the institute’s time tested training in spare 
time, at low cost. Free information. Established 20th 
ag THEATRE MANAGERS INSTITUTE, Elmira, 
N. 





THEATRES 





THEATRES FOR SALE. WRITE FOR LIST. 
 gaeaiaaa EXCHANGE, Fine Arts Bldg., Portland, 
re. 





WANTED: RENT OR LEASE THEATRE By 
young couple. Thoroughly versed in all phases of the 
business. Several years’ experience in managing and 
operating for others. Can furnish hest of references, 


BOX 2423, MOTION PICTURE HERALD. 





$10,000 BUYS AN ESTABLISHED  500-SEAT 
theatre. Good equipment. Terms to responsible party. 
City of 60,000, Close to Indianapolis, Ind. BOX 2422, 
MOTION PICTURE HERALD. 





TWO-HUNDRED SEAT THEATRE FOR SALE. 
LANDOW, 108 Beachway, Keansburg, New Jersey. 


BUSINESS BOOSTERS 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
UCTS, 354 West 44th St., New York 18, N. Y. 











COMIC BOOKS AVAILABLE AS PREMIUMS, 
giveaways at your kiddy shcws. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 412% 
Greenwich St., N. Y. C. Publications for premiums 
(exclusively) since 1939. 


BOOKS 








MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 19 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 20, N. Y. 








PEERLESS MAGNARCS, REBUILT, $550; 
Holmes projectors, complete, iebuilt, $525; Simplex 
5 point pedestals $90 pair; Motiograph K mechanisms, 
upper magazines, changeovers, excellent, $45G pair; 
E-7 mechanisms, rebuilt, $1,100; Series II lenses $35 
pair; rear shutters for Simplex $35 pair; complete 
drive-in equipments from $1,695; parts for Simplex an! 
Powers 30% discount; Peerless lamphouses, excellent. 
$115 pair. What do you need? STAR CINEMA SUP- 
PLY, 441 West 50th St., New York 19. 


PRINTING SERVICE 


WINDOW CARDS, PROGRAMS, HERALDS. 
Photo-offset printing. CATO SHOW PRINTING CO.. 
Cato, New York. 











RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 





INTERNATIONAL MOTION PICTURE AL- 
manac — the big book about your business — 1949-50 
edition, Contains over 12,000 biographies of important 
motion picture personalities. Also all industry statis- 
tics. Complete iisting of feature pictures 1944 to 
date. Crder your copy today. $5.00 postage included. 
Send remittance to QUIGLEY BOOKSHOP, 1270 
Sixth Avenue, New York 20, N. Y. 





Australia Notes More 
Adult Film Material 


The Australian public—as shown in news- 
paper opinion—appreciates “the growing 
tendency in Hollywood to produce more 
adult material,” according to the U. S. Com- 
merce Department in Washington. 

A report says the Australian trade fears 
the box office trend downward, noted at the 
end of 1949, may gather momentum, and 
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“exhibitors look anxiously to Hollywood for 


some really good films in 1950 to pull them 
into higher profit margins.” 

The report declares that in general Aus- 
tralian critics have lauded British and 
French films more than those from the U. S., 
but a few Hellywood films in 1949 reflected 
a “more adult” policy and were well re- 
ceived. The box office decline may be at- 
tributed to duller pictures, the report states, 
and “to a greater discriminating attitude.” 


Intermountain Plans New 
Theatre for Salt Lake City 


Ray M. Hendry and Sidney L. Cohen, 
associate general manager of Intermountain 
Theatres, have announced that the circuit 
will build a 1,000-seat theatre this summer 
in the Salt Lake City residential area. It 
will replace the Victory ‘theatre which was 
destroyed by fire in 1942., Last week Inter- 
mountain opened its Crest theatre there. 
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EQUIPMENT - FURNISHINGS - DESIGN 


Less Costly 
Air-Conditioning 
for a Competitive 
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A 2200-SEAT COMMUNITY THEATRE 
THE MATCHING OF LAMP AND LENS 
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MANUFACTURED BY INTERNATIONAL PROJECTOR CORP., BLOOMFIELD, N. J. = 
DISTRIBUTED BY NATIONAL THEATRE SUPPLY 
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R.K.O. Missouri Theatre, Kansas City, Mo. 
Jewel Theatre, Mt. Clemens, Mich. 
For a bigger box-office in 1950, 
4 consider the looks of your lobby today. 


Business is on the carpet and carpet is our business 


No theatre-owner today can afford a shabby, noisy a a a 
lobby. And nothing does more to make a lobby 
handsome and soundless than the right carpet on the 
floor. See your local Alexander Smith-Masland 
theatre carpet contractor and ask him to show you 
the new carpet weaves, colors, patterns, and 
qualities. Ask him to suggest the carpet that will do 
most for your lobby, at the price you can afford to 
pay. Let him estimate the cost of re-carpeting 

your aisles and powder rooms, too. His knowledge 
and experience can save you time and money. 


Phone the Alexander Smith-Masland contractor in 
your city, today. Or write Alexander Smith-Masland 
Contract Department, 295 Fifth Avenue, 

New York 16, New York. 





Alexander Smith 


and 


C.H. Masland 


CONTRACT CARPETS 
295 Fifth Avenue, New York 16, New York 
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ANOTHER POBLOCK) “ INNER SERVi¢ 


Inner-Service 
Marquee 
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Box-Office 
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Poster Cases 


Stainless Steel 
or Aluminum 
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MAPLETOWN THEATRE, MAPLE HEIGHTS, OHIO 
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AND OF BUSINESSES SERVING THEM 





O. C. Wat ter, operator of the Judd 
theatre at Judsonia, Ark., is renovating the 
house and enlarging the capacity. 


Dixie Drive-in Theatres, Atlanta, Ga., 
has opened the Hi-way drive-in at 
Savannah. 


Talgar Theatres, Jacksonville, Fla., has 
taken over the Auto Ride-In theatre at 
Sanford, Pa. 


G. W. Fioyp of Lakeland, Fla., has ac- 
quired the Palmetto theatre at Palmetto, 
Fla., from W. Howarp SMITH of Brooks- 
ville, Fla. CHARLES FLoyp is manager. 


Rosert L. LEE has taken over operation 
of the Biddle theatre in Baltimore, Md., 
and has arranged to purchase it from 
Harry ROSENBERG. 


RICHARD F, REAMER has been appointed 





manager of the Dixie at Rochester, N. Y. 
He had been assistant manager of the Fox 
in Corning, N. Y. 


H. B. MEIsELMAN has opened a $65,000 
drive-in on Pineville road near Charlotte, 
N.C. H. M. Gress is the manager. 


KENNETH ALLEN has joined the Olym- 
pia theatre in Miami as treasurer. 


Rocer E. Fox is the new manager of 
the Olean theatre at Olean, N. Y. He 
succeeds FRANK E. BAssett, who has gone 





RCA has acquired distribution of air-conditioning 
equipment manufactured by Typhoon Air Condi- 
tioning Co., Inc. Pictured above are J. F. Dailey, 
president of Typhoon and J. F. O'Brien, sales man- 
ager of RCA Theatre Equipment Section, as the 
contract was recently signed in the latter's office. 
Typhoon line of ventilating and air-conditioning 
equipment includes unit conditioners in capacities 
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from I!/) to 20 tons. 
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to Buffalo to manage the Bailey, neighbor- 
hood house of the Dipson circuit. 


Work has begun on a drive-in to be 
called the Romona Gardens, at Hamilton, 
Ohio. The capacity will be 1,000 cars. 


A new drive-in theatre to serve the East 
Palestine-Columbiana area in Ohio, is due 
to open early in May. The capacity will 
be 500 cars. 


A drive-in to be ready early in April, 
will be constructed by the Consolidated 
Theatres, Inc., near Charleston, S. C., on 
the Savannah highway. 


A drive-in project with four theatres— 
that is, four distinct ramp systems—has 
been approved for construction in St. Ann’s 


also include an enclosed theatre. Actual 
sponsors of the project were not revealed. 


Cart A. Day has been appointed head 
of manufacturing of the Bausch & Lomb 
Optical Company. Mr. Day joined the 
company in 1931. 


A ten-year lease has been negotiated by 
the Midham Company, a new operating 
organization in Hamilton, Ohio, on the 
Paramount at Middletown, Ohio. 


W. M. SHaAw, manager and part owner 
of the Iowa at Newton, Ia., has received 
Democratic nomination for state senator. 


WituiaM Dettcu, operator of the Pal- 
ace theatre at Thornton, R. I., has an- 
nounced plans for the construction of an 
800-car drive-in at Warwick, R. I. 


The Gregory circuit has purchased the 
Lyric theatre at Connersville, Ia., formerly 
operated by JOSEPH SCHILLING. 


Marc Worr, Manny Marcus and 
Tep MENDELSSSOHN have purchased the 





“41” drive-in at Terre Haute, Ia., from 


the J. H. & S. Drive-in Corporation. 


W. L. GoopMaN has purchased the Joy 
theatre at Blue Mountain, Miss., from 
Grorce F. DonNELL. 


WituiamM§ §Krogcer of Partageville, 
Mo., has leased the Gem and Joy theatres 
at Osceola, Ark. 


In expansion of personnel of the United 
States Air Conditioning Corp., A. A. Fetn- 
BERG, president, has appointed JAMEs R. 
Locan, vice-president in charge of manu- 
facturing and engineering, and MERRILL 
L. BENson, manager of the coils and coil 
products division. 


The Gopher theatre in Minneapolis has 
been sold by the Minnesota Amusement 
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Village, St. Louis suburb. The project will , 

















Now you can choose a 
name and attraction sign 
that fits your theatre, your 
location, and your pocket- 
book. Offered for your 
consideration is not one, 
but twenty-one plans, orig- 
inated by Poblocki and 
Sons, specialists in theatre 
front construction for over twenty- 
five years. 


Here are signs designed to fit any 
size drive-in, and all offer the ut- 
most in attraction and visibility. 
Maximum use and minimum up- 
keep are built into every sign, 
from the tamper-proof ‘“‘no-glass”’ 
economy models for small layouts 
to the most striking towers. 


LOW ERECTION COST 


Ail signs can be erected by _ local 
labor. Structure and engineering 
blueprints are furnished. 


Send today for new lavish cata- 
logue and see for yourself the ex- 
clusive patron-pulling selection of 
21 drive-in signs — designed to do 
your best advertising. 
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Poblocki and Sons 

2159 S. Kinnickinnic Ave. 

Milwaukee 7, Wisconsin 
Please send me the new “Designed for 

Drive-Ins” catalog ( ) Further infor- 

mation on the “Snack-Kar’”’ (_ ) Litera- 

ture on other products ( ) ceccccccece 


DEPT.D 
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Patrons won’t miss a scene; 
you won’t miss a sale, when 
the Snack- Kar takes re- 
freshments to every car. 
Your profits will soar when you 
sell warm popcorn and hot dogs, 
refrigerated cold drinks and ice 
cream as well as candy at the car 
door. 


The Snack-Kar brings back $90 

in profits for every $150 pay- 
load it takes in. You'll 
want this profit builder in 
your outdoor theatre and 
recreation area. 
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Company to S. E. HELver of Grand Rap. 
ids, Minn. 





Kaplan & Rubenstein has purchased ad. 
ditional property to enlarge the Alhambra 


moO other speaker is equal in in Minneapolis, from 700 to 1,200 seats, 
quality af low cost! M. W. BreTZKE is the new owner of the 


Pine theatre at Pine Island, Minn. 


Jack BurTLer, owner of the Skyway 
drive-in at Danville, Ill., will build a 500. 
car drive-in south of Hoopeston, IIl., op 
Route No. 1. 





Construction has begun on a 600-car 
drive-in near Florence, Ala. The owners 
are C. B. Goss, A. W. HAmMMonps, and 
W. W. Hammonpns, who also operate 
other theatres in the South. 


Two drive-ins were recently placed un- 
der construction in New Mexico. One is 
being building at Artesia by Ray Barr- 
LETT; to be called the Circle B, it will ac- 
commodate 300 cars. The other is a Fidel 
Theatres operation at Espanola, with a 
capacity of 350 cars. 





a a The Star drive-in at Falfurrias, Texas, 
ask any drive-in owner has been incorporated for $20,000; and the 
oy 2 Trail drive-in at Houston, for $20,000. 
mow using Soundmaster 
The 850-seat Liberty theatre at Provi- 


In -a-Car Speakers dence, R. I., is being renovated at a cost of 
$60,000, THomas A. Cooper, manager, 


@ Sand cast aluminum; baked-on hammerloid finish eae 

@ Light in weight yet practically indestructible Mrs. Mena FLIEHMAN, theatre owner 

@ Speaker and junction box completely weather tréated at Caldwell, Ohio, is building a drive-in 

® Quality of tone and dependability of performance just outside the town. Opening is sched- ' 


uled for May. 


unsurpassed by any speaker 
®@ Priced LOW. Ideal for new drive-ins or for replacements Mr. and Mrs. H. R. Eno of Lima. 
Ohio, are building a drive-in near Warren. 


The Soundmaster line includes everything for 


Indoor and Outdoor Theatres... complete THE BALLANTYNE CoO. 


Atlas Theatres has appointed WILLARD 
amplification systems, speaker systems, AsMmus, formerly with Fox Midwest, as 
projectors, arc lamps, soundheads. bases, 1707 Davenport Street city manager of Salida, Colo., succeeding 
OraN Dow ter, who resigned. JoHN 
KRAUSE, assistant at the Golden theatre in 
Golden, Colo., has been named manager, 


magazines, and complete booth accessories. 


c 


Omaha, Nebraska 








READ THE AVS —Hayre nwe/ 














The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 






Ohio and surrounding territory. 





At the annual convention of the United Theatre 
Owners of Illinois, held in Springfield, Ill., at the 


THE F & Y BUILDING SERVICE [io ee ere the wane 


of the Seating Service Award presented by the 
319 East Town Street Columbus 15, Ohio Fensin Seating Company of Chicago. E. R. Fensin 
“The Buildings We Build Build Our Business” shown making presentation to Mrs. C. W. Rodgers 


while H. O. Farmer (left) of the Rodgers Theatres 
and Mr. Rodgers look on. 
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* Beauty 


* Durability 


Luxuriously restful comfort! 
Complete relaxation assured by 
spring backs and spring-arch seats 
brings patrons back again and again. 
Amazingly economical maintenance. 


Fast, easy housekeeping! 


American Bodiform 16-040 Chair 
with 117 End Standard 


FIRST IN THEATRE SEATING 


Grand Rapids 2, Michigan ° Branch Offices and Distributors in Principal Cities 
Manufacturers of Theatre, Auditorium, Transportation, School, Church, Stadium Seating, and Folding Chairs 











For Motion Picture Projection, 
National Carbon announces: 





FOR CONDENSER TYPE LAMPS 


“NATIONAL” “HITEX” Super High Intensity projector 
carbons are brand new, another milestone in the develop- 
ment of projection light sources. They are considerably 
brighter than any other High Intensity projector carbon 
you can buy. They are much better in color balance. They 
last longer. They cost less to operate. 

If your theatre operates with condenser type High In- 
tensity lamps, investigate the new “National” “Hitex” pro- 
jector carbons. We believe you will want to use them to 
get the ultimate in screen lighting. 


FOR COMPLETE INFORMATION, WRITE TO NATIONAL CARBON DIVISION, 
UNION CARBIDE AND CARBON CORPORATION, DEPT. BT. 








The terms “Hitex” and “National” 
are trade-marks of 


NATIONAL CARBON DIVISION 
UNION CARBIDE AND CARBON CORPORATION 


30 East 42nd Street, New York, 17, N. Y. 
District Sales Offices: 


Atlanta, Chicago, Dallas, Kansas City, New York, 


Pittsburgh, San Francisco 
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succeeding Dick DEKKER, who was moved 
to Lamar, Colo., to pinch hit for B. A. 
Dixon, city manager, who has been ill. 


Rosert Evans, formerly manager of 
the Loew’s State in St. Louis, Mo., has 
been named manager of the State at Den- 
yer, Colo., succeeding Tom ARRANTS, who 
resigned. 


J. M. McGrew, has sold his theatre at 
Churdan, Ia., to LYLE Grave. 


Epwarp J. WEIsFELDT, who has been 
general manager of Associated Theatres in 
Detroit, Mich., for several years, has an- 
nounced his resignation. Max GEALER 
succeeds him. 


STEVE KowALczyK has returned from 


Buffalo, N. Y., to manage the Columbia _ 


at Detroit for the Korman circuit. 


WILLIAM SCHULTE, circuit owner in 
Detroit, has left for Arizona to recuperate 
from injuries suffered in a recent car acci- 
dent. 


C. W. CrLarK has stated that his new 
drive-in at Dearborn, Mich., will be opened 
in April. 


Grorce E. Sawyer, assistant manager 
at the Victory theatre in New London, 
Conn., for less than a year, has been named 
manager. 


NorMAN Davipson has been granted 
a permit by the County Zoning Commis- 
sion to build a drive-in in the Intercity area 
of Kansas City, Kans. 


Another drive-in has been opened in the 
Los Angeles area. It is the Aladdin, at 
Southgate, operated by Harry Popkin 
and BERMAN BrorHERs. 


In preparation for the 1950 season, the 
Skyway drive-in at Buechel, Ky., operated 
by American Drive-in Theatres, which is 
headed by Lou Arru, has been remodeled. 


Harry FLetiscHMAN, Wometo Thea- 
tres district manager, has arranged a vaude- 
ville tryout at the Capitol in Miami. 


WituiaM HALL, manager of the Coral 
in Miami, has announced appointment of 
a new assistant, Perry PHILLIPs. 


Construction of a 450-seat theatre at 
Osboro, suburb of Minneapolis, will begin 
shortly, according to Orro Koss, former 
Prior Lake, Minn., exhibitor, who will 
operate it. 


Bert Mixxer has sold his Oriental 
theatre at Beaver City, Neb., to Brn 
THorn, former exhibitor at Ansley, Neb. 
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NEW LUXURY INTERIORS 
at low cost with 





Walls in the foyer and lobby of the modern Grand Theatre, 
Lancaster, Pennsylvania, paneled with distinctive Marlite. 


F.. beautiful theatre interiors planned to attract more business, the new 
Marlite Wood and Marble Patterns bring the warmth of rare woods... the 
classic beauty of fine marbles to lobbies, foyers, lounges, walls and doors at 
a cost that fits economy budgets. 

Because these new patterns are genuine Marlite, they're easy to install, 
easy to clean, never need refinishing. An occasional wiping with a damp 
cloth keeps their plastic finish bright and new. Convenient wall-size panels 
cover large areas quickly —a big savings in time and labor costs. 

And the cost of materials for a Marlite installation has risen less than 
15% since 1940! So plan now to modernize with Marlite. See Marlite samples 
at your lumber and building material dealer's or write the factory for free 
literature. 


BEAUTIFUL ¢ PRACTICAL ¢ PERMANENT 


For beautiful interiors that are easy to install, easy to main- 
tain, use Marlite® Marsh Mouldings® Marlite Polish ® Marsh 
Washroom Accessories® Marsh Caulking® Marsh Adhesives. 


“Marlite 


MARSH WALL PRODUCTS, INC. PLASTIC ETS AES 
2 WALL PANELS 


369 Main Street, Dover, Ohio 
A MASONITE CORPORATION SUBSIDIARY 














A FINE CHAIR FOR FINE THEATRES 
the new GRIGGS 30-line chair 


* Self-rising seat. * Finest in materials 
and workmanship. 


Call, Wire or Write for Sample 


® 
Offices: Dallas, Memphis, Shreveport, Oklahoma City 
and New York City 


EQUIPMENT COMPANY 


Belton, Texas 
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“LETTERS 4x2 FRAMES 


because they permit more 
effective show-selling 














Wagner frames make possible larger, stronger 
SINGLE panels. This is vitally important with 
drive-ins because of the setback from the road and 
speed of passing traffic. The attraction board must 
be large to be effective. Wagner single panel frames 
can be built in any size! Then, too, Wagner frames 
are more economical to service. Lamps, neon and 
glass can be replaced in any section without disturb- 
ing other portions and WITHOUT REMOVING 
FRAMES. This feature is exclusive with Wagner. 


Wagner translucent plastic letters permit a more 
colorful, more attractive display because of the 
wider range of sizes and colors. They are available 
in red, blue, green, amber and black in 4”, 6”, 8”, 10” 
and 17” sizes. Only Wagner letters are pressure- 
adjustable form easy slide to hurricane-proof. By a 
simple adjustment of the bars, they can be locked 
in place so that they will not slide nor blow off the 
board. These strong, shock-proof letters are further- 
more the only ones that can be stacked without 
warping. The patented slotted method of mounting 
prevents freezing to the sign. 





Wagner also offers the world’s largest range of 
sizes, styles and colors in aluminum letters. 


Wagner Letters and Frames are the Show-Sell- 
ingest Medium Ever Devised. They really bring in 
the shekels. 


SLUUNUUVUUUUUUUUEUUUUUUUUAUAQAQOQQQQQOQQGUOAOOEOOEEOEEEEOOOUOOOUOOAGAOAAAAAA 
WAGNER SIGN SERVICE, INC. 


218 S. HOYNE AVE., CHICAGO 12, ILL. 


Please send BIG FREE CATALOG on Wagner show-selling 
equipment, the largest line in the world. 


USE COUPON 
TO REQUEST 
CATALOG ON 
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EFFECTIVE NAME ..... 
SHOW - SELLING Rta Dalila ee thane oe eee Reg oe eo me Meo 
EQUIPMENT STREET .... 
cL Do). | ———— 
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SUMMER AIR-CONDITIONING— 
A More Urgent Competitive Weapon 
Available Now at Lower Relative Cost 


i= comment on the competitive situation 

of theatres is supplied by the fact that less than 20% of the motion picture 

theatres of the United States are air-conditioned. Yet air-conditioning, in 
the modern meaning of the term, is a quarter-of-a-century old. 

Today, however, new and greater competitivepressures are happily com- 

bined with new air-conditioning technique that means relatively lower costs. 


Not every theatre needs ait-conditioning. 
In any case, we probably should use the 
term comfort-cooling. Some theatres don’t 
need cooling facilities of any kind; how- 
ever, in a nation of extreme temperature 
ranges quite generally, with a humid at- 
mosphere characteristic of the very regions 
where its theatres are concentrated, not 
many operations can ignore cooling equip- 
ment altogether. 

Moreover, a theatre operator can’t be 
guided by what other business places may 
see fit to do. Almost no commercial in- 
stitution presents the conditions of occu- 
pancy that a theatre does. In a theatre, 
people sit in a windowless building almost 
souching each other for two or three hours 
at a stretch. One does not need to break 
this situation down into its heat-production 
factors to appreciate the difference between 
an auditorium and a restaurant or store, 
where people not only are liberally spaced 
but are moving around. 

That much was true ten or fifteen years 
ago when comfort-cooling in business build- 
ings started to become rather common. 
But something has since been added: 
steadily expanding competitive amusements, 
including outdoor varieties at night, not 
the least of which is. the drive-in theatre! 


Nor is television to be overlooked in this 
connection, since even a living room with 
southern exposure can be more comfortable 
than a stuffy theatre. Besides, some folks 
might move Mr. Berle out on the porch. 

But something has been added on the 
other side of the proposition, too. The unit 
air-conditioner has come a long way during 
the last ten years. Whether it is as much 
of an answer to the cost problem as some 
air-conditioning people now have come to 
believe, is an issue probably to be decided 
only through a variety of applications. 
Already proved, however, are its adequacy 
and economy in many theatres whose small 
size or structural peculiarities formerly 
ruled them out of the benefits of mechanical 
refrigeration for comfort-cooling. 


The Post-War "Package" 


This so-called ‘‘package” equipment in- 
cludes the cabinet type of conditioner de- 
signed specifically for space cooling—that 
is, installation in the area to be cooled. 
This might be called zone cooling, since an 
auditorium is divided into a number of 
zones according to its proportions (some- 
times also according to the relationship of 


auditorium and lobby-foyer area), and a 
unit of proper capacity for each zone is 
installed suitably within it. 

The unit idea has been carried quite be- 
yond such equipment, however, cutting the 
cost of central station installations, with 
duct distribution and controlled mixing of 
room air with cooled air. Refrigeration 
capacities in this class of equipment have 
been pushed up steadily, recently reaching 
60 tons in a single “package.” Lower 
capacities—from, say, 10 to 40 tons—pro- 
vide for a wide range of relatively small 
loads, and also for flexibility in serving 
larger ones. 

The point at which the unit conditioner 
loses its advantages has become less definite 
than it used to be in some minds. The 
head of one equipment organization that 
has been handling theatre ventilation for 
a generation, recently said that he no longer 
was sure where the top limit lay. Be that 
as it may, it no longer is practice to regard 
unit jobs as primarily for small theatres— 
perhaps not much over 500 seats. 

More than capacity, of course, goes into 
figuring out the most practical cooling in- 
stallation. Prevailing local temperatures 
and humidity readings during the warmer 
months, the structural characteristics of the 
building, the plan of the theatre, and 
the areas that must be cooled are other 
critical factors in determining the equip- 
ment needed. 

But to use a rule-of-thumb often ap- 
plied in making a rough calculation, a 500- 
seat theatre would require only around 30 











tons of refrigeration, and in marketing 
much larger units than that, the air-con- 
ditioning industry certainly implies pretty 
sizeable capacities for even a single con- 
ditioner. Being compact, this equipment 
provides refrigeration with exceptional eff- 
ciency. 

As a matter of fact, in direct space cool- 
ing, with almost no duct work, and only 
the auditorium taken into immediate con- 
sideration, a ton of refrigeration might be 
enough for as many as 20 seats of capacity, 
in which case 40 tons would be sufficient 
for an 800-seat house. Well, the average 
seating capacity in the United States to- 
day is only around 650, and not many new 
theatres run over a thousand. 


Cost Calculation Today 


The cost of comfort-cooling thus war- 
rants a new slant. It can be had for much 
less money, relatively, than before the war. 
A stuffy auditorium can be changed into 
a comfortable one in most cases at about 
the price of air-conditioning in terms of 
prevailing pre-war technique. In other 
words, to simplify the thought, a theatre 
can have comfort-cooling at about pre-war 
cost, while other costs have increased sub- 
stantially. For example, equipment can be 
installed to cool an auditorium at some- 
thing like the cost of seating it! 

This fact is the more notable because 
the cost of cooling here considered includes 
that of evaporation condensers or a cool- 
ing tower for the conservation of water. 
Such equipment for cooling the refrigerant 
saves from 90% to 95% of the water 
otherwise required, and it therefore is be- 
ing increasingly required by municipal 
authorities. 

That definitely is progress on the econ- 
omic level. Timely progress, too, for it is 
achieved when greater competition from 
other recreations less concerned with prob- 
lems of summer comfort must be faced. 
There probably is little question that if 
every exhibitor who has wanted cooling 
facilities had actually installed it, the num- 
ber of theatres with them today would 
come closer to 90% than the 20% which 
is approximately the proportion. But even 
where the climate dictated cooling equip- 
ment, decision was postponed from year to 
year. Wasn’t it that urgent? Maybe not. 
But it is now, that’s for sure. 


PRINCE OF £ 
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Where Comfort Is Critical 


OMPLETE, positive control of atmospheric con- 
ditions at all times of the year is of course highly desirable. 


MANY A THEATRE occu- 
ples a competitive position that prevents 
it from doing with less. The point here 
is that a comfortable auditorium is a 
minimum urged upon the commercial 
theatre by a rising clamor for the public’s 
recreational dollar and attention. If to pro- 
vide that comfort means installing cooling 
facilities, some method of doing so must be 
scaled to the operation. What’s the alter- 
native? (Don’t answer that.) 

Obviously, the auditorium is the critical 
area. Sure, the whole theatre ought to be 
nice and cool on hot, humid days. And 
consider the projectionists, up there with a 
couple of arc lamps! We’ll even plug for 
cooling the manager’s office. But we 
wouldn’t settle for less than the auditorium. 

The foyer? Well, in the foyer, as a rule, 
there are only a few people at a time, and 
they’re more or less on the move, so their 
own cooling system is working. But as we 
have said, in the auditorium they sit, close 
together, a lot of ’em (we hope), for two 
or three hours. And there aren’t very 
many parts of this country where they can 
do that comfortably in hot, humid weather 
unless there is temperature and humidity 
control. 

Mechanical refrigeration may not be 
necessary. Some areas provide suitable 
quantities of cold well water. Where it 
gets extremely warm, the air may of course 
be dry enough to allow evaporative cool- 
ing. Otherwise the only answer is mechani- 
cal refrigeration ; and relative to the present 
average price level, today’s development of 
the unit conditioner has made it vastly 
more accessible economically than before. 


Space or Central Cooling? 


Ignoring here the technical side of the 
matter, there is yet the issue of appearance 
presented by direct space cooling. The 
conditioner cabinets are pretty good-look- 
ing as such equipment goes—certainly as 
handsome as the new dolled-up furnaces 
which the advertisements picture in rumpus 


rooms. Still, from the point of view of 
modern standards, there is a valid objec- 
tion to setting machinery cabinets here and 
there against walls in public areas. 

But as the old saying goes, pretty is as 
pretty does. Functional essentials come 
first. It seems likely most patrons feel 
that way and would not mind some metal 
cabinets standing around if their absence 
meant physical discomfort. (All this assum- 
ing, of course, that there is no objection- 
able level of machinery noise. There are 
already enough exposed installations to 
indicate that there need not be noise.) 

In new theatres, of course, wall recesses 
could be provided for conditioner cabinets, 
which might be concealed by removable 
panels integrated with the decorative 
scheme. Still another possibility is a cur- 
tain wall on each side of the auditorium, 
with registers. 

For existing theatres, required economy 
often dictates direct space cooling rather 
than duct distribution from a central plant; 
however, even in such cases concealment, 
at least to some degree, can sometimes be 
contrived without bulging the budget. 
Cutting into a wall a little to recess an 
upright cabinet, especially where there are 
pilasters, is not such a terrific job of dem- 
olition as to be ruled out economically. 

In the case of a new theatre, whether 
the facilities should be of space-cooling or 
central station type is a question to be de- 
termined by authoritative estimates in each 
instance. There are tonnage and refriger- 
ant-cooling factors to be considered here, 
plus duct, piping and electrical costs. There 
is also the matter of operating efficiency. 
One value may favor one method, another 
factor the other. The answer lies in what 
they add up to in dollars and cents. 

Naturally, when auditorium capacity, 
existence of a sizable balcony, and exten- 
sion of cooling to spacious foyers and a 
lobby push up the load, the economic as 
well as operating advantages of a built-up 
cooling plant begin to assert themselves. 
Moreover, with such requirements, the 
predominant cost factor is likely to be the 
duct work. 

That kind of installation, however, is 
rather beside the point of this discussion, 
which is (1) that unit equipment is. scaled 
for the vast majority of theatre require- 
ments, and (2) that they have thus al- 
lowed air-conditioning to hold the line 
while other costs were rising substantially. 
In effect theatre air-conditioning is there- 
fore cheaper than it was before the war. 

And far more necessary ! —G.S. 
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They say there is more than one way to skin a cat. Probably the best way 





depends on the cat, and the tool available. We believe that lack of 
auditorium cooling among our theatres is a cat that needs prompt skinning, 
and present the view of one of the more available tools to encourage timely 


attention to that job. 





By JAMES F. DAILEY 


President of the 
Typhoon Air-Conditioning Company 


TODAY THE motion pic- 
ture business is facing the fact that in 
order to keep from lcsing patronage to 
competitive recreations, it must invest in 
more air-conditioning. 

And many an exhibitor is facing the fact 
that in order to meet competition within 
his own business he must invest in air- 
conditioning. Let me illustrate: In New- 
burgh, N. Y., a dealer has been trying to 
sell air-conditioning to the four theatres 
there over a period of years. They recog- 
nized the need of it (as one may well 
believe merely by noting the location of 
Newburgh, around €9 miles up the Hudson 
from New York City) ; nevertheless, they 
shelved the propo-:l every year. Recently 
the dealer sold one of the theatres. Before 
the ink was dry on the contract he had sold 
also the other three! 

There are various ways to gain some 
relief from heat in a theatre. Fans might 
be used to do it merely by air-motion. 
Where the air is consistently dry, evapora- 


tive cooling may be quite effective, depend- 
ing on the characteristics of the theatre it- 
self. But situations are few and far be- 
tween when cooling doesn’t mean air-con- 
ditioning in the sense prescribed for com- 
fort application—that is, facilities for the 
control of temperature, moisture content, 
motion and cleanliness. In some areas the 
availability of well water at 55° or less can 
lower the cost of such air-conditioning. 
Usually, however, mechanical refrigera- 
tion is necessary. 

The writer had been closely identified 
with the ventilation of theatres for many 
years when air-conditioning came along; 
and for many more, of course, when the 
unit or so-called “‘package’’ conditioner was 
introduced. The problem confronting the 
theatre business as a whole, in its need to 
take advantage of air-conditioning, is there- 
fore a very real, compelling consideration 
in my evaluation of the newer “package” 
equipment. Most theatres need air-condi- 
tioning. The difficulty for many of them 
has been to get it within reasonable cost. 

The cost is not merely that of the equip- 
ment crated at the factory. Space must be 
provided for it. The conditioned air must 





Auditorium of the Rivoli Theatre in Rutherford, N. J., showing installation of Typhoon self-contained air 


conditioners along the wall. This was an installation of eight 10-ton units, several of which may be dis- 
cerned in the picture adjoining pilasters, which effected partial recessing. Some of the conditioners were 


as close as three feet from ends of rows. 
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be carried effectively to where the patrons 
are. These and related installation costs 
are often the biggest cost factors, especially 
in existing theatres. The length of time 
that a theatre must be closed for such al- 
terations is another item. 

For this reason the use of unit condition- 
ers immediately in, or as close as possible 
to, the space to be cooled must be viewed 
as a practicable solution of the problem 
found in many situations—the difference 
between providing comfort and trying to 
get along without it against hopeless odds 
of competition. 

Is this solution available only to the 
smaller theatres? We used to think so. To- 
day, however, I do not hesitate to say that 
direct space cooling can be adapted to thea- 
tres having as many as 2500 seats! 

In most cases there need not be exten- 
sive alterations. In the Rivoli theatre in 
Philadelphia, 30 tons of air-conditioning 
were installed within 72 hours after the 
contract was signed—and much of that 
time was spent putting in a new water 
system. In some instances, units are placed 
in small rooms, in unused organ lofts or 
similar spaces where they can operate 
efficiently with little or no ductwork. Basic- 
ally there is only th: expense of wiring 
and plumbing. Except in states that re- 
quire an engineer for any air-conditioning 
installation, the operation of “package” 
equipment can be supervised by the thea- 
tre manager, with actual servicing as 
needed by the dealer. 

With respect to operation I point out 
one other factor. This is “zone c-ntrol.” 
Each unit is co.trolled by its own thermo- 
stat, which is regulated by the return air 
from the area cooled by that unit. This 
means that when there are more people in 
one section of the auditorium than in 
another, the temperatur~ and humidity con- 
trol varies automatically, each unit adjust- 
ing itself to the number of people in the 
section cooled by it. 

Circumstances alter cases, but if one 


(Continued on page 24) 

















Extending along a boulevard, the Meadows 
fronts on a plaza of the housing develop- 
ment, with entrance to a lobby enclosed by 
plate glass. The box-office stands free be- 
tween the lobby and the street. The 
marquee-sign structure is really a flat exten- 
sion of the lobby roof with Adler attraction 
equipment and channel letter name sign 
mounted thereon. The box-office, which pro- 
vides two-window service is of stainless steel 
and glass. Poster displays are confined to 
double-face stainless steel frames inside the 
lobby, mounted free of the wall. The lobby 
has a booster heating system. 
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2200 Seats For a New 
Metropolitan Community 


ONE OF THE more exten- 
sive and complete post-war housing project 
in undeveloped areas of New York City 
is that of Fresh Meadows at the outer rim 
of the Borough of Queens. Large tracts 
remain available for exploitation, but al- 
ready a large community has been estab- 
lished in multi-stories apartment buildings 
erected by the New York Life Insurance 


Company. Adjoining these are commodity 


shops, services and the Meadows Theatre. 

Built in connection with the housing 
project, the Meadows is operated by Cen- 
tury Theatres, prominent circuit in Queens 
and Brooklyn areas, and was designed 
under the supervision of Leonard Satz, 
Century manager of construction and main- 
tenance. Architects were Voorhees, Walker, 
Foley and Smith, with John McNamara 


as consultant. 


The foyer (seen below toward the entrance) gives the entering patron a sweeping view into one side 
of the auditorium and onto a balconied mezzanine lounge, reached by a stairway railed with aluminum 
and stainless steel. Foyer walls are mainly tan Fabricona, carpeting a Karagheusian Wilton with large 


rust leaves on a grey ground. 





Approach into 7 rear rows is slightly 
ramped, showing indented stagger system 
is here modified by "boxing" out every 
other end standard sufficiently to make an 
even aisle line and guard the ramp. The 
balcony parapet is faced with perforated 
Transite over rockwool, the projection 
gallery with solid acoustic tile. 
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Mezzanine balcony _ pro- 
vides lounge space com- 
manding the entrance, and 
besides leading to balcony- 
loge level, gives access to 
the toilet facilities. Candy 
and beverage dispensers 
are recessed in the inner 
wall. Two-lane stairway to 
this level, turning beneath 
a metallic chandelier has 
balustrade ornamentation 
in alumilited aluminum, 
rail of stainless steel. 


DESPITE AN impression of 
spacious foyer area the Meadows devotes 
the volume of public area to seating with 
striking efficiency. The main floor seats over 
two-thirds of the 2,200 capacity, and the 
upper level as a balcony and loge section ap- 
proximately equally dividing the remainder. 
With a continuous downward slope the 
main floor pitch is liberal which has occa- 
sioned raising the last 7 rows slightly above 
the aisle level. Entrance into these rows is 
by ramps. The middle bank is staggered 
except for the first half-dozen rows, with 
every other row indented at each end; how- 
ever, at the last 7 rows the ramps dre 
guarded by a steel panel extension to every 


other end seat, with end standard attached 
to the extention, which effects an even 
aisle. With a 25-foot picture, the distance 
from the front row to the screen is 25-feet. 
Main floor rows space Kroehler push-back 
chairs 36-inches back-to-back. In the upper 
level, where the loge section has Heywood- 
Wakefield ‘‘Encore’” chairs, and the bal- 
cony American Seating “Bodiform,” row 
spacing is 38-inches. 

The general design of the Meadows au- 
ditorium adheres closely to visual and 
acoustical function. The overall color tone 
is grey, the ceiling being actually grey, and 
the walls greyish moss green. With acous- 
tical specifications by Edward Content, 
acoustics consulting engineer, walls are 
divided into a series of panels laid with 
perforated Transite, behind some of which 
(increasingly toward the rear) are rock- 
wool bats in a scheme of non-parallel re- 
flection. ‘These panels are divided by nar- 
row sections of precast plaster, splayed to 
form a “V” alternating vertically with solid 
Transite tile. The balcony fascia is per- 
forated Transite over rockwool, and the 
rear wall solid acoustic tile. 

Auditorium lighting is mainly by down- 
light with one 500-watt lamp for house 
lighting and one 25-watt lamp for running 
light if needed. The hung ceiling, which is 
spaced out from wall, is edge-lighted by 
cold-cathode tubing, with one blue and one 
white line, the latter one the 18-milli- 
ampere transformer for low-intensity. The 
balcony soffit, however, mounts flush dome 
light, which, with Holophane flush box 
units, are used in foyer areas of the Mea- 
dows theatre. 
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THINGS SAID AND DONE AND 


THINGS TO COME 


MORE OR LESS CONCERNING THE SHOWPLACE 





Modern or Modernistic? 
A Practical Question 


WHAT MAKES a theatre 
modern? The answer is of some practical 
importance because to get what isn’t need- 
ed, and not to get what is needed, is a poor 
way to spend money. 

Some theatres look more or less modern, 
but aren’t. It’s conceivable that a theatre 
might not look so very modern, yet be thor- 
oughly so (not such a silly idea, really, in 
some locations, where location might log- 
ically suggest a style quite different from 
what is identified as modern in a metro- 
politan business section). Nevertheless, 
mere outward appearance so often influ- 
ences thought in design, that function often 
gets lost in the shuffle; whereas making 
function the guiding principle, with form 
and finish essentially an expression of it, is 
the fundamental distinguishing characteris- 
tic of modern design. 

Building design and interior decoration 
aren’t the only fields in which one finds this 
confusion. In fact, much of what is loosely 
called modern is exemplified in art objects 
fashioned to look like something other than 
what they are supposed to be. The criterion 
seems to be streamlining. Make a thing 
smooth and curvy and its “modern,” appar- 
ently, regardless of how distorted it looks, 
or how inefficiently it works. 

Take post-war automobiles—two or 
three makes in particular: with traffic so 
dense the state highway officials and city 
police don’t know what to do with it, and 
parking such a prob- 
lem that the useful- 
ness of a car is great- 





MEET, 





AMERICANIZED: Above is the front of the Paramount theatre in Paris with its fetching new front 


treatment. The Europeans have long been capable of coming up with striking front lighting and name 
signs, but that attraction advertising equipment is strictly import, in idea as well as material. It con- 
sists in Adler panels and letters, with two sizes of letters, 10 and 16 inches. 


Families become smaller than they were 
even when a Model-T carried the whole 
pack! 

Then with vision obscured in front, it 
has been increased at the rear so that 
headlights of a car behind blind the driver. 
You can’t tell the front from the back in 
one make. But it’s streamlined, isn’t it? So 
it’s modern . . . except that on the front 
is draped a lot of gingerbread ornamenta- 
tion (barogue) recalling the fancy work on 
cars of 1910. Only it then was brass. Today 
its chromium. No wonder architects oc- 
casionally feel justi- 
fied in pointing to 
some odd-shaped 





siti 
ly reduced, automo- 


biles have been de- 
signed with bodies 
far beyond the 
wheelbase and bulg- 
ing in line with the 
fenders; with fen- 
ders of a piece with ¢ 
the rest of the body, 
with hoods obscur- 
ing vision. More 
passenger room? 


= 
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Let's dry our eyes 
and SHOWMAN IZE... 
Equip for a Future- 


E 
ODERM/ZE 
Mh f 4. al ee : 


Here’s that guy again! 


doodads that they’ve 
slapped on a wall 
and saying, “‘See, it’s 
modern!” 
Actually, how- 
ever, the profession 
of architecture seems 
to have had a more 
serious conception of 
modern design than 
industry. This may 
be observed in the 





skyscraper, in the newer school buildings. 
Function appears to be the reason modern 
residential buildings look that way (they 
look cockeyed to us, too, but they work 
well). There are architects specializing in 
each of these fields—what they really are 
specializing in is what makes the building 
do its job most efficiently. Form and finish 
take their cue from that. 

It is when a theatre is dealt with in this 
manner that it jibes with today’s technical 
knowledge. Otherwise the coating is false. 
Perfume instead of a bath. 


POPCORN helps clean teeth, is good for gums. 
Also, it supplies roughage to the diet. So if your 
patrons don't think it a treat, sell it as a treatment! 


Modernization as a PR 
Job—A Case in Point 


THERE COULD be a slo- 
gan: “PR Means Modernization!”’ When 
you consider how much of the present ex- 
hibition plant was built way back when, 
there certainly must be some sort of place 
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1950's No. 1 Value... and it 
takes Simplex Know-how to do 
it! . .. the first economy-priced 


‘speaker that is Simplex quality- 


designed and Simplex quality- 
built from top to bottom, inside 
and out! 


SEE and hear the new Simplex 
In-A-Car Speaker. 


GET THE MOST 





*and SIMPLEX 


proves it! 





SEE its new weather-defiant de- 
sign—so waterproof it will play 


with full efficiency in a cloudburst. 


SEE its new high gloss baked-on 
finish—so wearproof it will outlast 
others by many seasons. 


SEE its new super-cushioned 
spring loaded, speaker unit mount- 
ing—it’s built to take abuse. 
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SEE its new Amber-Glo Plexi- 
glass dome light . . . its new post 
light . . . its new tapered built-in 
window hook . . . its new built-in 
speaker hanger . . . its new easy- 
mounting coupling unit. 


ANDO AES e IT ... its new 


type volume control with wide range 
from full-off to full-on . . . and the 
finest, clearest tone—bar none! 


yes, see and hear the new 
Simplex In-A-Car Speaker... 
1950's No. 1 Valuel 








“Everything for the Drive-In Theatre” 





CONTROL 
OF CARS! 


CONTROL 
OF COLLECTIONS: 











in that Industry Public Relations job for a 
Modernization Movement. Maybe there is 
a growing awareness of the connection, at 
that. For instance, this remark by True- 
man T. Rembusch of Syndicate Theatres 
of Franklin, Ind., concerning a recent re- 
modeling project: 

“We accomplished two things in Bates- 
ville—we gave the town a new theatre and 













we solidified our public relations in that 
community for a long time to come.” 

He refers to the Gibson theatre in Bates- 
ville, Ind., which, incidentally, was com- 
pletely transformed—even enlarged—with- 
out losing a single performance! As to the 
original, there is something familiar about 
Mr. Rembusch’s description : 

“The theatre in its original condition 
was anything but a theatre—no rest rooms 
or powder room, no lobby or foyer—you 
walked in and were right on top of the 
back row of seats! The remodeling re- 
quired an entirely new floor and a complete 


change of sightlines. Alden Meranda of 
Indianapolis was the architect, and here’s 
how the job was done: 

“Thirty feet of building was added to 
the rear of the theatre. Then the new stage, 
complete with plastering, etc., was finished. 
Then 45 feet of new floor was poured, 
This work was all back of the old pro- 
scenium. When the work was completed 





Three views of the Gibson theatre in Batesville, 
Ind., as modernized to re-enforce the local movie- 
going habit. The Gibson is the only theatre in 
town. An entirely new fron twas effected with facing 
in architectural glass and an entrance of smartly 
modern styling brilliantly marked by an overall 
Wagner attraction panel mounting plastic letters. 
Revision of the foyer included a built-in refresh- 
ment bar. In reseating a stagger plan was adopted. 


the old proscenium and what was left of 


the deep old stage was torn out. New 
Heywood-Wakefield seating was installed 
on the new concrete floor. The screen and 
horns were moved to the new stage. 
“The workmen then moved to the front 
of theatre and installed 30 feet of new floor 
(in two operations). They then tore out 
the old balcony. A temporary booth was 
built on one corner of the old marquee 
and construction was started on the new 
concrete loge balcony and the new booth. 
When this was completed the contractor 
moved into the auditorium and put in the 
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balance of the cement floor in three opera- 
tions. The old seats were placed on boards 
and moved around out of the way during 
the day, and moved back at night for the 
night’s performance. When. this was com- 
pleted and the concrete properly cured, the 
balance of the new seats were installed. 

“The restrooms, manager’s office and 
powder room were completed and last of 
all the booth equipment was moved into 
the new booth, and the front of the build- 
ing, along with new marquee, was in- 
stalled. 

“During the course of the remodeling, 
new boiler and refrigerating equipment 
(the latter installed over one of the exits) 
was installed. Air-conditioning for both 
summer and winter is accomplished by the 
same fan and duct systems. 


“One question that I know will come to 


your mind is: Didn’t it hurt the box-office 
having the theatre torn up so long? The 
answer is no. In fact, grosses were up 
slightly during the time of the remodeling. 
The people of the community were intensely 
interested in what was going on! 

“Upon completion of the theatre we re- 
ceived commendation in letters from several 
of the business and social organizations of 
the town. And a resolution passed by the 
American Legion is our pride and joy.” 


WANTED: A POWER'S LAMP! Among the early 
type projectors in the George Eastman Museum 
in Rochester, N. Y., is a Power's 6B. Finding it in 
poor shape, C. Fenyvessy of the Mellaphone Cor- 
poration has sought parts, and according to a 
letter from A. R. Hamilton of Mellaphone, has 
been unsuccessful except for a Power's vertical arc 
they all threw the lamps out! So—WHO's GOT A 
lamp. Letters to supply dealers have been futile— 
POWER'S VERTICAL ARC LAMP? If you know, 
advice to Mr. Fenyvessy will be deeply appreci- 
ated. Address him at the Mellaphone Corporation, 
Rochester 2. 


The Great Train Wreck: 
Or, Birth of a Showman 


THE PASSING of William 
A. Brady, famed producer, had repercus- 
sions down in Hickory, N. C. For that’s 
where Earle M. Holden is stationed. And 
Mr. Brady owed Earle 50 cents. 

Maybe you had heard about that half-a- 
buck? Somebody sometime in Motion Pic- 
ture Herald figured out how much interest 
Earle had coming on it, for the debt was 
contracted along about 1915. Naturally, 
Earle could have collected at any time. 
But he was satisfied. For it was the cir- 
cumstances that resulted in that debt which 
got Earle into the theatre business. And 
he’s glad of that, thank you. Managing 
North Carolina Theatres’ Center and Park 
in Hickory now, he thus recalls his start: 

“About 1915 Mr. Brady brought a com- 
pany from New York to Queenstown, Md., 
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THE MAGIC SCREEN OF THE FUTURE WOW! 








A PERFECT PICTURE FROM ANY ANGLE 














No more eyestrain and irritation for patrons in extreme front 
and side seats. No more annoyance in showing a favorite star 
with a head that comes to a point . . . the CYCLORAMIC 
CUSTOM SCREEN has fixed that! Written testimony from 
hundreds of happy theatre owners and thousands of pleased 
picture patrons declares the CYCLORAMIC CUSTOM 
SCREEN solves the front and side seat problem by present- 
ing a perfect PICTURE FROM ANY ANGLE. 


BETTER SOUND TRANSMISSION! 


Perfect Sound Transmission with more even acoustical dis- 
tribution. Complete elimination of backstage reverberation. 
Invisible seams. Flameproof . . . White clear through. . . 
and stays white. Even Light Distribution. Third dimensional 
effect. Vivid realism to Color Projection . . . Greater Depth 
and Clarity to Black and White. 
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CYCLERAMIC NO PERFORATIONS 


Custom Screen 








Distributed through Theatre Supply Dealers in All Film Centers 





*Potent Applied For 


Manufactured by 














B. F. SHEARER COMPANY 


2318 Second Avenue, Seattle 1, Washington 





Sold Exclusively in Export by FRAZER & HANSEN, Ltd., 301 Clay St., San Francisco 11, Calif. 
Distributed in CANADA by DOMINION SOUND EQUIPMENT, Ltd. 
Halifax, Montreal, Toronto, Winnipeg, Regina, Calgary, Saint John, Vancouver 






















THERE 1S NO 
SUBSTITUTE FOR... 








Even though you've installed the finest tem- 
perature controls, compressor, blower, ducts 
and other air conditioning equipment in your 


theatre, your entire system will be a ‘““dud’” 


if the air diffusion is faulty. Don’t take a chance 
with ‘“‘substitutes’... insist on Anemostat 
Draftless Air Diffusers. 


For Anemostat Air Diffusers distribute air 
at any required velocity in predetermined 
patterns. Anemostats instantly equalize tem- 
perature and humidity — completely elimi- 
nate drafts, thus bringing maximum comfort 
to every seat in the house. 


That’s because Anemostats provide an ex- 
clusive aspiration effect which siphons room 
air into the device where it is mixed, within 
the unit, with supply air before it is dis- 
charged in a multiplicity of planes. 


There is a type of Anemo- 
Stat, pleasing in appear- 
ance, for the solution of 
every air distribution prob- 
lem. Illustrated is the new 
Type C-1 ceiling Anemo- 
stat which is adjustable to 
meet changing conditions 
of occupancy or seasonal 
weather variations. 


Remember...there is ”o substitute for Anemo- 
stat Draftless Air Distribution. For the com- 
plete satisfaction of your patrons and for 
long-range economy, install Anemostats in 
both new and existing heating, ventilating 
and air conditioning systems. 





The sectional view shows how the Anemostat air diffuser 
provides draftless comfort by means of the aspiration 
principle ... an exclusive Anemostat feature. 


ANEMOSTAT 


REG. U.S. PAT. OFF. 


DRAFTLESS Aspirating AIR DIFFUSERS 
ANEMOSTAT CORPORATION OF AMERICA 


“No air conditioning system 
is better than its 


air distribution” 


10 EAST 39th STREET, NEW YORK 16, N. Y. 


REPRESENTATIVES IN PRINCIPAL CITIES 


AC-1227A 





Completely Rebuilt Machines 





Siarost...911500  j,20%. _$15750 


3 Unit —$15500 3s $24500 


Genuine standard models such as Gold Seal, 
Simplex, etc., supplied 
2 YEAR Allowances made on old ma- 
GUARANTEE Chines. Trade in your obsolete 
ticket machines for modern 
guaranteed like new registers. 


TICKET REGISTER INDUSTRIE 


30 E. Adams Chicago 3, Ill. 
































where I lived. I was only 12 years old; 
nevertheless, the day they arrived—it was 
to take some train wreck scenes for a film 
entitled “The Whip’—I attached myself to 
them as official errand boy. Irving Cum. 
mings, later a director, was the star. 

“Well, these were big doings for a little 
town that didn’t even have a picture show, 
They actually wrecked a complete train! 
The filming, including preparations, took 
weeks. People came from miles around to 
watch. Being one of the ‘movie company,’ 
I was the envy of all the other kids. That 
did it. I was determined to get into show- 
business somehow, in some capacity. 

“Mr. Brady and Mr. Cummings wanted 
to take me along to New York to play 
juvenile roles in pictures. My mother 
wouldn’t hear of that, of course, so I had 
to stifle my ambitions. But on February 
6, 1927, I made good my youthful promise 
to myself. On that day I became a theatre 
manager. 

“But about that 50 cents. Mr. Brady 
was a great coffee drinker. The filming 
was done about a mile and a half out of 
town, and he kept me going to his board- 
ing house in the village to fetch another 
pot of coffee. He gave me 50 cents for 
each trip. 

“Then came the day for filming the final 
scene, and eventually on that day my last 
trip to the village for coffee. I stood around 
wistfully waiting for the 50 cents, but the 
great man was too preoccupied with the 
final shots. He forgot and I didn’t have 
what it took to remind him. 

“Anyway, Irving Cummings more than 
made up for the oversight. Many of our 
townfolk were men who made their living 
by fishing ond oystering, and we kids would 
look with envy upon their high top boots. 
My folks didn’t have the money to buy me 
any. Well, before leaving town, Mr. Cum- 
mings said he wanted to give me a fare- 
well present—anything I wanted. What do 
you suppose I asked for? Right you are, 
and the actor personally escorted me to the 
general store to buy the boots. I kept them 
for years, my proudest possession, wearing 


‘em rain or shine.” 
s 


HOLLYWOOD RETORT 


Did you see what Preston Sturges said? 
(Motion Picture Herald of February 18th, 
page 33). In case you didn’t, he said that if 
exhibitors aren’t making money, it’s the 
fault of the theatres, not the product. 
Ummmmm ... something in that, as these 
columns have hinted. We doubt that the 
theatre Sturges is building to prove his 
point will quite prove it, but we buy the 
objective, which is to mtke theatre atten- 
dance a pleasant eaperience. And, says Mr. 
Sturges, if exhibitors would n.ake that ob- 
jective theirs, they would find business a 
good deal better than it is. Now who's 
sore? 
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Furniture Now of 
. Steel and Wood Frame “ 9 
lm A DEVELOPMENT in furni- V 
to ture fabrication—one that apparently truly 
im- merits the adjective sensational—was intro- eS ion Air Conditioning Costs 
duced to the midwinter house furnishings 
ttle show in Chicago. Naturally it is of interest 
ow. to institutions like hotels, theatres, etc., itt 
in! where the problem of maintaining a fresh 
00k appearance is aggravated by daily use. 
to The new method, brought out by the DON’T WASTE REFRIGERATION 
ay,’ Kroehler Manufacturing Company, com- 
hat bines steel with wood in the framework. BY COOLING AIR AT CEILING! 
fea An ultimate result of Kroehler experience 
‘ed in manufacturing airplane parts during the Packaged Units Distribute 
te 1 i 
war, the product is now being marketed as 
nnd cushionized furniture with welded steel- Air At Audience Level Only 
er 
wood frames. 5 4 
had The cushionized part of the identification They cost = to begin = --.and 
rid is derived from the fact that steel spring they cost less to a than cen- 
posi formations for the seat and back are indi- tral plant systems! With Typhoon 
vai vidually supported by welded steel frames. packaged units, oe Pe 
| All loose filling material, twine typing and for air conditioning only 
ady perishable welding supports are eliminated. where you need it—at 
ing Some 15,000 pieces of furniture have audience level. No waste- 
: already been produced by this method, part ful cooling of overhead 
a of the facilities of one Kroehler plant area, no loss in ducts. 
re having been converted to the steel-wood Theaters from coast to 
~ process. The company expects to convert coast—hundreds of them 
” all of the ten plants as rapidly as possible. —are taking summer 
eid The steel-wood method is, of course, months out of the redinto ar 
all pretty much of a production line affair, the black with Typhoon How in 1% to 20 
the allowing sectional prefabrication with jigs, units. There’s a Typhoon no Car eset 
the dies, forms and templates. Wood parts are plan for your theater — acme wh «, 
ies applied for design and upholstering. It is write for information 9500 SEATS 
explained that savings owing to such pro- today. 
hon duction methods allow the changeover to be Typh Ee : 
out made without increasing prices over those Co x a vine goa sab 
. of conventional types. ondensers where 
ving water conservation is 
nuld ° required—3 to 20 tons 
os. | A BIGGER TRADE SHOW 
wee The 1950 Tesma Trade Show will have TY . H 0 fp N 
’ 125 booths. This was decided recently at a : 
are- 
t do meeting held on a visit to the new Holly- Packaged Units better 
are, wood office of the Theatre Equipment & 6 ways ( 
the Supply Manufacturers Association by Ca ee 
hem Oscar F. Neu, president. To have the same 
ak a ee RE ee dle Biase @ CHEAPER TO BUY: Up to @FASTER TO INSTALL: Can 
Hotel in Chicago—the 1950 exhibition will 25% lower dollar cost thgn be. in — within 5 
thas provide something Hike 20% more central plant system. days . . no walls to tear 
exhibit space. It will also be one da | @ CHEAPER TO OPERATE: down, : no ducts to build. 
longer, starting on Sunday, October 8th | longue any . upee @© ZONE CONTROL: Individ- 
said? and closing the following Wednesday. crane ‘off indivi ere ual thermostats give even 
18th, Floor plans for booth reservation will be tite: ilitain cink annie oo throughout 
; 5 : : the house. 
at if id * May \st, according to Roy © SUPPLEMENTS YOUR 
| the et Se ners. PRESENT SYSTEM: Units Q QUIET OPERATION: 
duct. e can serve as additions to Sound baffled cabinet, 
these Air- central cooling plant, when low speed compressor and 
t the ” Conditioning Today more air conditioning is floating spring base elim- 
e his Doesn't Need Much Water required. inate noise, vibration. 
y the THE CURRENT water Write for “The Inside Story of Air Conditioning” to Dept.’ TM1. 
tten- shortage in New York City particularly, 
Mr. and in the Northeast generally, has stirred TYPHOON ALR CONDITIONING Co., INC. 
it ob- aa in ree areas to check up _ the 794 Union Street, Brooklyn 15, N. Y. 
— sccquacy of their own sources. hese s the motion picture industry for 40 years 
who's jitters could have developed into quite a rides - r . 
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LOCAL COLOR: The history of the locality in which a theatre is located, and other facts of local pride, 
are relatively little exploited in theatre decoration today, probably because there is less provision for 
decoration in most budgets. At any rate, the modernist does not necessarily rule out expressions of 
local tradition; whether or not he calls it corny depends on how it is done. There could hardly be 
any quarrel with the idea of exploiting, for example, Indian lore and the Western pioneer in an Idaho 
theatre, and that's what the Fox Intermountain circuit has done in renovating the Chief theatre in 
Pocatello (above). This project included complete reseating with Kroehler push-back chairs which 
were drawn into the decorative scheme with lime-green mohair upholstering and coral end standard 
trim. Local history also figured in the auditorium treatment of the Town Hall theatre in Lowville, 
N. Y. (below), which is practically a new house resulting from remodeling the local opera house. 
Ernest J. Wolfe acquired the building following destruction of his Avalon theatre. Besides re- 
decoration, auditorium revision included reseating with 750 Heywood-Wakefield chairs. The auditorium 
exploits the history of Lewis County in bas relief plaques along the sides and in black light murals flanking 
the proscenium arch. The functionalist of course frowns upon any element of decoration that might 
invade vision of the screen, and murals rendered in black light mean little if not active during pro- 
jection periods. From that point of view, it would probably be argued that luminous color is 
particularly significant to color pictures, and that in the forward portion of the auditorium black light 
murals impose a fixed color scheme upon the varying shades of the screen image, thus tending 
to influence ultimate color perception. Elsewhere, however, black light often can give just the 
proper theatrical touch, usually without going beyond moderate dimensions for murals, plaques, etc. 
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blow to air-conditioning in many regions, 
especially industrial cities. However, the 
air-conditioning industry has had the 
answer to that for quite some time, and it 
now recommends the use of cooling towers 
or evaporative condensers regardless of the 
local water supply, on the grounds that 
such facilities can also save money. 

“Even in New York City,” recently re- 
marked Don V. Petrone, sales manager of 
the Typhoon Air-Conditioning Company, 
Brooklyn, N. Y., in commenting on the 
water situation, “an evaporative condenser 
will pay for itself in three or four years, 
purely on the basis of lower water con- 
sumption, despite the fact that New York 
water costs are not high.” 

Mr. Petrone added, ‘““There is plenty of 
water in the United States to take care of 
an even greater consumption. The trouble 
is that large cities and manufacturing areas 
use up more water than can be easily pro- 
cured from their immediate areas. The 
principal problem is one of distribution.” 

To condense the cooling plant refrig- 
erant, without water savers, small unity 
may use around 130 gallons of water an 
hour, while free-standing units as large as 
20 tons can require as much as 1800 gallons 
an hour, Mr. Petrone pointed out. Such 
consumption he admitted was wasteful. 

“But using the evaporative condenser in 
conjunction with an air-conditioning unit 
practically eliminates water waste,” he de- 
clared. “After expansion, the hot gases are 
carried right to the evaporative condenser, 
where they pass through pipes washed with 
a fine spray of water. This cools off the 
pipes and condenses the gases, sending the 
resulting heat outside through an exhaust. 
Then the condensed gases are returned to 
the air-conditioning unit.” 

“A cooling tower is even simpler. 
Usually it is a tank located on top of the 
building, where hot water from the con- 
denser is cooled by fans or by natural 
breezes, and return to the air-conditioning 
unit for recirculation.” 

There is also a type of cooling tower 
placed inside the building. Called forced or 
induced draft tower, it is located near 
a vent so that released heat can be blown 
outside. 

Thus water supply problems, of either 
quantity or cost, no longer have substantial 
relevancy to air-conditioning. 


BOOST THE INDUSTRY! And boost yourself into 
a better mood—you will find it pays dividends. 
Those are a couple of thoughts lifted from The 
Tesma Tattler, house organ of the manufacturer's 
association by the hand of its secretary, the “old 
showman Roy Boomer. Some current attitudes in 
the business apparently have roused Mr. Boomer's 
ire. He observes: “Some people in this industry 
constantly cry about poor business, inferior pic 
tures, Hollywood scandals, unfair competition, com- 
pelling restrictions and government tax and carry 
the crying towel on both shoulders. In 90% of the 
cases business is what you make it. 
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STRONG MIGHTY 90 


y Ale) Ampere Reflector Arc Lamp imp with Exclusive with Exclusive Lightronic Aut Automatic Focus Control 











MENDOUS VOLUME= 

OF LIGHT. 21,000= 

. = LUMENS AT 90 AM-= 

(== _PERES, MORE THAN 
= REQUIRED FOR THE _ 


COUPON NOW 
_THE STRONG ELECTRIC CORPORATION 


One City Park Avenue TOLEDO 2, OHIC 
[ ] would like a demonstration of the Strong Mighty 90" in my theatre, 

FF without cost or obligation. 
—_—_<—_— ES Please send free literature on the | | Mighty "90"; [ ] Mogul Lamp; 
| | Utility Lamp; [ |] Strong Arc Spotlamps; | |] Strong Rectifiers; 


| | Strong Refiectors. 


| 
| 
| 
\ 








Theatre Si 
Street 


City and State 
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DO BUSINESS ALL SUMMER! 





REYNOLDS 
BLOWERS 


bring in and distribute fresh, cool air through- 
out the theatre. Also ideal with washed air, 
refrigeration and cold water coil systems and 
for exhaust or circulating warm air in winter. 


Blades are self-oxidizing aluminum. Never 
rust. (Blowers with steel blades also avail- 
able at lower prices.) Fafnir ball bearings 
set in solid rubber pillow blocks. No lubrica- 
tion necessary. Quiet running. Rugged con- 
struction throughout. 


5,000 to 30,000 c.f.m. capacities. 
As low as 


$82.50 


Write for Free Folder 


REYNOLDS MFG. CO. 


412 Prospect Avenue, N. E. 
Grand Rapids, Mich. 














INVESTIGATE! 


GET THE FACTS! 


SAVE MONEY AND SPACE 


HilAlR 


er a 
FILTERS 


Highest Efficiency! 
Lowest Cost! 






















Convince Yourself — 
Write for Bulletin FM101-8 


AIR DEVICES, Inc. 


17 East 42nd St. + New York 17, N.Y 





NOW SPECIALIZING \ 
IN REFRESHMENT |} 
SERVICE FOR 


RIVE-IN THEATRES/ 








Direct Space Cooling 


(Continued from page 13) 


wants a general idea as to what an installa- 
tion of unit conditioners might cost for 
direct space cooling, one can figure it at 
around $350 a ton of refrigeration. Now 
for a long time air-conditioning engineers 
have estimated co ling requirements in a 
theatre at about six--hundredths of a ton per 
seat, or between sixteen and seventeen seats 
per ton. With “package” eq .sipment im- 
mediately adjoining the space to be cooled, 
absence of duct loss and cooling of air at 
the ceiling allows one to figure requirements 
on the basis of one ton for twenty seats. 

Package cooling euipment therefore has 
changed the picture considerably from the 
days when only the new super-duper-de- 
luxe theatre was reasonably supposed to 
have air-conditioning. A good thing, too! 
For the theatre operator is serving a public 
that no longer regards comfort in a motion 
picture theatre a privilege. 


GiVING THE DRIVE-IN 
THEATRICAL IDENTITY 





Two recent sign structures which exemplify the 
standard of exploitation equipment appropriate to 
the position of the drive-in today. Basically fol- 
lowing the pattern of regular theatre signwork, 
they meet the special conditions of highway visi- 
bility and protection of the equipment itself. That 
above adds a directional feature. This is a new 
installation at the Boulevard drive-in at North 
Miami Beach, Fla., incorporating a spacious Adler 
attraction panel on which are used plastic letters 
of 10 and 17 inches. . . . The structure below is a 
dominating feature of the Grand River drive-in at 
Farmington, Mich. Here Adler attraction equip- 
ment sharply contrasts cast aluminum silhouette 
letters against the brilliancy of panels large 
enough to take double-feature copy in 24-, 16- 
and 10-inch characters. 









LOW-COST 
ALL-STEEL 


SCREEN TOWER 


All of the features of the most ex- 
pensive steel screen towers at less 
than the cost of telephone pole 
structures! 


io kismet Thirty pounds per square foot wind 
.. Approved by State Building 
Codes. 36’ x 50’ steel screen surface. 
Erected in 3 days or less. Tilted screen 
surface. Complete! Paint, show your pic- 
ture. Practical streamlined design. Pro. 
vision for stage platform. 





Write for 
Circular 

















Rustic beauty is combined 
with strong, safe, durable 
protection as screen fence 
for drive-in theatres. En- 
closure prevents car lights 
shining in and stops non- 
paying-customers from see- 
ing film. Cypress available 
in heights up to 10 feet. 


CYPRESS 
PICKET 
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DRIVE-IN THEATRES 


Increase Your Family Patronage! 





Entertain the children with the latest kiddie 
riding devices. Com “ig ny ot nego Fi trains, 
auto rides, pony rides, airplane rides. Im- 
mediate dulleons. tarme ponte y 


KING AMUSEMENT CO. 


Mt. Clemens, Mich. 
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ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 

Number Page 

|—Adler Silhouette Letter Co.. aaralenee ae 
Changeable letter signs. All dealers. 

2—Alr Devices, |S Sree 24 

filters. Franchise dealers. 

iomeuiann BORN, os cis osx so 29 
Rubber mats and aie. Direct. 

4—American Seating Co.................. 7 
Auditorium chairs. NTS and direct. 

5—Anemostat Corp. of America........... 20 
Air diffusers. Direct. 

6—Arnold- MEM MOR oe 5 osc sbe Shade 9 0% 24 

Noe abricated fencing for drive-in theatres. 
7—Ashcraft Mfg. Co., C. S............... 36 
Projection are lamps. Unaffiliated dealers. 

8—Automatic Devices Co................. 30 
Motor-generators (8A), curtain controls (8B), 
curtain” tracks (8B). Unaffiliated dealers. 

9--Ballantyne ee 6 
In-car speakers. Unaffiliated dealers. 

SSG Re 33 


Projection carbons. Franchise dealers. 
U—Drive-te Theatre Eentomeet Co., Ine. ; ae 
car speakers w back system. Direet. 


I2~Elaabeth tron MURS SE os ons bee sees < 
cated steel screen towers for drive-in 
ee Franchise dealers, 


13—F & iy Y Building Service, eee 6 
gn and building service. 


‘isteambthesten, NN as ns ats 30 
Rectifiers. Unaffiliated dealers. 
15—Garver OO re 36 
ectifiers. Unaffiliated dealers. 
Ib-Genora Register _) See 18 
Ticket issuing machines, and stub rod control 
box for r~ 8, All dealers. 
17—Goldberg Bros. ............... a0, 32, 37 
Rewinders a Ty get {'7B), box-office 
speaking I dealers. 
e-Grigns | Jecahanieg Co oo eee 9 
itorium chairs. Unaffiliated dealers, 
PH Yaas pele _ SS See 35 
‘wd are reflectors. Dealers marked * 
10—Hoywood Wakeeld 1S SE Ee 32 
Auditorium chairs. Direct and unaffiliated dealers. 
21—Ideal al Seating Co Re Se ee 31 
Aud airs. Unaffiliated dealers. 
22—International Rig acer NON ee 55.0-0.08 2, 17 
Pro. , SM, wo equipment (22B), in-car 
23—Irwin NN oe ipa bane '3-5.0'6 39 
uditorium & Unaffiliated dealers. 

King Ameren SA ee 24 
~* oa equipment for drive-In theatres. 
25—Knorville Scenic Studios, | ee 40 

Interior decoration. D 
26—LaVeri Machine Werks Reece ena cle 30 
Projector parts. 1 dealers. 
27—Maier-Lavaty te. Beenie s Weeuinn yg cae 40 
Uniforms. Direct. 
26—Marsh Wall Products, Inc.............. 9 
rehitectural materials, Direct. 
eae ON | re 3 
Carpeting. NTS and direct. 
30—Motiograph, Gai, ve aaa oy . 34 
In-ear speakers ( + sou ceutonet ¢ ), 
ae 
31—National Carbon Con | SE 8 
Projection carbons. diatom: 
32—National Sanit P Sy i, ee 
Janitorial oan Bg w May af 
33—National Super Service Co., Inc......... 39 
Vacuum cleaners. All dealers. 


ational Theatre Supply 


Reference Adv. 
Number Page 
35—Novelty Scenic Studios, Inc............ 20 
Interior decoration, Direct. 
36—Plastic Enterprises, Inc........ .... aan 
Dickies for theatre uniforms, Direct. 
37—Poblocki Se ee ee eee 4 5 
arquees an. portable refreshment bar (37B, 
boxcoess (376 » poster cases (37D). All dealers 
36—RCA C0 SSGL oa ee eee 35 
In-car speaker maintenance service. 
E 39—Reynolds Manufacturing Co............ 24 
lowers and fans. All dealers. 
40—S. o.: S. Cinema Supply Corp........... 32 
siiaiemne ra Pte Ee ee 19 
Sereens. All Sc. 
42——Gimanins Sens, Bs Foc... cc acdc cceee 28 
Popcorn seasoning. Direct. 
43—Smith & Sons Carpet Co., Alexander.... 3 
Carpeting. NTS and direct. 
44—Sportservice, Inc. .......... 0. cee eee 24 
Complete concession service. 
45—Strong Electric Corp., The. ........... 23 
Projection are lamps All dealers. 
46—Telesonic Theatrephone Corp........... 29 
Hearing aids. Direct. 
47—Theatre Managers 'Institute........... 31 
Correspondence course in theatre management. 
48—Ticket Register Industries Oe Ro crOae re 20 
Ticket registers. 
49—Typhoon Air Conditioning Co., Inc...... 21 
nit air-conditioners. Direct. 
50—Vallen, Inc. ...:24<:.4......... 37, 39, 4! 
Curtain controls (5QA), curtain tracks (50B). 
Franchise dealers. 
51—Vocalite Screen Nee Seta 8 cao 34 
Sereens. D 
52—Wagner sg Sechuns Rite eo ass 10 
Changeable letter signs. Unaffiliated dealers. 
53—Wenzel Projector ot ee ee 37 
Soundheads (53A), te ag (53B), amplifiers 
(53C). Unaffiliated dealers 
oe ee 28 
Foreign distributors. 
55—Williams Screen Co................... 37 
Sereens. Direct. 


EDITORIALLY 


NEW MODEL PROJECTOR, page 27. 

"RCA 100" mechanism is added to the line of 
Brenkert projection equipment distributed by RCA 
dealers, retaining certain basic features of the 
Brenkert BX-80 while offering others of its own. 
Postcard reference number E56. 


ADDITIONAL METAL MIRRORS, page 27. 

Metal reflectors in a greater variety of diameter 
are announced by Heyer-Shultz, Inc. Making metal 
projection arc reflectors available for the latest as 
well as older type of lamps. Postcard reference 
number I9A. 


FOLDING STADIUM CHAIRS, page 27. 

Wood and metal folding chairs fabricated for 
outdoor use by the American Seating Co. Post- 
card reference number E57. 


NEW PATTERNS IN PANELING, page 30. 


Find woods and marbles are reproduced in a 
group of new "Marlite" plastic-finished wall and 
ceiling panels manufactured by Marsh Wall Prod- 
ucts, Inc. Postcard reference number 28A. 


MATS FOR RECESSED LAYING, page 30. 
New scraper type of matting especially adapted 

to easy finish into floor recesses developed by the 

American Mat Corp. Postcard reference number 3A. 


DRIVE-IN STADIUM CHAIR, page 31. 

Chair introduced into the line of the Ideal Seat- 
ing Co., especially for the seating of drive-in 
stadium sections in front of the screen tower. 
Postcard reference number E59. 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 






















ALABAMA 
i—Queen Feature Service, 2009 Morris Ave., Birmingham. 


ARKANSAS 
2—Theatre Supply Co., 102! Grand Ave., Fort Smith. 


CALIFORNIA 


Los Angeles: 
3—Breck Pheteplay Seonly, Inc., ~y s. Vermont Ave. 
4—John P. Filbert, 2007 S. Vermont A 
National Theatre Supp - 1961 S. Vermont Ave. 
5—Prejection Equipment & Main ey 1975 S. Vermont Ave. 
. F, Shearer, 1964 S. Vermont 


San Diego: 
7—Riddles Theatre Supply, 1543 Fifth Ave. 


Fresno: 
8—Midstate Theatre Supply, 1906 Thomas. 


San Francisco: 
National Theatre Supply, 255 Golden Gate Ave. 
9—Pred Theatre Supplies, 187 Golden Gate Ave. 
10—B. F. Shearer, 243 Golden Gate Ave 
ii—Western Theatrical Equipment, 337 ‘Golden Gate Ave.* 


COLORADO 


Denver: 
12—Graham Brothers, 548 Lincoln St. 
National Theatre Supply, 2111 Champa . 
13—Service Theatre Supply, 2054 Broadw 
14—Western Service & Supply, 2120 Broadway." 


CONNECTICUT 


New Haven: 
15—Phillips Theatre Supplies, 130 meadow st.* 
National Theatre Supply, 122 Meadow 


DISTRICT OF SneeA " Washington) 
16—Brient & Sons, 802 Cap 

17—Ben Lust, 1001 New a yo N.W. 
FLORIDA 

i8—Joe Hornstein, 714 N. E. ist St., M 


ami. 
19—Southeastern Equipment, 625 W. Bay ‘o Jacksonville.* 
20—United Theatre Supply, 110 Franklin St., Tampa. 


GEORGIA 
Albany: 

2i—Dixie Theatre Service, 1149 Dawson Rd. 
Atlanta: 

22—Capitol City Supply, 161 Walton St., N. W. 


Naitonal Theatre Suppiy, 187 Walton St., N. W. 
23—Southeastern Theatre wy 201-3 —. “3 N. W.* 
24—Wil-Kin Theatre Supply, 150-4 Walton St., N. 


ILLINOIS 


Chicago: 
25—Abbott Theatre Supply, 1311 S. Wabash Ave.* 
26—Academy Theatre Supply, 1235 S. Wabash Ave. 
27—Drell T Supply, 925 W. Jackson Bivd. 
en Theatre Service & Equipment, 1950 W. Belmont 


29—Movie Supply, 1318 S. Wabash Ave. 
National Theatre Supply, 1325 S. Wabash Ave. 


INDIANA 


Evansville: 
30—Evansville Theatre Supply, 1738 E. Delaware St. 
Indianapolis: 
3i—Ger-Bar, ine, 424 N. Iilinois St. 
32—Mid-West Theatre Supply Company, 448 N. Illinois St. 
National Theatre Supply, 436 N. Illinois St. 


IOWA 
Des etees: 
Sateen) Yooure Guage ster Wich eee, ee St 
KANSAS 
84—Southwest Theatre Equipment, P.O. Box 2138, Wichita. 


Unaffiliated and RCA dealers are numbered, with RCA dealers distinguished by 
an asterisk. National Theatre Supply (NTS) branches are geographically listed. 


KENTUCKY 

Louisville: 
35—Falls City Theatre Equipment, 427 &. Third St. 
36—Haddon Theatre Supply, 209 8. Third St. 
LOUISIANA 


New Orleans: 
37—Delta Theatre Supply, 214 S. Liberty S 


38—Hodges Theatre Supply, 150 S. Liberty ‘st. 
National Theatre Supply,-220 S. Liberty S' 
MARYLAND 

Baltimore: 


39—Dusman Motion Picture Supplies, 7! a. Charles St. 
National Theatre Supply, 417 St. Paul 


MASSACHUSETTS 
Boston: 


28 Piedmont St.* 


28 Winchester St. 
20 _ St. 









Service & St. 


MICHIGAN 


Detroit: 
46—Amusement Supply, 208 W. Montcalm St. 
47—Ernie Forbes Theatre Supply, 214 W. Montcalm St.* 
en ae, Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 
49—United Theatre Equipment, 250! Cass Ave. 
Grand Rapids: 
50—Ringold Theatre Equipment, 106 Michigan St., N. W. 


MINNESOTA 


Minneapolis: 
5i—Minneapolis Theatre Supply, 75 Glenwood Ave. 
52—Elliott Theatre Equipment, sme oe. Ave. 
53—Frosch Theatre Supply, i111 Currie 
National Theatre Supply, 56 Glenwood an 
54—Western Theatre Equipment, 45 Glenwood Aye. 


MISSOURI 


Kansas City: 
55—Missouri Theatre Supply, 115 W. {8th St.* 
National Theatre Supply, 223 W. 18th St. 
56—Shreve Theatre Supply, 217 W. i8th St. 
57—Stebbins Theatre Equipment, 1804 Wyandotte St. 

t. Louis: 

58—Hornstein, Joe, 3146 Olive St. 
National Theatre Supply, 3212 Olive St. 
59—St. Louis Supply Co., 3310 Olive St.* 


NEBRASKA 
Omaha: 


60—Ballantyne Co., 1707 Davenport St. 
National Theatre Supply, 1610 Davenport St. 


6i—Quality Theatre Supply, 1515 Davenport St. 
62—Western Theatre Supply, 214 N. {5th St.* 
NEW MEXICO 

63—Eastern New Mexico Theatre Supply, Box 1099, Clovis. 
NEW YORK 

o_Aibeny: 


64—Albany Theatre Supply, 1046 Broadway. 
65—Empire Theatre Supply, 1003 aw 
National Theatre Supply, 962 Broadway. 
Auburn: 
—- — Theatre Equipment, 5 Court St. 
aio: 
67—Becker Theatre Equipment, 482 Pearl St. 
68—Eastern Theatre Supply, 496 Pearl St.* 
National Theatre Supply, 498- 500 Pearl St. 
69—United Projector & Film, 228 Franklin St. 
=e York City: 
W. 4th 


musement Supply, 341 
Ft—eapltel Motion Picture Supply, 630 *winth Ave.* 






















Motien og Supplies, 364 W. 44th St. 
630 Ninth 


r . 44t 
74—S. 0. S. Cinema Supply, 602 
75—Star Cinema Supply. 441 W. 50th St. 
Syracuse: 
76—Central N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 


Charlotte: 
77—Bryant Theatre Supply, mf S. Church St. 
78—Dixie Theatre Supply, Box 217. 
National Theatre Supply, 304 5. Geta h St. 
79—Southeastern Theatre Equipment, -_ s. Poplar St.* 
80—Standard Theatre Supply, 222 S. reh St. 
8i—Theatre Equipment Co., 220 S. ar st. 
82—Wil-Kin Theatre Supply, 229 S. Church St. 

Greensboro: 
83—Standard Theatre Supply, 215 E. Washington St. 
84—Theatre Equipment Co., tii Edwards Pl. 
NORTH DAKOTA 
85—McCarthy Theatre Supply, 55 Fifth St, Farge. 
OHIO 

cg 

kron Theatre Supply, 1025 N. Main St. 
"Ciosleasth: 


87—Mid-West Theatre Supply, 1638 Central ce. - 
National Theatre Supply, 1637-39 Central Pkway 


Cleveland: 








89—0O 
90—Oliver Theatre Supply, 2108 S. Payne. 
9i—Okiahoma Theatre Supply, E. 23rd & Payne. 
Columbus: 
92—American Theatre Equipment, 165 N. High St. 
Dayton: 
93—Dayton Film, 2227 Hepburn Ave. 
94—Dayton Theatre Supply, {11 Volkenand St. 
95—Sheidon Theatre Supply, 1420 Canfield Ave. 
Toledo: 
96—American Theatre Supply. 519 E. Broadway. 
97—General Theatre Equipment, 109 Michigan St. 
98—Theatre Equipment Co., 109 Michigan St. 
OKLAHOMA 


Oklahoma City: 
99—Howell Theatre Supplies, 12 S. Wether Ave. 
National Theatre Supply, 700 W. Grand Ave. 
100—Okiahoma Theatre Supply, 628 W. Grand Ave.* 


OREGON 

Portland: 
10i—B. Shearer, W. Kearney St. 
02—Theatre Utilitioe Serve, 1935 N. W. Kearney St. 
103—Western Theatre Equipment, 1923 N. W. Kearney St. 
PENNSYLVANIA 

Palladeiphie: 

1305-07 Vine st.* 


104—Blumberg Bros., 

National Theatre Supply Co,. 1225 Vine St. 

105—Penn Theatre Equipment, 307 N. * 3th St. 
Pittsburgh: 

106—Alexander Lng 4 Ne ~ 1705 Blvd. of Allies.* 

107—Atlas Theatre Supply, 425 Van Braam St. 

National — spn, 1721 Bivd. of Allies. 

08—Superlor Motion Picture Supply, 84 Van Braam St. 
Wilkes Barre: 

109—Vineent M. Tate, 1620 Wyoming Ave., Forty-Fort. 


RHODE ISLAND 
110—Rhode Island Supply, 357 Westminster St., Providence 


SOUTH DAKOTA 
itt—American Theatre Supply, 316 S. Main St., Sloux Falls. 


TENNESSEE 


Mompet: 
{12—-Monareh Theatre Supply, 492 S. Second St.* 
National Theatre's Supply, 412 8. Second St. 
113—Tri-State Theatre Service, 318 S. Second St. 


TEXAS 


Dallas: 
(14—Hardin Ttssire Supply, 714 Hampton Rd. 
115—Herber B 408 arw 
116—Modern Theatre Equipment, 214 8. St. Paul St. 
National Theatre Supply, 300 S. Harw t. 
117—Southwestern Theatre Equipment, 2010 Jackson St.* 





Houston: 
118—Southwestern Theatre Equipment, 1416 Main St.* 
UTAH 

Salt Lake City: 

9—Intermountain Theatre Supply, 142 E. First St. 

{20—Bervies Theatre Supply, 256 E. Firs 
121 —Western Sound & Equipment, (42 E. First South St.* 
VIRGINIA 
122—North Theatre Supply, 2706 Cooley Ave., Norfolk. 
WASHINGTON 

Seattle: 


2400 Third 
National Theatre Seoply, Posto S. Sec 
i F. ae Secon -_ 

Western Theatre Equipment, 2224 Second Ave. 
WEST VIRGINIA 
127—Charleston Theatre Supply, 506 Lee St., Charleston. 


WISCONSIN 

aaeeeee: 
128—Manhardt c hours st.* 
ie oe tre ae oe & 
130—Theatre Equipmest 5 y 1000 N. Seventh St. 


ply. 1504 “ ‘p- E. South Pike. 
ASt 
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NEWS AND VIEWS OF THE MARKET AND ITS SOURCES OF SUPPLY 





RCA Announces a case casting are equipped with oil baffles 


° against penetration of oil into the film com- 
New Brenkert Projector partment, yet with shaft bearings lubricated 


A NEW MODEL Brenkert throughout their length. The intermittent 
theatre projector has been announced by movement and gearing used in the Model 
the Theatre Equipment Section of the RCA BX-80 have been continued in the “100.” 
Engineering Products Department in a The new model is designed for mounting 
news report preliminary to release of tech- projection lens also of 4-inch diameter, 
nical details. Features of the new model, thus accommodating the f/2.0 and £/1.9 
cataloged as the “RCA 100,” are cited in speeds in the longer focal lengths. 
the announcement as follows: 


Nylon rollers have been adopted to elimi- ° 


Metal Mirror Line and 
Distribution Extended 


ADDED distribution facil- 
ities and extension of its line of metal pro- 
jection arc reflectors to include diameters 
up to 16% inches, have been announced by 
Heyer-Shultz, Inc., Cedar Grove, N. J. 

The complete line is now available 
through both National Theatre Supply 
branches and dealers affiliated with the 
RCA organization, rights to the latter 
having been granted recently. 

The Heyer-Shultz line thus makes metal 
mirrors available for the new high-am- 
perage reflector lamps designed for the 
9mm and larger positive carbons. The en- 
tire group added to the line consists of a 
12-inch for Brenkert ‘“‘Senarc” and ‘“Ra- 
darc” lamps; 1314-inch for high-speed use 
in Brenkert “Hi-Enarc” lamps; 1514-inch 
for Motiograph “Hi-Power” lamps; 16- 
inch for the Ashcraft “Super-High”; and 
16%4-inch for the Strong “Mighty 90” and 
the National Theatre Supply 9mm lamp. 

A new edition of the Heyer-Shultz re- 
flector and optical alignment instruction 
booklet has also been issued. The new 
booklet gives more complete instructions 
for the optical alignment of the projection 
lamps, and a new film track pin-hole plate 
of self-centering type and adapted to any 
35mm projector has been made available 
for the use of this convenient system of 
optical alignment. 





The new Brenkert "RCA 100" projector from the 
operating side (above) and showing the gear box. 





nate lubricant from the film compartment, 
which is completely visible through a glass GLASS SCREEN ADDED 

door. The gear compartment is similarly National Theatre Supply has been named 
covered, enclosing it for automatic lubrica- exclusive national and foreign distributors 
tion, and both compartments are lighted. of the fibre glass projection screen manu- 
Lubrication of the type used on previous factured by the Nu-Screen Corporation, 
Brenkert projectors has been retained, and New York, according to a joint announce- 
all rotating shafts running through the main ment of the manufacturer and NTS. 
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New Heavy-Duty Metal 
And Veneer Folding Chair 


PRIMARILY for the hall 
which may be occasionally used as an audi- 
torium, but also adapted to the temporary 
seating of the ground in front of drive-in 
screen towers for special presentations, such 
as Sunday concerts, is a new model folding 
chair developed for rugged wear by the 
American Seating Company, Grand Rapids, 
Mich. 

Cataloged as the No. 44, it exemplifies 
the long distance traveled by the design of 





such equipment since the years when its 
folding chairs were found even in small 
town “opry” houses. It is constructed for 
rigidity in use and practically to eliminate 
chance of toppling over. Tubular construc- 
tion in a “Y” design distributes che sitter’s 
weight evenly. 

The back and seat are heavy-duty ply- 
wood, formed to follow body contour for 
firm support. The chair is folded com- 
pactly by placing one hand on the back and 
lifting the front edge of the seat. ‘There 
are no sharp edges or corners on which to 
tear clothing or to cause any cuts or other 
bodily injuries. 

Light in weight for easy portability and 
storage, the No. 44 has baked enamel metal 
‘parts lacquered veneer, while feet are of 
rubber. 










FOR STUDIOS EVERYWHERE... 


Western Electric Recording Equipment 


RECORDING 


Westrex brings to 
studios a complete 
line of equipment for 
photographic, mag- 
netic and disk re- 
cording. There is a 
system for every stu- 
dio — large or small. 


i 35 MM RECORDING 
SYSTEM 





RE-RECORDING 


Westrex and Western Electric 
re-recorders offer a choice of 
100 mil standard, 100 mil 
or 200 mil push-pull, photo- 
graphic or magnetic. 


WESTERN ELECTRIC 
RE-RECORDER 





Westrex Theatre Sound Systems 


SOUND AND PROJECTION 
SYSTEMS 


Westrex Master, Advanced 
and Standard Sound Systems, 
all featuring Western Electric 
Hydro Flutter Suppressors, 
meet the needs of every 
theatre. 








LOUDSPEAKER 
SYSTEMS 


Backstage systems for 
theatres and studio review 
rooms, based on Western 
Electric loudspeakers, range 
in size from single units to 
large multiple installations. 


Westrex Corporation 


11] EIGHTH AVENUE, NEW YORK 11, N.Y 


D DIVISION: 6601 


ROMAINE STREET, HOLLYWC 





28 


POPSIT PLUS is always liquid at indoor tempera- 
tures ... no pre-heating, no scooping, no splat- 


tering . . . just pour into the measuring cup and 
pop the sellin’est corn you've ever tasted! 


POPPING OIL SPECIALISTS TO THE NATION 








Lightweight Screen of 
Sealed-Seam Construction 


A NEW projection screen 
of lightweight construction and with sealed 
seams which are perforated (for theatre 
installation) uniformly with the rest of the 
screen, has been developed by the Da-Lite 
Screen Company, Chicago. Called the 


“V-1,” it is of vinyl plastic coated type 
with weight of fabric so controlled as pi 
make it possible for so few as two men to 
hang and lace it to the frame as it is yp. 
folded. Shipped folded, a screen 18 x 13 
feet can be reduced to a package of dimen. 





| sions and weight illustrated in the accom- 








panying photograph, according to the 
manufacturer. 

A feature of the “V-1” is the method of 
forming the seams. The panels of fabric 
are butted together and then sealed per- 
manently by a special process employing 
laminating strips. Sound screen _perfora- 
tions are therefore distributed uniformly 
throughout the screens with seam inter- 
ruption. The manufacturer points out that 
this continuity of perforations prevents the 
intrusion of white ‘seam strips.”’ 

The ‘‘V-1” is described as flame-proof, 
fungus-resistant and readily washable with 
any commercial paint detergent. For tests 
by local fire authorities it is not necessary 
to cut a swatch, a sample for this purpose 
being included in each screen order. 

© 


Beauty Serves Visibility 
In 1950 In-Car Speakers 


RETAINING established 
functional features of previous models, the 
1950 line of in-car speaker equipment re- 
cently announced by the RCA Theatre 
Equipment Section offers attractive styling 
which includes functional advantages. The 
finish of speaker housings, which is called 
“Starlight,” has been adopted to provide 
greater visibility at night at the same time 
that it presents a handsome appearance. In 
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, mottled effect of aluminum and cobalt 
grey, it diffuses as it reflects surrounding 
low-level illumination, thus being dis- 
cernible without creating a glare spot. 
Junction boxes have translucent plastic 
tops, which are available in a choice of red 
or mother-of-pearl. The plastic cover trans- 





mits light from a lamp inside the box to 
provide, in an optional feature, a beam of 
light to the base of the post and another 
over the immediate ramp area. 

Another new feature of the 1950 line 
is the availability of a “cast-in hanger” de- 
sign for junction boxes, as an alternative 
to the rubber-covered wire or aluminum 
basket type speaker receptacle. The new line 
provides ridges in the top of the junction 
box housing, and over these a supporting 
arm is fitted so that the speaker is held 
in place by its own weight. 


Fogger-Sprayer Permits 
Clean Roadway Oiling 

ONE OF THE features of 
the versatile fogging-spraying equipment 
developed by Welch Equipment, Inc., Chi- 
cago, for drive-in theatres, is its applicator 
for uniform and controlled distribution of 
road oil over drives and ramps. In referring 
to this feature, a description of this equip- 
ment in the February issue of BETTER 
THEATRES, contained a sentence which 
should have read, “It is a pressure-spray 
applicator which prevents heavy fluid dos- 
age that may still be messy at showtime.” 
Due to typographical error, the word pre- 
vents became presents. 

The road oiling attachment so controls 
distribution that drives and ramps can be 
conditioned on any day without fear that 
spotty dosage and fluid concentrations will 
cause messy conditions, which might even 
continue to be present when the public was 
admitted that evening. 

The equipment is operated from a jeep 
for its various applications, which also in- 
clude fogging of aerosol-borne insecticides, 
spraying of weed killers over drives, ramps 
and plantings; spray-painting of the screen 
and buildings ; and auto tire inflation. The 
equipment can be removed from the jeep 
in about 15 minutes. 

For drive and ramp maintenance, spray 
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The mat that cuts breakage “™ 
costs, prevents accidents, pro- = 


motes sanitation, saves money. ™ 


AMERICAN 
Counter- (red 


IDEAL FOR USE 


behind candy counters and pop- 


corn machines and in lavatories. 


Non-slip surface. Resiliency reduces fatigue. Exceptionally tough 
and long wearing under heaviest traffic. Made of cotton cord 
bound together with rubber compounds. Ridged bottom affords 
aeration and drainage. Rolls up for mopping of floor. 34” thick. 
2 feet wide; any length in one-foot sections vulcanized together. 


----AMERICAN MAT CORPORATION----: 


1722 Adams Street, Toledo 2, Ohio 


i 
i 
[] Please send free folder, "A Mat for Every Purpose." ! 
( Please send prices on American Counter-Tred Matting. ; 
[] Please send information and prices on Ezy-Rug Matting; 1 
C] Traffic-Tred Matting; [) Do-All All-Purpose Rubber and Cord Matting; ; 
C) Ever-Tred Vinyl Plastic Link Matting. i 
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Windsor, Ontario I 
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HOW TO FILL EMPTY SEATS! 


By using THE*TELESONIC THEATREPHONE SYSTEM, you will be able to recapture the lost 
audience of deafened persons. (The missing tenth.) A most practical, simple, and inexpensive 
hearing aid:system of bringing sound motion pictures to deafened persons to any seat in your 
stheatre. without any complications of plugging into any fixed point. TELESONIC THEATREPHONE 
gmay*be the means of lifting your theatre from the loss to the profit column and its installation 
cost will pay for itself many, many times during the course of its use. 


Write us for full details, specifications and theatre owners’ opinions 





Charles H. Lehman, President 


TELESONIC THEATREPHONE CORPORATION 


3 EAST 48th STREET, NEW YORK 17, N. Y. MU 8-2670-1 





29 





| nozzles are provided which distribute any 
| road oil up to 100 viscosity in a mist spray 
| immediately over the surface, effecting 
| penetration without fluid concentrations. 
Thus, it is pointed out, operators of drive- 
ins can themselves keep the drive and ramp 
surfaces in durable condition at a minimum 
of cost. Such oiling is held to be as valuable 
for hard surfaces as for dirt, gravel and 
crushed stone, on the grounds that the bin- 
der of hard surfaces becomes brittle from 
action of the weather if not reconditioned 
at intervals with oil. 





New Super-High Carbon 
Of Increased Efficiency 


A NEW super-high-inten- 
sity positive carbon has been marketed by 
the National Carbon Company, designated 
the “National Hitex.” The new 13.6mm 
x 22-inch carbon is designed for normal 











America’s “First Family” in 
Curtain Equipment has a 
reputation for rendering Top 
Performance at every pro- 





duction. operation at 170-180 amperes. The an- 
nouncement adds: 
CURTAIN TRACKS “The ‘Hitex’ super-carbon, compared 


with the previous super-high-intensity car- 
bons, gives as much as 50% longer life at 
the same current. At a higher current it 
gives as much as 15% more light without 
any measurable increase in heat at the 
aperture, so that the higher light level is 
attained without aggravating the problems 
of heat on the film. In addition, the light 
is noticeably ‘whiter.’ It burns with 30% 
to 50% greater efficiency in terms of light 
produced for a given length consumed.” 


CONTOUR CURTAINS 
CURTAIN MACHINES 
MOTOR GENERATORS 











Write for Full 
Information. 


Automatic Devices Co. 
116 N. 8th Street Allentown, Pa. 

















-SUPER,. 


MADE 
PRECISION 


G4) PROJECTOR PARTS 


Once you've used them, you'll agree that the built-in preci- 
sion and trouble free performance of La Vezzi parts do much to 
hasten repair jobs and help you to the better projection that 
delights patrons. Specify La Vezzi SUPER-SERVICE Parts for 
all your replacementel Your Theatre Supply Dealer has them. 


LaVezzi MACHINE WorKS 


4625 WEST LAKE STREET © CHICAGO 44, ILLINOIS 











@ TYPE LD-90—50 to 90 amps. 

@ TYPE LD-75—40 to 75 amps. 

@ LD-60 BULB TYPE—40 to 60 amps. 

@ LD-30 BULB TYPE—30 amps. 

@ SELENIUM and MAGNESIUM COPPER 


NEW PATTERNS IN PLASTIC-COATED 


Characteristics of the new carbon place 
the consumption rate at 16 inches per 
hour at 170 amperes, 21.5 inches at 180 
amperes, compared with 24 inches for the 
previous carbon. Maximum screen lumens 
are (no shutter, film or filters; £/2.0 con- 
densers) rated 20,700 at 170 amperes, 
24,800 at 180 amperes. Screen lumens at 
80% side-to-center distribution are rated 


17,500 at 170 amperes, 19,300 at 180, 


New Runner Type Mat 
For Easy Recess Fitting 


COUNTER-TRED matting 
with a number of special features, yet 
classified as a relatively low-priced item, has 
been announced by D. W. Moor, president 
of the American Mat Corporation, Toledo. 





One feature is the ease with which it can 
be cut, so that it may be fitted closely into 
floor recesses. It is designed specifically as 


INTERIOR FINISH PANELING 











SULPHIDE RECTIFIERS up to 90 amps. 


FOREST-HARRISON, INC. 


207 RAILROAD AVENUE HARRISON, N. J. 
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Five new wood and five new marble patterns have been introduced into the line of ‘Marlite’ plastic- 
finished wall and ceiling panels manufactured by Marsh Wall Products, Inc., Dover, Ohio, and the 
company further announces that production facilities have been increased to meet the demand for both 
the pattern and solid-color varieties of “Marlite."" The lobby pictured above illustrates the application 


of “Marlite" wood patterns to the modernization of theatre interiors. This installation, in the Stanley 
Company's Grand theatre in Lancaster, Pa., is of ‘Marlite" reproducing the grain and coloration 
prima vera, with doors to foyer included. 
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q runner mat, with an attractive surface 
design combined with effective dirt removal 
characteristics. 

Called ““Traffic-Tred,” it is available in 
3-inch thickness and choice of three slot 
constructions—close, open, or open on end 
of slots only. The manufacturer points out 
that construction allows liberal aeration 


and drainage. 
s 


Stadium Type Chair 


Designed for Drive-ins 


A NEW stadium-type chair 
designed specifically for seating accommo- 
dations in front of drive-in screen towers, 
has been brought out by the Ideal Seating 





Company, Grand Rapids, Mich. The chair 
has been engineered to eliminate all tearing 
and pinching hazards and to provide maxi- 
mum comfort for a chair of this purpose. 
It can be furnished for flat floor or stadium 
riser installation. 

Standards are of iron finished in grey 
baked enamel, the chairs are equipped with 
ball-bearing hinges and rust-resistant hard- 
ware. Seats and backs are of wood-slat 
construction, with finish available in either 
natural color or enamel finish. 


U.S. Firm to Make 
British Theatre Chair 


ARRANGEMENTS have 
been completed for manufacture in the 
United States of the “Ambassador” model 
auditorium chair produced in England by 
Gaumont-Kalee, Ltd., subsidiary of the J. 
Arthur Rank interests. Rights for Ameri- 
can manufacture have been acquired by the 
American Desk Manufacturing Company, 
Temple, Tex., according to A. P. Brashear, 
president, who recently completed the deal 
in England. 

The “Ambassador” includes among fea- 
tures of its construction, special provisions 


BETTER THEATRES, MARCH 4, 1950 














tem concession sales increase beyond expectations. Every speaker becomes a salesman for you. 


Write for details. 


APPROXIMATELY 10% OF DRIVE-IN THEATRES IN THE U.S.A. 
ARE EQUIPPED WITH AUTO-VOICE 


DRIVE-IN THEATRE EQUIPMENT CO. inc. 


CLEVELAND 14, OHIO 


2110 SUPERIOR AVENUE e 


Auto - Voice 
1950 


ACOUSTI-MATIC 
in-car 
SPEAKERS 


Your theatre name imprinted on 
each speaker cabinet puts the final 
perfect touch on the beautiful, 
gleaming new 1950 Auto-Voice 
Acousti-Matic. When you get your 
Auto-Voice with the Talk-Back sys- 























Seventh Edition— 


Bluebook of Projection 
By F. H. RICHARDSON 


The Seventh Edition of this standard textbook on motion picture projection 
brings to all persons concerned with screening 35 mm. film, up-to-minute 
guidance. Additionally, the Seventh Edition contains four chapters on Theatre 

dor the practical instruction of motion picture projec- 


Television, prepared 
tionists. Send your order to— 


QUIGLEY BOOKSHOP, 1270 Sixth Avenue, New York, 20 


$7.25 


Postpaid 

















ADLER 


2-Tone PLASTIC and 
CAST ALUMINUM 
“THIRD DIMENSION” 
LETTERS and 
“REMOVA-PANEL” 
GLASS-IN-FRAME UNITS 


Write for Information 


ADLER SILHOUETTE LETTER C0. 


3021b W. 36th St. - Chicago 32, Ill. 


UNEXCELLED 


SERVICEABILITY 
COMFORT 
BEAUTY 
VALUE 


Custom Built Slide- 
Back, Conventional 
and Drive-In Chairs 
for every condition, 
taste and budget. 












Write for free 
"iterature. 


IDEAL 
SEATING COMPANY 


GRAND RAPIDS, MICHIGAN 























PLASTIC DICKIES, COLLAR 
AND STUDS ATTACHED 


Send neck sizes for thirty-day approval trial. 
Comfort, appearance, 200% savings will show 
why Loew’s and other theatres are taking the 
lead in the use of this dickie. 
PLASTIC ENTERPRISES, INC. 
71 Border Street, Boston 28, Mass. 











[LEARN MODERN THEATRE 
MANAGEMENT 
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tions. Start oa 







log. Est. 20 years. 
THEATRE MANAGERS INSTITUTE 
ington Street 


380 Wash 
Elmira, ow ork, U. s. A. 
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Invitation to your Patrons 
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HEYWOOD- 
WAKEFIELD 


Theatre Seating Division 


Menominee, Michigan 
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Speaking 
tube 


\ $6.00 anywhere im the United States 





























TT 


Why Drive-In Exhibitors 











Dept. Ad. 602 West 52nd St., N. Y. 19 
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5 BIG REASONS | 


flock to S.0.S. _ || 


‘a 1—Complete 35mm pro- || 
_ A jection and Sound ! 
eS outfits from $1595. 

——a,_2—Time Deals Available | 
S A —pay out of income. ||/| 

a 3—All outfits fully ||| 
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ment. 

4—Free engineering ad- 
vice including plans 
and diagrams. | 


Write for Details 5—Full year’s guaran- il 
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THE MOST SIMPLIFIED THEATRE 
BOOKING SYSTEM YET DEVISED 


Enables you to keep an accurate and up-to-the 
minute record of every phase of your theatre. 
$2.00 postpaid. 


QUIGLEY BOOKSHOP 
Rockefeller Center, New York 





for adaptation to floor slopes. These con- 
sist in “variable feet” which are adjustable 
to specific gradients, and in slots of the 
back panel for variation of width. Cush- 


ions are of foam rubber, while fabrics are 
applied so that they may be readily re. 
moved for cleaning or replacement. Produc. 


tion is scheduled to begin April Ist. 
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By JAMES FRANK, JR. 


Vice-President in Charge of Sales, 
Theatre Control Corporation, Detroit 


MANIPULATION of theatre tickets is 
an unhappy possibility and frequently 
a costly fact, unless there is a positive 
means of preventing it. While Tico- 
graph equipment will detect ticket re- 
sale, reuse and other forms of manipu- 
lation, its basic function is to provide 
such automatic accounting of admis- 
sions that manipulation is stopped be- 
fore it starts. Knowledge of that ac- 
counting is enough to remove tempta- 
tion. Thus the Ticograph is always 
potentially a means of saving money 
both in cash and in labor turnover. It 
also saves the headaches of worrisome, 
embarrassing personal vigilance. 

Conditions that suggest equipment 
are hardly peculiar to the theatre busi- 
ness. There have long been devices of 
similar purpose in other fields. Youth, 
of course, is perhaps particularly sus- 
ceptible. Quite often the management 
of a business is itself to blame when a 
youngster yields to temptation. Pro- 
tection of his own assets would have 
had the incidental effect of a moral 
safeguard! In circuit operation especial- 
ly, when you may have quite a number 
of theatres spread out over a large 
area, you would not expect loose, hap- 
hazard methods of ticket handling to 
be practiced if any positive, business- 
like control were available. Today such 
control is available. 

Ticograph is a system of checking 
theatre admissions, the heart of which 
is an automatic ticket receiver-recorder- 
checker. The theatre owner is assured a 
positive check of admissions through a 
combination of cross-checks, consisting 
in (1) an automatic record of the se- 
quence in which each ticket is de- 
stroyed; (2) hourly and daily count of 
tickets destroyed, which can be com- 
pared with the cashier's report of sales; 
and (3) audible indication that each 
ticket is being destroyed as patrons 
enter. The procedure goes like this: 

The cashier issues the tickets individ- 
ually. The tickets are printed with the 
edges so marked that the proper se- 
quence of them forms a criss-cross pat- 
tern. The doorman gives stubs only to 








Removing Both Loss and 
Temptation at the Door 


patrons requesting them (except in the 
event of reserved seats). As the ticket 
is clipped, the receiver mechanism 
makes a characteristic sound which in 
itself is enough to discourage any hope 
of concealment. 

As has been explained in the trade 
press, the ticket stubs are ‘'filed" in 
locked transparent plastic tubes. In the 
case of circuits, filled tubes are sent 
to the home office, where they are un- 
locked for examination. Any irregulari- 
ties are apparent, and the suspected 
stubs can be removed for examination. 
The home office also compares the 
Ticograph report with the cashier's re- 
port. Empty tubes are returned to the 
theatre for further use. 

A circuit supervisor can of course 
note the Ticograph count and ticket 
numbers at any time as a further mea- 
sure of keeping tabs on operations. 

It has been found highly desirable 
to have a representative of the Tico- 
graph Control Corporation supervise 
use of the installation for a few days. 
An obvious purpose of this is to in- 
struct the theatre personnel; however, 
the system is so simple that most of 
this time is spent on another purpose, 
that of demonstrating the speed and 
ease with which tickets can be handled. 
Such demonstration is especially indi- 
cated where the management might 
encounter a desire to deprecate the 
system; if that desire is present, you 
of course may have precisely a con- 
dition which the Ticograph was de- 
signed to correct. Several days of 
supervised operation show that ‘'com- 
plaints'’ are likely to render the fault- 
finder suspect. 

The mechanism itself is tamper-proof. 
Every trick-of-the-trade has been used 
to jam’ the machine in its years of 
testing, and each possibility has been 
effectively dealt with in the design. 
Tubes can be used only in the Tico- 
graph to which they belong. If the 
mechanism becomes inoperative, an 
alarm rings; pressing a reset button 
allows operation again. The mechan- 
ism is sealed. 

The Ticograph is thus a key to a 
complex problem long familiar in show- 
business—a key, as it were, that locks 
the barn door before the horse gets out. 
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A DEPARTMENT ON PROJECTION & SOUND REPRODUCTION EQUIPMENT 
& METHODS FOR THEATRE OWNERS, MANAGERS and PROJECTIONISTS 








"No other art or industry in the world narrows down its success to quite such a needle's eye as 


that through which the motion picture has to pass—an optical aperture—in the continuous miracle of 


the screen by a man and his machine, the projectionist and his projector." 


TERRY RAMSAYE 








Lamp and Lens Relationship 
In Projection Light Efficiency 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound, Projection and Maintenance, 
Warner Theatres, Newark Zone 


DEVELOPMENT of more 
powerful projection light sources, including 
reflector lamps for higher amperages; and 
of faster projection 
lenses in a greater va- 
riety of focal lengths, 
has stimulated discus- 
sion of the relationship 
of lens to lamp in their 
respective light trans- 
mission characteristics. 

The matter has prac- 
tical significance in the 
selection of equipment 
—in putting together 
the various items of a c-mplete motion pic- 
ture projection lighting system, so in this 
piece I venture on a study of this lens-lamp 
relationship, which I fear must be quite on 
the theoretical side at the outset, but which 
will ultimately be given practical exempli- 
fication. 

The actual and theoretical operation of 
a complete system of motion picture optics 
has been poorly understood by most of 
us who work in the field. Not much in- 
formation is available that can be properly 
applied to this particular subject of deter- 
mining even qualitatively the efficiencies 
of lamp and projector optical systems. 

In most other fields it has been possible 
to compare the measured output of a sys- 
tem with the theoretical maximum input 
to determine the possible efficiencies. It 
might be of interest to apply this method 
of procedure to the optical train of the 





GIO GAGLIARDI 
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motion picture projector and analyze the 
results. 

Figure 1 shows diagrammatically the 
principal and rudimentary elements in a 
motion picture projection system. These 
consist of the picture screen, the projection 
lens, the film aperture gate, and the source 
of illumination. 

The projection lens produces an exact 
and magnified image of the film upon the 
screen by focusing every tiny individual 
point of the gate upon a corresponding sec- 
tion of the screen. Since the film aperture 
is now standardized for all 35mm sound 
film, and the size of the picture is more 
or less limited by the feasible dimensions 
of the auditorium structure, the focal 
length of the projection lens can be deter- 
mined by a bit of arithmetic: First multiply 
the aperture width (which can be sym- 
bolized by the letter S) by the projection 
distance (call it L) ; then add the aperture 
width to picture width (call it D). Now 








FILM GATE 
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FIGURE | 




















divide the answer to the SL multiplication, 
by the answer to the §D addition. This 
division will give you the equivalent focal 
length. (This formula is otherwise indi- 
cated at the end of the article, in Equa- 
tion 1.) 

Having determined the gate size, the 
screen size, and the focal length of the 
projection lens, let us see what effect these 





Lh onnraine 


WORLD 
RENOWNED 


Lorraine Carbons lead in Screen 
Light brilliance. The light is 
evenly distributed to every cor- 
ner of the screen. 


Economy 1... LAMP MAINTENANCE 
——-New copper-coating process now de- 
signed to eliminate pitting of mirrors. 
The copper coating does not strip back 
but recedes in minute bead form. Hence, 
mirror replacement and re-surfacing costs 
become negligible. 


Economy 2... SAVING IN CARBONS 
—Lorraine Carbons burn at a slower rate, 
giving a steadier, more even light distri- 
bution on the screen. 


Economy 3... CURRENT CONSUMP- 
TION—Lorraine Carbons produce more 
light at lower amperages. 


Lorraine Carbons are now cello- 
phane-packed to insure an air-tight 
moisture-proof product. 


FOR ANY LAMP... ANY SIZE 
THEATRE OR DRIVE-IN 


Write for distribution data. 


CARBONS, INC. 


BOONTON, NEW JERSEY 


NEW YORK: 234 WEST 44th STREET 








IT’S TIME TO CHECK 
UP ON THOSE 
DRIVE-IN NEEDS 





THEN BUY 


PROVEN 


SATISFACTION BY BUYING 


\/ MOTIOGRAPH Model "AA" 
Double Shutter Projectors for 
beautiful, rock-steady pictures 


\/ MOTIOGRAPH SOUND for life- 
like reproduction 

\/ MOTIOGRAPH ARC LAMPS for 
an abundance of screen illumina- 
tion 

\/ MOTIOGRAPH MOTOR-GEN- 
ERATORS for a dependable source 
of arc current 


\/ MOTIOGRAPH IN-CAR SPEAK- 
ERS for exceptionally fine sound 
and ability to take abuse 


Order them now from your 
Motiograph dealer or write 


MOTIOGRAPH, INC. 


4431 W. Lake St., Chicago 24, Ill. 


Export Division (Except Canada) 
Frazar & Hansen, Ltd., 301 Clay St. 
San Francisco 11, California 








AMERICA’S Foremost SCREENS 


—_—__ — . 





VOCALITE SCREEN CORP. 
ROOSEVELT, N. Y., U. S. A. 
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elements have on the efficiency of the over- 
all system. 

Let us consider them first in conjunction 
with a “perfect” source of illumination. 
Imagine that the illumination is provided 
by any evenly lighted piece of diffusing 
ground glass placed just at the left of the 
aperture, as in Figure 1. If the diffusion 
is perfect, and the surface is large enough, 
this source will appear equally bright from 
every direction of observation from the 
lens side of the gate. And the illumination 
at the screen can be found mathematically 
(as by Equation 2 given at the end of this 
discussion for those who might find it of 
theoretical interest). 

Figure 2 shows two apertures, one being 
the film gate, the other the rim or effective 
stop of the projection lens. Since the gate 
is the focal point of the lens and is imaged 
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FIGURE 2 




















on the screen, it is known in optical theory 
as a field stop (a limiting factor of the pic- 
ture size) and limits only the area of the 
picture, without having any effect on the 
intensity of the screen illumination. This 
can be readily proven as follows: 

If a metal mask containing a small hole 
were inserted at the gate, the size of the 
picture on the screen would be reduced— 
but the illumination of the remaining por- 
tion would not be changed (Figure 3). 
In other words, placing this mask at the 
gate would have the same effect as moving 
in the black border of the screen. This 
result should be expected from the fact 
that the film aperture and projection screen 
are optically equivalent to each other (con- 
jugate planes). 


APERTURE REDUCTION 


On the other hand, if the same small 
mask were placed over the left of the lens, 
the illumination of the entire screen would 
be reduced (Figure 4). This is because the 
effective area, or aperture, of the projection 
lens would be reduced, thereby decreasing 
the actual intensity of illumination; but 
this illumination would still be spread over 
the entire surface of the screen. The hole 
in the mask against the lens would then 
operate as an aperture stop instead of a 
field stop. 

A similar effect can be produced by re- 
ducing the effective diameter of the lens it- 
self. This function of the effective lens 
opening, or aperture, is used to calculate 
the “speed” of a lens. It can be said that 
the light passing ability, or the speed, of 


a lens (usually expressed in an f number) 
is equal to the focal length of the lens 
divided by the effective lens stop diameter. 

For a condition such as in Figure 2, 
where the projector gate is illuminated 
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PLeim GATE SCREEN 
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FIGURE 3 

















fully regardless of the angle of observa- 
tion, the light intensity at the screen will 
vary inversely as the square of the lens f/ 
number. This means that for the above 
condition, the lower the f/ number of a 
lens, the greater will be the illumination 
at the screen. 

Going back to Figure 1, let us assume 
that a physical mask or stop is placed in 
the beam of light between the projection 
lens and the screen, as is shown in Fig- 
ure 5. This new stop serves to reduce the 
intensity on the screen, but if fairly close 
to the lens, it will still keep the whole area 
illuminated. The resulting illumination will 
be less, and the new aperture will become 
the controlling stop of the system. 

The illumination of the screen area be- 
tween the center and the edge, for a fully 
lighted aperture, would normally vary ac- 
cording to the distance from the lens to 
the center and to the edge—that is, accord- 
ing to the relationship of those two distances 
(for those who would like to test this, 
Equation 3 is given at end of article). 

However, the new stop will cause one 
further ill effect, which can be visualized 
from Figure 5. Light will be received at 
the edge of the screen only from that por- 
tion of the new stop through which the 
projection lens can be seen. Looking from 
the edge P of the screen (Figure 5) 
through the stop-aperture, only a small 











f\eim GATE 






STOP MASK 
LIGHT SOURCE 


FIGURE 4 

















section of the lens can be seen, therefore 
the illumination at point P will be reduced 
accordingly. This condition, produced by 
a combination of the stop and the lens, 
is sometimes called “vignetting.” 

In all the above cases we have assumed 
that the film aperture is completely and 
evenly filled with illumination, and that 
it appears equally bright from all angles 
as viewed from the right side (lens side). 
This condition, however, does not always 
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apply. Suppose that the diameter of the 
diffusing glass disk (the source of light) 
on the left side of the film gate were re- 
duced so that when the projection lens pro- 
duced an image of the disk’s limiting cir- 
cumference, this image would be located 
in the same position of the real stop in 
Figure 5, then the image would have ex- 
actly the same effect as the real stop in 
reducing the intensity of illumination at the 














LIGHT SOURCE 


FIGURE 5 




















center of the screen. In this case the image 
of the diffusing disk would become the 
limiting stop of the whole projection system. 

The idea of the perfectly diffusing disk 
as a source of light on the left of the film 
gate is, of course, purely theoretical ; how- 
ever, it serves the purposes of illustration. 
The source of light for our modern pro- 
jection systems is the arc and we should 
now consider its position and function in 
the system. 


THE FILM GATE IMAGE 


An ideal, but naturally impossible, 
set-up would be to have a carbon crater 
the exact size of the film gate and located 
directly in the film gate. This would ful- 
fill all the optical conditions and give the 
maximum amount of light. 

That being impossible, let’s consider the 
carbon crater removed away from the film 
gate, its size reduced to economical limits, 
and some optical elements inserted which 
will focus an enlarged image of the crater 
upon the film gate. This is the condition 
we have in projection. Now since the film 
gate is the field stop of the projection lens, 
the image of the crater must be large 
enough to cover the whole film gate aper- 
ture, otherwise the image of the crater will 
act as a field stop for the optical system 
—that is, reduce the size of the picture. 

The optics used for magnifying the im- 
age of the crater may be condensers or 
reflectors, depending upon the type of car- 
bons or the type of lamp used. In these 
cases the condenser and the reflector func- 
tion as the sources of light as far as the 
projection lens is concerned. In so doing, 
however, their actual dimensions and loca- 
tion with respect to the projection lens 
can have definite limiting factors upon the 
whole projection system. It can be seen, 
by comparing Figure 6 with Figure 1, that 
the lamp condenser or reflector has now 
replaced the diffused glass light source in- 
dicated in Figure 1. 
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—under 


Think of it—every In-Car Speaker and 
Junction box in your Drive-In operating 
at top efficiency when your season starts. 
No anxiety over your equipment at cur- 
tain time. No unexpected expense to face 
on last-minute maintenance. 


Under the RCA Sound Parts Plan, 
RCA Service Engineers give every RCA 
In-Car unit in your theatre a thorough 
Spring check-up—well in advance of the 
scheduled opening. Any speaker or junc- 
tion box not up to RCA standards is 
restored to its original performance. 
Faulty speaker mechanisms and com- 
ponents are replaced with brand-new 
RCA parts. Spare speakers are main- 
tained at no extra charge. Regular check- 
ups continue throughout your season. 








RCA’s In-Car Speaker Repair Plan 


Perfect start 
for Spring— 





For as little as a penny a week per car 
station, this plan is available to every 
RCA equipped Drive-In theatre on RCA 
Contract Service. Rates are arranged on 
either a weekly or monthly ‘“‘seasonal’’ 
plan—whichever meets your needs. 


For complete information, wire or write— 





WHAT IT DOES FOR YOU 


® Assures you that all your In-Car equipment 
will be in top condition for the new Spring 
season—and be kept that way. 


© Provides periodical check-ups throughout your 
season. 


© Assures prompt and reliable service. 


® Relieves you of the work and worry of keeping 
your In-Car units working all the time. 


© Enables you to budget upkeep costs. 











RCA SERVICE COMPANY, INC. 
A RADIO CORPORATION of AMERICA SUBSIDIARY 


CAMDEN, NEW JERSEY 





Make “The Needle’s Eye’ your projection round table. 















fm HEYER-SHULTZ 


ecto 


AUTHORIZED LEADING THEATRE SUPPLY DEALERS ! 


Manufactured by HEYER-SHULTZ, INC. Cedar Grove, N. J. 
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A FINER 


PROJECTION LAMP 
FOR BETTER THEATRES 


Ne projection lamp made will pro- 
duce more light than the New Ash- 
eraft C70 at comparative currents. A 
precision built — wide range — 40-65 
ampere lamp — capable of projecting 
a brilliant picture in all theatres, 
large and small. 

See your Independent Theatre Supply 
Dealer or write factory direct for full 
information. 


Cc. S. ASHCRAFT MFG. CO. 
36-32 38th St. L. I. City, NW. Y. 





Movies that are as 


Smooth as Velvet 


with GARVER Rectifiers 





Single phase is the logical, most economically installed 
power source for your Drive-In Theatre. Install Garver 
S.7".-80 Rectifiers. Proved unquestionably, with over 
two years’ service, in hundreds of Drive-Ins. Smooth- 
ness unexcelled by any type of equipment. Thoroughly 
—— and —, to operate. One of the fol- 
owing types will admira meet your requirem : 
SP-60, 3P-60, SP-80, 3P-80. — 


Garver Electric Co., Union City, Indiana 
Dependable Rectifiers since 1915 








You'll save time—be able to de- 
tail your requirements—by writing 
advertisers direct. However, The 
Theatre Supply Mart provides a 
postcard for your convenience. 
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From the previous statements it may be 
reasoned that the projection lens will form 
an image of the condenser or reflector to 
the right of the lens, and that this image 
may act as an aperture stop for the whole 
system. 

The above study produces the following 
conclusions : 








REFLECTOR IMAGE 





FIGURE 6 




















Since the carbon crater is imaged on the 
film gate, and the film gate is imaged on the 
screen, any reduction in the dimensions of 
these three points will act as a field stop, 
and will decrease the size of the picture, 
but will not change the illumination inten- 
sity on the screen. 

The projection lens and the lamp optics 
(condenser or reflector) can act as as 
aperture stops for the whole system. Vary- 
ing their dimensions, will not change the 
size of the picture on the screen, but will 
change the illumination intensity over the 
whole screen. 

In other words, if the lamp optical sys- 
tem image produced by the projection lens, 
is smaller than the actual aperture of the 
lens, then the lamp optics become the con- 
trolling factor and serve to restrict the 
foot-candle illumination at the screen. 

This matter of “matching” lamp and 
lens in optical characteristics will be further 
dealt with in the April issue of BETTER 
‘THEATRES, 





Sx L 
EQUATION 1: F = —— 
$+D 
where S is width of aperture; D 
width of screen image; L the projec- 
tion distance; F the equivalent focal 
length. 


EQUATION 2: E=7Bsin? 6 


where E is illumination in lumens 
per square foot (or foot-candles) ; 
6 the half-angle of a cone whose base 
is the effective area of the projection 
lens, and whose apex is the center of 
the screen. If dimensions are in feet, 
the answer will be in foot-candles. 


EQUATION 3: Refer to Figure 1 
Illumination at Edge of Screen equals 
4 
— > Illumination at Center of Screen. 


C4 

















The Booth 


AND ITS PEOPLE 








Local 230, Denver, has re-elected J. W. 
Dootey, president. Other officers chosen 
are L, A. BAREFIELD, vice-president; DAN 
M. KE ty, treasurer; R. E. WaAtter, 
secretary; CHARLES P. WEBER, business 
agent. Trustees include H. B. BANzHar, 
ALLEN E. WILson and G. E. CAMPBELL. 
CHaRLES BisHop, Sr., was re-elected 
sergeant-at-arms. 

e 

Ropert W. Greer, business agent of 
Local 386, has been re-elected to a two- 
year term as president of the Columbus 
Federation of Labor. 

e 

The Chicago projectionists’ local has re- 
tained its slate of officers for another two- 
year term. They are JAMES GORMAN, 
president; FRANK GALUZZO, vice-presi- 
dent; CLARENCE A. JALAS, secretary; 


CHARLES FUNK, Sam _ KLUuGMAN, 
CHARLES B. McNeit and ARTHUR 
TUCKMAN, directors; GEORGE Karo, 


CLaupE Homes and Epwarp SCHULZE; 
and Juxius DICKSTEIN, sergeant-at-arms. 
e 


James B. McC e.ian has been in- 
stalled as president of Local 439, New Lon- 
don, Conn., with the other officers, who 
are: vice-president, JOHN KANE; recording 
secretary, LEONARD REED; financial secre- 
tary and treasurer, WILLIAM A. REED; 
business agent, Frep Nowe Lt; board of 
trustees, SALVATORE Patti, IRwiIn Daw- 
LEY and CLEARY PATTERSON; executive 
board, THomas KENurRE, Patti, and 
DAWLEY. 

e 

CHARLES HEMPHILL has been re-elected 
president of Local 226, Jamestown, N. Y. 
It is Mr. Hemphill’s 20th term in the 
office. WuILtIAM F. STEVENS, business 
agent for 18 years, has been re-elected, and 
RavtpH H. Turner, secretary for a quar- 
ter of a century, has been renamed to that 
post. GEORGE W. SAMUELSON is the new 
vice-president ; CHARLES SPARLING, finan- 
cial secretary; and LELAND Warp, treas- 
urer. BANKs BROWN is sergeant-at-arms. 

e 

WALTER FRANCIS KIRKLAND, projec- 
tionist of Dallas, Tex., died recently in a 
local hospital after an illness of one month. 
He was 60. Surviving are his widow and 
a son. 

e 

Heart attacks claimed two of the pro- 
jectionists at the State theatre in Harris- 
burg, Pa., recently within a week. JAMES 
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LEONE, 55 years old, died at his home in 
Carlisle, Pa. His fellow worker, CHARLES 
T. REED, attended the funeral four days 
later, and that night was fatally stricken 
in the projection booth. Horace GLADFEL- 
TER, another projectionist, caught him as 
he fell. Carrying out the “show must go 
on’ tradition, Mr. Gladfelter continued on 
the job, but collapsed from nervous shock 
at the end of the show. Mr. Reed, a vete- 
eran of World War I, was employed by 
Fabian theatre interests for 22 years and 
was an official of the Harrisburg projec- 
tionists’ union, Local 488. 
e 

Harvard D’LAUGHLIN of surburban 
Webster Groves, has been elected business 
agent of Local 143, St. Louis, Mo. He 


has been associated with Loew’s for 25. 


years. He succeeds Harry Barco, who 
was not a candidate. Others elected were 
Tony Buust, president; LEonaRD MIcH- 
AELS, vice-president; Howarp FLIER, 
secretary; HERBERT Butz, financial secre- 
tary; WILLIAM BrILEYy, treasurer; ELMER 
WIeEsER, guide; and Basit BICKEL, ser- 
geant-at-arms. 
e 

James O'BRIEN, projectionist at the 
Rialto theatre in Hartford, Conn., and 
member of Local 486, has revealed that 
his stamp collection, started about two 
decades ago, has passed the 20,000 mark 
and is continuing to increase. “When I 
first started this collection,” he says, “I 
thought it’d hit 100, let alone 20,000 


varieties.” 


THREE-PROJECTOR 
INSTALLATION OF NEW MODEL 





The projection room of the Mercury theatre in 
Elmwood Park, Ill., with its new installation of 
projection and sound equipment including a com- 
plete third-projector installation for emergency 
use. Projectors are the new Simplex X-L, mounted 
on LL-I pedestals and with 18-inch upper and 
lower magazines. Lamps are Peerless “Magnarc" 
supplied by Hertner HI-70/140 Transverters, of 
which there are two. Projection lenses are Bausch 
& Lomb £/2.0 Super-Cinephors. The sound system 
is Simplex c-60 dual channel with Altec-Lansing 
horn system. The floor of the room is of insulating 
cork, while lighting is by fluorescent lamps. The 
front wall is free of conduit. The Mercury is an 
operation of Howard J. Beck and associates. The 
installation was made by the NTS Chicago branch. 
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MANUFACTURERS OF: 
Projectors, Sound 
Heads, Bases, Maga- 
zines, Sound Systems, 
Replacement Parts, 
Accessories, etc. 


Send for complete de- 
scriptive circulars, giv- 
ing full details of the 
many advantages of this 


Wenzel's New 1950 
COMPLETE PROJECTOR 
EQUIPMENT 





Projector 


Pro-50 
Head 


new WENZEL product. 


WX-46 Amplifier 


WENZEL PROJECTOR CO. 


2505-19 S. STATE STREET 


CHICAGO 16, ILL. 

















WILLIAMS 


Tear-Proof 





DEALER 
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YOUR DEALER 
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A department devoted to the interests of the house manager, conducted by CHARLES H. RYAN, veteran showman and circuit executive 





Earn Co-operation 


Of Staff Members 


A PROBLEM that theatre 
management is confronted with a good part 
of the time of daily operation, is that of 
getting policy, rules, 
regulations, _responsi- 
bilities and employe 
suggestions discussed 
and ironed out. It is a 
rather trite statement, 
but nevertheless a true 
one, that a dissatisfied 
employe cannot have 
interest in his work and 
therefore cannot be as 
efficient and happy as 
one who is satisfied and knows the manage- 
ment looks out for his welfare. An employe 
who has a legitimate gripe and cannot have 
it resolved will do the management and 
himself no good. 

Many times duties are given to workers 
which are strictly not in their sphere. 
Then the employe gets the feeling that 
extra work is being thrown his way be- 
cause he is easy-going and is afraid to com- 
plain about the extra duties. Generally 
speaking, it is bad policy to hire someone 
for specific work, and then as time goes by 
to keep adding activities which were not 


CHARLES H. RYAN 








Calling for Examples 
Of “Selling the Theatre” 


TODAY the theatre—as Theatre—needs to 
be "sold" to the public more than ever 
before! Need we bother here to say why? 
. . » Now, having stressed the importance 
of institutional exploitation—and that in- 
cludes "selling" new equipment installations 
and other facilities that mean service, com- 
fort, good picture presentation, stimulating 
environment—this department would like to 
publish more examples of what is being 
actually done by theatre operators and 
managers in this sector of showmanship. 
It's important—let's give it the recognition 
due it! You send—we'll spotlight. Better 
Theatres, 1270 Sixth Avenue, New York 20, 
N. Y., is address enough. 
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enumerated at the time of employment. 
In some emergencies we believe it wise to 
call for extra duties; but this should not 
be abused. If it is you will find your best 
staff members looking for another job. 

Take, for example, a cashier who nor- 
mally has Tuesday as her day off. About 
fifteen minutes before she is going to be 
relieved on Monday her manager or 
assistant tells her she has to be on the job 
Tuesday because her relief cashier cannot 
be at work the next day. What is the nor- 
mal reaction of the cashier? Her first 
thought is, “I made plans for tomorrow, 
I was going to do some things that needed 
to be done,” and so on. 

What alternative has she in most cases? 
If she tries to explain that she made plans 
for her regular day off, she fears that the 
management will think she is not a loyal 
employe and that she is not worth keeping; 
in short, that the management will be out 
looking for a new cashier. 

How can we solve some of these prob- 
lems of management-employe relations 
that are very vital to good management of 
our theatres? We personally believe that 
regularly scheduled staff meetings are the 
best answer to such problems. To achieve 
the purpose of the meetings, the manage- 
ment should stress the idea that employes 
can ask as many questions as they feel they 
should, and that constructive criticism is 
desired by the management. 

The meetings should be held periodically 
—but not so often they degenerate into a 
sort of gabfest. A chairman can be selected 
for each meeting, or a regular chairman for 
a specific period can be elected by the gen- 
eral body. That is often preferable to hav- 
ing “the boss” always preside. 

Everything should be done in parliamen- 
tary procedure, which means that a strict 
democratic policy is established with little 
chance for management to get dictatorial. 
Grievances can thus be aired without un- 
easiness, since the criticisms can be kept 
impersonal. Most people realize that they 
are imperfect, and if the criticism is not 
personal, it is likely to be accepted. 

The main purpose is, of course, to en- 
lighten the employe on his duties, privileges, 
responsibilities—and rights. These general 
meetings can also destroy myths and rumors 
that sometimes get started. 


EXPLOITING COMFORT 


OL ARI ert 





When Wometco Theatres in Florida adopted foam 
rubber seat cushions for all of the auditorium 
seating of the Lincoln theatre in Miami Beach, 
and installed Dunlop "Pillo-Foam," Manager Ed 
May did an institutional exploitation job on it of 
“feature attraction" kind and proportions. Above 
is pictured the animated lobby display. But Ed 
May didn't let it go at that. He arranged for a 
quarter-page ad in the Miami Daily News Maga- 
zine Section, paid for by the local Dunlop dis- 
tributor; and wangled space from columnists of 
the Miami Herald and Florida Sun, plus a two- 
column photo in the Herald showing a local night 
club star in one of the new Lincoln seats. Ad- 
ditionally, the installation got trailer footage 
for three weeks. The theme? Comfort, of course. 


How'd You Answer 
These Questions? 


IN GOING through a file 
of papers and notes kept as possible sug- 
gestions for articles in this department, we 
recently came upon a questionnaire sub- 
mitted by a progressive circuit of small 
town theatres to its house managers. Some 
of the questions strike us as good “self-ex- 
amination” questions for managers in any 
situation. 

Some house managers who have been at 
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it long enough to feel that they know all 
the answers, might nevertheless, like to 
“take stock” of themselves—a sort of pri- 
vate “quiz show.” The newer manager 
might be especially helped by a test of this 
sort, since it submits examples of actual 
cases. At any rate, here are some of the 
questions : 


1. During a performance, with the thea- 
tre well attended, a baby about three years 
old begins to cry so as to disturb other 
patrons. Brought by its mother, it was ad- 
mitted on a children’s ticket. What pro- 
cedure would you fellow and why? 

2. A crying youngster comes into the 
lobby and another kid. explains that the 
child fell out of the seat. The children 


came unaccompanied by adults. The in-- 


jured one has quite a bump on the head. 
What procedure would you follow? 

3. A man who is obviously drunk, ap- 
proaches the box-office to buy a ticket. 
What should the cashier do, and why? 

4. A patron is causing a disturbance 
while seated in the auditorium, which has 
a capacity crowd. Checking reveals the 
patron is drunk. What should be done? 

5. On @ busy Saturday night, with a 
capacity audience and about 50 persons 
waiting for the show break, which will 
occur in five minutes, a member of the 
audience is taken sick and on the way up 
the center aisle, vomits. What procedure 
would you follow? 

6. Investigation of a disturbance in the 
middle of the auditorium during a well at- 
tended performance discloses a patron who 
has fainted and may be the victim of a 
heart attack. The patron is. heavy and 
elderly. Adjoining seats are occupied. 
What procedure would you follow? 

7. The odor of.smoke is noticed in. the 
auditorium during a well attended per- 
formance. Investigation reveals that the 
cause is a short in the curtain control mo- 
tor. No flames are visible. What action 
would you take? 

8. Fire breaks out in the boiler room and 
smoke is carried to the auditorium by the 
ventilating system. The audience is large. 
There is so much smoke in the boiler room 
the size of the fire cannot be determined. 
Explain your procedure. 

9. In hiring a new cashier, how would 
you instruct her on her conduct and duties 
from the time she enters the box-office until 
she reports ready to leave the theatre at 
the end of her shift. 

10. How would. you explain to a mem- 
ber of your staff what to do in the main- 
tenance of each of the following: (a) 
motors, (b) marquee, (c) seating, (d) 
building in general? 


We'll publish answers to these questions 
in a subsequent issue. Meanwhile, we'd 
enjoy seeing answers from the field—to 
any one or all of them. 
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Wall Cleaners 

Fungicides 

Hand Soaps 

Vacuum Cleaners 

Moth Exterminators 

Disinfectants 

Toilet Tissue 

Window Cleaners 

Soap Powder 

Floor Wax, all kinds 

Detergents 

Pails 

Floor Treatments 

Paper Napkins 

Furniture Polish 

Soap Flakes 

Exterminators 

Mops, all kinds 

Stain Removers 

Carpet Sweepers 

Floor Scrub Machines 

Toilet Bowl Cleaners 

Sanitizing Agents , Etc 
Everything for better 

cleaning. 






The specialized 
knowledge and expe- 
rience of the janitor 
supply house display- 
ing the National San- 
itary Supply Associa- 
tion Emblem will 
prove helpful to you 
in the proper selection and use of the latest and 
most efficient equipment and supplies for speed- 
ing up your cleaning, maintenance and sanita- 
tion program. Proper supplies, equipment and 
methods definitely reduce cleaning costs! 
Buy 


NATIONAL SANITARY SUPPLY ASSOCIATION Afmmenueene 
(INCORPORATED NOT-FOR-PROFIT) trom the: ae 
National Headquarters: 
139 NORTH CLARK STREET, CHICAGO 2, ILL. 
Leo J. Kelly, Executive Vice-President 












@ The Super Hi-up Tube 
adds 10 feet to the reach of 
the operator, making over- 
head and under floor areas 
easy to keep clean. 


@ The Super Floor tool slips 
under anything 314 inches 
from the floor and goes right 
up to the wall leaving no 
strip of carpet for moths to 
destroy. 


@ The Super Spotlight at- 
tached to the handle throws 
a strong beam before the floor 
tool illuminating dark areas, 
saves houselights. 


@ The Super Screen brush 
made of special, long bristles 
dislodges dirt—keeps pictures 
bright and sound effects clear. 


@ The Super Blower Elbow 
provides the Super with a 
powerful air force which boosts 
all kinds of debris and refuse 
out from under seat areas 
and down front for easy dis- 
posal. 
© 

These are only a few of the 
special tools designed for 
theatre cleaner. Ask your 
dealer for a demonstration. 


NATIONAL SUPER SERVICE COMPANY, INC., 1941 N. 13th St., Toledo 2, Ohio 
NATIONAL SUPER SERVICE COMPANY OF CANADA, Toronto, Ont.; Vancouver, B. C. 








Because it is tool-equipped and engineered 
for the particular and involved job of cleaning _ 
the modern theatre, the Super Specialized Theatre 
Cleaner easily meets your most difficult cleaning requirements. 
Spring weather increases the cleaning task—mud and street filth is 
tracked in constantly. Only thorough, frequent cleaning will save 
costly furnishings and floor coverings from damage. 
Keep the house bright and pleasing to patrons. The Super with its 
amazing tools, easy portability and powerful pick-up enables you to 
keep your theatre really clean under all conditions with a minimum 
of labor and expense. 




















$0f .<- 
Complete Satisfaction 
in Theatre Seating! 
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THE MARK OF QUALITY 


For over a quarter 
of a century, leading 
theatre operators 
have demonstrated 
a preference for our 
expert tailoring by 
continuing to place 
their uniform prob- 
lems in our stylists 
hands. Our cus- 
_ tomers know that a 

MAIER - LAVATY 
quality design means 
reliable fabric 
whether used for Fall 
or Winter. They also 
know that a MAIER- 
LAVATY theatre 
uniform creation is 
not only the best 
that money can bny, 
but also within pos- 
sible maintenance 


budget. 





We welcome your inquiry and place you 
under no obligation. 


MAIER-LAVATY CO. 


2141 Lincoln Avenue, Chicago 14, Illinois 














s- 
, See 


When you think of 
INTERIOR 
DECORATING 


remember 


ee that < 
HhNOX VILLE 


is way ahead in the creation of new ideas in 


DISTINCTIVE 


wiles 


INTERIORS 


Knoxville design artists specialize in 


DECORATIVE PAINTING + MURALS 

e DRAPERIES + STAGE CURTAINS 

e SPECTACULAR BLACK LIGHT EFFECTS 

e WALL COVERINGS « FIBERGLAS CEILINGS 

e LIGHTING EQUIPMENT « CURTAIN TRACK 
AND CONTROLS 


P.O. BOX 412, KNOXVILLE 4, TENN 
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Actual suits involving points of law bearing on theatre operation, concisely described and 
analyzed in laymen's terms for the purpose of helping theatre management fo avoid condi- 
tions which might lead to it to be sued, and of providing cases on which its own suits or 
legal defense might be based. All decisions given are of higher courts and of recent date, 


By LEO T. PARKER, Member Ohio Bar 





Cases for Defense of 
Patrons’ Injury Suits 


AN INTERESTING letter 
recently received says, in part: “Our the- 


| atre corporation, of which I am president, 





has a suit on hands. 
Maybe you can help us, 
as you did once before. 
This suit was filed by 
an injured patron who 
claimis that he was 
burned and cut when 
he walked into an elec- 
tric fan whose guard 
was removed. The pa- 
tron claims that we are 
liable for his injuries 
because the fan had no guard. We claim 
that we are not liable because he knew that 
the fan had no guard and that he himself 
was careless.”’ 

It is important that .this patron knew 
that the fan had no guard. That knowl- 
edge places him in the “contributory negli- 
gent” class, which forfeits his legal rights 
to recover damages for his injuries. 

There are many cases to support this 
conclusion. For. example, in Green v. 
Crescent Amusement Company (223 S. W. 
[2d] 201), it was shown that a theatre 
patron named Green went to the Princess 
theatre and obtained seats in the balcony. 
When the show was over she got up from 
her seat and started down the balcony steps. 
She tripped on a popcorn box and fell 
down the steps, sustaining serious injuries. 
She sued the theatre company. 

During the trial the counsel for the the- 
atre company proved these facts: Green 
knew that popcorn was being sold in the 
lobby of the theatre; she saw popcorn 
boxes on the floor of the balcony and on the 
stairs, when she walked up the stairs to 
her seat. 

In view of this testimony the higher 
court refused to hold the theatre company 
liable in damages for injuries sustained by 
Green. The court said: 

“We are constrained to the conclusion 
that the contributory negligence of the 
plaintiff (Green) was the proximate cause 
of her injury and she cannot recover.” 

Also see Smith v. Crescent Theatre 
Company (27 Tenn. App. 632). Here the 





LEO T. PARKER 


testimony showed that a lady of mature 
years deliberately walked down theatre 
steps in the dark, before the lights had 
been turned on. The lady fell down the 
steps and sued the theatre company for 
damages. The higher court refused to hold 
the theatre company liable saying: 


“She knew, or should have known, of 
the danger and assumed the risk and. was 
guilty of contributory negligence in law 
which proximately contributed to her in- 
juries and she cannot recover.” 

For comparison, see Brown v. Brown 
(64 S. W. [2d] 59). In this case a the- 
atre patron sued to recover damages for 
an injyry which he alleged was sustained 
because the proprietor had violated a state 
law pertaining to defective design and 
structure. The testimony showed that the 
patron knew that the defect existed ; hence, 
the higher court refused to award damages. 

Therefore, the law is well settled that 
a theatre patron who knows that a danger- 
ous condition exists, cannot recover dam- 
ages for an injury caused by the defect, 
even though in maintaining the defect the 
theatre operator violated either a state 
law or city ordinance. 

In view of the above decisions here is 
an important duty of a theatre owner, 
manager official or other employe after oc- 
currence of an injury: 

After giving the patron needed assistance 
and solace, try to have him indicate be- 
fore witnesses that he had knowledge of 
the existence of the thing which caused his 
injury. Such testimony will assist in win- 
ning a favorable verdict. 


STATUTORY TIME LIMITATION 


While we are on the subject of avoiding 
liability for injuries to patrons, we point 
out that it is well to keep in mind that 
a person having the right to recover dam- 
ages may forfeit his right by delay in filing 
suit. This happened in Miller v. American 
Mutual Liability Insurance Company (42 
So. [2d] 328), reported December, 1949. 

Here an injured theatre patron sued 
Paramount-Richards Theatres, Inc. for 
$84,000 damages. She died and her chil- 
dren delayed more than one year refiling 
the damage suit after death of their mother. 

The higher court held the theatre cor- 
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poration not liable because a state law pro- 
vides that children of a deceased must file 
suit for death of the deceased within a 
year from the death. 

Also see Salvaggio v. Perth Amboy Rari- 
tan Operating Company (65 Atl. [2d] 
122), reported July, 1949. Here a patron 
was injured in a theatre on December 28, 
1946. The patron delayed two years and 
a day in filing the suit. 

The higher court held the theatre com- 
pany not liable in view of a state law which 
provides that all suits for injuries must be 
commenced within two years after the cause 
of suit. 


Liability for Loss at 
Theatre Parking Lots 


SOME ISSUES back we 
dealt with circumstances under which the 
owner of a theatre is liable for damages 
to an automobile parked in a lot furnished 
by the exhibitor. In recent years there have 
been many higher court decisions concern- 
ing the liability of theatre owners and cor- 
porations for injury or theft of cars parked 
by patrons. Cases of this nature may be 
divided into “two types”: 

First, those where the attendant merely 
collects a fee and designates the area in 


which to park, the driver himself doing the 
parking and retaining complete control 
over the car, locking it or not as he wishes. 

Second, those lots where no attendants 
are furnished and no fee is charged patrons. 

In the first instance, the theatre owner 
is not liable for theft or damage to the 
automobile; whereas the courts hold that 
in the second type there is liability, if the 
testimony shows that in the recent past 
other automobiles were molested while on 
the lot. 

On the other hand, if a fee is charged 
for parking and an attendant parks the 
car, the theatre owner cannot avoid lia- 
bility by notices or claim tickets that have 
printed thereon ‘‘no liability” clauses. 

Now in Malone v. Santora (64 Atl. 
[2d] 51), it was shown that an automo- 
bile owner placed his automobile on a 
parking lot, paid the charge to the attend- 
ant and received a claim ticket, leaving 
the key in the automobile at the request 
of the attendant. The claim check had 
printed thereon, ““Management assumes no 
responsibility of any kind. Charges are 
for rental of space. Not responsible for 
articles left in or on the car.” 

There was also a sign on the premises 
which read, “Not responsible for cars left 
open after 11 p.m. You may lock your 

” 
car. 








BETTER ‘THEATRES is_ published 
monthly as a section of Motion Pic- 
TURE HERALD... . George Schutz, 
Editor. Ray Gallo, Advertising Man- 
ager. Midwest Advertising Represen- 
tative: J. Harrison Toler, 225 North 
Michigan Avenue, Chicago. 




















When the automobile owner returned 
for her car before 11 p.m., it could not be 
found. She sued for the value of her car, 
and the higher court held the owner of 
the car entitled to recovery. 


HANDWRITING PREVAILS 


WHEN CONSTRUING the 
rights and liabilities of the landlord and 
tenant under a lease contract, the original 
intentions of the parties always is proper. 
For instance, where a lease contract is 
partly written and partly printed, the hand 
written portions always prevail over the 
printed or typewritten portions, and the 
typewritten portions prevail over the printed 
portions (see White, 92 Pac. 652). 

In other words, the printed statements 
are less in importance than ‘either the type- 
written or hand written porttions, and the 
meaning of the latter always is accepted by 
the court. 
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Keep Your Campaign 


Stars in My Crown 
MGM—Religion and Sentiment 


The human relationships in a small town, 
with the focus on church, school and home 
and the accent on a militant pastor and a 
young doctor who learns to be a real country 
doctor, form the background of this simple, 
well played story. The setting is a typical 
small town in the post-Civil War South but 
in its human values it could be today. 

Strong on nostalgia and simple sentiment, the 
production never falls into pathos or banality, 
as it easily might. Sincere and realistic per- 
formances by all the principals but especially by 
Joel McCrea, Dean Stockwell, Ellen Drew and 
Juano Hernandez help immeasurably in this 
connection. 

McCrea plays a militant preacher who brings 
religion to Walesburg at first with the backing 
of his cavalry pistols but later by force of char- 
acter and the respect he commands. With the 
story of the good that he brings there is inter- 
woven the story of the conversion of a young 
doctor whose father had won the love of the 
townspeople by his gentle care. A third sub- 
plot, concerning an old colored man, beloved of 
every man and boy in the town for his knowl- 
edge of fishing and hunting, whose meager land 
is coveted by the villain of the piece, furnishes 
the supreme test of McCrea’s character when 
he turns back a mob of night riders bent on a 
lynching. 

In between there is a typhoid fever epidemic 
and a romance between the doctor and the young 
school teacher. 

Slow moving at times, and especially in the 
beginning, the picture gains in family appeal 
what it lacks in pace and suspense. 

Production values, while modest, are of the 
finest. Credit for production goes to William 
H. Wright and direction to Jacques Tourneur. 

Advance tests by the distributor in small and 
medium sized cities are reported to indicate 
strong audience appeal when given proper 
exploitation. 


Seen in a New York projection room. Re- 
viewer's Rating: Very Good.—James D. Ivers. 
Release date, not set. Running time, 89 min- 
utes. PCA No. 14046. General audience classification. 
Josiah Doziah Gray 1 McCrea 
Harriet Gray Ellen Drew 
John Kenyon Dean Stockwell 
Jed Isbell Alan Hale 
Dr. Daniel Kalbert Harris, Sr........... Lewis Stone 
Dr. Daniel Kalbert Harris, Jr James Mitchell 
Amanda Blake, Juano Hernandez, Charles Kemper, 
Connie Gilchrist, Eg Begley, Jack Lambert, Arthur 
Hunnicutt 


A Woman of Distinction 


Columbia—Comedy Carnival 


Have your patrons been asking for more 
entertainment on the lighter side? Try Colum- 


bia’s “A Woman of Distinction.” It’s prac- 
tically guaranteed to fill the house with laughs. 

First, it has a cast of talented players headed 
by Ray Milland and Rosalind Russell, both of 
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sufficient star value to lend sparkle to any 
marquee. Then there’s the comedy which 
ranges from the sophisticated, with its smart 
dialogue and satire of a straight-laced woman 
dean of a girls’ college, to the slapstick, which 


_includes the garden hose routine, a mad-cap 


ride in a hot-rod and practically everything 
but the custard pie. 

Miss Russell is the ambitious dean who has 
little time for romance. Milland is the brilliant 
but colorless British astronomer who poses a 
problem for the inventiveness of his beautiful 
press agent, Janis Carter. Through the long 
arm of coincidence, Miss Russell and Milland 
meet as their names are romantically bandied 
about in the press. Friction and feuds develop 
and the dean’s scholastic position is threatened 
when a hint of scandal is introduced. The 
solution to these problems provides the obvious 
climax. 

Thanks to a_ sparkling script by Hugo 
Butler and Jan McLellan Hunter, with addi- 
tional dialogue by Frank Tashline, producer 
Buddy Adler and director Edward Buzzell have 
kept the comedy pace at a fast clip. A support- 
ing cast, headed by Edmund Gwenn, as Miss 
Russell’s father, Mary Jane Saunders, as her 
adopted daughter, and Jerome Courtland as the 
hot-rod pilot, lend excellent support. 

Seen at a sneak preview at Loew's Lexington 
theatre in New York. A capacity evening 
audience laughed loud and long at the screen 
antics. Reviewer's Rating: Very Good— 
GrorGE H. Spires. 


Release date, April, 1950. Running time, 85 minutes. 
PCA No, 14058. Adult audience classification. 


Alex Stevenson- Ray Milland 
Susan Middlecott Rosalind Russell 
BERGE TICOOEE oie. os secvccacincescuesaen Edmund Gwenn 
TD NOTE ods <x cp e's 544acc ev wa wadsiesee Janis Carter 
Mary Jane Saunders, Francis Lederer, Jerome Court- 
Jand, Alex Gerry, Charles Evans, Charlotte Wvynters, 
Clifton Young, Gale Gordon, Jean Willes, Wanda Mc- 
Kay, Elizabeth Flournoy, Harry Tyler 


Buccaneer’s Gir 


Universal International— 
Pirates’ Adventure 


Enhanced by the use of good Technicolor, 
this is a period adventure piece that pleasantly 
intertwines music, action and romance. If tak- 
en for what it is, it should spell good business 
at the box office. 

Director Frederick de Cordova takes the kind 
of lusty, whirling, colorful approach that ap- 
peals in this kind of picture. He uses to best 
advantage his stars and especially Yvonne De 
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Carlo who looks, acts and sings her glamorous 
best in a part that suits her perfectly. Philip 
Friend plays opposite her with the kind of dash- 
ing charm that appeals. 

Based on a somewhat incredible tale but nev- 
er pretending to be based on anything but fan- 
tasy, “Buccaneer’s Girl” has laughs, action and 
the love interest in equal measure. Trick pho- 
tography is used effectively in the sea-battle 
scenes that abound with thundering guns, rip- 
ping sails, clashing swords and all the other 
items generally attributed to dangerous pirates. 

Produced by Robert Arthur and using a 
screenplay by Harold Shumate and Joseph 
Hoffman, the picture should have the audience 
chuckling one moment and tense the next. Color 
adds immeasurably to the enjoyment of this 
entertaining show. Performances are good, with 
Elsa Lanchester outstanding as the head of a 
“school” for girl entertainers in New Orleans. 

Miss DeCarlo sings three songs and by so 
doing adds considerably to the enjoyment of 
this light fare. Robert Douglas, Andrea King 
and Henry Daniell round out the rest of the 
attractive cast. 

The story begins when Miss DeCarlo, a 
stowaway on a sailing ship en route from Bos- 
ton to New Orleans, is captured by the pirates 
who storm the boat. She meets the buccaneers’ 
leader, Philip Friend, who, as it turns out, also 
proves to be Captain Kingston of the French 
navy. She realizes that he only attacks ships 
owned by the villainous Douglas. Complications 
arise and Friend gets almost hanged, but his 
shipmates and the people who have benefited 
from his generosity free him. 

Seen at the Universal-International screening 
room in New York. Reviewer's Rating: Good. 
—Frep Hirt. 


Release date, March, 
utes. PCA No 14117. 
Deborah McCoy 


1950. Running time, 77 min- 
General audience classification. 

Yvonne DeCarlo 
Fredric Baptiste Philip Friend 
Narbonne Robert Douglas 
Elsa Lanchester, Andrea King, Norman Lloyd, Jay C. 
Flippen, Henry Daniell, Douglas Dumbrille, Verna 
Felton 


Quicksand 


UA-Stiefel—Rooney in Crime Melodrama 


That crime does not pay, and that a gold- 
digging femme fatale can get you into a lot of 
hot water, is the not-too-original thesis of this 
Samuel H. Stiefel production which stars 
Mickey Rooney. However, despite the lack-of- 
surprise sequences, Mort Briskin, the producer, 
and Irving Pichel, director, have come up with 
a satisfactory action film that should please 
audiences. In addition to Rooney, for marquee 
value there are Peter Lorre, who plays a heavy, 
and Jeanne Cagney and Barbara Bates in sup- 
porting roles. 

Rooney plays a garage mechanic whose life 
is as straight as a die. He falls for a blonde, 
double dealing waitress, Miss Cagney, whose 
main object in life is to get a mink coat by fair 
means or foul. The action starts when Rooney, 

(Continued on following page) 
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(Continued from preceding page) 
on his first date with Miss Cagney, finds him- 
self broke and “borrows” $20 from the cash 
register. 

Before the film has run much further, Rooney 
is really in a mess, because he: buys a $100 
watch on the instalment plan, pawns it for $30, 
to replace the original $20; commits a holdup 
to pay the jeweler, who threatens him with 
jail for selling the watch; steals a new car from 
his boss to silence a concessions operator in 
an amusement park (Lorre) ; steals $3,600 from 
Lorre to pay his boss for the car, again to 
avoid jail; finds Miss Cagney has bought her 
mink coat with half the $3,600; throttles his 
boss, not quite killing him; runs away from 
what he thinks is a murder; and so on and on, 
sinking deeper into the quicksand as he tries to 
get out. 

The windup is rather contrived, as are most 
of the previous sequences, with a lawyer whom 
Rooney kidnaps in his car trying to help him 
out of a jam. When finally cornered, Rooney 
tries to shoot it out with the cops, but natural- 
ly submits to his punishment at the fadeout. 

Rooney does his acting chores with a good 
deal of sincerity and the results are quite satis- 
factory. Lorre is properly menacing as the 
heavy, while Miss Cagney, and Miss Bates as 
the sweet girl friend who sticks by Rooney 
through everything, haven’t too much to do, but 
do it adequately. 

The original screen play is by Robert Smith. 

Reviewed at United Artists projection room 
in New York. Reviewer's Rating: Good— 
CHARLES J. Lazarus. 


Release date, March 25, 1950. Running time, 79 
minutes. PCA No. 13791. General audience classifica - 
tion. 

DAY chic scenbobcanbasacsbunesasesenber Mickey Rooney 
OS a eee ess eer ee” Jeanne Cagney 
Pn -£. ncsabcaviereabebhbvpesivlsnkbante Barbara Bates 


Nick Peter Lorre 
Taylor Holmes, Art Smith, Wally Cassell, John Gal- 
laudet 


Mark of the Gorilla 


Columbia—Jungle Thriller 


This film is another in the Jungle Jim (John- 
ny Weissmuller) Series which proves exciting 
throughout. It was written by Carroll Young, 
directed by William Berke and produced by 
Sam Katzman. 

Interesting and unusual shots of animals with 
a narration telling how portions of the jungle 
are set aside for the preservation of wild life 
precede Jungle Jim’s story of adventure on the 
government Preserve. 

Jim receives an urgent letter from the gov- 
ernment game warden. While en route to Pre- 
serve Headquarters, he saves the princess of 
Shalikari, Nyobi, from an attacking gorilla. 
At the Preserve, the warden’s niece, Barbara 
Bentley, tells them her uncle is seriously ill and 
that a Dr. Brandt is caring for him. Bentley 
explains that the Nazis invaded Shalikari dur- 
ing the African campaign, looted their gold, 
hiding it on the Preserve when driven out. 
Brandt knows the gold’s whereabouts and is 
confiscating it. Posing as a doctor, he keeps 
Bentley drugged, and as further precaution, 
some of his men wear gorilla garb to scare ap- 
proachers away. Jim discovers the secret en- 
trance to the cave of gold, sends for help, and 
after a struggle, the crooks are apprehended by 
Native Rangers. The mystery of the “gorilla 
men” is cleared and Nyobi returns to Shalikari 
with the stolen gold and an armed guard. 

There are exaiting, suspenseful scenes of 
struggles underwater and on treacherous cliffs, 
with Jim saving the day in his usual calm man- 
ner. His faithful jungle companions—a dog, 
bird, and monkey bring some good laughs. 

Previewed at the Palace theatre, New York. 
Reviewer's Rating: Good—Parricta A. SAv- 
AGE. 

Release date, February. Running time, 68 minutes. 
PCA No. 14202. General audience classification. 


EE ER. cnthicncwanbsnisssecnssee Johnny Weissmuller 
Barbara Bentley ....:...0000,0ccces00s Trudy Marshall 
PEE Shick such ensnschnindebodsxakstioped Suzanne Dalbert 
EE Ssahiesesbebhisasehbans exnbiawacks Onslow Stevens 


Robert Purcell, Pierce Lyden, Neyle Morrow, Selmer 
Jackson 
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Perfect Strangers 


Warner—Marital Drama 


With Ginger Rogers and Dennis Morgan 
for marquee names, and with proper exploita- 
tion, any exhibitor and especially those with 
small town audiences should be able to over- 
come the static quality and the lack of sus- 
pense which handicap this production. 

Featuring Miss Rogers in a straight dramatic 
role, the picture is built around an excellent 
idea, and even points a worthwhile moral, 
but excessive dialogue and dragging pace pre- 
vent it from quite coming off. The action is 
confined to a courtroom and a hotel suite. 

Morgan and Miss Rogers meet as mem- 
bers of a murder trial jury which is locked 
up for the duration. Although each is mar- 
ried they fall in love and the plot concerns 
itself with their temptation to divorce their 
respective mates and marry, hesitation at this 
step and final renunciation in favor of their 
separate married happiness. The course of 
the trial, in which the defendant is accused 
of killing his wife for love of another woman, 
has a direct bearing on their reasoning. 

Miss Rogers’ performance makes the story 
believable and will win the sympathy of femi- 
nine audiences. It is those audiences which 
will decide the fate of the picture. 

Production is by Jerry Wald and direction 
by Bretaigne Windust. 


Seen in a New York projection room. Re- 
viewer's Rating: Fair—J. D. I. 

Release date, March 25, 1950. Running time, 88 
minutes. PCA No. 13997. General audience classifi- 
cation. 

NR 6s Sri ko seu on trae bon ee Ginger Rogers 
eae Dennis Morgan 
Thelma Ritter, Margalo Gillmore, Anthony Ross, 


Howard Freeman, Alan Reed, Paul Ford. Harry Bel- 
laver, George Chandler, Frank Conlan, Charles Mere- 
dith, Frances Charles, Marjorie Bennett, Paul McVey 


Young Daniel Boone 


Monogram—Historical Adventure 


Producer James S. Burkett goes back to 1775 
armed with a 1950 Cinecolor camera, picks up 
the adventurous career of the then young and 
daring Daniel Boone and brings to today’s audi- 
ences a lively and historically interesting record 
of frontier warfare. The picture is a natural 
for juvenile audiences, an admirable item for 
exploiting in cooperation with school or library 
groups, and it comes as a distinct change of 
subject in the flow of action melodrama. There 
are plenty of Indians, plenty of plotting and 
fighting, and the Cinecolor treatment gives full 
value to the outdoors, the principal setting. 

David Bruce is seen as the young Boone, with 
Kristine Miller as the girl who ultimately be- 
comes Mrs. Boone. The script by Clint Johnson 
and Reginald LeBorg, which is directed by the 
latter, sends Boone, as a scout, into the wilder- 
ness to locate possible survivors of an Indian 
massacre. He learns that two girls are being 
held by the Indians, and is joined in his quest 
by a French officer who. while supposedly 
friendly, betrays the party into captivity of the 
Indians. By exercising the ingenuity long asso- 
ciated with his name, Boone manages to ex- 
tricate himself and the girls from this predica- 
ment, killing the traitor meanwhile, and brings 
his associates to safety. 

LeBorg’s direction keeps emphasis on move- 
ment throughout. 

Previewed at the studio. Reviewer's Rating: 
Average —WItttIAM R. WFAVER. 


Release date, February 26, 1950. Running time. 71 
minutes. PCA No. 14241. General audience classifica- 
tion. 

RE NE Ss can nb oe dpiedus cen oe esn nea David Bruce 
A ENO onc nncsivebsuysakwewsareiee Kristine Miller 
Damian O’Flynn, Don Beddoe. Mary Treen, Tohn 
Mylone. William Roy. Stanley Logan, Herbert Naish. 
Nipo Strongheart. Richard Foote. Stephen S. Harrison 


SHORT SUBJECTS 


HANDS TELL THE STORY (Warner] 
Vitaphone Novelty (6604) 
The only actors in this film are hands— 


everybody’s hands doing familiar and strange 
deeds. The unusual subject shows the American 
scene from birth to death all with the use of 
hands. 


Release date, February 4, 1950 10 minutes 


THAT'S BULLY (Warner) 
Sports*Parade (6505) 

The spectacles of the Fiesta of San Fermin 
in Pamplona, Spain, with accompanying re- 
ligious pageantry, fast-paced Spanish dances 
and thrilling bull fights furnish the ingredients 
for this Technicolor subject. 
Release date, February 18, 1950 


WOMEN OF TOMORROW (Werner) 
Technicolor Special (6004) 

This two-reel subject about the Girl Scouts 
organization has good pace and maintains a 
high level of interest throughout. More im- 
portantly, however, is the added proof pointed 
up by this film that the motion picture industry 
can demonstrate and solidify good will by par- 
ticipating in such worthwhile community efforts. 
The picture, with some excellent color camera 
work, opens with a young scout taking her oath 
and following her career through the older age 
groups of the movement. The climax is an 
exciting meeting at the Girl Scouts’ Interna- 
tional Camp Meeting at Cooperstown, N. Y. 
The exploitation possibilities here are natural 
ones, since this interfaith organization is known 
the world over. 


Release date, March 18, 1950 


ADVANCE SYNOPSES 


THE BIG HANGOVER 

(MGM) 

PRODUCER-DIRECTOR: Norman Kras- 
na. PLAYERS: Van Johnson, Elizabeth 
Taylor, Selena Royle, Edgar Buchanan, Fay 
Holden. 

MELODRAMA. David March, new member 
of a successful law firm, suffers from a strange 
allergy due to his war experiences. During one 
of the bombardments David almost lost his life 
when trapped in the cellar of a monastery and 
a hit from a Nazi bomb smashed hundreds of 
barrels of fine brandy. For hours he was im- 
mersed-in it and now every whiff of spirits 
sends him spinning. Mary, interested in psychi- 
atry tries to help David. He tries to cure him- 
self but in the course of his experiment he 
swears he hears his dog talking to him. He tells 
Mary who convinces him that his mind is play- 
ing tricks. Meanwhile, David decides the ethics 
of his firm are questionable, and that they are 
not tolerant of a certain client. He believes that 
his place is in the city attorney’s office and the 
realization of his beliefs gives him peace of 
mind, and the removal of his strange allergy. 


10 minutes 


18 minutes 


WABASH AVENUE ° 
(20th Century-Fox) 
PRODUCER: William Perlberg. DIREC- 
TOR: Henry Koster. PLAYERS: Betty 
Grable, Victor Mature, Phil Harris. 
MUSICAL DRAMA. The year is 1893, and 
the setting is Stanley’s Place, one of the rowdi- 
est night spots on Chicago’s Wabash Avenue. 
Mature convinces Phil Harris, owner of Stan- 
ley’s, to take him in as his partner after Mature 
threatens blackmail for an old alleged crime of 
Harris’. Grable, an entertainer, dislikes Ma- 
ture at first, but later falls in love with him. 
He teaches her how to dress and sing properly 
so that she is a success at the World’s Fair. 
Mature and Harris vie for Grable’s affections, 
and when Phil wants to marry Grable, Mature 
offers to step out of the way. In reality he 
is working on a plot to get rid of Harris. 
Grable decides she will marry Mature until 
Harris has an actor pose as a producer and 
tell Grable that Mature was spoiling her 
chances for a career. The romantic situation is 
straightened out when Grable opens in her 
own Broadway show and Mature and Harris 
confess their scheming. 
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RELEASE CHART 


by companies 


This Chart lists feature product tradeshown 
or released since September 1, 1949. For listing 
of 1948-49 Features by Company, see Product 
Digest pages 4732-4733, 


issue of August 27, 


1949. For Stars, Running Time, Review and Rat- 
ings, turn to the Alphabetical Chart in this issue. 


(T) before a date in the list below indicates 
a tradeshow date; release dates are given as 
soon as available. (R) designates a reissue. 








Prod. Tradeshow or 
No. Title Release Date 
ear: Sett VWOWOR.....- 06. .0:5 605: Sept.,’49 
184 The Cowboy & the Indians... .Sept.,’49 
110 The Devil’s Henchmen...... Sept. 15,’49 
163 Horesmen of the Sierras....Sept. 22,49 
222 Miss Grant Takes Richmond... .Oct.’49 
205 Blondie Hits the Jackpot...... Oct. 6,’49 
217 Holiday In Havana........... Oct. 13,’49 
268 Bandits of El Dorado........ Oct. 20,’49 
223 The Reckless Moment........... Nov.,’49 
UND: DOD os cnwsccccenscccccven Nov.,’49 
250 Riders in the Sky.............. Nov.,’49 
211 Rusty’s poi wishin SaLeem Nov. 3,'49 
isi onenades of the’ Saue.....Now, 24,48 
229 And Baby Makes Three......... Dee.,’49 
252 Feudin’ Rhythm ............... 49 
225 Tell it to the Judge.......... Dee.,’49 
Warden Dec. 





jan 

231 Mark of the Gorilla............ Feb.,’50 
.... Trail of the Rustlers......... Feb. 2,50 
213 Girls’ Sehoel ............... eb. 9,50 
_ ids 5 aes seccese Feb. 22,’50 

% Fee ar.,” 

No Sad Songs for Me.......... Mar.,’50 
‘206 Blondie’s Hero -Mar. 9,50 
ms ll. era 





‘ Tyrant of the Sea 


EAGLE LION 


961 A Place of One’s Own (Brit.) .Sept.,’49 
965 Against the Wind (Brit.).....Sept.,’49 
914 The Weaker Sex (Brit.)....... Sept.,’49 
942 Once Upon a Dream (Brit.).... 
004 Zamba ........... cece cece ess  SOpt,'49 
006 The Story of 6. - 
007 Trapped ........ 
Oli The Hidden Room (Brit.)..... 

. Letter of Introduction (R)..... 
955 The Fighting Redhead.......... 
012 The Glass Mountain (Brit.)....Nov.,’49 
008 Spring in Park Lane (Brit.).....Nov.,’49 
009 Port of New York 

Cowboy and the Prizefighte 

=: 


tig The Gey Lady 














co €0.,’49 

Vil Be ee hed (R). Dec..’49 
"020 Never Fear ...........+- Jan.,’50 
‘014 Sarumba pb akKhde ns eeuel Jan.,’50 
943 Hit the tee (R). Ca arr ees Feb.,’50 
02 h (Brit.).. Feb.,’50 
022 Guilty ‘of Treaeea Fiakins bas sch Feb.,’50 
018 The Sundowners................ Feb.,’50 





Forbidden aos 
015 The Perfect Woman ci 2 eee rey 
-.e» Kind Hearts and Coronets (Brit. ip 30 

are ee non 
828 Oliver Twist (Brit.) RES Not Set 

- Searlet Street (R).............. Oct.,’49 

SINE CUED ons 000 vvcasveee Oct.,’49 
i Perr re Oct. 4,’49 
coo Pirates Of Cagri.........000. Dec. 1,’49 
«s+» Guilty Bystander ....... dees san Jan.,’50 
soos The Flying Saucer........ eevee dan,’ 50 

ee Mg msl a emeanie es beeeanee Jan.,’50 
ss 8 Se Feb. 6,’50 
dive The Wind Is My “gy POS paar tar er Mar.,’50 
eos ed — Os sh cen vecens e+ Mar.,’50 
Re RES a A May,’50 


LIPPERT 





4009 Treasure of Monte Cristo....Oct. 14,'49 
4913 The Dalton Gang.......... ...Qct. 21,’49 
4905 Deputy Marshal ............. Oct. 28,49 
4824 Apache Chief ............... 4,749 
4903 Square Dance Jubilee . 11,749 
4821 Call of the Forest........... . 18,49 
4014 Red Desert ................ Deo. 17,'49 


Prod. Tradeshow or 

No, Title Release Date 
4018 Teugh Assignment .......... Dee. 24,'49 
4916 Hollywood Varieties ......... Jan. 14,’50 
4917 Radar Secret ogg ce aoe Jan. 28,'50 
4902 Baron of Arizo’ . 


4919 Western Pacific 
4927 
4922 Every! 
= 











7 June 2.750 
‘June 16,’50 


MGM 


{ That Midnight Kiss......... Sept. 2,'49 
2 The Seeret Garden..........Sept. 9,'40 
3 The Doetor and the Girl....Sept. 23,'49 


4 The Red Danube........ see eOet, 14,°49 
5 Border Ineident .............Qet. 28,49 
6 That Forsyte Woman.........Nev. 11,’40 
7 Adam’s Rib ............ ooo Mev. 18,740 
© TNE. sesieseieesesce ceeeeeM@v. 25,°49 
10 Challenge to Lassic..........Des. 16,°49 
15 Johnny Eager (R)........... Dee. 22,’49 
it On the Town...... secceceee DOO, 80,49 
12 Malaya ... 


) in 
14 East Side, W 
17 Blossoms in the Dust 
18 Key to the City 
{9 Naney Goes to Rio. 
20 Black Hand 
21 Conspirator a 
Yellow Cab Man.. 
Side Street 








... Side Street ....... 0, 
sos TT PD ial 0052 3:40 a6 6ugeae Apr., 
ce pd Reformer” & the Redhead...May,’50 
... Please SS ae May,’50 
... Shadow on the Wall............ May,’50 
A Big HAMGWET.... 2c. ccccecd May,’50 
0 OU Ree June,’50 
soe VOlnOr Of the Bride............ June,’50 
... Skipper Sanprteee, His Wife. 
... The Asphalt Jungle 
... Summer Stock 
... Mystery Street ... 
... Duchess of — a 
.... Devil’s Doorw: Aug., 
.... The Miniver Story  ) eee ‘e- 50 
920 Tale of the Navajos............ Not Set 
.... Annie Get Your Gun........... Not Set 
Stars in My Crown.............. Not Set 
4843 Haunted Trails ....... voeee Sept. 4°49 
4812 Jackpot Jitters ........ ooo. Sept. 11,749 
4865 Roaring Westward ..........Gept. 18,'49 


4818 Angels in Disguise......... Sept. 25,49 
4805 Black Midnight .............Q0e% 2,'40 
4856 Western Renegades ..........0e0. 9,'49 
4821 Wolf Hunters ...............Oet. 80,'49 
4844 Riders of the Dusk.......... Nev. 13,°49 
4819 Masterminds ...... 

4866 Lawless Code ... 
4807 Bomba en Panther Islan 





AAI6 There’s a Girl in My Heart..Jan. 6,’50 
4901 Blue Grass of Kentucky......Jan. 22,’50 
4946 Fence Riders................Jan. 29,'50 
4911 Joe Palooka Meets Humphrey.Feb. 5,’50 
4913 Blonde Dynamite ............Feb. 12,50 


4951 West of Wyoming.......... Feb. 18,’50 
4902 Young Daniel Boone......... Feb. 26,’50 
4951 Over the Border............. Mar. 5,'50 
4907 Killer Shark .............. Mar. 19,'50 
4922 Square Dance Katy.......... Mar. 25,'50 
4941 Gun Roar in Rockhill........ Apr. 9,’50 
4926 Mystery at the Burlesque....Apr. 16,’50 
4909 Jiggs & Maggie Out West...Apr. 23,'50 
4952 Six-Gun Mesa.............. Apr. 30,’50 

. Silent Dust (Brit.)..........Dee. 29,'50 
4901 Top 0’ the Morning......... Sept. 5.'49 
4902 Rope of Sand............... Sept. 23,'49 
4903 My Friend Irma.............Qet. 14,40 
4904 Song of Surrender......... -- Ost. 28,49 


Prod. 
No. Title 


4905 Chicage Deadline 
4906 Red, Hot & Blue.. 
4907 Holiday Inn (R)... 
4908 The Lady Eve (R).. 
4909 The Great Lover........... re 
4821 The Helress . 
4910 Thelma Jordon ................. 
4911 Captain China ................. 
4912 Dear Wife 
4920 Beau Geste (R).......... 
4921 Lives of a Bengal 

a |) ee *Mar. June.,’50 
4915 Paid in Full.........cececeeeee Mare,’ BO 


Tradeshow or 
Release Date 









4918 Captain Carey, U.S.A...........Apr.,’50 
MBET TI TI Svvcccccciescccses Apr.,’50 
4916 The Eagle and the Hawk....... May,’50 
4919 No Man of Her Own............ May,’50 
4913 So Proudly We Hail (R)..*June.Mar.,’50 
4914 Wake Island (R)......... *June. Mar.,’50 

- Samson and Doelilah.............. Not Set 

“1st date East sone; 2nd- West sone. 
815 Post Office Investigator...... Sept. 1,’49 
4901 The Kid From Cleveland....Sept. 5,’49 
843 Down Dakota Way.......... Sept. 9,49 
816 Flame of Youth............ Sept. 22,’49 
855 San Antone Ambush......... -Oct. 1,°49 
4902 The Fighting Kentuckian. wae oii Ost. 5,°49 
817 Alias the Champ............. Oct. 15,49 


868 Navajo Trail Raiders 
856 Ranger of Cherokee Strip....N 





4907 Unmasked ...............6-- an. 30,’50 
4962 Gunmen of Abilene.......... Feb. 6,’50 
4910 Tarnished 4 
4909 Singing — biiaee 

Sands of Iwo Jima 
4906 Belle of Old Mexie: 


RKO-RADIO 













SPECIALS 

093 Adventures of Ichabod & 

ee UM Keeccasdeeceeiess Oct. 1,’49 
067 She Wore a Yellow Ribbon. ..Oct. 22,’49 
GEN Fee GE io csas cwcccicescs Jan. 7,’50 
094 Cinderella .................. Mar. 11,’50 
OBS Jenn Of ASO... cccccscsccsees July 29,’50 

o 

003 Easy Living ......-cccescees Sept. 3,’49 
007 The Mysterious Desperado...Sept. 10,49 
004 Savage Splendor ............ Sept. 17,'49 
O11 Aretic Fury ......... eoeeee Ott. 1,749 
012 Masked Raiders ............ Oct. 15,'49 
010 Strange Bargain............. Oct. 22,’49 
009 They Live By Night......... Nov. 5,'49 
068 Bride for Sale............... Nov. 12,49 
016 Riders of the Range.......... Nov. 19,’49 
014 A Dangerous Profession....... Nov. 26,’49 
OIG The THERE ...ccccccccccccce Dec. 1,’49 
013 Holiday Affair ............. Dee. 24,’49 
008 Woman on Pier 13.......... Jan. 14,'50 
052 My Foolish Heart............ Jan. 


2 
019 Storm Over Wyoming....(T)Feb. 1,’ 








069 The Man on the Eiffel Tower..Feb. 4,’50 

018 The Tattooed Stranger........ Feb. 9,’50 

070 Stromboli ............ <a . 
. Vendetta ........ 50 
. Bed of Roses 

SELZNICK REL. ORG. 
. The Fallen tdol (Brit.)........ Nov.,’49 
. The Third Man (Brit.)....... Jan. 15,'50 

20TH CENTURY- FOX 

922 Come te the Stable........ 

923 | Was a Male War Brid 

924 Thieves’ Highway ........... 

925 Father Was a Fullback...... vee 

926 Everybedy Does It............ - -Mev.,’49 

927 Oh, You Beautiful Doll......... Nov.,’49 

Neb ches ki vereiecdecueacs Nov.,’49 


Prod. Tradeshow or 
No. Title Release Date 
930 Fighting Man ef the Piains.....Dee.,’40 
929 Prince of Foxes.........-.2++- Dees.,’40 
00! Dancing in the Dark............ Jan.,"50 
Bs OO Eee 9” 50 
003 When Willie Comes Marching 

WOOD woccccccsessenececcecs 
005 Dakota Lil ............--. 
004 Twelve O'Clock High............ Feb.,’60 
007 Three Came Home.............. 


008 Under My Skin...............- 
006 Mother Didn’t Tell Me 
009 Cheaper by the Dozen.......... 
010 Wabash Avenue.......-......6.. 











. A Ticket to Tomahawk.........May,’® 
oe CUO Big BIR. cc cccsccece.s ++. May,’ 
. Night and the City............ June,’50 

« Broken APOW ...cccccccccecces June,’50 

» ROW BIRR cc cccccccccccoccs Sept. 16,'49 
«oo Satan's Cradle .....cccccccce Oct. 7,48 
coo Withemt Memer ....-.ccccccde Oct. 21,'40 
coe WAR Dl WR scc. cones sncses Nov. 4,’49 
coe Mee. MIRO .....cccccccscces Dee, 23,’49 
... Davy Crockett, Indian Seout...Jan. 7,'50 
... Deadly Is the -Female........Jan. 31,’60 
... Johany Holiday ............. Feb. 18,'5@ 
.... Girl from San Lorenzo....... Feb. 24,’50 
cog WO ERRis.o cok cesaveccavs Mar. 3,’50 
. Great Plane Robbery........ Mar. 10,'50 
6 BIE cain bcsteess cveses Mar. 25,’50 
. Champagne for Caesar....... Apr. gree 


1). Kiss for Corliss 
D.0.A 





705 Yes Sir, That’s My Baby....... Sept.,'49 
706 The Gal Whe Took the West.. 
707 Abandoned 


CRE FR TF Belicia cccccsccscicceses 
902 The Story of Molly X........... 
903 Bagdad 
904 Undertow 
906 Woman in Hiding.......... 
907 The Rugged 0’ Riordane.. es 
908 South Sea Sinner...........-.. 
910 Francis 
909 Borderline 


912 Buccaneer’s Girl..............:: Mar. 
ares The Astonished Heart (Brit.)....Mar.,’20 
911 T Kid from Texas Mar.,'50 
913 Outsiag the Wall Mar.,’50 
914 Ma & Pa Kettle Go to Town... .Apr.,’50 
a Case of Madeline Smith 

(Brit.) 
i Was a Shoplifter . 
cote Territory . 


Peete eee errr seen eeeeees 














Sier 
wi Curtain Call at —— Creek. . .June,’30 
... Daybreak oy ) Ree. 00 Hheene awe ot Se 
.-. Hamlet (orn ane cats Not Se 
. Adam and E ya (Brit.)... eens Not Set 
. Tight Little Yeland (Brit.)....... Net Set 
- Wineeeter °78 on ccccetccccccces Not Set 


WARNER BROTHERS 


901 White Heat ................ Sept. 3,'4% 


902 House Across the Street..... Sept. 10,’49 
GOB Taek FOPOO .nccocccccvccces Sept. 24,’49 
904 Under Capricorn.............. Oct. 8,'49 
906 Beyond the Forest............ Oct. 22,’49 


907 The Story of Seabiscuit..... Nov. 12,’49 


908 Always Leave Them Laughing. Nov. 26,'49 

arewell to Ari Boke Veved 0.’49 
910 The Hatchet Man (R)........ Dee. 10,’49 
911 The Lady Takes a Sailor Dec. 24,'49 
912 The Inspector General........ ec. 31,°49 


913 Monta Hasty Heart 






Back 
905 Shale "Lightning 
916 Young Man on a — 

917 Perfect Stran 
918 Barricade 
. Stage Fright 
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Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopsis Index can be found on 
pages 188-189, issue of February |1, 1950. 

Feature product listed oy Company on page 215, issue of 

e 


March 4, 1950. For comp 


te listing of 1948-49 Features by 


Company, see Product Digest, pages 4732-4733, issue of August 


27, 1949. 


TITLE—Production Number—Company 


ABANDONED (707) Univ. 
Abbott & Costello Meet the Killer, 

Boris Karloff (702) Univ. 
Adam and Evalyn (Brit.) Univ. 


Adam's Rib (7)* MGM 
Adventures of Ichabod & Mr. Toad, The 
RK 


(color) (093) fe) 
Against the Wind (Brit.) (965) EL 
Air Hostess (120) Col. 
Alias the Champ (817) Rep. 
Alimony (931) EL 
All the King's Men (227) (Col.) 


Always Leave Them Laughing (908)* WB 
Amazing Mr. Beecham (Brit.) (021) EL 
Ambush (13) MGM 


And Baby Makes Three (229) Col. 
Angels in Disguise (4818) Mono. 
Anna Lucasta (148) Col. 
Any Number Can Play (930)* MGM 
Apache Chief (4824) Lippert 
Arctic Fury (011) RKO 
Astonished Heart, The (Brit.) Univ. 
BACKFIRE (915) WB 
Back Street FC 
Bagdad (color) (903)* Univ. 
Bandit King of Texas (867) Rep. 
Bandits of El Dorado (268) Col. 
Barbary Pirate (212) Col. 
Baron of Arizona (4902) Lippert 
Barricade (color) (918) WB 
Battleground (14)* MGM 


Beautiful Blonde From Bashful Bend, The 


(color) (916) 20th-Fox 
Belle of Old Mexico (4906) Rep. 
Bells of Coronado (color) (4941) Rep. 
Beyond the Forest (906) WB 
Big Hangover, The MGM 
Big Steal, The (00!) RKO 
Big Wheel, The UA 
Black Book, The (926) EL 

(formerly Reign of Terror) 

Black Hand (20) MGM 
Black Magic UA 
Black Midnight (4805) Mono. 
Black Shadows (944) EL 
Blazing Trail, The (162) Col. 
Blonde Bandit, The (4904) Rep. 
Blonde Dynamite (4913) Mono. 
Blondie Hits the Jackpot (205) Col. 
Blood on the Moon (909) RKO 
Blossoms in the Dust (color) (17) MGM 
Blue Grass of Kentucky (color) 

(4901) Mono. 
Blue Lagoon (Brit.) (color) (704) Univ. 
Bodyhold (216) Col. 
Bomba on Panther Island (4807) Mono. 
Border Incident (5) MGM 
Borderline (909) Univ. 
Brand of Fear (4864) Mono. 
Bride for Sale (068) RKO 
Brimstone (814) (color) Rep. 


216 


Stars 
Dennis O'Keefe-Gale Storm 


Abbott-Costello-Karloft 
Stewart Granger-Jean Simmons 
Spencer Tracy-Katharine Hepburn 


Walt Disney Feature 

Robert Beatty-Simone Signoret 
Gloria Henry-Ross Ford 
Robert Rockwell-Barbara Fuller 
John Beal-Martha Vickers 
Broderick Crawford-Joanne Dru 
Milton Berle-Virginia Mayo 
Cecil Parker-A. E. Matthews 


For exploitation see Managers’ Round Table section. 
* following a title indicates a box office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil. 
dren (ages 8 to 12). Legion of Decency Ratings: A-1, Unobjec. 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 


part; C, Condemned. 


(S) before a page number indicates advance synopsis. 


Release 
Date 


Oct.,'49 


Aug.,'49 
Not Set 
Nov. 18,'49 


Oct. 1,°49 
Sept.,'49 
Aug. 25,'49 
Oct. 15,'49 
June 11,'49 
Jan.,"50 
Nov. 26,'49 
Feb.,'50 


Robt. Taylor-John Hodiak-Arlene Dahl Jan. 13,'50 


Robert Young-Barbara Hale 

Leo Gorcey-Huntz Hall 

Paulette Goddard-Oscar Homolka 
Clark Gable-Alexis Smith 

A. Curtis-R. Hayden-C. Thurston 
Del Cambre-Eve Miller 

Noel Coward-Celia Johnson 


Virginia Mayo-Gordon Mac Rae 


Dec.,'49 
Sept. 25,'49 
Aug.,'49 
July,'49 
Nov. 4,'49 
Oct. 1,'49 
Mar.,'50 


Feb. 11,50 


Margaret Sullaven-Charles Boyer (reissue) Oct.,'49 


M. O'Hara-P. Christian-V. Price 
Allan "Rocky" Lane-Eddy Waller 
Chas. Starrett-Smiley Burnette 
Donald Woods-Trudy Marshall 
Vincent Price-Ellen Drew 

Ruth Roman-Dane Clark 

Van Johnson-John Hodiak 


Betty Grable-Cesar Romero 
Estelita Rodriguez-Robert Rockwell 
Roy Rogers-Dale Evans 

Bette Davis-Joseph Cotten 

Van Johnson-Elizabeth Taylor 
Robert Mitchum-Jane Greer 
Mickey Rooney-Thomas Mitchell 
Robert Cummings-Arlene Dahl 


G. Kelly-J. C. Naish-T. Celli 
Orson Welles-Nancy Guild 
Roddy McDowall-Damian O'Flynn 
African Travelogue 

Charles Starrett-Smiley Burnette 
Gerald Mohr-Dorothy Patrick 

Leo Gorcey-Adele Jergens 

Penny Singleton-Arthur Lake 
Robert Mitchum-Jane Greer 


Nov.,'49 
Aug. 29,'49 
Oct. 20,'49 
Nov. 10.'49 

Mar. 4,'50 
Apr. 1,'50 
Jan. 20,'50 


June,'49 
Not Set 
Jan. 8,'50 
Oct. 22,'49 
May,'50 
July 1,'49 
Nov. 4,'49 
Aug.,'49 


Mar. 17,'50 
Aug. 19,'49 
Oct. 2,'49 
July 29,49 
July 5,'49 
Dec. 22,'49 
Feb. 12,'50 
Oct. 6,'49 
July 1,49 


Greer Garson-Walter Pidgeon (reissue) Feb. 16,'50 


Bill Williams-Jane Nigh 

Jean Simmons-Donald Houston 
Willard Parker-Lola Albright 
Johnny Sheffield-Allene Roberts 


George Murphy-Ricardo Montalban 


Fred MacMurray-Claire Trevor 
Jimmy Wakely-Gail Davis 

Robert Young-Claudette Colbert 
Rod Cameron-Adrian Booth 


Jan. 22,'50 
Aug.,'49 
Mar. 21,'50 
Dec. 18,'49 
Oct. 28,'49 
Feb. 9,'50 
July 10,'49 
Nov. 12,'49 
Aug. 15,'49 


Running 
Time 


79m 


84m 
92m 
10Im 


68m 
95m 
6Im 
60m 
7im 
109m 
i16m 
85m 
89m 
84m 
63m 
86m 
102m 
60m 
6Im 
92m 


9Iim 
89m 
82m 
60m 
56m 
65m 
93m 
75m 
118m 


77m 
70m 
67m 
96m 


7im 
92m 
89m 


93m 
105m 
66m 
62m 
56m 
60m 


66m 
88m 
100m 


72m 
101m 
63m 
70m 
92m 
88m 
56m 
87m 
90m 


-— REVIEWED — 
(S) =synopsis 


Issue 


Oct. 
Aug. 
Nov. 
Nov. 


Aug. 


May 


Aug. 


Oct. 


June 


Nov. 


Nov. 
Dec. 
Dec. 
Dec. 
Nov. 
July 
June 
Oct. 
Oct. 
Feb. 


Jan. 
Feb. 
Nov. 
Oct. 
Nov. 
Aug. 
Feb. 


Oct. 


May 
Feb. 
Jan. 
Oct. 
Mar. 
June 
Nov. 
May 


Jan. 
Aug. 


Sept. 


Oct. 
Aug. 
Jan. 
Feb. 
Oct. 
Nov. 
Jan. 


Jan. 
Aug. 
Dec. 
Jan. 
Aug. 
Jan. 
July 
Oct. 
Aug. 
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-RATINGS———_, 
Herald 
Review 


Good 


Fair 
Good 


Excellent 


Excellent 


Good 
Good 


Fair 


Excellent 
Very Good 


Good 


Very Good 


Average 
Fair 


Very Good 


Good 
Fair 


Good 


Ve + Good 


Good 


Good 
Good 


Fair 
Good 
Superior 
Fair 
Fair 
Good 


Average 


Fair 


Very Good 


Good 


Excellent 


Very Good 
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Good 
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riTLE—Production Number—Company 
Buccaneers Girl (color) (912) Univ. 
CALAMITY Jane and Sam Bass (color) 


699 Univ. 
Bi Carey, U.S.A. (4918) Para. 
Captain China (4911) Dara: 
Chain Lightning (905) WB 
Challenge to Lassie (color) (10) MoM 

A 


agne for Caesar 
eras by the Dozen (color) (009) 20th-Fox 


Chicago Deadline (4905) * Para. 
Chinatown at Midnight (218) Col. 
Christopher Columbus ( Brit.) 
(color) (708)  - Univ. 
Cinderella (color) (094) RKO 
Colorado Territory (824)* WB 
Come to the Stable (922)* 20th-Fox 
Conspirator (Brit.) (21) MGM 
Cowboy and the Indians, The (184) Col. 


Cowboy and the Prizefighter, The (color) 
(956) EL 


Crime Doctor's Diary, The (109) Col. 
Cry Murder FC 
DAKOTA Lil (color) (005) 20th-Fox 
Dalton Gang, The (4913) Lippert 
Dancing in the Dark (color) (001)  20th-Fox 
Dangerous Profession, A (014) RKO 
Davy Crockett, Indian Scout UA 
Daybreak (Brit.) Univ. 
Deadly Is the Female UA 
Dear Wife (4912) Para. 


Dedee (French) EL 


Deputy Marshal (4905) Lippert 
Devil's Henchmen, The (110) Col. 
D.0.A. UA 
Doctor and the Girl, The (3) MGM 


Don't Take It to Heart (Brit.) (939) EL 


Doolins of Oklahoma, The (147) Col. 
Down Dakota Way (843) (color) Rep. 
Down Memory Lane (005) EL 
EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) MGM 
Easy Living (003) RKO 


Easy Money (Brit.) (962) EL 
Edward, My Son (Brit.) (926) MGM 


Everybody Does It (926) 20th-Fox 
FALLEN Idol, The (Brit.) SRO 
Farewell to Arms (909) WB 
Father Is a Bachelor (232) Col. 
Father Was a Fullback (925) 20th-Fox 
Fence Riders (4946) Mono. 
Feudin' Rhythm (252) Col. 
Fighting Kentuckian, The (4902) Rep. 


Fighting Man of the Plains (930) 

(color) 20th-Fox 
Fighting Redhead, The (955) (color) EL 
File on Thelma Jordon (See Thelma Jordon) 


Flame of Youth (816) Rep. 
Flaming Fury (812) Rep. 
Flying Saucer, The FC 
Follow Me Quietly (00 RKO 


6) 
Forbidden Street, The (Brit.) (904) 20th-Fox 


Forgotten Women (4813) ono. 
Fountainhead, The (827)* WB 
Francis (910) Univ. 
Free for All (901) Univ. 
Frontier Outpost (263) Col. 
GAL Who Took the West, The 

(color) (706) Univ. 


Gay Lady, The (Brit.) (013) EL 
Girl From Jones Beach, The (828)* WB 
Girl in the Painting, The (Brit.) (723) Univ. 
Girls’ School (213) Col. 
Glass Mountain, The (Brit.) (012) EL 


Golden Stallion, The (color) (844) Rep. 
Grand Canyon (4822) Lippert 
Great Dan Patch, The UA 
Great Gatsby, The (4820)* Para. 
Great Lover, The (4909)* Para. 


Great Rupert, The (019) EL 
Great Sinner, The (923) MGM 
Guilty Bystander FC 
Guilty of Treason (022) EL 
Gunmen of Abilene (4962) Rep. 


Stars 
Yvonne de Carlo-Philip Friend 


Yvonne DeCarlo-Howard Duff 
Alan Ladd-Wanda Hendrix 

J. Payne-G. Russell-J. Lynn 
Humphrey Bogart-Eleanor Parker 
Edmund Gwenn-Donald Crisp 
Ronald Colman-Celeste Holm 


Release 
Date 


Mar.,'50 


July,'49 
Apr.,'50 
Feb.,'50 
Feb. 25,'50 
Dec. 16,'49 
Apr. 7,'50 


Jeanne Crain-Clifton Webb-Myrna Loy Apr.,'50 


Alan Ladd-Donna Reed 
Hurd Hatfield-Jean Willes 


Fredric March-Florence Eldridge 
Walt Disney Characters 

Joel McCrea-Virginia Mayo 
Loretta Young-Celeste Holm 
Robert Taylor-Elizabeth Taylor 
Gene Autry-Sheila Ryan 


Jim Bannon-Don Kay Reynolds 
Warner Baxter-Stephen Dunne 
Carole Mathews-Jack Lord 


Nov. 11,'49 
Jan. 19,50 


Oct.,'49 
Mar. 11,'50 
June 11,'49 

Sept.,'49 
Mar. 24,'50 

Sept.,'49 


Dec.,'49 
June 9,'49 
Jan.,'50 


G. Montgomery-R. Cameron-M. Windsor Feb.,'50 


Don Barry-Betty Adams 

W. Powell-M. Stevens-B. Drake 
Geo. Raft-Pat O'Brien-Ella Raines 
George Montgomery-Ellen Drew 
Eric Portman-Ann Todd 

John Dall-Peggy Cummins 
William Holden-Joan Caulfield 
Bernard Blier-Simone Signoret 
Jon Hall-Frances Langford 
Warner Baxter-Mary Beth Hughes 
Edmond O'Brien-Pamela Britton 
G. Ford-C. Coburn-G. De Haven 
Richard Greene-Patricia Medina 
Randolph Scott-George Macready 
Roy Rogers-Dale Evans 

B. Crosby-W. Fields-G. Swanson 


John Payne-Rhonda Fleming 
James Mason-Barbara Stanwyck 
Victor Mature-Lucille Ball 

Jack Warner-Greta Gynt 
Spencer Tracy-Deborah Kerr 
Paul Douglas-Linda Darnell 


Ralph Richardson-Michele Morgan 
Helen Hayes-Gary Cooper 
William Holden-Coleen Gray 
Fred MacMurray-Maureen O'Hara 
Whip Wilson-Andy Clyde 

Eddy Arnold-Gloria Henry 

John Wayne-Vera Ralston ~ 


Randolph Scott-Jane Nigh 
Jim Bannon-Peggy Stewart 


Barbara Fuller-Ray McDonald 
Roy Roberts-George Cooper 
Mikel Conrad-Pat Garrison 
William Lundigan-Dorothy Patrick 
Dana Andrews-Maureen O'Hara 
Elyse Knox-Edward Norris 

Gary Cooper-Patricia Neal 
Donald O'Connor-Patricia Medina 
Robert Cummings-Ann Blyth 
Charles Starrett-Smiley Burnette 


Yvonne De Carlo-Chas. Coburn 
Jean Kent-James Donald 

Ronald Reagan-Virginia Mayo 
Mai Zetterling-Robert Beatty 
Joyce Reynolds-Ross Ford 
Valentina Cortesa-Dulcie Gray 
Roy Rogers-Dale Evans 

Richard Arlen-Mary Beth Hughes 
Dennis O'Keefe-Gail Russell 
Alan Ladd-Betty Field 

Bob Hope-Rhonda Fleming 
Jimmy Durante-Terry Moore 
Gregory Peck-Ava Gardner 
Zachary Scott-Faye Emerson 

C. Bickford-P. Kelly-B. Granville 
Allan "Rocky" Lane-Eddy Waller 
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Oct. 21,'49 
Jan.,"50 
Nov. 26,'49 
Jan. 7,'50 
Not Set 
Jan. 21,'50 
Feb.,'50 
Aug.,'49 
Oct. 28,'49 
Sept. 15,49 
Apr. 21,'50 
Sept. 23,'49 
June,'49 
July,'49 
Sept. 9,'49 
Aug.,'49 


May,'50 
Feb. 10,'50 


Nov.,'49 


(reissue) Dec. 10,'49 


Feb.,'50 
Oct.,'49 
Jan. 29,'50 
Dec.,'49 
Oct. 5,'49 


Dec.,'49 
Oct.,'49 


Sept. 22,'49 
July 28,'49 
Jan.,'50 
July 14,'49 
June,'49 
July 17,49 
July 2,'49 
Feb.,'50 
Nov.,'49 
Dec. 29,'49 


Sept.,'49 
Dec.,'49 
July 16,"49 
Aug. 20,'49 
Feb. 9,'50 
Nov.,'49 
Nov. 15,'49 
Aug. 12,'49 
July 22,'49 
Aug. 5,'49 
Dec. 28,'49 


Running 
Time 


77m 


85m 
83m 
97m 
94m 
76m 
99m 


87m 
67m 


104m 
75m 
94m 
94m 
87m 
70m 


59m 
6Im 
63m 


87m 
58m 
92m 
79m 
Tim 
82m 
87m 
88m 
90m 
72m 
69m 
83m 
98m 
90m 
90m 
67m 
72m 


104m 
108m 
77m 
94m 
112m 
98m 


94m 
78m 
84m 
84m 


66m 
100m 


94m 
55m 


60m 
60m 
69m 
59m 
9Iim 
65m 
114m 
9Im 
83m 
65m 


84m 
96m 
78m 
90m 
62m 
90m 
67m 
65m 
94m 
9Iim 
80m 
86m 
110m 
92m 
86m 
60m 


-— REVIEWED — 
(S) synopsis 
Issue Page 
Mar. 4 213 
June 4 4633 
Feb. 25 205 
Nov. 5 74 
Feb. 4 177 
Oct. 22 58 
Feb. I! 186 
Feb. 18 (S)!99 
Aug. 13 4713 
Nov. 26 98 
Oct. 15 49 
Dec. 17 121 
May 21 4617 
June 25 4657 
Feb. 18 197 
Nov. 5 75 
Jan. 14 154 
Mar. 26 4550 
Feb. II 189 
Jan. 28 169 
Jan. 28 (S)170 
Nov. 5 74 
Oct. 22 59 
Jan. 14 153 
July 9 4673 
Nov. 5 74 
Nov. 12 8! 
May 14 (Her.)39 
Oct. 15 49 
Oct. 29 66 
Dec. 31 137 
Sept. 17 17 
Jan. 22 4470 
June 4 4633 
Sept. 10 10 
Sept. 17 17 
Feb. II 186 
Dec. 17 122 
Aug. 20. 4722 
Feb. 12 4493 
Apr. 30 4589 
Sept. 3 | 
Oct. 8 4l 
Dec. 10 115 
Feb. 11 186 
Aug. 20 4721 
Feb. 18  (S)199 
Dec. 17 (S)123 
Sept. 17 18 
Oct. 15 50 
Oct. 8 4? 
Oct. | 34 
July 16 4681 
Jan. 14 154 
July 16 4681 
May 7 4597 
July 16 4681 
June 25 4658 
Dec. 17 121 
Nov. 5 75 
Dec. 17 (S)123 
Sept. 17 18 
Jan. 21 163 
June 25 4658 
July 30 4697 
Feb. 18 (S)199 
Jan. 7 146 
Oct. 29 65 
Sept. 3 2 
July 23 4689 
Apr. 30 4591 
Sept. 17 17 
Jan. 7 145 
July 2 4665 
Feb. 18 197 
Jan. 7 146 
Feb. 18 197 





". RATINGS————. 
Nat'l Herald 
Groups L.ofD. Review 
AYC A-2. Good 
AY B Good 
A-2 Very Good 
AY A-2. Very Good 
AYC A-2 Excellent 
AYC A-| Good 
AYC A-2 Fair 
AY A-2 Good 
AYC or AY A-2_ Fair 
AYC Good 
AYC A-| Excellent 
A B Good 
AY A-| Very Good 
AYC or AY A-2_ Fair 
AYC A-| Good 
AYC A-!| Good 
Average 
A-2 Fair 
A B Good 
A-! 
AYC A-2. Very Good 
A A-2 Fair 
AYC Good 
B Fair 
A B Good 
AYC - Very Good 
A-| Good 
A-2_ Fair 
A-2 Excellent 
A A-2. Very Good 
AY A-| Fair 
AY A-2. Good 
AYC A-| Good 
A-| Very Good 
AYC B Good 
A B Good 
A-2. Good 
B Good 
A B Very Good 
AYC A-2 Excellent 
AY B Very Good 
B 
A-2 Fair 
AYC A-2. Very Good 
AYC A-1 
AYC A-2. Good 
AY B Good 
A-| Fair 
AYC A-2 Average 
A-| Good 
A-| Fair 
AYC A-2 Fair 
A B Good 
B Average 
A B Good 
AYC A-| Excellent 
AYC A-| Average 
AYC A-l 
AY A-2_ Fair 
Fair 
AY B Very Good 
AY A-| Very Good 
AYC 
A A-2. Good 
AYC A-| Very Good 
A-| Good 
AYC B Good 
A B Average 
AYC or AY A-2 Very Good 
Very Good 
A A-2 Very Good 
Good 
A A-| Very Good 
Good 
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-— REVIEWED — —RATINGS——___ 
Release Running (S) =synopsis Nat'l Heralg Tl 
TITLE—Production Number—Company Stars Date Time Issue Paye Groups L.ofD. Revi, 
HAMLET (Brit.) (Spcl.)* U-| Laurence Olivier-Jean Simmons NotSet 153m July 3 Herald(17) AY A-2 4 
Hasty Heart, The (913) WB_ Ronald Reagan-Patricia Neal Jan. 14,50 102m Dec. 10 113 AY A-|! Excellent N 
Hatchet Man, The (910) WB Edw. G. Robinson-Lor. Young (reissue) Dec. 10,'49 74m Dec. 10 115 Ne 
Haunted Trails (4843) Mono. Whip Wilson-Andy Clyde Aug. 21,'49 60m Aug. 13 (S)4715 AYC A-| N 
Heiress, The (4821)* Para. Olivia de Havilland-Montgomery Clift Jan.,"50 120m Sept. 10 9 AorAY A-2 Superior Ne 
Hellfire (color) (811) Rep. William Elliott-Marie Windsor June 26,49 90m June I! 4641 AY A-2 Good Ne 
Her Man Gilbey (Brit.) Univ. Michael Wilding-Lilli Palmer June,'49 77m June II 4641 Fair N 
Hidden Room, The (Brit.) (011) EL Robert Newton-Sally Gray Oct.,'49 93m Jan. 14 154 A A-2 Good Ne 
Hit the Ice (943) EL Bud Abbott-Lou Costello (reissue) Feb.,'50 82m Feb. II 189 
Hold That Baby (4817) Mono. Leo Gorcey-Huntz Hall June 26,'49 64m Aug. 13 4714 AYC A-| Good 
Holiday Affair (013) RKO Robert Mitchum-Janet Leigh Dec. 24,'49 87m Nov. 19 89 AYC A-| Very Good 0 
Holiday in Havana (217) Col. Desi Arnaz-Mary Hatcher Oct. 13,49 73m Oct. 8 ($)42 AYC B 
Holiday Inn (4907) Para. Bing Crosby-Fred Astaire (reissue) Dec. 2,49 101m Nov. 19 91 0 
Hollywood Varieties (4916) Lippert Rob't Alda-Peggy Stewart & others Jan. 14,'50 60m Jan. 7 146 B Fair 0 
Home of the Brave* UA Douglas Dick-Steve Brodie June 17,'49 85m Apr. 30 4590 AYorA A-! Excellent 0 
Horsemen of the Sierras (163) Col. Charles Starrett-Smiley Burnette Sept. 22,'49 56m Dec. 3 (S)106 AYC 0 
House Across the Street, The (902) WB Wayne Morris-Janis Paige Sept. 10,49 69m Aug. 20 4722, AYC A-2 Average * 
House of Strangers (919) 20th-Fox Richard Conte-Susan Hayward July,"49 101m June 18 4649 A A-2 Excellent } 
0 
ICHABOD and Mr. Toad (See Adventures ey : 
I'll Be Seeing You Joseph Cotten-Ginger Rogers (reissue) Dec.,'49 85m Feb. 18 198 0 
Illegal Entry (698) Uni Howard Duff-Marta Toren June,'49 84m June II 4641 AY A-| Good | 
Inspector General, The (color) (912) WB Danny Kaye-W. Slezak-Barbara Bates Dec. 31,49 102m Nov. 19 89 AYC A-| Very Good 
In the Good Old Summertime* P/ 
(color) (932) MGM Judy Garland-Van Johnson July,"49 102m June 25 4657. AYC A-! Excellent Pa 
Intruder in the Dust (9) MGM David Brian-Claude Jarman, Jr. Dec. 2,'49 87m Oct. 15 49 AY A-1 Very Good Pa 
It Happens Every Spring (917)  20th-Fox Ray Milland-Jean Peters June,'49 87m May 7 4597. AYC A-| Very Good Pe 
It's a Great Feeling (color) (831)* WB Dennis Morgan-Jack Carson Aug. 20,'49 85m July 30 4697 AYC A-2 Very Good Pit 
| Was a Male War Bride (923)* 20th-Fox Cary Grant-Ann Sheridan Sept.,"49 105m Aug. 13 4713, A B Very Good : 
it 
Pl. 
JIGGS & Maggie in Jackpot Jitters bal 
(4812) Mono. Joe Yule-Renie Riano Sept. 11,49 67m Sept. 3 1 AYC A-| Good Po 
Joan of Arc (color) (963)* RKO Ingrid Bergman-Jose Ferrer July 29,50 145m Oct. 30 4366 AY A-| Superior Po 
Joe Palooka in Counterpunch (4808) Mono. Joe Kirkwood-Leon Errol Aug. 14,'49 74m July 9 (S)4675 AYC A-| Po 
(formerly Return Bout) Pr 
Joe Palooka Meets Humphrey (4911) Mono. Joe Kirkwood-Leon Errol Feb.5,'50 65m Feb. I! 186 AYC A-| Good Pri 
Johnny Allegro — Col. George Raft-Nina Foch June,'49 81m May 28 4626 AY A-2. Good Pr 
Johnny Eager (15) MGM __ Robert Taylor-Lana Turner (reissue) Dec. 22,'49 107m Feb. II 189 
Johnny Holiday UA William Bendix-Allen Martin, Jr. Feb. 18,50 94m Dec. 17 122 AYC A-| Good fe) 
Johnny Stool Pigeon (700 Univ. Howard Duff-Shelley Winters July,"49 75m July 16 4681 AY A-2 Good 
Jolson Sings Again (color)* (22!) Col. Larry Parks-Barbara Hale Feb.,50 96m Aug. 13 4713, AYC B Very Good RA 
Judge Steps Out, The (924) RKO Alexander Knox-Ann Sothern June 11,49 91m May 14 4610 AYorA A-2 Fair Re 
Re 
KAZAN (102) Col. Stephen Dunne-Lois Maxwell July 14,49 65m June 25 4658 AY A-2 Very Good ra 
Key to the City (18) MGM Clark Gable-Loretta Young Feb. 24,50 99m Feb. 4 178 B Very Good m3 
Kid from Cleveland, The (4901) Rep. George Brent-Lynn Bari Sept. 5,49 89m Sept. 10 9 AY A-| Good Re 
Kid from Texas, The (color) (91!) Univ. Audie Murphy-Gale Storm Mar.,'50 78m Feb. 25 205 AYC A-2 Good Re 
Kiss for Corliss, A UA Shirley Temple-David Niven Apr. 8,'50 88m Oct. 22 58 AYC B Very Good - 
Re 
LADY Eve, The (4908) Para. BarbaraStanwyck-Henry Fonda (reissue) Dec. 2,'49 95m Oct. 8 42 Re 
Lady Takes a Sailor, The (911) WB Jane Wyman-Dennis Morgan Dec. 24,49 99m Dec. 3 105 AYC B Very Good Re 
Laramie (183) Col. Charles Starrett-Smiley Burnette May 19,'49 55m Oct. 29 66 AYC A-| Fair Ri 
Lawless Code (4866) Mono. Jimmy Wakely-Cannonball Taylor Dec. 4,'49 58m Oct. 8 ($)42 AYC A-1! Ri 
Law of the Barbary Coast (115) Col. Gloria Henry-Stephen Dunne July 21,49 = 65m July 2 (S)4667 A-2 Ri 
Leave It to Henry (4827) Mono. Raymond Walburn-Walter Catlett June 12,'49 57m May 28 4626 AYC Good pO 
Lone Wolf and His Lady (123) Col. Ron Randell-June Vincent Aug. 11,'49 60m Apr. 9 4566 Average Ri 
Look for the Silver Lining (color) (829)* WB June Haver-Ray Bolger July 30,'49 106m June 25 4658 AYC A-| Very Good Ri 
Lost Boundaries* FC Beatrice Pearson-Mel Ferrer Aug.,"49 97m July 2 4665 AYC A-| Very Good Re 
Lost Tribe, The (144) Col. Johnny Weissmuller-Myrna Dell May,'49 72m Apr. 30 4591 A-| Average Ro 
Love Happy UA Marx Bros.-Ilona Massey Mar. 3,'50 9Im Sept. 24 26 AYC B Fair Ro 
Lust for Gold (145) Col. Ida Lupino-Glenn Ford June,'49 90m May 28 4625 AY B Good - 
u 
Ru 
MADAME Bovary (931 )* MGM _ Jennifer Jones-Louis Jourdan Aug.,'49 115m Aug. 4 A 3 
Ma and Pa Kettle Go to Town (914) Univ. Marjorie Main-Percy Kilbride Apr.'50 Fel. B (s)199 a | SA 
Malaya (12) MGM __ Spencer Tracy-James Stewart Jan. 6,50 98m Dec. 3 105 AYCorAY Average 
Manhandled (4817) Para. Dorothy Lamour-Dan Duryea June 10,49 96m Apr. 16 4573 A B Excellent Sa 
Man on the Eiffel Tower (color) (069) RKO CC. Laughton-F. Tone-B. Meredith Feb. 4,50 97m Dec. 24 130 AorAY Very Good Sa 
Mark of the Gorilla (231) Col. Johnny Weissmuller-Trudy Marshall Feb.,'50 68m Mar. 4 214 AYC Good Sa 
Mary Ryan, Detective (214) Col. Marsha Hunt-John Litel Jan. 5,'50 67m Nov. 12 82 AYCorAY A-2_ Fair Sa 
Masked Raiders (012) RKO Tim Holt-Marjorie Lord Oct. 15,49 60m Oct. | 34 AYC A-! Fate Sa 
Massacre River (AAQ) Mono. Guy Madison-Rory Calhoun June 26,49 78m Apr. 9 4566 AY A-2 Good Sa 
Masterminds (4819) Mono. Leo Gorcey-Huntz Hall Nov. 27,'49 64m Jan. 14 154. AYC A:1 ‘Good Sc 
Mighty Joe Young (06!) RKO Ben Johnson-Terry Moore July 23,49 94m May 28 4625 AY A-! Good Se 
Miss Grant Takes Richmond (222) Col. Lucille Ball-Wm. Holden Oct.,'49 = 87m Oct. | 34. AY A-2 Excellent Se 
Montana (color) (914) WB _ Errol Flynn-Alexis Smith Jan. 28,'50 76m Jan. 7 145 AY7 A-! Good Shi 
Mother Didn't Tell Me (006) 20th-Fox Dorothy McGuire-Wm. Lundigan Mar.,'50 88m Feb. 4 178 AYC A-2. Good Sh 
" _— Goes to College Sh 
913)* 20th-Fox Clifton Webb-Shirley Temple May,'49 . 
Mr. Perrin and Mr. Traill (Brit.) (924) EL Marius Goring-David a July.'49 4 _ " mae Ke He se: eee sd 
Mr. Soft Touch (149) Col. Glenn Ford-Evelyn Keyes Sept.,'49 93m Aug. 6 4705 AYC A-I oud Silk 
Mrs. Mike UA Dick Powell-Evelyn Keyes Dec. 23,'49 99m Dec. 24 129 A A-2 Very Good Sky 
Mule Train (248) Col. Gene Autry-Sheila Ryan Feb. 22,'50 Jan. 28 (S)170 AYC A-| : Sla 
My Brother Jonathan (Brit.) (AAI3) Mono. Michael Denison-Dulcie Gray June 1,49 102m June 4 (S)4634 AorAY A-2 So 
My Brother's Keeper (Brit.) (964) EL Jack Warner-Jane Hylton July,'49 97m Feb. 19 4506 K2> Bate Sor 
My Foolish Heart (052) RKO = Susan Hayward-Dana Andrews Jan. 21,'50 99m Oct. 22 58 Aor AY B Excellent So 
My Friend Irma (4903)* Para. John Lund-Diana Lynn-Marie Wilson Oct. 14,49 103m Aug. 20 472! AYC A-2 Very Good 
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TITLE—Production Number—Company 


Mysterious Desperado, The (007) RKO 
NANCY Goes to Rio (color) (19) MGM 
Navajo Trail Raiders (8 Rep. 
Neptune's Daughter (color) (927)* MGM 
Nevadan, The (color) (228) Col. 
Never Fear (020) EL 
No Man of Her Own (4919) Para. 
Not Wanted 
OH, You Beautiful Doll 

(color) (927) 20th-Fox 


Oliver Twist (Brit.) (828) EL 
Omoo Omoo (4818) ; 
Once More, My Darling (703) 4 
Once Upon a Dream (Brit.) (942) EL 
One Last Fling (831!) WB 


One Woman's Story (Brit.) (697) Univ. 
On the Town (color) (11)* GM 
Outcasts of the Trail (853) Rep. 
Outlaw, The (066) RKO 
Outriders, The (color) MGM 
Outside the Wall (913) Univ. 
PAID in Full (4915) Para. 
Palomino, The (color) Col. 
Passport to Pimlico (Brit.) (010) EL 
Perfect Strangers (917) WB 
Pinky* (931) 20th-Fox 
Pioneer Marshal (4971) Rep. 
Pirates of Capri FC 
Place of One's Own, A (Brit.) (961) EL 
lease Believe Me MGM 
Port of New York (009) EL 
Post Office Investigator (815) Rep. 
Powder River Rustlers (4961) Rep. 
Prince of Foxes (929)* 20th-Fo 
Prison Warden (209) Col. 
Project X FC 
QUICKSAND UA 
RADAR Secret Service (4917) Lippert 
Range Justice (4855) Mono. 
Ranger of Cherokee Strip (856) Rep. 
Reckless Moment, The (223) ol. 
Red Danube, The (4) MGM 
Red Desert (4914) Lippert 
Red, Hot and Blue (4906) Para. 
Red Light UA 
Red Menace, The (830) Rep. 


Red Shoes, The (Brit.) (color) (Spcl.) EL 
Reformer and the Redhead, The MGM 


Renegades of the Sage (261) Col. 
Riders in the Sky (250) Col. 
Riders of the Dusk (4844) Mono. 
Riders of the Range (016) RKO 
Riding High (4917) Para. 
Rim of the Canyon (186) Col. 
Ringside (4820) Lippert 
Roaring Westward (4865) Mono. 
Rope of Sand (4902)* Para. 
Roseanna McCoy (051) RKO 
Roughshod (926) RKO 
Rugged O'Riordans, The (907) Univ. 
Rusty's Birthday (211) Col. 
SALT to the Devil (Brit.) EL 
(formerly Give Us This Day) 

Samson and Delilah (color) Para. 
San Antone Ambush (855) Rep. 
Sand (See "Will James' Sand") 

Sands of Iwo Jima (4905)* Rep. 
Satan's Cradle UA 
Savage Splendor (color) (004) RKO 
Scarlet Street FC 
Scene of the Crime (933) MGM 
Secret Garden, The (color) (2) MGM 


Shadow on the Wall (for. Open Door) MGM 


Shadows of the West (4842) Mono. 
She Wore a Yellow Ribbon (color) 

(067)* RKO 
Side Street MGM 
Silent Dust (Brit.) Mono. 
Skyliner (4823) Lippert 
Slattery's Hurricane (921) 20th-Fox 
Song of Surrender (4904) Para. 
Sons of New Mexico (185) Col. 
So Proudly We Hail (4913) Para. 


Stars 
Tim Holt-Richard Martin 


A. Sothern-J. Powell-B. Sullivan 
Allan "Rocky" Lane-Eddy Waller 
Red Skelton-Esther Williams 
Randolph Scott-Dorothy Malone 
Sally Forrest-Keefe Brasselle 
Barbara Stanwyck-John Lund 
Sally Forrest-Keefe Brasselle 


Mark Stevens-June Haver 

John H. Davies-Robert Newton 
Ron Randall-Devera Burton 
Robert Montgomery-Ann Blyth 
Googie Withers-Griffith Jones 
Alexis Smith-Zachary Scott 

Ann Todd-Claude Rains 

Gene Kelly-F. Sinatra-Betty Garrett 
Monty Hale-Jeff Donnell 

Jack Buetel-Jane Russell 

Joel McCrea-Barry Sullivan 
Richard Basehart-Marylin Maxwell 


Robert Cummings-Lizabeth Scott 
Jerome Courtland-Beverly Tyler 
Stanley Holloway-Betty Warren 
Ginger Rogers-Dennis Morgan 

J. Crain-W. Lundigan-E. Barrymore 
Monte Hale-Paul Hurst 

Louis Hayward-Binnie Barnes 
Margaret Lockwood-James Mason 
Deborah Kerr-Van Johnson 

Scott Brady-Richard Rober 
Warren Douglas-Audrey Long 
Allan "Rocky" Lane-Eddie Waller 
Tyrone Power-Orson Welles 
Warner Baxter-Anna Lee 

Rita Colton-Keith Andes 


Mickey Rooney-Jeanne Cagney 


John Howard-Adele Jergens 
Johnny Mack Brown-Max Terhune 
Monte Hale-Paul Hurst 

James Mason-Joan Bennett 

W. Pidgeon-P. Lawford-E. Barrymore 
Don Barry-Tom Neal 

Betty Hutton-Victor Mature 
George Raft-Virginia Mayo 
Robert Rockwell-Hanne Axman 
Anton Walbrook-Marius Goring 
June Allyson-Dick Powell 

Charles Starrett-Smiley Burnette 
Gene Autry-Gloria Henry 

Whip Wilson-Andy Clyde 

Tim Holt-Jacqueline White 

Bing Crosby-Coleen Gray 

Gene Autry-Nan Leslie 

Don Barry-Tom Brown 

Jimmy Wakely-Douglas Taylor 
Burt Lancaster-Paul Henreid 
Farley Granger-Joan Evans 
Robert Sterling-Gloria Grahame 
Michael Pate-Wendy Gibb 

Ted Donaldson-John Litel-Ann Doran 


Sam Wanamaker-Lea Padovani 


H. Lamarr-V. Mature-G. Sanders 
Monte Hale-Paul Hurst 


John Wayne-Adele Mara-John Agar 
Duncan Renaldo-Leo Carrillo 
Denis-Cotlow Expedition 


Release 
Date 


Sept. 10,'49 


Mar. 10,'50 
Oct. 15,'49 
June,'49 
Feb.,'50 
Jan.,'50 
May,'50 
July,'49 


Nov.,'49 
Not Set 
June 10,'49 
Aug.,'49 
Sept.,'49 
Aug. 6,'49 
June,'49 
Dec. 30,'49 
June 8,'49 
Jan. 7,'50 
Apr.,'50 
Mar.,'50 


Mar.,'50 
Mar.,'50 
Dec.,'49 
Mar. 25,50 
Nov.,'49 
Dec. 24,'49 


Oct. 4,'49 


Mar. 25,'50 


Jan. 28,'50 
Aug. 7,'49 
Nov. 4,'49 
Nov.,'49 
Oct. 14,'49 
Dec. 17,'49 
Nov. 25,'49 
Sept. 16,'49 
Aug. 1,49 
Not Set 
May,'50 
Nov. 24,'49 
Nov.,'49 
Nov. 13,'49 
Nov. 19,'49 
Apr.,'50 
July,'49 
July 14,'49 
Sept. 18,'49 
Sept. 23,'49 
Aug. 20,'49 
July 11,'49 
Jan.,'50 
Nov. 3,'49 


Jan.,'50 


Not Set 
Oct. 1,'49 


Not Set 
Oct. 7,'49 
Sept. 17,'49 


Edw. G. Robinson-Joan Bennett (reissue) Oct.,'49 


Van Johnson-Gloria De Haven 
Margaret O'Brien-Dean Stockwell 
Ann Sothern-Zachary Scott 
Whip Wilson-Andy Clyde 


John Wayne-Joanne Dru 
Farley Granger-Cathy O'Donnell 
Stephen Murray-Beatrice Campbell 
Richard Travis-Pamela Blake 

Linda Darnell-Richard Widmark 
Wanda Hendrix-Claude Rains 
Gene Autry-Gail Davis 
C. Colbert-P. Goddard 


PRODUCT DIGEST SECTION, MARCH 4, 1950 


Aug. 26,'49 
Sept. 9,'49 
May,'50 
July 24,'49 


Oct. 22,'49 
Apr. 10,'50 
Dec. 29,'50 
July 28,'49 

Aug.,'49 
Oct. 28,'49 


Jan.,'50 
(reissue) (West) Mar.,'50 


Running 
Time 


6im 


99m 
60m 
93m 
8Iim 
8Im 
98m 
94m 


93m 
115m 
58m 
94m 
87m 
64m 
86!/.m 
98m 
59m 
103m 


80m 


105m 
73m 
72m 
88m 
102m 
60m 
94m 
94m 
87m 
79m 
59m 
60m 
107m 
62m 
60m 


79m 


59m 
57m 
60m 
82m 
119m 
60m 
84m 
83m 
87m 
133m 


56m 
70m 
57m 
6Im 
112m 
70m 
63m 
55m 
104m 
89m 
88m 
78m 
60m 


120m 


128m 
60m 


109m 
60m 
60m 
102m 
95m 
92m 
84m 
59m 


103m 
83m 
82m 
60m 
83m 
93m 
70m 
126m 


— REVIEWED — 


(S) =synopsis 
Issue 


Aug. 


Feb. 
Oct. 
May 
Jan. 
Jan. 
Feb. 


June 


Sept. 


June 
July 
July 
July 
July 
May 
Dec. 


Sept. 


Dec. 
Feb. 
Feb. 


Dec. 
Feb. 
Oct. 


Mar. 


Oct. 
Jan. 
Dec. 
Feb. 
Dec. 


Sept. 


Nov. 
Aug. 
Oct. 
Nov. 


Mar. 


Jan. 
July 
Nov. 
Oct. 


Sept. 


Dec. 
July 

Aug. 
June 


Oct. 


Nov. 
Dec. 


Sept. 


Oct. 
Jan. 


Sept. 


July 
July 
July 
Aug. 
May 
Dec. 
Dec. 


Oct. 
Oct. 


Dec. 
Nov. 
July 

Feb. 
June 
Apr. 
Nov. 
July 


July 
Dec. 
Oct. 
Aug. 
Aug. 
Sept. 
Dec. 


27 


24 
26 

9 
30 


2 
10 


3! 
25 
it 


10 
23 


20 
14 
17 


22 
15 


17 
12 
23 
18 
25 
30 
30 
30 


29 


17 


Jan. 28 


Page 
473) 


177 
59 
4617 
169 
154 
205 
4658 


26 
($)4219 
4673 
4698 
4673 
4673 
4617 
113 

2 

138 
(S)207 
185 


130 
178 

4\ 
214 

33 

154 
113 
4506 
($)123 
106 

2 
(S)91 
4729 


121 
82 

4689 
198 
4657 
4591 
(S)82 
(S)4699 


4697 
130 
65 
4706 
4705 
18 
137 
170 


Nat'l 
Groups 


AYC 


AYC 
AYC 
AY 
AY 
A 


AY 


AYC 


AY 


AY 
AYC 


A 
AYC 
AYC 


AYC or AY 
AYC 


A 


y 
AYC 

AYC 

AY or AYC 
AY or AYC 


AYC 
AYC 


AY 
AYC 


AY 
AY 


AYC 
Aor AY 
AYC 
AYC 
AYC 


AYC 


AY 


AYC 
AYC 


A 


AYC or AY 
AYC 


AYC or AY 
AYC 
AYC 


AY 
AYC 


AYC 
AYC 
A 
A 


A 
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B 
B 


>O>>>> > 
Y RKARAD Pw 


> ow 
iS) 


>> >oO 
ca 2 


NNR —R— 


> >>>>> 


>>>? 
NNR L 


o> >P>pa>>> 
_ nN—- — 


PPSeePe> PF PPP 
—nwn -N— 


> > >> > > 
oS one | ae iw “Se 


>>> 
NN 


>>po>> 
NNY— NH— 


——— RATINGS—_.. 


Herald 


L.of D. Review 


Fair 


Excellent 
Fair 
Good 
Good 
Good 
Good 


Fair 


Very Good 


Fair 
Good 
Good 
Fair 
Average 
Excellent 
Fair 
Poor 


Good 


Fair 

Fair 
Good 
Fair 
Excellent 
Good 
Good 
Good 


Average 
Good 


Excellent 
Fair 
Fair 


Good 
Fair 


Good 

Very Good 
Very Good 
Good 
Fair-Good 
Fair 

Good 


Excellent 


Good 


Good 
Good 
Fair 

Good 


Good 
Good 
Very Good 
Very Good 


Good 


Excellent 
Fair 


Excellent 
Fair 
Excellent 


Excellent 
Good 


Excellent 
Good 
Good 
Good 

Very Good 
Fair 

Good 
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TITLE—Production Number—Company 


Sorrowful Jones (4818)* Para. 
South of Death Valley (164) Col. 
South of Rio (854) Rep. 
South Sea Sinner (908) Univ. 

Para. 


Special Agent (4819) 
Spring in Park Lane (Brit.) (008) EL 
Square Dance Jubilee (4903) Lippert 


Stage Fright WB 
Stampede (AAI4) Mono. 
Stars in My Crown MGM 
Storm Over Wyoming (019) RKO 
Story of Molly X, The (902) Univ. 
Story of Seabiscuit (color) (907)* WB 
Strange Bargain (010) RKO 
Stratton Story, The (929)* yen 


Stromboli (Ital.) (070) 
Sundowners, The (color) (018) EL 
Sword in the Desert (709) Univ. 


TALE of the Navajos (color) (920) MGM 
Tarnished (4910) Rep. 
Task Force (903) (part color)* WB 
Tattooed Stranger, The (018) RKO 
Tell It to the Judge (225) Col. 
Tension (8) MGM 
That Forsyte Woman (color) (6)* MGM 
That Midnight Kiss (color) (1!) MGM 
Thelma Jordon (4910) Para. 
There's a Girl in My Heart (AAI6) Mono. 
They Live By Night (009) 

Thieves’ Highway (924) 20th-Fox 
Third Man, The (Brit.) Selznick 
Threat, The (015) RKO 
Three Came Home (007) 20th-Fox 
Tight Little Island (Brit.) Univ. 
Tokyo Joe (224) Col. 
Too Late for Tears UA 
Top O' the Morning (490!)* Para. 
Tough Assignment (4915) Lippert 
Trail of the Rustlers Col. 
Trail of the Yukon (4820) Mono. 
Trapped (007) EL 
Traveling Saleswoman, The (226) Col. 
Treasure of Monte Cristo (4909) Lippert 
Trouble in Texas (064) RKO 
Twelve O'Clock High (004) 20th-Fox 
UNDER Capricorn (color) (904) WB 
Under My Skin (008) 20th-Fox 
Undertow (904) Univ. 
Unmasked (4907) Rep. 
VICIOUS Years, The FC 
WABASH Avenue (color) (010) 20th-Fox 
Wake Island (4914) ara. 
Waterloo Road [Brit.) (940) EL 
Weaker Sex, The (Brit.) (914) EL 
Western Renegades (4856) Mono. 


When Willie Comes Marching Home 


(003) 20th-Fox 
Whirlpool (002) 20th-Fox 
White Heat (90!)* WB 
Will James’ Sand (color) (918)  20th-Fox 
Without Honor UA 
Wolf Hunters (482!) Mono. 
Woman Hater (Brit.) fen) Univ. 
Woman in Hiding (906 Univ. 
Woman in the Hall, a (Brit.) (960) EL 
Woman of Distinction, A Col. 
Woman on Pier 13, The (008) RKO 

(formerly | Married a Communist) 
Wyoming Bandit (866) Rep. 
YELLOW Cab Man, The MGM 


Yes Sir, That's My Baby (color) (705) Univ. 


Young Daniel Boone (color) (4902) Mono. 
Young Man With a Horn (916) WB 
You're My Everything (color) 

(920)* 20th-Fox 
ZAMBA (004) EL 


Release 

Stars Date 

Bob Hope-Lucille Ball July 4,°49 
Charles Starrett-Smiley Burnette Aug. 18,'49 
Monte Hale-Kay Christopher July 22,'49 
Macdonald Carey-Shelley Winters Jan.,'50 
William Eythe-Laura Elliot July 22,'49 
Anna Neagle-Michael Wilding Nov.,'49 
Don Berry-Mary Beth Hughes Nov. 11,'49 
J. Wyman-M. Dietrich-M. Wilding Apr. 15,'50 
Rod Cameron-Gale Storm Aug. 28,49 
Joel McCrea-Ellen Drew Not Set 
Tim Holt-Richard Martin (trade) Feb. 1,'50 
June Havoc-John Russell Nov.,'49 
S. Temple-B. Fitzgerald-L. McCallister Nov. 12,'49 
Martha Scott-Jeffrey Lynn Oct. 22,'49 
James Stewart-June Allyson July,49 
Ingrid Bergman-Mario Vitale Feb. 15,'50 
Robert Preston-Robert Sterling Feb.,'50 
Dana Andrews-Marta Toren Oct.,'49 
Native cast Not Set 
Dorothy Patrick-Arthur Franz Feb. 28,'50 
Gary Cooper-Jane Wyatt Sept. 24,'49 
John Miles-Patricia White Feb. 9,'50 
Rosalind Russell-Robert Cummings Dec.,'49 
Audrey Totter-Richard Basehart Nov. 25,'49 
Greer Garson-Errol Flynn Nov. 11,'49 
Kathryn Grayson-Jose Iturbi Sept. 2,49 
Barbara Stanwyck-Wendell Corey Jan.,'50 
Lee Bowman-Elyse Knox Jan. 6,'50 
Cathy O'Donnell-Farley Granger Nov. 5,'49 
Richard Conte-Valentina Cortese Oct.,"49 
Jos. Cotten-Valli-Orson Welles Jan. 15,'50 
Virginia Grey-Michael O'Shea Dec. 1,'49 
Claudette Colbert-Patric Knowles Feb.,'50 
Basil Radford-Catherine Lacey Not Set 
H. Bogart-A. Knox-F, Marly Nov.,'49 
Lisabeth Scott-Don DeFore July 8,49 
Bing Crosby-Ann Blyth Sept. 5,'49 
Don Barry-Marjorie Steele Dec. 24,'49 
Charles Starrett-Smiley Burnette Feb. 2,'50 
Kirby Grant-Suzanne Dalbert July 31,'49 
Lloyd Bridges-Barbara Payton Oct.,'49 
Joan Davis-Andy Devine Jan. 5,'50 
Glenn Langan-Adele Jergens Oct. 14,'49 
Tim Holt-Richard Martin Aug.,'49 
Gregory Peck-Hugh Marlowe Feb.,'50 
Ingrid Bergman-Joseph Cotten Oct. 8,'49 
John Garfield-Micheline Prelle Mar.,'50 
Scott Brady-John Russell-Dorothy Hart Dec.,"49 
Barbara Fuller-Robert Rockwell Jan. 30,'50 
Tommy Cook-Gar Moore Mar.,'50 
Betty Grable-Victor Mature-Phil Harris Apr.,'50 
B. Donlevy-R. Preston (reissue) (West) Mar.,'50 
John Mills-Stewart Granger Aug.,'49 
Ursula Jeans-Cecil Parker Sept.,'49 
Johnny Mack Brown-Max Terhune Oct. 9,'49 
Dan Dailey-Corinne Calvet Feb.,'50 


Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 
James Cagney-Virginia Mayo Sept. 3,'49 
Mark Stevens-Coleen Gray July,'49 
Laraine Day-Franchot Tone-Dane Clark Oct. 21,'49 


Kirby Grant-Jan Clayton Oct. 30,'49 
Stewart Granger-Edwige Feuillere July,'49 
Ida Lupino-Howard Duff Jan.,'50 
Jean Simmons-Ursula Jeans Aug.,'49 
Rosalind Russell-Ray Milland Apr.,'50 
Laraine Day-Robert Ryan Jan. 14,'50 
Allan "Rocky" Lane-Eddy Waller July 15,'49 
Red Skelton-Gloria De Haven Apr. 7,'50 
Donald O'Connor-Gloria De Haven Sept.,'49 
David Bruce-Kristine Miller Feb. 26,'50 
Kirk Douglas-Lauren Bacall Mar. 11,'50 
Anne Baxter-Dan Dailey Aug.,'49 
Jon Hall-June Vincent Sept.,'49 


Running 
Time 


88m 
54m 
60m 
88m 
70m 
9Im 
79m 
110m 
78m 
89m 
60m 
82m 
93m 
68m 
106m 
8im 
83m 
100m 


58m 


116m 
64m 
87m 
95m 
114m 
99m 
100m 
86m 
95m 
94m 
104m 
66m 
106m 
8Im 
88m 
99m 
98m 
64m 


67m 
78m 
75m 
78m 


132m 


117m 


70m 
60m 


79m 


87m 
75m 
85m 
56m 


82m 
97m 
114m 
77m 
69m 
70m 
69m 
92m 
93m 
85m 
73m 


60m 
85m 
82m 
71m 
112m 
94m 


75m 


REVIEWED — 

(S) =synopsis 
Issue Page 
Apr. 16 4573 
Aug. 13. (S)4715 
Aug. 13 4714 
Jan. 7 146 
May 7 4598 
Sept. 24 25 
Nov. 19 90 
Feb. 25 205 
Apr. 30 4589 
Mar. 4 213 
Feb. II 186 
Nov. 12 8! 
Oct. 29 65 
Oct. | 34 
Apr. 23 4581 
Feb. 25 206 
Jan. 14 155 
Aug. 27 4729 
Mar. 5 4522 
Feb. 18 (S)199 
Sept. 3 I 
Feb. 11 189 
Nov. 19 90 
Nov. 19 90 
Oct. 22 57 
Aug. 27 4730 
Nov. 5 74 
Nov. 26 98 
Sept. 24 25 
Sept. 3 1 
Feb. 4 177 
Oct. 29 65 
Feb. II 185 
Nov. 19 90 
Oct. 15 50 
Apr. 9 4565 
Aug. 6 4705 
Nov. 19 91 
Feb. 4 (S)178 
Aug. 6 4706 
Oct. | 34 
Feb. 18 (S)199 
Oct. 8 42 
Aug. 13. (S)4715 
Dec. 24 129 
Sept. 10 9 
Feb. 25 (S)207 
Dec. 3 105 
Feb. 18 198 
Feb. 25 206 
Mar. 4 (S$)214 
Feb. 18 198 
Jan. 29 4478 
June 4 4633 
Jan. 14 155 
Jan. 7 145 
Nov. 26 97 
Aug. 27 4729 
Apr. 30 4590 
Nov. 19 90 
Oct. 8 (S$) 42 
Sept. 3 2 
Dec. 17 121 
Jan. 29 4478 
Mar. 4 213 
Sept. 24 26 
July 30 4698 
Feb. 25 206 
Aug. 13 4713 
Mar. 4 214 
Feb. I! 185 
July 2 4665 
Oct. 15 50 





Nat'l 
Groups 


AY 
AYC 
AYC 
A 
AY 
AYC 


AYC 
A 

AYC 
AYC 


AY 


AYC 
AY 
AYC 

A or AY 
A 

Aor AY 
AYC 

A 

AYC 

A 

A 

A 

A or AY 
AY 
AYC 
AYC 


AYC 
AY or AYC 


AYC 
AYC 


AY 


A or AY 


AYC 
AYC 


AYC 
A 
A 
AYC 
A 
AYC 


A or AY 


Aor AY 
AYC 


AYC 
AYC 
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Heralg 
Review 


Excellent 


Average 
Fair » 
Good 
Excellent 
Good 
Good 
Very Good 
Very Good 
Good 
Very Good 
Very Goog 
Fair 
Excellent 
Fair 
Average 
Excellent 


Fair 


Excellent 
Average 
Good 
Fair 
Excellent 
Good 
Good 
Good 
Good 
Good 
Excellent 
Good 
Excellent 
Good 
Fair 
Good 
Very Good 
Average 


Fair 


Very Good 
Fair 


Excellent 


Excellent 


Good 


Fair 


Fair 


Fair 
Good 


Fair 


Excellent 
Very Good 
Excellent 
Very Good 
Good 


Fair 

Very Good 
Very Good 
Very Good 
Good 


Fair 


Very Good 
Good 
Average 
Very Good 





Very Good 


Fair 














FEATURES LISTED BY COMPANIES — PAGE 213, 


SHORT SUBJECTS 


CHART APPEARS 


ON PAGES 


THIS 188Uk 
188-189, FEBRUARY 11, 
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-IFAME 
=IFAME 
|FAME 
7 FAME 


The 1950 


edition of 


the interna- 


tional au- 
thority on 
the talent of 
the enter- 
tainment 
world is now 
in distribu- 
tion. 


Order your 
copy today! 
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